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United States v. Healthco, Inc. (Formerly 
Known as pealthcare Corporation) 7) Civ. 1312 - 


Stipulations of Fact with Respect to Defendant 
Healthco, Inc. (P -Trial Order, paragraph 3(a)) 


(1itf; 2fendant Healthco, Inc. is a Delaware corporation with 


a principal place of business in Boston, Massachusetts. It commenced 


doing business on January 2, 1968 under the name of North Americen 


Nursing Hones, Inc. In November 1968 the corporate name was changed 
to Healthcare Corporation. It was stili known by this name on 
April 2, 1970, when th’; suit was institute. Between L96& and 1970, 
Healthcare Corporation made a number of corporate acquisitions and 
operated most of the acquired companies as wholly-owned subsidiaries. 
In or about August 1971 most of the wholly-owned subsidiarics 
including those which are the subject of this litigation were merged 
inte the parent company whose name was changed to Healthco, Inc. 
"Healthco" shall refer tu defendant Healthco, Inc. and shall 

also be used in referring to the defendant prior to August 1971, 
whea it was known as Healthcare Corporation, and prior to November 
1968, when it was known as North American Nursing Homes, Inc. 
Healthco is engagec in interstate commerce. 

(iv) Healthco has made some 30 acquisitions of dental 
supply companies since January 1, 1969 and comprises one of the 
leading dental dealers in the United States. 

(v) Healthco's 59 dental dealer outlets in 2R states, the 
District of Columbia, and Canada had sales of dental products in 
excess of $38 million in 1968 and of $42.8 million in 1969. 


(xxii) Prior to May 1, 1969, Healthco maintained a number 


,of outlets throughout the New England states and Florida engaged 


in the sale of products and services to dentists, dental laboratories, 


institutions and government agencies. 


United States v. Healthco, Inc. (Formerl 
. -———— «+ ° —_—— == 7 
Known as :eaithcare Corporation) 70 Civ. 1312 - 


Stipulations of Fact with Respect to S.S. White 
New York (Pre-Trial Order, paragraph 3(a)) 


(vi) S.S. White, with headquarters in Philadelphia, és one 
of the nation’s largest manufacturers and wholesalers of dental 
products. S.S. White also has a chain of retail dental product 
outlets. 

(vii) In 1969, Healthco first commenced operations within 
Metropolitan New York by acquiring the inventory, fixtures and other 
assets of three former S.S. White dental product outlets located in 
the Bronx, Brooklyn and Manhattan. 

(viii) Prior to 1969, S.S, White operated one outlet in Newark, 
New Jersey, and three outlets in the City of New York. Pursuant tc 
an antitrust consent d«cice which required S.S. White to divest 
itself of retail outlets accounting for a fixed dollar amount of 
business, its three New York City outlets were offered for sale. 

(ix) These outlets (hereinafter "S.S. White New York") were 
engaged in the sale d a variety of products and services to dentists, 
dental laboratories, institutions and government agencies. In 1965, 


these outlets made combined sales by County in the following 


amounts: 
New York $512,589.00 
Bronx 166,269 .C) 
. Brooklyn 409,376.00 
Queens 156,650.00 
Richmond 93,625.00 
Nassau 272,081.00 
Suffolk 116,393.00 
Westchester 75,203.00 
Rockland 19,285.00 
Bergen 8,741.00 


No sales were made in the Counties of Essex, Passaic, Hudson, 
“Union, Morris, Somerset and Middlesex in New Jersey. 


These outlets made the combined sales in 1968 of the following 


amounts: 
All dental products $1,830,000 
Dental sundries 661,000 
Dental equipment 377,000 
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United States v. Healthco, Inc. (Formerl 
Known a3 Healthcare Corporation) 70 Civ. 1312 - 
Stipulations of Fact with Respect to National 


Dental Supply Co. of New York (Pre-Trial Order, 
paragraph 3(a)) 


(x) Prior to January 1969, National Dental Supply Company of 
New York ("National"), with a single outlet located in New York, 
New York, was a partnership engaged in the sale of dental sundries 
in Metropolitan New York. 

(xi) In January 1969, National's activities were terminated 
following the execution of a Purchase and Sale Agreement between a 
subsidiary of Healthco and the owners of National, under the terms 
of which National's assets and inventory were acquired by Healthco. 

(xi 1) In 1968, National had sales of dental sundries of 
approximately $200,000 within Metropolitan New York which constituted 


all of its sales. 


9 dl 


No obecKion 


United States Hez : 
Known as i.caitheare Uorvovration 70 Civ. 1312 - 


v. Healthco, Inc. (Formerly 


& Stipulations of Fact with Respect to General 
Dental Suoply Co. Inc. (Pre-Trial Order, 
paragraph 3(a)) 


(xiii) In May 1969, Healthco through a wholly-owned sub- 
sidiary, acquired substantially all of the assets of General Dental 
Supply Co., Inc. ("General"). 

(xiv) Prior to its acquisition by Healthco, General had a 
single outlet in Nev York City which was engaged in the sale of a 
variety of products and services to dentists dental laboratories, 
institutions and government agencies. In 1968, General made sales 


by County in the following amounts: 


New York $470, 503.00 
Bronx 184,932.00 
Brooklyn 591,078.00 
Queens 379, 298 .00 
Richzond 173,504.00 
Nassau 382,764.00 
Suffoll: 155,936.00 
Westchcster 92,504.00 
Rockland 36,147.00 
Bergen 64,645.00 


No sales were made in the Counties of Essex, Passaic, Hudson, 
Union, Morris, Somerset and Middlesex in New Jersey. 


These outlets made sales in 1968 of the following amounts: 


All dental products $2,581,000 
_Dental sundries 1,968 ,000 
Dental equipment 1,311,000 


t 
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United States v. Health Co., Inc. (Formerl 
Known as neatheare Corporation) 70 Civ. 2 - 


Stipulation of Fact with Respect to Hebard 
Metro Dental Co. Inc. and Hebard Dental 
Supply Co. Inc. (Pre-Trial Urder, paragraph 3(a)) 


(xvii) In November 1969, Healthco acquired all of the 
capitil stock of Hebard-Metro Dental Co., Inc. ("'Hebard-Metro") 
and its affiliate Hebard Dental Supply Co., "nc. ("Hebard Dental"). 
Prior to their acquisition by Healthco, Heba-d-Metro, with an outlet 
in Syosset, L.I. and Hebard Dental with an outlet in North White 
Plains, New York, were engaged in the sale of a variety of products 
and services. In 1968, Hebard Dental's sales by County were in the 


following amounts: 


New York $12,689.13 
Bronx 28,799.83 
Brookl 8,358.86 
_  Suffol 1,885.78 
Westchester 952,260.53 
Rockland 111,092.06 
Bergen 995.61 
Essex : 126.39 


No sales were made in Queens, Richmond and Nassau Counties, 
New York, or in Passaic, Hudson, Union, Morris, Somerset or Middlesex 
Counties, New Jersey. 


Hebard Dental’e 1968 sales were as follows: 


All dental products $1,115,000 
Dental sundries 604,000 
Dental equipment 477,000 


In 1968, Hebard-Metro's sales by County were in the ‘following 


amounts: 
New York $269,803.52 
Bronx 48,848.27 
Brooklyn 229,884.50 
Queens 258,773.27 
Richmond 6,828.25 
Nassau 622,071.32 
Suffolk 310 ,432.67 

¥ Westchester 1,292.96 
Rockland « _ 1,409.89 
Bergen 684.45 
Hudson 318.01 
Morris 99.00 


No sales were made in Essex, Passaic, Union, Somexset or 


Middlesex Counties, New Jersey. 


Hebard Metro's 1968 salcs were as follows: / Se id 
All dental producte $1,750,000 
Dental sundries 866 ,000 : d 
Dental equipment 856,000 ab lect: =, 
' | 3 ‘ 
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United States v. Healthco, Inc. (Formerly 
Known a8 | -altheare corporation) /0 Liv. i312 - 


Defendant's Answers to Plaintiff's Requests 

For Admissions Under Rule 36 and Defendant's 
Answer to Plaintiff's Interrogatory Pursuant 
to Rule 33 with Respect to Full-Line Dental 

Dealers 


Requests For Admissions and Answers 


(20) A full-line dental dealer selis dental equipment, 
sundries, precious metals and artificial teeth and arranges for 
the installation and servicing of the equipment which it sells. 

20. Request No. 20 is admitted. 

(21) Full-line dealers generally oper one or more retail 
outlets where inventory is maintained and equipment exhibited and 
demonstrated. 

21. Request No. 21 is denied. 

(22) Among the services offered to the dental profession by 
full-line dealers are the following: product information, financing, 
large stocks and prompt delivery, and technical adviee relating to 
office location, financing, and design. 

22. As to Request No. 22, defendant admits that some "Dental 
Dealers" as defined in plaintiff's interrogatories provide the 
services listed in paragraph 22. 

Interrogatory 

41. With respect to defendart's response to plaintiff's 
requests for admissions number 21 and 22, state the name and 
address of each "full line dealer" regularly doing business within 
the area comprising New York City, Rockland, Westchester, Suffolk 
and Nassau Counties in the State of New York and Bergen, Essex, 
Hudson, Passaic, Union, Morris, Somerset and Middlesex Counties in 
the State of New Jersey which does not: 

a. generally operate one or more retail outlets where 
inventory is maintained and equipment exhibited and 
demonstrated; 

b. offer to the dental profession, product information, 
financing, large stocks, prompt delivery, and technical 
advice relating to office location, financing and design. 
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ee Answer 


41. If subparagraphs a and L of interrogatory 41 are to be 
treated as conjunctive rather than alternatives, then the answer 
is "None", meaning that each full line dealer has these character- 


istics, among others. 
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; DENTAL DFALERS REPLY FORM - RE: U.S, v. HEALTHCARE carp. , 70 Civ.1312 ELP(SDNY) 


Name and address of company Walter venta! Supoty tc. eS 


z/> muyter Street, Soutn tiacxensack, weJ. U/t 


———— oo + —————————— 


1. Approximate percentage of company's total sales represented by: 

a) dental equipment (dental chairs, dental units, x-ray machines, sterilizers, 
lights, cabinets, etc.) aha? dental sundries (non-durable, consumable 
dental products, filling materiale, anesthetics, impressien materiais, waxes, 
cements, dental chemicals, nonprecious metals, dental burs, etc.) on"h: 


c) artificial teeth.” 7%; d) dental precious metals i.n%; and e) service and 


repair of dental equipmentac4%, 


2. Total company's sales of above listed products: 1968 - aes ‘ Peut 


1969 - $7. 240.055.0U s and 1970 - $ 2,207.04. 


$. Company sales to each of the following classes of customers: 
1968 1969 1970 
a. dentists $ 1,634,947 re te yA ct ae + 
b. dente! laboratories g¢ not avai Grice - icy 
ec. institutions and g$ 355,S00g 72,71 gt 


government agencies 


d. others $ None $ none $ ror 


4. Gompany sales by geographic area in 1968, 1969 and 1970: ‘ ttact 
a. the five boroughs of New York City: $ 
b. Rockland and Westchester Counties (N.Y.): $ 
Cc. Nassau and Suffolk Counties (N.Y.): $ 
d. Bergen, Essex, Hudson, .assaic and Union Counties Mo3.72 8 


e. Morris, Somerset and Middlesex Counties (N.J.): $ 


5. Description of other geographic areas in which company sells; 
Our sales in other geographic arecs are inconsejeen 


Company sales in such other areas in 1968 - $ 


1969 - $ 3; and 1970 - $ F 


whe 1971 SIGNATURE AND TITLE OF COMPANY OFFICIAL 
PREPARING REPLY 


Lane a ne es oe a ee. 


Dated; 


(fi 
RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 


Plaga, Room 3470, New Yorv, New York 10017 PLAINTIFF 
Be 
EXHIBIT 
LAL A AL OGLE LALO ALLL LLL U. s. DIST. COURT 
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(VAimer oenrar SUPPLY, ING. 


, 


©. BOX 2268 ¢ 275 HUYLER STREET e SOUTH HACKENSACK. N. J. 07606 @ N. J. (201) 486-0900 
; N.Y. (212) 868-1740 
L. 1. (516) $36-2442 
COMPANY SALES BY Sheu’ BPHIC ANE 
(Estimna-ced) 
{Or j > 1 
Fiys ‘orouchs of NYC $967,191 cole, 
Rockiand « iestchester 
Counties 32,401 1Z20,.5<'u 160,557 
Nassau & Suffolk 
Counties 709,30" 673,094 620,279 
Bercen, ESSEX, Hudson, 
Passaic & Union 
Counties 351,351 £52, 20 $16,011 
iiorris, Somerset, 
Micclesex Counties NOWE oo Ue OL RR 
FOTAL $2,190,857, $25223,055 2,565,046 


Tre abové are approximate fioures comoiled from selesmen's co. ission 
rt r ; * 


rocords. Our booxs do not ~eflect the exect geocraphic brcs<co 
requested. 


MEMBER: AMERICAN DENTAL TRADE ASSOCIATION Cus 
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4 
. United pasted States v. Healthco, Inc. (Formerly 
es Known as Healthcare ¢ Corporation) 70 Civ. 1312 - 


Defendant's Answer to Plaintiff's Interrogatory l-a 


Interrogatory 


1. With respect to each dental dealer acquired by Healthcare 
in Metropolitan New York: 

a. list the types of products and services supplied 
to each of the following classes of customer 
both prior to and after its acquisition by 
Healthcare and what portion of total sales 
volume is attributable to each general category; 

i. dentists, 
ii. dental laboratories, 
iii. institutions, 
iv. governmental agencies, 
v. ‘others; 
Answer 


la. See Rider la, annexed hereto. 
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heerscy. 


AFTER Rower Dental Surply Co., into which 
General Dentel and the S.8. White 
Outlets were mer-ed on Avril 30, 
1959, continues to orerate as those 
outlets did telore accuisition, 
cce answer to Interrogatory 3. 


APTER Same as before ecauisition, 


as tia A 


’ - —s Fn 
1. a “Tm Po = 


Same as 
S.S. White 


Same as before 
accuisition 


Sechter Dental 


Same es 
S. S . \nite 


Very little 
laboretory busi- 
ness. Sold some 
teeth and cold 
on limited basis, 
end very little 
laboratory equip- 
ment. Minimal 
installation and 
service. 


Same as before 
acquisition and 
has full service 
laboratory house. 


Same es 
S.S. White 


Seme es before 
acquisition 


Hetaré-Metro 
mi ecto Bide Bid 


ane es 


S.S. Waite 


Same as tefore 
acquisition 


Seme as Sechter 


Same as before 


acquisition 


Scme es 
S.S,. White 


Seme as before 
accuisition 


Same as Sechter 


Same as before 
acquisition 


seme as before 
ecquisition 
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-United States v. Healthco, Inc. (Formerly 
Known as i-althcare Co! 70 Civ. 1312 - 


e Corporation 


Defendant's Answer to Plaintiff's Interrogatory 38 
Interrogatory 
38. State the percentage of the total sales of dental 
products in 1968 by: 
a. General; 
b. Sechter; and 
c. Hebard-Metro and Hebard Dental combined, made outside 
of the geographic area comprising New York City, 
Westchester, Rockland, Suffolk, and Nassau Counties 
in the State of New York and Bergen, Essex, Hudson, 
Passaic, Union, Morris, Somerset and Middlesex 
Counties in the State of New Jersey, and stcte the 
basis upon which such computation was »2de. 
Answer 
The percentage of total sales of dental products in 1968 which 
were made outside of the geographic area specified were as follows: 
General - less than one percent. 
Sechter - less than one percent. 
Hebard-Metro - less than one percent. 
Hebard Dental - twenty-seven percent. 
Sales by General, Sechter and Hebard-Metro outside of the area 
specified were de minimis. The percentage stated for Hebard Dentai 
reflects sales of approximately $240,000 in the Counties of Greene, 
Putnam, Sullivan, Ulster, Duchess, Orange and Columbia in the Szate 


of New York, and sales of approximately $150,000 in the State of 


Connecticut. 
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United States v. Healthco, Inc. (Formerly 


altheare Corporation) 70 Civ. 1312 - 


Known as } 


Stipulation of Fact with Respect to Consolidated 
Sales of S.S. White New York, National, General, 
Sechter, Hebard Metro and Hebard Dental Prior to 
Their Acquisitions and of Healthco Subsequent to 
The Acquisitions (Pre-Trial Order, paragraph 3(a)) 


The following chart represents the consolidated sales 


within the City of New York, Westchester, Rockiand, Nassau and 


Suffolk Counties in the State of New York and Bergen, Essex, Hudson, 


Passaic, Union, Morris, Somerset and Middlesex Counties in the State 


of New Jersey of S.S. White New York, National, General, Sechter, 


Hebard-Metro 


and Héebard Dental prior to their acquistions and of 


Healthco subsequent to the acquisitions: 


1968 1969 1970 
All Dental Products $9,239,000 $9,847,000 $9,553,000 
Dental Equipment 3,703,000 3,799,000 3,667,000 


Dental Sundries 4,282,000 4,923,000 4,873,000 


EXHIBIT 
U. S. DIST. COURT 
S. D. OF N. Y. 


___WHOLESALE TRADE—AREA STATISTICS 


1.10__ UNITED STATES 


TABLE 2. United States, by Type of Operation and Kind of Business: 1967-contnued 


TYPE @Y <5N0 CF BUSINESS--cONTL cD 
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ELECTRONIC PARTS AND EGUIFMENT «oe ee ee ee ee) #18 +3 ve a? 
MARCGASES PLUMBING+ KEATING ECUIOME SPL IESE | 
*WARSOARES TOTAL + wes ee ee eeveeccececs! 9389 377 726 ei isa 60 380 ‘3 
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PLAINTIFF'S 


Po 
pr NTAL DFALERS REPLY FOPM = PF: U.S. y. REALTHCARE corp? 7 cx, 
OS ALERS REPLY FO ts we REALTHCARE CORP 


4me and address of company 


a » 
E. 


4) dental equipment (dental chairs, dental unite, x-ray machines, 


lights, cabinets, etc.) 272; b) dental Sundries (non 


dental products, filling materiale, anesthetics, 4 ssicn ma 


cements, dental chemicals, nonprectous metals, deutal burs 


*; d) denral Precious wetals / z; 
Tepair of dente} equipment 3 7. 


Se Total com 


Sterilfrers, 


“durable, Consumis le 
feriais, waxes, 
» etc.) fy 7; 


and e) Service and 


ted products: 1963 - $ 2160, 200,00 


- *yY 
1969 - $2270, 000,44 and 1970 -§ 420, C00. on 
xy 
3. Company Bales to each of the following Classes of customers; 
1968 1959 1970 y 
nit oe ah S® te DJ: 
a. dentists $ $ $ pod a7 > weg 
d RA ok 
b. dental laboratories $ $ $ Ba lags ea ae 
4 
e. institutions and $ 


government agencies 


d, others $ 


$ $ 
4, Company saler by geographic Grea in 1968, 1969 and 1970: 
* 
a. the five boroughs of New York City: $ >. 
en 
bh, Rockland and Westchester Counties (N.y.): $ <%e 
, 
ec. Nassau and Suffolk Counties (N,y,):; $ 2° 
d, Bergen, Essex, Hudson, Passaic and Union Counties (N.J.) 
e. Morris, Somerset aad Middlesex Counties (N.J.): $ 
5. 


Description of other Beographic areas in which company sells: 


Company sales in Such other arecs tn 1968 - § 


1969 ~ § 


+ and 1970 ~ § ‘ 
Dated: Jeg, 405223971 stcuatyne AND TITLE OF COMPANY 
/ x j PREPARING REPLY 
Y 


REIURN TO: Antitrust Division, United States Department of Justice, 


Plnen, Pie WW, New York, New York 10017 
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United States v. Healthco, Inc. (Former] 
Rnown as Healthcare Corporation) 10 Civ. 1312 - 


Defendant's Answer to Plaintiff's Interrogatories 
5, 6, and 7 


Definitions 


“Person” means any individual, partnership, corporation, 
association or other business or legal entity. 


"Dental products’ means supplies and equipment used by denrists 
and dental laboratories and includes dental equipment, dental sundries, 
art.*icicl teeth and dental precious metals as described in the 
Comm iat. 


"Metropolitan New York" shall mean the City of New York and the 
Counties of Westchester, Rockland, Nassau and Suf‘9lk in the State 
of New York, and the Courties of Bergen, Essex, Hudson, Passaic and 
Union in the State of New Jersey. (Plaintiff's Irterrogatories Page i). 


Interrogatories 


5. State the name and address of each person located in 
Metropolitan New York not listed on the attached schedule who is 
regularly engaged in the sale to dentists, dental Laboratories, 
institutions and governmental agencies of dental products in 
Metropolitan New York, and with respect to each person named state 
the classes of dental products and services sold ana the source of 
such information. (See Schedule A - next page) 


6. State the name and address of each person who is regularly 
engaged in the sale to dentists, dental laboratories, institutions 
and governmental agencies of dental products in Morris, Somerset 
and Middlesex counties in the State of New Jersey and with respect 
to each, state the classes of dental products and services sold and 
the source of such information. 


7. With respect to (a) Metropolitan New York and (b) Morris, 
Somerset and Middlesex Counties in the State of New Jersey state 
the name and address of each person not located in such area but who 
is regularly engaged in the sale to dentists, dental laboratories, 
institutions and governmental agencies of dental products in such 
area, and with respect to each such person, state the classes of 
dental products and services sold and the source of such information. 


Answer 
5.-7. The information called for by interrogatories 5, 6 and 7 


is not known to Healthcare and Healthcare does not maintain listings 
of such persons in its regular business records. 
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Abe Saas, Inc. 
New York, N.Y. 


Affiliated Dental Supply Company 
Irvington, S.J. 


A. Leventhal & Sons Inc. 
Irvingten, N.J. 


Alvy Dental Supply Company 
Mew York, !.Y. 


Approved Dental Supply Co. 


Brooklyn, 


Beacen Tertel Supply Co. 
Brovox lyn, oe 
Becker-Farkin Dental Surply Inc. 
New York, N.Y. 


City Dental Supply 
New York, N.Y. 


Central Dental Supply Corp. 
Hempstead, N.Y. 


Certified Dental Supply Co. 
Bronx, N.Y. 


Commonwealth Dental Supply Co. 
East Orange, N.J. 


Dental Equipment Specialists, Inc. 
New York, N.Y. 


Durable Dental Supply 
Bronx, N.Y. 


: 4 Economy Dental Supply Co. 
' Brocklyn, N.Y. 


Inc, 


; > 


Ethical Dental Supplies, 
Brooklyn, N.Y. 


Freud Dent» 1 Supply Co. 
Newark, N.J. 


ae a 
beta 


General Dental Supply Co., Inc. 


New York, N.Y. 


Guterman Dental Supply Co., Inc. 
New York, N.Y. 


Hardy's Dental Supply Co. 
Staten Island, N.Y. 


Harry Rothschild Dental Supplies,Inuc. 
Rronx, 


N.Y. 
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Hebare Deares Supply Co., Inc. 
North White Fiains, %.Y¥. 
Hebard-tetre Dental Co., Inc. 
Syosset, L.1 , &.Y. 


datinewicrz 


7 .¥. 


Henry 
New Yors, 
Henry “cheifn 
Flushing, N.Y. 
Hudsen Pencal supolies 
New York, i 

Irving Cheees Perte yplie 
Rellerose, %.¥. 


Irvine Pence? 
Rrockiva, > 


Jack Marsh Denial 
? 


Supply Core 


Jersey City, 


Sc. esinger & Sons Dental Supply, 


¥. 


Je 
New tork, & 
Ellin Ce. 


J.T. 
N.J. 


Irvington, N 


Kings County Dental Supp! 
Queens, N.Y. 


Kingsway Dental Supply 
Brooklyn, N.Y. 


L.D. Caulk (Litton Industr 
Newark, N.J. 


M.A. Sechter Dental Equi; 
Supply C 
New York, N.Y. and Hachensact 


Mackey Dental Supply Cc. 
East Orange, N.J. 

Mayer Dental Supply Co., Inc. 
New York, N.Y. 


Mutual Dentists Supply 
New York, N.Y. 


Mycone Dental Supply Co. 
New York, N.Y. 


National Dental Supply Co. of N.Y. 


New York, N.Y. 


Nesbit Dental Prode. 
Irvington, N.J. 
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Rosenfeld, Inc. 
N.Y, 


N.N. 
Yonkers, 


- Preferred Dental Supply Co. 


Brooklyn, N.Y. 


aoc ressive Dental Suppiv ce., Inc. 


Bronx, h.Y. 


Rubinstein Dental Equirrent Corp. 
few York, “.Y. 


Schridt ental ,Inc,. 
New York, ".Y. 


Takce Dencal Supplies 
Brooklyc, .¥. 


Triboro Pental Sunply Co, 
Elmhurst, L.I., N.Y. 


Tych Dental Supplies 


Ozone Park, N.Y. 


Co. 


MVE wrws Tee 
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4 
Vernick Dental ‘Co. ° 
Queens, L.I., N.Y. 


Victor Dental Depot Corp. 


Clifton, N.J. 


Walter Tental Supply, Inc. 


N.Y. 


New York, 


Westchester Dental Depet 


Bronx, N.Y. 


$.S. White 


Bronx, 


S.S. White 
Newark, N.J. 


Preeti lyn 


and New York, *.1 


William Cohen Dental Supplies, Inc. 


New York, N.Y. 


Zohn Dentai Ce, 
New York, N.Y. 
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DENTAL DPALERS REP'Y FORM - RE: U.S. v. HEALTHCARE CORP., 70 Civ.1312 PLP(SDNY) 


“ Nazie and address of company 


TT —_—_—_—_-—— 
& eee a ee ee ee ere or eet 
1. Approximate percentage of company's total sales represented by; 


&) dental equipment (dental chairs, dental units, x-ray machines, sterilirers, 
lights, cabinets, etc.) %; b) dental sundries (non-durable, consunthie 


dental products, filling materials, anesthetics, impression materisis, waxes, 


cctents, derta! chemicals, nonprecious metals, deatal burs, etc.) Z; 
c) artificial teeth %; d) dental precious wetals %; and e) service and 
repair of dental equipmence z. 
a3 Total company's sales of above listed products: 1968 - $ : 
1969 - $ 3; and 1970 - $ e | 
3 Company sales to each of the following classes of customers: ! 
! 
1968 1969 1970 | 
HT .rwoersewyy / 
a. dentists $ $ $ ie 
b. dental laboratories $ $ $ / ’ { 
c. institutions and $ $ $ / : | 
government agencies C225 CC Ps | 
4. others $ $ $ ° | 
| 
4, Company sales by geographic area in 1968, 1969 and 1970 , EXHID! : 
U. S. DIST: & 
a. the five boroughs of New York City: $ 6: 6: OF 


b. Rockland and Westchester Counties (N.Y.): $ 
Ce Nassau and Suffolk Counties (N.Y.): $ 
a. Bergen, Essex, Kudson, Passaic and Union Counties (N.J.): $ 


e. Morris, Somerset and Middlesex Counties (.J.): $ 


$. Description of other geographic areas in which company sells: 

Company sales in such other areas in 1968 - $ ; 

1969 - $ 3; and 1970 - $ ‘ 

Dated; = __._..1971 | SIGNATURE AND TITLE OF COMPANY OFFICIAL 


PREPARING REPLY 


-—-—_ 


RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 


Plaza, Bem 34390, New York, New York 10017 
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1969 - $ ; and 1970 - $ ° 
Dated; a pee Ba Pee! 2 4 SIGNATURE AND TITLE OF COMPANY OFFICIAL 


PREPARING REPLY 


RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 


Plaza, Powe 34399, New Yor’, New York 10017 


al 


wthaneonde) = : op 


- 


GX 27 


d United States v. Healthco, Inc. (Former)] 
gs Known as Healthcare Corporation) ¥. 1312 « 


Defendant's Answer to Plaintiff's Interrogetory 4 


Interrogatory 


4. State Healthcare's contentions as to the identity of its 
ten ma‘or competitors engaged in the sale of dental products in 
Metropolitan New York to dentists, dental laboratories, institutions, 
and governmental agencies. 

Answer 

4. It is not possible to identify Healthcare's ten major 
competitors, since its major competitors number many more than ten. 
Among Healthcare's major competitors are the following: 


City Dental Supply Co. 
Central Dental Supply Corp. 
Certified Dental Supply Co. 
Dental Equipment Specialists, Inc. 
Durable Dental Supply 
Guterman Dental Supply Co., Inc. 
“Henry Schein 
L. D. Caulk (Litton Industries) 
Mycone Dental Supply Co. 
Walter Dental Supply, Inc. 
S.S. White (Newark, N. J.) 
~ Darby Drug 
-—Interstate Drug 
Ark Dental 
~Kent Dental Supply Co. 
— Veratex 
Nationwide Dental 
-Buy Rite 
~Rochester X-Ray Products 
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REPLY FORM - RE: U.S. v. HEALTHCARE CORP. 70 CIV. 1312 ELP (SDNY) 


Name and address of company 
ee ee ee ee re 
) State whether or not your company sells any of the following 
products or services (circle appropriate answer): 
a) dental equipment (dental chairs, dental units, YES NO 
x-ray machines, sterilizers, lights, cabinets, etc.); 
b) dental sundries (non-durable, consumable dental YES NO 
products, filling materials, anesthetics, 
impression materials, waxes, cements, dental 


chemicals, nonprecious metals, dental burs, etc.); 


c) artificial teeth; YES 10 
a) dental precious metals; and YES NO 
e) service and repair of dental equipment. YES NO 


Ze Your total company sales made directly to each of the following 
classes of customers located in Metropolitan New York area ~ comm 
prising the City of New York, Rockland, Westchester, Nassau and 
Suffolk Counties in the State of New York, and the eight Northern 
Counties of New Jerscy ~ Bergen, Essex, Hudson, Passaic, Union, 
Morris, Somerset and Middlesex. If exact dollar figures are not 


available, approximations so stated will be acceptable. 


1968 = 19691970 
a) dentists $ $ $ 
b) dental laboratories $ $ $ 
c) institutions and $ $ $ 
government agencies 
Dated 1971 SIGNATURE AND TITLE OF COMPANY OFFICIAL 
PPEPARING REPLY 


RETURN TO: Antitrust Division, United States Department of Justice, 


26 Federal Plaza, Room 3630, New YOrk, wew York rLAINTIEs 
HO 46 
' Be 
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44. G. DIST. © 
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ape ta 44 * 
¢ Z sad . 
, DEPARTMENT OF JUSTICE 
IN REPLY ANTITRUST DIVISION é 
never tO ROOM 3430 
e % INITIALS 4NO & IMSER 26 Frocear Pura 
JS:eja NEW YORK, N.Y. 12907 
— --—-- —_——- 212-264.0390 
0-190-037-2 at 

| 3 j 
| 1 
| 
} April 79, 19/1 : 

CERTIFIEi) HAIL ' 

REPU) SECENT RECUHAT 
| Nationwi'e Dental supply 

Box 6U ; 

Van Brund Stacicn 

Broo} i yu, New York 11215 


Gentlenea: 


We are presently en:ree) im preparation for trial of Untte | 
States v. Healthcare Corvora ion, a Civil Antitrest suit pear: 

in the Souciera Gistricr oi New York. In tesponting to certain 
Government Interro: atories, cetendant Healihecare has flled an 

answer identifying "Nationwide Yencal Supply" as "“Ascoug Healthcare's 
major competicors”, 


We are therefore requesting that you fill out and return the 
enclose’ form as soon as possible. An extra copy of the form and 


a postpaid eavelope are enclosed tor your convenience. 


If you have any questions please call che undersigned at 
264-0662. 


Your cooperation in this matter will be appreciated. 
rely yours, 


RICHARD W. McLAREN 
Assietant Attorney Cenecral 


By 


JOUN SIRIGRANO, JK. 
Attorney 


Enclosure 


Do en ene _ ¢ 
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RE; U. S, v. HEALT an ( y, 1¥)_- REPLY FORM 
¢ 
Name and address of y i 


- eT 


1. State which of EXHIBIT : services your company sells - 

circle appropriate U. S. O:35T. COL RT 

S. 0D. OF N. Y. 

e. dental equipwenc quencaa cnairs, genta units, x-ray YES WO 
machines, sterilizers, laboratory equipment, etc.); 


em ee 2 eer 


b. dental sundries (non-durable, consumable products - filling YES NO 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, ete.); 

ec. artificial teeth; YES NO 

d. dental precious metals; YES NO 

e. service and repair of dental equipment, and YES NO 

2. other products (please specify) YES NC 


icin iam cs can aeasainisahoengiacnenti EEDA TALON 


i 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers or 
wholesalers. (Do not consider as "direct" a sale which was processed by, creditec 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) 


Metropolj*an New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following information- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 


-4 1969 and 1970 to the following classes of customers: 
1968 1969 1970 


a. dental dealers and wholesalers . - . % Z i 


b. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: ~ 


1968 1969 1970 
a. dentists $ $ $ 


b. dental laboratories 


c. institutions (including hospitals and 
dental schools) and 


d. government agencies 


1972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 


Dated: 
PREPARING REPLY 


an 


RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 
Plaza, Room 3630, New York, New York 10007 
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Your cooperation 
1 matter 


Sincerely 


IADKI 
WALAER 


acting 
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REPLY FORM ~ RE: U.S. v. HEALTHCARE CORP. 70 CIV. 1312 ELP (SDNY) 
—tanmae heray 6 6CCA 
JiLvER MPN PEW? &. 


Name and address of company 
fiforLo & ‘PD Z OVTHA fVECT UY (- 7444 / 2VE> 
i. State whether or not your company sells any of the following 
products or services (circle appropriate answer) : 
a) dental equipment (dental chairs, dental units, YES NO 
x-ray machines, sterilizers, lights, cabinets, etc.); 


b) dental sundries (non-durable, consumable dental YES wO 


products, filling materials, anesthetics, a 
impression materials, waxes, cements, dental 


chemicals, nonprecious metals, dental purs, ctc.); 


c) artificial teeth; ; wr YES 110 
d) dental precious metals; and YES NO- 
e) service and repair of dental equipment. YES NOe 


y Your total company sales made directly to each of the following 
classes of customers located in Metropolitan New York area - com- 
prising the City of New York, Rockland, Westchester, Nassau and 


Suffolk Counties in the State of New York, and the eight Northern 


Counties of New Jersey - Bergen, Essex, Hudson, Passaic, Union, 
Morris, Somerset and Middlesex. If exact dollar figures are not 


available, approximations so stated will be acceptable. 


1968 = 19691970 
a) dentists $ ferns $ 40 Sou $ [/, eee 
b) dental laboratories $ $ $ 
c) institutions and $ $ $ 
government agencies 
Dated vere! 1971 SIGNATURE AND TITLE OF CCHPANY OFFICIAL 


PREPARING REPLY 


/o/ tv /4 nk a 


RETURN TO: Antitrust Division, United States Department of Justice, 
26 Federal Plaza, Room 3630, New York, wew York 10007 
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1968 SALES OF DENTAL PRODUCTS BY DENTAL DEALERS TO 
DENTAL LABORATORIES, 
GOVERNMENT AGENCIES IN METROPOLITAN NEW YORK 


DENTISTS, 


COMPANY 
Guterman Dental Supply Co., Inc. 
General Dental 
Walter Dental Supply, Inc. 


Central Dental Supply Corp. 


S.S. White - New York 
Sechter Dental Products 
Hebard-Metro 


Mycone Dental Supply Co., Inc. 


Litton Dental Products 


Dental Equipment Specialists, Inc. 


& Kings County Dental Co., Inc. 


S.S. White Division (Pennwalt 
Corp.) Newark 


Hebard Dental 

Certified Dental Supply Co., Inc. 
Commonwealth Dental Supply Co. 
Abe Bass, Inc. 

Durable Dental Supplies 


J.T. Ellin Co. 


60-190-037-2 


INSTITUTIONS AND 


SALES 
(in thousands) 


$ 2,600 
2,581 
2,191 


2,035 
740 


1,830 
1,763 
1,750 


1,282 
$16,032 


1,198 


1,172 
518,402 


1,129 


1,115 
1,073 
774 
694 
500 


415 


GX 32 


PERCENTAGES 


8.3 
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21. 


30. 


32. 


35. 
36. 
37. 
38. 
39. 
40. * 


41. 


SALES 
COMPANY (in thousands) 
Rubinstein Dental Equipment Corp. $ 413 
Irving Chodos Dental Supplies, Inc. 400 
Schmidt Dental Supply, Inc. 376 
Ethical Dental Supplies, Inc. 334 
Beacon Dental Supply Co., Inc. 307 
(Approved and S5ernstein) 

Climax Dental Supply Co. 297 
U.S. Dental Depot > 289 
Zahn Dental Co., Inc. 279 
A. Leventhal & Sons, Inc. 277 
Becker-Parkin Dental Supply Co., Inc. 275 
City Dental Supply Co. 250 
Newark Dental Supply Co. 248 
Hudson Dental Supplies, Inc. 223 
Victor Dental Depot 223 
N.N. Rosenfeld, Inc. 209 
Westchester Dental Depot, Inc. 201 
National Dental Supply Co. of N.Y. 200 
Claude Sachiau & Sons 200 
William Cohen Dental Supplies Inc. 191 
Mayer Dental Supply Co., Inc. 161 
Irving Penchuk 161 
Alvy Dental Supply Co. 153 
The Veratex Corporation 144 
Harry Rothchild, Inc. 137 


32 e 


PERCENTAGES 


63. 


64. 


CJMPANY 

Preferred Dental Supply Co. 
(By-Rite and Nationwide) 

Henry Schein Inc. 
Jack Marsh Dental Supply Corp. 
Darby Dental Supply Co. 
Affiliated Dental Supply Co. 
Freud Dental Supply Co. 
Takc2 Dental Supplies 


Mutual Dentists Supply Co. 
(went out of business in Dec. 1969) 


Progressive Dental Supply Co., Inc. 


Nesbit Dental Products 
(went out of business May 1970) 


Economy Dental Supply Co. 
Morris Dental Supply 
Rabinowicz Dental Supplies Inc. 
Tych Dental Supplies 

Triboro Dental Supply Co. 

M & M Dental Supply Co., Inc. 
Arista Surgical Co. 

Titan Dental Products, Inc. 
Rochester X-Ray Products Inc. 
Silverman Dental Co. 


Kent Dental Supply Co. 
(Ark Dental) 


Vernick Dental Co. 


Hardy's Surgical Supply Co. 


Five Dental Dealers Acquired by Healthco: 


; 


SALES 
(in thousands) 


134 


128 
118 
100 
99 
78 
73 
70 


68 
66 


63 
60 
40 
38 
28 
24 
18 
12 
12 
il 
10 


ere! 
$31,305 
9,239 


*Mail Order Houses Located Outside Metropolitan New York 
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60-190-037-2 
EXHIBIT 1969 SALES OF DENTAL PRODUCTS BY DENTAL DEALERS TO 
U. S.F ST. COURT DENTISTS, DENTAL LABORATORIES, INSTITUTIONS AND 
S.D.OF MN. y GOVERMENT ..C CNCIES IN METROPOLIT.. NEW YORK 
RANK COMPANY SALES PERCENTAG!'S 
(in thousands) : 
i. Healthco Inc. $9,347 29.9 
3. Guterman Dental Supply Co.,Inc. 2,270 6.9 
Ze Central Dental Supply Corp. 2,239 6.8 
4. Walter vental Sunply Inc. 2,228 6.38 
16,584 50.4 
5, Dental Equipment Specialists, 1,528 4.6 
Inc. & Kings County vental 
+ Co., Inc. 
6. Litton Dental Products 1,454 4.4 
ee Certified Dental Supply Co.,Inc. 1,359 4,1 
8. Mycone Dental Supply Co., Inc. 1,197 3.6 
9. S.S. White vivision (Pennwalt 1,025 Sek 
“orp.) Newark 
10. Abe _1ss, Inc. 816 25 
23,903 72.8 
Il. Durable Dental Supplies 600 1.8 
J} # Commonwealth Vental Supply Co. 507 t 
13. Irving Chodos Dental Supplies Inc. 500 hee 
14. Schmidt Dental Supply, Inc. 473 1.4 
15. J.T. Ellin Co. 440 1.3 
16. Rubinstein Dental Equipment Corp. 406 1.2 
17. Ethical Dental Supplies, Inc. 342 1.0 
yt '3g9 
on 
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21. 


37. 


COMPANY 


Beacon Dental Supply Co., Inc. 


(Approved and Bernstein) 


Climax Denta} Supply Co. 


SALES 


(in thousands) 


342 


316 


Becker-Parkin Dental Supply Co.,Inc. 293 


A. Leventhal & Sons, Inc, 
Zehn Dental Co., Inc. 

City Dental Supply Co. 

Hudson Dental Supplies, Inc. 
Victor Dental Depot 

Claude Sachau & Sons 

Henry Schein, Inc. 

Newark Dental Supply Co. 
William Cohen Dental Supplies 
Darby Dental Supply Co. 
Westchester Dental Depot Inc. 
The Veratex Corporation 

N.N. Rosenfeld, inc, 

Irving Penchuk 

Mayer Dental Supply Co., Inc. 


Preferred Dental Supply Co. 
(By-Rite and Nationwide) 


Alvy Dental Supply Co. 
U.S. Dental Depot 


Harry Rothchild, Inc. 


Jack Marsh Dental Supply Corp. 


35 e 


) 


292 
280 
250 
248 
232 


Inc. 200 


145 
143 
119 


PERCENTAGES 


1.0 


1.0 


vs t ¢ 
SANK COMPANY SALES 
(in thousends) { 
4. Affiliated Dental Supply Co. . 112 i 
42. Nesbic Dental Products 110 
( t our of business May 1970) 
43. Freud Dental Supply Co &7 | 
44. Takce Dental Supplies 71 : 
45. Mutual Dentists Supply Co. 70 
(went out of business in Dec. 1969) 
4 Economy Dents. Supply Co. 64 
47. Morris Dents). Supply 60 
48. Propressi Nental Supply Co., Inc. 
49. Tyvch Dental Supplies 41 
= 50. Rabinowicz Dental Supplies Inc. 40 
51. M & M Dental Supply Co., Inc. . 23 
52. Triboro Dental Supply Co. 23 
53, Arista Surgical Co. 20 
54. Titan Dental Products, Inc. 20 
55. * Rochester X-Ray Products, Inc. 15 
56. * Silverman Dental Co. 11 
57. * Kent Dental Supply Co. 8 
(Ark Dental) 
58. Kingsway Dental Supply Co., Inc. 3 
59. Hardy's Surgical Supply Co. eas) ay 
Total 32,911 


* Mail Order Houses Located Outside 
Metropolitan New York 
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1970 SALES OF DENTAL PRODUCTS 3Y DENTAL DEALERS 
TO DENTISTS, DENTAL LABORATORIES, INSTITUTIONS 


AND GOVERNMENT AGENCIES IN TET SOPOLITAN NeW YORK 
NK COMPANY SALES PCORCENTAGES 
(in 
thousands) 

1. Healthco, Inc. $9,559 30.3 

2. Walter Dental Supply, ine. 2,569 8.) 

3. Central Dental Supptyv Corp. 2,054 6.5 

4. Guterman Dental Supply Co., 


Inc. 1,400 4.4 
$15,582 A: ie 


5. Certified Dental Supply 
Co., Inc. 1,353 4.3 


6. Dental Equipment Specialists, 
Inc. & Kings County Denta] 


Co., Inc. 1,305 4.1 
7. Mycone Dental Supply Co., Inc. 1,304 4.1 
8. S.S. White Division (Pennwalt 
Corp.) Newark 837 2.6 
$20, 387 64.5 
9. Abe Bass, Inc. 747 2.4 
10. Litton Dental Products 727 233 
527,885 69.3 
11. Durable Dental Supplies 650 2.1 
12. City Dental Supply Co. 600 1.9 
13. Commonwealth Dental Supply Co. 555 1.8 
14. Irving Chodos Dental 
Supplies, Inc. 525 1.7 
15. Schmide Dental Supply, Inc. 459 
37 e 4 


t 
RANK COMPANY SA LES PEXCENTAGES 
aaanda’ 
16. Rubinstein Dental Equipment 
Corp. 4264 1.4 
47, J. F.. Etita Ca, 415 1.3 
18. Beacon Dental Supply Co., Ine. 
(Approved ane Bernstein) 349 1.0 
19. Victor Lental Depot 317 1.0 
20. barby Dental Supply Co. 200 1.0 
21. Climax vental Supply Co. 299 1.0 
22. Becker-Parkin Dental Supoly 295 
23. Hudson Dental Supplies, Inc. 293 
24. Ethical Dental Supplies, inc. 278 
, 25. ‘Zahn Dental Co., Inc. 270 
26. Interstate Drug Exchange, Inc. 250 
27. Henry Schein, Inc. 240 
28. *The Veratex Corporation 237 
29. <A. Leventhal & Sons, Inc. 221 
30. Claude Sachau & Sons 210 
31. Westchester Dental Depot, Inc. 198 
Jee newark Dental. Supply Co. 186 
33. U.S. Dental Depot 183 
34. William Cohen Dental Supplies, 
Inc. 180 
35. Mayer Dental Supply Co., Inc. 175 
36. Preferred Dental Supply Company 
(By-kite and Nationwide) 175 
37. Irving Penchu 159 


41. 


43. 


45. 
46. 
47. 


48. 
49. 
50. 


Sl. 


52. 
53. 
54. 
55. 


COMPANY 


Harry Rothchil¢, Inc. 


N.N. Rosenfelc, Inc. 


Jack Marsh Dental Supply Corp. 


Alvy Dental Supply Co. 

Freud Dental Supply Co. 

Affiliated bental Supply Co. 

Mutual Dentists Supp!» Co. 
(went out of business in 
Dec. 1969) 

Economy venatal Sunply Co. 

Takce Dental Supplies 


Progressive Dental Supply 
Co., Inc. 


Tych Dental Supplies 
Morris Dental Supply 


Rabinowicz Dental Supplies, 
Inc. 


Neskh t Dental Products 
(went out of business 
May 1970) 
Arista Surgical Co. 
M & M Dental Supply Co., Inc. 


Titan Dental Products, Inc. 


Triboro Dental Supply Co. 


3 


-~ 


SALES 
Cin 
thousands) 
155 
137 
136 
128 
101 


93 


70 
66 


66 


64 
47 
45 


40 


37 
25 
23 
20 
15 


PERCENTACES 


“4 a 


“aac ..- 


-~ 


RANK COMPANY SALES PERCENTAGES 
~ (in 
thousands) 
56. *Rochester X-Ray Products, Inc. 15 
57. *Stlvermen Dental Co. ll 
58. *Kent Dental Supply Co. 

(Ark Dental) 5 
59. Kingsway Dental Supply Co., Inc. 2 
60. Hardy's Surgical Supply Co. 1 
TOTAL $31,600 


*Mail Order Houses Located Outside Metropolitan New York, 


RA NK COMPANY ad? belo S BO i. tu Ak kad 4 
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XHIBIT 
Tt. COURT 
U. 5 OlSF N.Y: 60-190-037-2 
1968 SALES OF DENTAL SUNDRIES BY DENTAL DEALERS TO 
DENTISTS, DENTAL LABORATORIES, INSTITUTIONS AND GOVERNMENT AGENCIES 
IN METROPOLITAN NEW YORK ‘i 
RANK COMPANY SALES PERCENTAGES 
: (in thousands) 
1. Guterman Dental Supply Co., Inc. $1,664 9.1 
2 Walter Dental Supply, Inc. 1,248 6.9 . 
' 
3. Central Dental Supply Corp. 1,068 5.9 ! 
—a 4. Sechter Dental Products 1,019 $6 
4,999 Rhee 
. General Dental 932 a5 
6. Hebard-Metro 866 4.8 
Ve Mycone Dental Supply Co., Inc. 808 4.4 
8. Dental Equipment Specialists, Inc. & 703 3.9 
Kings County Dental Co., Inc. 8,308 UL RyW, 
9. S.S. White - New York 661 3.6 
10. Hebard-Dental 604 sea 
55573 52.0 
ii. Litton Dental Products 563 3.1 
12 Certified Dental Supply Co., Inc. 537 3.0 
13. S.S. White Division (Pennwalt Corp.) Newark 519 2.9 
14. Abe Bass, Inc. 444 2.4 
15. Schmidt Dental Supply, Inc. 376 2% 
16. J.T, Ellin Co. 340 1.9 
17. Durable Dental Supplies 325 1.8 


27. 


37. 


COMPANY 


Beacon Dental Supply Co., Inc. 
(Approved and Bernstein) 


Becker-Parkin Dental Supply Co., Inc. 


Zahn Dental Co., Inc. 

Newark Dental Supply Co. 

City Dental Supply Co. 

Commonwealth Dental Supply Co. 

U.S. Dental Depot 

Irving Chodos Dental Supplies, Inc. 
Hudson Dental Supplies, Inc. 
National Dental Supply Co. of N.Y. 
Westchester Dental Depot, Inc. 
William Cohen Dental Supplies, Inc. 
Ethical Dental Supply, Inc. 


A. Leventhal & Sons, Inc. \ 
Irving Penchuk ' 
N.N. Rosenfeld, Inc. \ 


Victor Dental Depot \ 
Mayer Dental Supply Co., Inc. | 
The Veratex Corporation 

Harry Rothchild, Inc. 


Claude Sachau & Sons 


Preferred Dental Supply Co. 
(By-Rite and Nationwide) 


SALES 
(in Thousands) 


286 


275 
252 
248 
248 
232 
231 
228 
223 
200 
199 
191 
190 
158 
157 
157 
154 
153 
144 
137 
136 
333 


PERCENTAGES 


1.6 


BP PF PF w& 


. 
to 
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oor } 
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COMPANY a SES ands) PERCENTAGES 
Henry Schein, Inc. 125 
Jack Marsh Dental Supply Corp. 116 
Darby Dental Supply Co. 100 
Climax Dental Supply Co. 
Alvy vental Supply Co. 
Tacke Jenteal Cunplies 
tlutual Dentists Suoply Co. 
wesbit Dental Products 
Economy Pental Supply Co. 
tal Supply Co. 
Progressive Wentel Supply Co. 
Affiliated vental Sunply Co. 
Morris Dental Cupply 
Rabinowicz Dental Supplies, Inc. 
Tych Dental Supplies 
Triboro Vental Cupply Co. 
M & M Dental Supply Co., Inc. 
Arista Surgical Co. 
* Rochester X-Rey Products Inc. 
Silverman Dental Co, 


Kent Dental Supply Co. 
(Ack Dental) 


61. Titan Dental Products Inc. 
62. Vernick Dental Co. 


63. Hardy's Surgical Supply Co. 


1 
18,196 
Five Dental Dealers Acauired by Healthco: 4,282 


* Mail Order Houses Located Outside 
Metropolitan ixew York 
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EXHIBIT | 
U. S. DIST. ~~~"! 60-190-037-2 
6. D. OF i. Y- 
1969 SALES OF DENTAL SUNDRIES BY DENTAL DEALERS TO : 
DENTISTS, DENTAL LABORATORIES, INSTITUTIONS AND 
GOVERMENT AGENCLES IN METROPOLITAN NEW YORK 
COMPANY SALES PERCENTAGES 
(in thousands) 
Healthco Inc. $4,923 ve TP 
Guterman Dental Supply Co., Inc. 1,453 7.4 
Walter Dental Supply Inc. 1,269 6.5 
Central Dental Supply Corp. 1,175 6.0 
? 2 S501 
Dental Equipment Specialists, Inc. 917 4.7 
& Kings County Dental Co., Inc. 
Mycone Dental Supply Co., Inc. 754 3.9 
Litton Dental Products 683 35 
Certified Dental Supply Co., Inc. 680 he 
» 60.6 
Abe Bass, Inc. 522 PF 
Schmidt Dental Supply, Inc. 473 2.4 
> 65.6 
S.S. White Division (Pennwalt 472 2.4 
Corp.) Newark 
Durable Dental Supplies 390 2.0 
J.T. Ellin Co. 361 1.9 
Beacon Dental Supply Co., Inc. 319 1.6 
(Approved and Bernstein) 
Becker-Parkin Dental Supply Co., Inc. 293 Rao 
Irving Chodos Dental Supplies Inc. 285 1.5 
Zahn Dental Co., Inc. 252 pe 
City Dental Supply Co. 248  e. 


COMPANY SALES PERCENTAGES 
(in thousands) 


Hudson Dental Supplies, Inc. 248 


William Cohen Dental Supplies, Inc. 200 


Darby Dental Supply Co. 200 
Newark Dental Supply Co. 200 
Henry Schein, Inc. 200 
Ethical Dental Supplies, Inc. 195 
Westchester Dental Depot Inc. 192 
The Veratex Corporation 185 
A. Leventhal & Sons, Inc. 167 
Victor Dental Depot 160 
Irving Penchuk 158 
Commonwealth Dental Supply Co. 152 
Mayer Dental Supply Co., Inc. 152 


Preferred Dental Supply Co. 146 
(By-Rite and Nationwide) 


Harry Rothchild, Inc. 143 
Claude Sachau & Sons 139 
N.N. Rosenfeld, Inc. 138 
Jack Marsh Dental Supply Corp. 117 
U.S. Dental Depot 116 


Nesbit Dental Products 110 
(went out of business May 1970) 


Climax Dental Supply Co. 104 
Alvy Dental Supply Co. 73 


Takce Dental Supplies 71 


t 
COMPANY SALES 
TTS (in thousands) 
Mutual Dentists Supply Co. 70 
(went out of business in Dec. 1969) 
Freud Dental Supply Co. 69 
Economy Dental Supply Co. 64 
Affiliated Dental Supply Co. 58 
Morris Dental Supply 48 
Progressive Dental Supply Co., Inc. 41 
Rabinowicz Dental Supplies Inc. 40 
Tych Dental Supplies 33 
M & M Dental Supply Co., Inc. 23 
Triboro Dental Supply Co. 23 
Arista Surgical Co. 20 
Rochester X-Ray Products, Inc. 15 
Titan Dental Products, Inc. . 
Silverman Dental Co. 11 
Kent Dental Supply Co. 8 
(Ark Dental) 

Hardy's Surgical Supply Co. 1 
Total 19,574 


*Mail Order Houses Located Outside 
Metropolitan New York 
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1970 SALES OF DENTAL SUNDRIFS BY DUNTAL DEALERS TO 
DENTISTS, DENTAL LABORATORIES, INSTITUTIONS AND GOVERNMENT AGENCIES 
IN METROPOLITAN ALW YORK 


COMPANY SALES PEXCENTAGES 
(in thousands) 


Healthco, Inc. $4,873 25.4 
Walter Dental supply, Inc. 7.6 
Central Dental Supoly Corp. 5.6 


Guterman Dental Supply Co.,Inc. 


Mycone Dental Supply Co., Inc. 
Dental Eaouipment Specialists, 
Inc. & Kings County Dental 

Co., Inc. 


Certified Dental Supply Co., Inc. 


City Dental Supply Co. 


Abe Bass, Inc. 


Schmidt Dental Supply Inc. 


Durable Dental Supplies 


§.S. White Division (Pennwalt 
Corp.) Newark 


Litton Dental Products 
J.T. Ellin Co. 


Beacon Dental Supply Co., Inc. 
(Approved and Bernstcin) 


Darby Dental Supply Co. 
Irving Chodos Dental Supplies, Inc. 


Becker-Parkin Dental Supply Co., 
Inc. 


22. * 


COMPANY 


Hudson Dental Supplies, Inc. 
Interstate Drug Exchange, Inc. 
Zahn Dental Co., Inc. 

The Veratex Corporation 

Henry Schein, Inc. 

Victor Dental Depot 
Westchester Dental Depot, Inc. 
Newerk Dental Supply Co. 


William Cohen Dental Supplies, 
Inc. 


Preferred Dentz1 Supply Company 


(By-Rite and Nationwide) 
Commonwealth Dental Supply Co. 
Mayer Dental Supply Co., Inc. 
Ethical Dental Supplies, Inc. 
Irving Penchuk 
Harry Rothchild, Inc. 

U.S. Dental Depot 


Claude Sachau & Sons 


Jack Marsh Dental Supply Corp. 


A, Leventhal & Sons, Inc. 
N.N. Rosenfeld, Inc. 


Climax Dental Supply Co. 


48 e 
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SALES 
(in thousands) 


293 
250 
243 
237 
235 
219 
196 
186 
180 


173 


166 
166 
159 
155 
155 
146 
143 
133 
12¢ 
103 

99 


PERCENTAGES 


*Mail 


COMPANY 
Freud Denta) Supply Co. 
Economy Dental Supply Co. 
Takce Dental Supplies 
Alvy Dental Supply Co. 


Progressive Dental Supply Co., 
Inc. 


Affiliated Dental Supply Co. 
Rabinowicz Dental Supplies Inc. 
Tych Dental Supplies 


Newbit vental Products 
(went out of business May 1970) 


Morris Dental Supply 

Arista Surgical Co. 

M & M Dental Supply Co., Inc. 
Rochester X-Ray Products Inc. 
Triboro Dental Supply Co. 
Titan Dental Products, Inc. 
Silverman Dental Co. 


Kent Dental Supply Co. 
(Ark Dental) 


Hardy's Surgical Supply Co. 


TOTAL 


Order Houses Located Outside Metropolitan New York 
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SALES 
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U et aist. cour? 60-190-037-2 
S. D. OF N Y. ¥ 


1968 SALES AND SERVICE OF DENTAI, EQUIPMENT BY DENTAL DEALERS TO 
DENTISTS, DENTAL LABORATORIES, INSTITUTIONS AND GOVERNMENT AGENCLES 
IN METROPOLITAN NEW YORK 


RANK COMPANY SALES PERCENTAGES 
(in thousanés) 
l. General Dental $1,311 13.8 
> Walter Dental Supply Inc. 890 963 
3 Hebard-Metro 856 9.0 
4. Guterman Dental Supply Co., Inc. 780 &.2 
4 i} 40.3 
5. Central Dental Supply Corp. 7753 et | 
6. Sechter Dental 682 tee 
te Certified Dental Supply Co., Inc. 526 56.3 
8 Hebard Dental 477 5.0 
9. Dental Equipment Specialists Inc. & 
Kings County Dental Co., Inc. 469 4.9 
10. Commonwealth Dental Supply Co. 425 4&5 
» te Jeo 
il. S.S. White - New York aeT 4.0 
12. S.S. White (Pennwal* Corp.) Newark 361 3.8 
13. Litton Dental Products 359 3.8 
14, Abe Bass, Inc. 215 2.3 
15. Irving Chodos Dental Supplies, Inc, 169 La? 
16. Durable Dental Supplies 150 1.6 
1?. Ethical Dental Supplies, Inc. 117 1.2 
50 e - 
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18, A. Leventhal & Sons, Inc. 89 
19. Mutual Dentists Supply Co. 70 
20. J. T. Ellin Co. 66 i 
zi. Nesbit Dental Products 66 } 
aa Claude Sachau & Sons 60 
23. Victor Dental Depot 54 
24. N.N. Rosenfeld, Inc: 52 
25. U.S. Dental Depot 40 
26. Triboro Dental Supply Co. 28 
ati Zahn Dental Co., Inc. 14 

“ 28, Morris Dental Supply 12 
29. * Rochester X-Kay Products, Inc, 12 
30. * Kent Dental Supply Co. 10 

(Ark Dental) 
a2. Freud Dental Supply Co. 8 
32. Tych Dental Supplies 8 
33% Beacon Dental Supply Co., Inc. 5 
(Approved and Bernstein) 
34. Vernick Dental Co. 4 
35. Irving Penchuk 3 
36. City Dental Supply Co. 3 
37. Henry Schein, Inc. 1 
38. Jack Marsh Dental Supply Corp. 1 
5,534 

Five Dental Dealers Acquired by Healthco: 3,703 38.8 


*Mail Order Houses Located Outside 
Metropolitan New York. 
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1S g. © facE OF DENTAL EQUIPMENT BY DENTAL 


+ 2° DENTISTS, DENTAL LABORATORIES, 
~siTUTIONS AND GOVERNMENT AGENCIES IN 
METROPOLITAN NEW YORK 


RANK COMPANY SALES PERCENTAGES 
(in thousands) 
5 Healthco, Inc. $3,799 36.7 
2. Walter Dental Supply, Inc. 905 8.7 
3. Central Dental Supply Corp. 851 8.2 
4. Guterman Dental Supply Co., Ine. 681 6.6 
+ 60.3 : 
~ 5. Certified Dental Supply Co., Inc. 666 6.4 
6. Dental Equipment Specialists, Inc. 611 5.9 
& Kings County Dental Co., Inc. 
7. Litton Dental Products 436 4.2 
8. Rubinstein Dental Equipment Corp. 406 3.9 
922) 80.7 
9. §.S. White Division (Pennwalt 328 See 
Corp.) Newark 
10. Commonwealth Dental Supply Co. 279 YY 4 
5,962 36.6 
a Abe Bass, Inc. 253 2.4 
12. Irving Chodos Dental Supplies, Inc. 200 1 
13. Durable Dental Supplies 180 i 
14, Ethical Dental Supplies, Inc. 120 Pa 
15. Nesbit Dental Products 110 1.1 
(went out of business May 1970) 
16. A. Leventhal & Sons, Inc. 94 
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RANK COMPANY SALES f 
(in thousands) ' 
17. J. T. Ellin Co. 70 
18, Mutual Dentists Supply Co. 70 ’ 
(went out of business in Dec. 1969) ; 
19. Claude Sachau & Sons 62 
20. Victor Dental Depot 56 
1 N.N. Rosenfeld, Inc. 46 
22. Triboro Dental Supply Co. 23 
23. U.S. Dental Depot 20 
24. Rochester X-Ray Products, Inc. 15 
25. Zahn Dental Co., Inc. 14 
26. Morris Dental Supply 12 
27. Freud Dental Supply Co. 9 
28. Kent Dental Supply Co. 8 
\ 
29. Tych Dental Supplies 8 ; 
30. Beacon Dental Supply Co., Inc. 6 
(Approved and Bernstein) 
2 City Dental Supply Co. 3 
32 Irving Penchuk 3 
33. Henry Schein, Inc. 2 
34, Jack Marsh Dental Supply Corp. l 
Total 10,347 
> 
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--eu05 AND SERVICE OF DENTAL EQUIPMENT BY DENTAL 
VEALERS 70 DENTISTS, DENTAL Lt DSRATORITNS, INSTITUTIONS 


AND GOVERNMENT AGEN IcS IN METROPOLITAN NOW YORK 
EE AGEN 
RANK COMPANY SALES PERCENTAGES 
thousands) 
1. Healthco, Inc, $3,667 a 
2. Walter Dental Supply, Inc. 1,044 11.0 
3. Central Dental Supply Corp. 781 8.2 
ac 4. Certified Dental Supply Co, 
: Inc. 663 7.0 
5. 155 64.7 
5. Dental Equipment Specialists, 
Inc. & Kings County Dental 
Co., Inc. 522 deo 
6. Rubinstein Dental Equipment 
Corp. 424 4.5 
7. Guterman Dental Supply Co., 
Inc, 420 4.4 
8. Commonwealth Dental Supply Co. 305 5 


9. S.S. White Division (Pennwalt 


Corp.) Newark 268 2.8 
10. Abe Bass, Inc. 232 2.4 
$8,326 B7.5 
1l, Litton Dental Products 218 nae 
12. Irving Chodos Dental Supplies, 
Inc, 210 2.2 
13. Durable Dental Supplies 195 2.0 
14. Ethical Dental Supplies, Inc. 97 1.0 
15. Victor Dental Depot 76 
‘ Ly 
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RANK COMPANY SALES PERCENTAGES 
Cin P 
thousands) 
16. A. Leventhal & Sons, Inc. 71 
17. J. T. Ellin Co. 66 ' 
18, Claude Sachau & Sons 63 i 
19. Nesbit Dental Procucts 
(went out of business 
May 1970) 37 
20. N. N. Rosenfeld, Inc. 34 
21. U.S. Dental Depot 26 
22. * Rochester X-Ray Products, 
Inc. 15 
23. Triboro Dental Suvply Co. 15 
24. Zahn Dental Co., Inc. 14 
25. Freud Dental Supply Co. 10 
26. Morris Dental Supply 9 
27. Tych Dental Supplies 9 
28. Beacon Dental Supply Co., Inc. 
(Approved and Bernstein) 6 
29. City Dental Supply Co. 6 
30. * Kent Dental Supply Co. 
(Ark Dental) 5 
31. Irving Penchuk 3 
32. Henry Schein, Inc. 2 
33. Jack Marsh Dental Supply 
Corp. 1 
TOTAL $9,514 


*Mail Order Houses Located Outside Metropolitan New York. 


EXHIBIT 
U.S. DIST. COURT 
S$. BD. OF N.Y. NASSAU, BERGEN , ESSEX MORRIS PERCENTAGE OF 
FIVE ROCKLAND SUFFOLK HUDSON , PASSAIC SOMERSET SALES OUTSIDE 
LOCATION OF BOROUGHS WESTCHESTER COUNTIES, UNION COUNTIES, MIDDLESEX METROPOLITAN 


DEALER OUTLETS N.Y.C. COUNTIES N.Y. Rass COUNTIES ,.N.J. NEW _ YORK 
Central Hempstead, L.I., N.Y. xX X 0 


ANALYSIS OF GEOGRAPHIC AREAS SERVED BY METROPOLITAN NEW YORK DENTAL DEALERS 
WITH 1968 SALES IN EXCESS OF $1 MILLION 


Certified Bronx, N.Y. X Xx 0 


Dental Equipment 
Specialists New York, N.Y. 


General Dental New York, N.Y. 
Guterman Dental New York, N.Y. 


Hebard Dental - North White Plains 
Hebard Metro Syosset, L.I., N.Y. 


Litton Bloomfield, N.J. 

Mycone New York, N.Y. 

$.S. White Brooklyn, Bronx, 
New York, N.Y. 
Mountainside, N.J. 


Sechter Hackensack, N.J. 
New York, N.Y. 


Walter Formerly New York,N.Y. X 
Presently Hackensack, 
N.J. 


Total Metropolitan New York Sales of Dental Products by above Dealers - $21,719,000 
Representing 69.4% of Sales by All Dealers 


1968 SALES OF DENTAL PRODUCTS BY UENTAL DEALERS 
BY CLASSES OF ULTIMATE CONSUMERS 


INSTITUTIONS & 
DENTAL GOVERNMENT 
COMPANY TOTAL SALES DENTISTS LABORATORIES AGENCLES 
sas Wat 3 (in thousands) eum ea le eee eS 
Guterman Dental Supply Co., Inc. $2,600 4, %32 260 208 
General Uental 2,581 1,939 451 
Walter Dental Supply, Inc. 2,191 Lesson 110 
Central Dental Supply Corp. 2,035 1,754 aan 
S.S. White - New York 1,330 722 984 
Sechter Dental] Products 1,763 
Hebard-Metro 
Mycone Dental Supply Co., Ine. 
Litton Dental Products 


Dental Equipment Specialists, Inc. 
& Kings County Dental Co., Inc. 


S.S. White Division (Pennwalt 
Corp.) Newark 


Hebard Dental 1,059 


Certified Dental Supply Co., Inc. 1,073 


Commonwealth Dental Supply Co. (no breakdown available) 


INSTITUTIONS & 
DENTAL GOVERNMENT 
COMPANY TOTAL SALES DENTISTS LABORATORLES AGENCIES 
(in thousands) aos SS 
Abe ‘Bass, Inc. $ J 606 74 14 
Durable Dental Supplies 560 0 0 
J.T. Ellin Co. 4106 0 5 
Rubinstein Dental Equipment Corp. 392 12 8 
Irving Chodos Dental Supplies, Inc. 300 20 
Schmidt Dental Supply, Inc. 345 31 


Ethical Dental Supplies, Inc. 270 64 


Beacon Dental Supply Co., Inc. 207 45 
(Approved and Bernstein) (no breakdown for Bernstein) 


Climax Dental Supply Co. 297 
U.S. Dental Depot 

Zohn Dental Co., Inc. 

A. Leventhal & Sons, Inc. 

Becker-Parkin Dental Supply Co., Inc. 

City Dental Supply Co. 

Newark Dental Supply Co. 


Hudson Dental Supplies, inc. 


INSTLTULLONS & 
DENTAL GOVERNMENT 
COMPANY YOTAL SALES DENTISTS LABORATORIES | __AGENCIES 


(in thousands) 


Victor Dental Depot 225 202 13 


N.N. Rosenfeld, Inc. 209 


Westchester Dental Depot, Inc. 199 

National Dental Supply Co. of N.Y. 2 0 
Claude Sachau & Sons 2 0 
William Cohen Dental Supplies Inc. 0 191 


Mayer Dental Suppl Co., Inc. (no breakdown available; sales 
predominantly to dentists, some to labs) 


Igving Penchuk 

Alvy Dental Supply Co. 

*The Veratex Corporation 

Harry Rothchild, Inc. 
Preferred Dental Supply Co. 
Henry Schein Inc. 

Jack Marsh Dental Supply Corp. 
Darby Dental Supply Co. 
Affiliated Dental Supply Co. 


ee 
E : ww ans ha nese ape ahi sen 5 : 
"all - : / 
yi ~ , 
F ’ . INSTLYUTIONS & . 
: DENTAL GOVERNMENT 
COMPANY TOTAL SALES DEWTISTS LABORATOKLES ries AGENCIES 
(in thousands 
Freud Dental Supply Co. $ 78 78 0 0 
Takce Dental Supplies 73 73 0 0 
Mutual Dentists Supply Co. 70 (no breakdown available) " 
ji (out of business December 1969) 3 
Progressive Dental Supply Co.,Inc. 20 4& i 
Nesbit Dental Products 66 (no breakdown available; sales predominantly 
(out of business May 1970) to dentists; some to labs) 
Economy Dental Supply Co. 63 63 0 0 ‘ 
Morris Dental Supply ; 60 60 0 0 
Rabinowicz Dental Supplics Inc. 40 38 2 0 « 
Tych Dental Supplics 38 38 0 0 rd 
Triboro Dental Supply Co. 28 28 0 0 
M & M Dental Supply Co., Inc. 24 18 6 0 
Arista Surgical Co. 18 18 0 0 
Titan Dental Products, Inc. 12 1 11 9) 
{ 
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COMPANY (,EOTAL SALES) DENTISTS LABORATORIES 
*Rochester X-Ray Products Inc. $ 12 12 0 
*Silverman Dental Co. 11 11 ) 
*Kent Dental Supply Co. 10 10 0 


(Ark Dental) 


*Vernick Dental Co. 


(out of business January 1969) 4 (no breakdown available) 
Hardy's Surgical Supply Co. 1 : 0 
TOTALS 31,305 23,047 5,219 


* Mail Order Houses Located Outside Metropolitan New York 


45% WASHINGTON AVE BROOKLYN BY 11233 


INSTITUTIONS & 
GOVERNMENT 
AGENCIES 
0 


0 


1,904 
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The following table represents the consolidated sales 
and market shares of SS White/New York, General, Sechter, 
Hebard-hietro and Hebard Dental prior to their acquisitions and 


of Healthco subsequent to the acquisitions: 


Dental 
Products $ 9,239,000 29.5 $ 9,847,000 29.9 $ 9,559,000 


Dental 
Sundries 4,282,000 23.5 4,923,000 25.2 4,873,000 


Dental 
Equipment 3,703,000 38.8 3,799,000 36.7 3,667,000 
The following table sets forth the dollar volume sales 
and market shares of the four leading dental dealers making 


sales in Metropolitan New York: 


Dental - 
Products $ 9,407,000 30.0 $ 16,584,000 50.4 $15,582,000 49.3 


Dental 
Sundries 4,999,000 27. 8,820,000 45.1 8,311,000 43.2 


Dental 
Equipment 3,837,000 40.3 6,236,000 60.3 6,155,000 64.7 


The following table set. forth the dollar volume sales 


and market shares of the eight leading dental dealers making 


sales in Metropolitan New York: 


333222 iw / ae 


2 ¥ eer I 
: ; | 
- 
: 
1 9 6 8 | 9 6 9 1 9 7 0 ‘ 
Sales 4 Sales & Sates 4 t 
Dental ? 
Products $ 16,032 §2,2. $ 22,422 67.2 $20,381 64.5 
Dental ? 
Sundries 8,308 45.7 11,854 60.6 11,186 58.2 
Dental 
Equipment 6,295 66.0 8,355 80.7 7,826 82.3 : 


The following table sets forth the dollar volume sales 
and market shares of the ten leading dental dealers making 


sales in Metropolitan New York: 


ee Se ee pe ee eee : oe, y ee 
Sales yA Sales % Sales 4 
a Dental 
Products $ 18,402,000 58.8 $ 23,963,000 72.8 $21,885,000 69.3 
Dental 
Sundries 9,573,000 52.6 12,849,000 65.6 12,123,000 63.1 
Dental 
Equipment 7,189,600 75.5 8,962,000 86.6 8,326,000 87.5 
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1. State which of the following dental pr ducts or services your company ell 
vircle appropriate answer: 
a 
i g 
a. dental equipment (dental chairs, dental units, x-ray YES NC 
machines, sterilizers, © boratory equipment, etc.); 
b. dental sundries (non-durable, consumable products - filling (ve NO 
and impression materials, anesthetics, wanes, vements, dental 
chemicals, nonprecious metals, dental burs, ete.); 
r cS he 
ce. artificial teeth; YES ont 
d, dental precious metals; pre 
€. service and repair of dental equipment, and YES NC 
f. other products (please specify) 2 coe laas 


a 


2. Between 1968 and 1970 was your company engaged in mating direct 
sales of dental -roducts in Metropolitan New York to other than dental dealers cr 
wholesalers, (Do not consider as "direct" a sale which was processed by, crecire 


to or billed through a local dental dealer even if the sale was solicited by cue 
of your representatives.) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following inforsaticn- 
approximations will be ecceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 1969 1970 
a. cental dealers and wholesalers . . ‘ 5, % 2) i ss 


b. direct sales to ultimate consumers (dentists, - 
cental laboratories, institutions and i 7S 1 
government agencies) 


4, Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists a Yau $ 1740615" REO ce 
b. dental lusoratories 9Piore ee Matas YS) PL 
c. institutions (including hospitals and Decleor Siuhids i a a 


cental schools) and 


d. overnment agencies 


LIZ LR 2 ae AND TITLE OF CCMPANY OFFICTAL 


PREPARING REPLY 
wet Yk fh t-— 


ie . Federal 
RETURN TO; Antitrust Divisian, United Stated Department of Justice, 26 Federa 
Plaza, Runm 3639, New York, New York 10007 


. 4 ei oe Abs. Tite SD” 7 A SO A ee Sa ee) ee a La i At 4 2 


RE; U. S. v. HEALTHCARE CCRP, 70 CIV. 1312 ELP (SDNY) _- REPLY FORM 
ol . A w Pais f? 
Name and address of compary LILIER} A OLD 6a . 
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l. State which of the following dental products or services ycur company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray YES \No/ 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - filling YES a 
and impression materials, anesthetics, wanes, cements, dental 
chemicals, nonprecicus metals, dental burs, etc.); 


Cc. artificial teeth; YES 
Cauk > 
d. dental precious metals; ie. is 
ee. service and repair of dental equipment, and YES Ne 
a ‘ 
f. other products (please specify) YES (NC 


2. Between 1968 and 1970 was your company engaged in making disect 
sales of dental products in Metropolitan New York to other than dental dealers or 


wholesalers, (Do not consider as "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) No 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following information- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 1969 
a. centeal dealers and wholesalers . .° ; i u 


1970 


b. direct sales to ultimate consumers (dentists, : : 
dental iaboratories, institutions and Nor PPPs [CABCE 
Buvernment agencies) 


4. Dollar volume of your company’s direct sales of dental products to each of 
the following classes of customers iocated in Metropolitan New York: 


1968 1969 1970 
a. dentists $ $ $ 


-b. dental laboratories 


; Nar ArPLICABLE 
Ceo institutions (including hospitals and 
dental schools) and 


d. government agencies 


Dated: tf; 1972 SIGNATURE AND TITLE OF CCMPANY OFFICTAL 
PREPARING REPLY 


Day te Lf olor 


MIRSHKig RUSE PRES FO 
RETURN TO: Antitrust Division, United States Department cf Justice, 26 Federa 
Plaza, Room 3630, New York, New York 10007 
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1. State which of the following dental preducts or services your company sells - 
vircle appropriate answer: 


‘ P AG EITG ALS Pe 

a. dental equipment (dental chairs, dental units,(x-ray, . ( IES; Ni 
(machines) sterilizers, laborstory equipment, etc.); - 

b. dental sundries (non-durable, consumable products - filling YES NC 


and impression materials, anesthetics, wanes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


ce. artificial tecth; YES NO 
d, dental precious metals; yrs NO 
€. service and repair of dental equipment, and Y Ne 
£. other products (please specify) Yt 
“ ican eign 
2. Between 1963 and 1970 was your company engaged in mating direct 
sales of dental products in Metropolitan New York to other than dental dealers cr 
wholesalers, (Do not consider as "direct" a sale which was processed by, crecite 
to or billed through a local dental dealer even if the sale was solicited by cue 


of your representatives.) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following informaricn- 


approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 1969 1970 
a. dental dealers and wholesalers . . ; ss * fi * sé 
b. direct sales to ultimate consumers (dentists, ~{~ x i 


dental laboratories, institutions and 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
$ E | owe 

a. dentists om. a, sete frees 

b. dental laboratories nen ~—s aeee 

c. institutions (including hospitals and saat ° — 

dental schools) and 

d. government agencies at , 
pated: S- 2 ¥-73 1972 | SIGNATURE AND TITLE OF CCMPANY OFFICIAL 
oS) ce A SA NED i | 


PREPARING REPLY 
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RETURN TO; Autitrust Division, United States Department of Justice, 26 Federal 
Plaza, Room 3630, New York, New York 10997 


63 -Jyuseve 


RE: _U. S, v. HEALTHCARE CORP. 70 CIV, 1312 ELP (SDNY) - KEPLY FORM 


7 Name and address of compary RAR f A Y firroD YY 
« 7 det JES £tive WY #222. | 


1. State which of the following dental products or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray YES 
machines, sterilizers, laboratory equipment, etc.); és 
b. dental sundries (non-durable, consumable products - filling YES > 
and impression materials, anesthetics, waxes, cements, dental 


chemicals, nonprecious metals, dental burs, etc.); 


¢. artificial teeth; Yrs & ) 

a uy 
d, dental precious metals; YES Sac ¢ 
e. service and repair of dental equipment, and YES GO 
§. other products (please specify) YES S&S 


i Tee 
KAY DARK 00e7 AcCcessCRIES 


2. Between 1968 and 1970 was your company engaged in making direct 
sales of dental products in etropolitan New York to other than dental dealers or 


wholesalers, (Do not consider as “direct"' a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) Ye 5 

Metropolitan New York includes New York City, Rockland, Westchester, Nassau 


and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following information- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 1969 1970 
a. dental dealers and wholesalers . . : GS % 5% IS % 
b. direct sales to ultimate consumers (dentists, — 
dental laboratories, institutions and S Ss S 


government agencies) 


4, Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists $ $ $ 


b. dental laboratories WE po Loy BLEAK A 
c. institutions (including hospitals and Dow LV ove SAC | {J ‘ 


dental schools) and 


; THIS FASHIOxH d 
se agencies Awedt- palo totimakdp ec he 


d. 
pated: S/OY, 1972 SIGNATURE AND TITLE OF CCMPANY 
—> PREPARING REPL 
— P LY . 


"4 . 
ee RETURN TO; Antitrust Division, United States Department of Juftice, 26 Federal 


Plaza, Room 3630, New York, New York 10007 


ae LAW OFFICES 4 


NATISS & ROGERS / 


500 OLD COUNTE? PD4D 
GARDEN City, NEW YORK 1I53C 


MARVIN MATISS 


PHILIP ROGES 


HENRY F. SAWITS 


June 19, 1972 


7) WY Fy a —~ 
DEPY. OF AUETinE 
Ab a (99 of s ane 
Department of Justice es genes Agar 


Antitrust .vision 
Room 3630 

26 Federal Plaza = 
New York, NY 10007 ro ig 


Att: John Sirignano, Jr., Esq. 


In connection with your May 15 letter addressed to 
Belvac Dental Products, Inc., please be advised that our 
client, Eelvac, is in competition with numerous companies 
that manufacture and sell similar products which have 
greater financial and technical resources than our client; 
and Belvac is an insignificant factor in the dental and 
medical products industry. 


If you still require, our client is in the process of 
compiling financial data in connection with your question- 
naire, which we will try to have completed as quickly as 
possible. 


Very truly yours, 


NATISS & ROGERS 


i e 7 af 
yo os 


By: Marvin Natiss 


MN/raf 
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HEALTHCARE CORP.. 70 CIV, 1312 ELP (SDN\ = REPLY FORM m 


o RE: U, S. Vo FE 


Name and address of compary 


hi aes 


1. State which of the following dental products or services your company sells - 
circle appropriate answer: 
a. dental equipment (dental chairs, dental units, x-ray YES go) 
machines, sterilizers, laboratory equipment, etc.); 
a oe 
b. dental sundries (non-durable, consumable products - fillins Ats NO 
and impression materials, anesthetics, wanes, cements, dental 
chemicals, nonprecious metals, dental burs, ete.); 
Ce artificial teeth; Grs. xX 
d, dental precious metals; Yt 
e. service and repair of dental equipment, and Yes $C 
f. other products (please specify) ES NC 
DISPOSABLE SéALIVA =CTORS DENTAL “RaY FIL 5 » 
A SJECTORS DENT ab Ee 
DENTAL DIAMOND INSTRU -CDTS LAQUERS DEAL ACRYLICS <UG 


cnc epee ALE TTL EO 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental 
wholesalers, (Do not consider as “direct” a sale which was processed by, crecite 
to or billed through a local dental dealer even if the sale was solicited by cue 
of your representatives.) 


dealers cr 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following informati 
approximations will be acceptable, 
3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 1969 1970 
a. Gental dealers and wholesalers . . : 70 2% 7 Z, 7 


b. direct sales to ultimate consumers (dentists, 30 
Gental laboratories, institutions and 
government agencies) 

4, Dollar volume of your company's direct sales of ” ntal products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists $5000, - $ 5000, -$ 500L,- e 
95000. - 90000. - 5 * 
b. dental laboratories 25000, aa 
ce. institutions (including hospitals and 1000, 00 1000,00 ---- 


‘ dentel schocis) asd TF 


d. government agencies 


OT es Se | sl JRE AND TITLE OF CCMPANY OFFICIAL 
(OR REPLY 
Sigidored ' Yartin Simon, 


“LL 


RETURN TO; Antitrust Division, United States decsaamana of Justice, 26 Federal 


Plaza, Runm 3639, New York, New York 10007 
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RE; _U, S, v. HEALT. RE CORP, 70 CIV. 1312 ELP (SPP _¢ KEPLY FORM 


—- 


Name a..d address of compary Carer: 


___ __ 329 South Wood St... Chicaro, 111. ANé)? ee 


3. State which of the foliuwing dental products or services your company se! 
circle appropriate answer: 


= 

4. dental equipment (dental chairs, dental units, x-ray YES ‘NC 

machines, sterilizers, laboratory equipment, etc.); 
b. dental sundries (non-durable, consumable products - filling YES ‘NO 

and impression materials, anesthetics, waxes, cements, dental 

chemicals, nonprectous metals, dental burs, etc.); 
Ce. artificial teeth; YES we 
d, dental precious metals; ys C 
€. service and repair of dental equipmert, and YES ‘NO 
f. other products (please specify) YES WNC 


Electrosurgical units; Fiber optic illuminator 
A tact Ledactnaietidetiteel Minden hncin Ot LR 


__ — 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers-or 
wholesalers, (Do not consider as "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by cue 
of your representatives.) YES = 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties o* New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following inforraticn- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 1969 1970 
a. Gental dealers and wholesalers . . : o 2 0 % 0 
b. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and 
government agencies) 100 100 100 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists $17,000 $18,000 $ 25,000 
b. dental laboratories 0 0 0 
Co institutions (including hospitals and 
dental schools) and 5¢0 500 750 
d, government agencies 500 500 750 
Dated: May 15, 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 


PREPARING REPLY 


GA. 1, Pract Jatardef- 


RETURN TO; Antitrust Division, United States Department of Justice, 6 Federal 
Plaza, Room 3639, New York, New York 10007 
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RE: _U, S, v. HEALTHCARE CORP, 70 CIV. 1312 ELP (SDNY) = LY FORM 
v 


‘ Da Name and address of company One Fe le Mi te tt Tee 
. ’ ) 
haw’) Lilead oe * + Cor oy, 


— 


1. State which of the following dental preducts or services your company sells - 
circle appropriate answer: 


-~ 


a. dental equipment (dental chairs, dental units, x-ray YES (NC/ 
machines, sterilizeis, laboratory equipment, etc.); 

b dental sundries (non-durable, consumable produc"s - fillin; YES NO 
and impression materials, anesthetics, waeS, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 

Ce artificial teeth; YES 

d, dental precious metals; YES 

€. service and repair of dental equipment, and YES (HO 

f. other products (please specify) YES (NC 


gsc an OAT 


2. Between 1968 and 1970 was your company engaged in makin, direct 
sales of dental products in Metropolitan New York to other than dental dealer cr 
wholesalers. (Do not consider as "direct" a sale which was processed by, crt 
to or billed through a local dental dealer even if the sale was solicit d Sy cm 
of your representatives.) - 
YES 

Metropolitan New York includes New York City, Rockland, Westchester, : 
and Suffolk Counties in New York and the eight Northern Counties of New Jer 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middle 


en. 


If your answer to Question 2 is Yes, please provide the following informaticn- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 1969 19 
a. dental dealers and wholesalers Ze 7 /2 
b. direct sales to ultimate consumers (dentists, 4 7. ae *? , 
dental laboratories, institutions and 
government agencies) 
&. Dollar volume of your company’s direct sales of dental products to each of 


the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists Src 9 16> $ doves 
b. dental laboratories ieee Seen pel biog 
Ce institutions (including hospitals and y, ce" ji svet ot, O8F 
dental schools) and 
’ c aks > 44, ee 
d. government agencies e IES dis decile 


497E _SIGNATURE AND TITLE OF CCMPANY OFFICIAL 
PREPARING REPLY 


A ) . 
De ae Cl me ta 5< /< 


RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 
Plaza, Room 3630, New York, New York \ 19M07 


Vic Ce PRE PEM? 


De an TY Me lll Cita aa | mahal Mp Pe ee eam ee ae 2” SF og Guanes a 


‘ 
RE; U, 5, v. HEALTHCARE CORP. 70 CIV. 1312 ELP (SDi.) -*REPLY FORM 
9 Name and address of compary 


& 578 Gi: 
5 


State which of the following dental products or services your cempany sells - 
a circle appropriate answer. 


Ts 


aVint DECOR LYS ON ¥. 32 2=5 


ge, 

a. dental equipment (dental chairs, dental units, x-ray “YES NO 
machines, sterilizers, laboratory equipment, etc.); 

‘ 

b. dental sundries (non-durable, consumable products - filling YES NO 
and impression materials, anesthetics, Waxes, cements, dental 
chemicals, nonprectous metals, dental burs, oer? 

“¥5x Manufacturers - Pages ope apoyt oS our 
Sulvs eVeryshere eng ubout Bae fic debro'os Yor 1G 
Seer MaFelete{a teeth; 7 x In t “s Yreré i YES NC 

d, dei -al precious metals; YES WN 

€. Service ani #ir of dental equipment, and YES NO 

f. other proc please specify) YES NC 


2. Bet - 1970 was your company engaged in making direct 
sales acts in Metropolitan New York to other than dental dealers or 
who oO: consider as "direct" a sale which was processed by, credited 
te ‘ugn a local dental dealer even if the sale was solicited by one 
0: *tives,) Yes 

Metropc -; 


oM New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Couities jn New York and ‘he eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


is It your enswer to Question 2 is Yes, please provide the following information- 
. ; approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 te the following classes of custome:s: 
1968 1969 1970 
a. dental dealers and wholesalers . .° : 53 % 61 % so * 
b. Girect sales to ultimate consumers (dentists, 44 og 40 


dental laboratories, institutions and 
government agencies) 


4, Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists $200. $207. S200, 
b. dental laboratories w, 0. £8,109. £6, 46¢. 
Cc. institutions (including hospitals and 15c. inn, 100. 
i dental schools) and 
. d. = government agencies 0 0 QO -- 


Dated: JUNE 1 1972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 


PREPARING REPLY 


Hite F£e spigg, 2 (tae 
RETUPN TO: Antitrust Division, United States Department of Justice, 26 Federal 
Plaza, Punm 3630, New York, New York 10007 ; 


J2e 


s 


sd 
Rr nr memes LL TT OL OG CO ALN OE te ett te ln a aha te teat te, Pea Ua eee eA 
~ 


HEALTHCARE CORP, 70 CIV. 1312 ELP (SL.f ‘. REPLY FORM 


Name and address of compary COSMOS DENTAL PRODUCTS. INC. ae 


pape a BE Rae 
& /O 320 Washington St., Mt Vernon, N.Y. 71553 
snes iibieetinitii Agee ee ne Snel eubilien tipi btigeietananiatinge ticipate 


i. State which of the following dental products or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray YES NO 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - filling YES NO 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


ec. artificial teeth; YES NO 
d. dental precious metals; YE5 NO 
e. service and dendhe of dental equipment, and YES NC 
f. other products (please specify) YES WNC 


2. Between 1968 and 1970 was your company engaged in makin, direct 
sales of dental products in Metropolitan New York to other than dental dealers cr 
wholesalers, (Do not consider as "direct" a sale which was processed by, credits 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) 
No 

Metropelitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following information 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1963, nen 
1969 and 1970 to the following classes of customers: 
1968 1969 1970 
a. dental dealers and wholesalers . .° ‘ % z 
b. direct sales to ultimate consumers (dentists, Ss’ 
dental laboratories, institutions and * 


government agencies) 


4, Dollar volume of your company’s direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists $ $ $ fe 
b. dental laboratories 
Ce institutions (including hospitals and 
dental schools) and 
d. government agencies 
Dated; June 8 1972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 
P ARSNG REPLY 
SKN 
or we Vice President 
RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 
S Plaza, Room 3630, New York, New York 10007 . 


73e 


SET a eI a a oe ee re ie 
LOL OLLLEL LLL ALLELE LACE AS tL. NE GG ey ne OL ne a a ME 


NY) -‘REPLY FORM 


. HEALTHCARE CORP. 70 CIV. 1312 ELP (SP 


Name and address of compary DENT REVE! OPMENT (CRENECO) 
653 WASHINGTON AVE BROOKLYN NY 11233 


/ ein 


1. State which of the following dental products or services your company sells ~ 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray as(w. 
machines, sterilizers, laboratory equipment, etc.); 
B 
b. dental sundries (non-durable, consumable products ~ filling VES GAS 


and impression materials, anesthetics, wa.es, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); ABRASIVESS YES 


Se arn 
Co artificial teeth; VES or 
d. dental precious metals; = (r° 
ee service and repair of dental adeteeinih; and YES (xo’ 
f. other products (please specify) wes * f 


ea a nd ee RE ce rs a a ee ae 


2. Between 1968 and 1970 was your company engaged in making direct 
sales of dental products in Metropolitan New York to other than dental dealers ©) 


wholesalers. (Do not consider as "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by on 
of your representatives.) YES 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of Nev Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following informarion: 
approximations-will be acceptable. 
3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the forlowing classes of customers: 
1968 1969 1970 
a. dental dealers and wholesalers - 99.72 99.75 99.78 


b. direct sales to ultimate consumers (dentists, 


28 25 ¢22 
dertal laboratories, institutions and 
government agencies) 
4 Dollar volume of your company's direct sales of dental products to each of 


the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists © 6.00 0.00 ana 
b. dental laboratories 1,000.001900.00 1000.00 
: Co institutions (A ncbadt area . (500-0 100.00) (1000.00 
dentet—sehoote}and 6 vi 4 t-eue aa | 


d. government agencies 


Dated; baa fA. ‘ £ f 1972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 
PLY 


J 


nee. f 


PE se 

‘ J 
Aon 
RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 
Plaza, Ruom 3630, New York, New York 10007 


42. 


RE: _U,_S. vs HEALTHCHRE CORP, 70 CIV. 1312 ELP (SDNY, ~/REPLY FORM _____ 
Name and address of coopary Peeve bre CC Se 


Pier ANC Lvl Aco 7_ 


SL 


1. State which of the following dental preducts or services your company sclls - 
circle appropriate answer: 
Pi | 

a. dental equipment (dental chairs, dental units, x-ray es) nc 
machines, sterilizers, ‘laboratory equipmenty etc.); 

b. dental sundries (non-durable, consumable products ~ fillin ves, NO 
and impression materials, anesthetics, wanes, cements, dental =e 
chemicals, nonprecious metals, dental burs, ete.);  cRe¥y 

ce. artificial teeth; acl 

d, dental precious metals; ia 

£6 
as service and repair of dental’equipment, and Yi NC 
_ 
f. other products (please specify) ¥ES a 


a 


2. Between 1968 and 1970 was your company engaged in making direct 


.sales of dental products in Metropolitan New York to other than dental dealers cx 


wholesalers, (Do not consider as "direct" a sale which wes processed by, creeiee 
to or billed through a local dental dealer even if the sale was solicited by cue 
of your representatives.) ; yz 9 

Metropolitan New York includes New York City, Rockland, Westchester, Nassau 


and Suffolk Counties in New York and the eight Northern Counties of New Jersey 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following inforrati 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New Yort: in 19 
1969 and 1970 to the following classes of customers: 
1968 1969 1970 
a. Gent > 7 ee : 1, , : 
ntal dealers and wholesalers 17 Le 90: 
b. direct sales to ultimate consumers (dentists, (a7 eo RT 
cental laboratories, institutions and a3% aca’ “A 
government agencies) 
4. Doller volume of your company's direct sales of dental products to each of 


the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a dentists $ S $ 
b. dental laboratories 3oeu.w Tecv..t 27cec +e 
7. 
c. institutions (including hospitals and 4 he iu Fe 
4 dental schools) and wu 3 ee 
. ce! ” ' 
d. = government agencies fle yer” 
“i 
pated; sf cx 1972 SIGNATURE AND TITLE OF CCMPANY OFFICTA’ 
7 ‘ PREPARING REPLY 
of PD. Loy haze) 
RETURN TO: Antitrust Division, United States Department Mf Justice, 26 Fedesas 
Plaza, Ruom 3639, New York, New York 10007 
| 7e 
\ 
\ 
pps we a a enn Tre a a 


vo re AY 1 as Opp a p SDN o Ke ORM 


eee) Gear , 
RF: _U, S. v. WEALTHCaKE COKP, 70 CIV. 331? ELP (SDNY, © REPLY FOR" 


Name and address of compary OCNTCRIUM PRCONCTS Co Inc Thre ae EY 
13 3. Fast 17 Streot « few York, bY, 19093, 
1. State which of the following dental products or services your company sells - 
circle appropriate answer: 
a. dental equipment (dental chairs, dental units, x-ray YES Xk 


machines, sterilizers, lzeboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - filltas YTS NO 
and impression materials, anesthetics, vanes, cements, dental 
chemicals, nonprecious metals, dentcl burs, etc.); 
c. artificial teeth; yu a 
P wy 
d. dental precious metals; WE BL 
€. service and repair of dental equipment, and WE NC 
f. other prodnets (please specify) YES_ AX 


Nenture and Sridne Acrylics. 


Like Oh Fee 


TT Un EE 


2. Between 1968 and 1970 was your company engaged in making direct 
sales of dental products in Metropolitan New York to ocher than dental dealers er 
wholesalers, (Do not consider as "direct" a sale which was processed by, creci’ 


eo.oe BEL on through a local dental dealer even if the sale was solicited by cue 
of your representatives.) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassa 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex, 


If your answer to Question 2 is Yes, please provide the following informaticn- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 196¢, 
1969 and 1970 to the following classes of customers: 
1968 1969 1970 
a. Gental dealers and wholesalers . . ; 6.5 te 10.5 1, 
b. Girect sales to ultimate consumers (dentists, 
cental laboratories, institutions and 
government agencies) 93.5 89,5 93 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists $18,000 $14,000 $ 14,500 


b. dental laboratories 317.600 233.100 255.100 


ce. institutions (including hospitals and note eB 
dental schools) and vi 


d. government agencies at.) yaaa dage 
Dated: ss June the 6th —«-:1972. = SIGNATURE AND TITLE OF COMPANY OFFICTAI 
PREPARING REPLY 
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Parc Doce “cr President. 


rec 1 
TO: Antitrust Division, United States Department of Justice, 26 Federa 
kuom 3430, New York, New York 10007 
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; ‘ 
peers merece ee nn ee ee OE FRE RE oO A RN ae eee. tee eta A ees CNM ETN 


CABLE ADORESS, DENTOP RO, 


ante r-saun ze BP wvepalanc:ts ca... wes. 


DENTOR‘UM BUILDING 0 3 EAST 17th STREET © NEW YORK, N.Y. 10003. go Tel. (212) 691-6464 


dune the 6th, 1972 
WS, Derartrent of Justice 
Antitrust Sivision Room:3639 


26 Federal Plaza 
New York, N.Y¥., 10007, 


Your Ref: JS:jb 6C-190-037-2 
Dear Sirs: 
In reply to your letter dated May 9, 1972 as per above reference you will find 
enclosed and completed the questionatre requested, 
For the pu ‘pose of clarification we wish to make the following observations: 
1) We are not manufacturers but dealers and importers, 
2) All data submitted fs approximate to the best of our ability. 
3) Our fiscal year runs from March the Ist to February the 28th, therevore 
the data for 1968 represents sales from March 1, Isu6 to February 1969 - bp 
‘4 ae ” ‘6 He . 1, 1969 * . 1970 - (2/28) 
” 7" ae ' ° ° i 1, 1970 " ? 1971 - (2/28) 
4) Sales To: KNICKERBOCKER LABORATORIES of New York City, operating the Nc: York 
School of Mechanical Dentistry was not considered as sales to Dental! Schools, 
But 1f you wish to consider it as such it could be calculated at 1% per year 


as averane, 


We trust you will find everything satisfactory and are, 


Yours very truly, 


DENTORIUM PRODUCTS Co., Inc. 


lis Bas ie Con p27 
rid Louis Goldberger, préds nt,’ 
L6:9 


se Encl, 


77e 


ae 


| Bes ina 
RE: U, S, v. HEALTHCARE CORP, 70 CIV. 1312 FLP (SDNY) ‘- PEPLY FOR 


Name and address of company DURALLIUM DIVISION,J. F. JELENKO & CO. 


eS SS 


809 W. Washington Blvd., Chicago, Illinois 60697 


ann ae 


ae State which of the following dental products or services your company scs-5 ~ 
circle apprepriate answer: 


a. 


dental cquipment (dental chairs, dental units, ray YES (NC ) 
machines, sterilizers, lzborstory equipment, etc.); 


tee pee omer % 
dental sundries (non-durable, coasumadle sroducts - filling ( YES} NO 
and iapression materials, anesthetics, wanes, cenents, dentai 
chemicals, nonprecious metals, dental burs, ccc.); 


artificial teeth; YES" S0 ) 
denta precious metals; 1. ae 
service and repair of dental’ equipment, anc YOS n€ 
other products (please specify) Yes ‘NX 


2. Between 1968 and 1970 was your company essaced faz direct 
sales of dentai products ia Metropolitan New York co cnan dental dealers < 
wholesalers, (Do not consider as "direct" a sale aS BrTOCcESsEed LY, CrEc.tec 


to or billed through a local dental dealer even if tie sale was solicited by cw 


of your representatives.) YES 
Metropolitan New York includes New York City, Rociklend, Westchester, Nassau 
and Suffolk Counties in New York and the eignt ner Councies of Ncw yersey = 


Bergen, Essex, Hudson, Passaic, Union, Morzis, Somerset enc Niadciesen. 


If your answer to Question 2 is Yes, please provide the followin; inforsatinn: 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolican New York ia 1966, 
1969 and 1970 to the following classes of customers: 
196° 
@. Gental dealers and wholesalers . . z G % 9% 
b. Girect sales to ultimate consumers (<centists, 100 ° 10¢ 10% 
Cental laboratories, institutions and 
government agencies) 
4. Dollar volume of your company's direct sales of dentai products to each of 


the following classes of customers located in Metropolitan New York: 


d. 


Dated: 


1068 1959 1970 
dentists $ 0 * 9 ~* §00:6 
dental laboratories 2345204. 7, 77853) 3437853 
institutions (including hospitals and 0 0 0 
dental schools) and 
government agencies 0 0 0 
June 15, 1972 1972 SIGNATURE AND TLYLE OF COMPANY OFFICIAL 


PREPARING REPLY 


r 
VR eS ne General Manager 
Joan J. Rohan : : 2 
RETUMN TO: Antitrust Division, United States Department of Justice, 26 Federas 
Plaza, Room 3636, New York, New York 10007 


A 
RE: U, S,_ v. HEALTHCARE CORP. 70 CIV. 1312 ELP (SDNY, = REPLY FORM ete 
. ‘aie ~ 7p 
Name and address of compary E LLMAN NEW TA L Litt ae 
¢ N65 Go lac, SSF slow ve Ceclavkyrsl 
gr ntipringneyns seg. MY 
t. State which of the following dental products or services your cemmtny sele= 


cirele appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray " 


machines, sterilizers, luvoratory equipment, etc.); 


rtline ts \no 
b. dental sundries (non-durable, consumable products - ftllin vt a 
and impression materials, anesthetics, waxes, cements, ‘ental 
chemicals, nonprecitous metals, dental burs, ete.); 


¢. artificial teeth; 
d, dental precious metals; 
e. service and repair of dental equipment, and 


£. other products (please specify) 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers oF j 
wholesalers, (Do not consider as "direct" a sale which was processed by, er: cice 

to or billed through a local dental dealer even if the sale was solicited by cur 


of your representatives.) 


Metropolitan New York includ-s New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following inforvaticn- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 19Af, 
1969 and 1970 to the following classes of- customers: 


1968 1969 1970 
a. cental dealers and wholesalers U 


h he 

ag Sha ee 
b. direct sales to ultimate consumers (dentists, pe pee A 
dental laboratories, institutions and as aS Bag 


government agencies) 


4, Dollar volume of your company's direct sales of dental grosyets to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1979 


$ $ § : 
Yow Sov God: 


a. dentists 
b. dental laboratories 


Cc. institutions (including hospitals and 
dental schools) and 


d. government agencies 


PD 22 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 
PREPARING REPLY Wa 2 
g —,. 8 9 2 2, : 4 - 


oC d 1 
RETURN TO: Anritrust Division, United States Department of Justice, 26 Federa 
Plaza, Ruom 3639, New Yurk, New York 10007 


4 
RE: U. S$. v. HEALTHCARE CORP, 70 CIV, 1312 ELP (SDNY) = REPLY FOR alt 
/é Name and address of compary ‘ , 2 Pits ‘ pea 
2 ere ee — 
1. State which of the following dental products or services your cespany sells - 


vitcele apprepriate answer: 


a. dental equipment (dental chairs, dental units, x-ray 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - filling YES) NO 
and impression materials, anesthetics, wanes, cements, dental Be 
chemicals, nonpiecious metals, dental burs, ete.); 

€e artificial teeth; ¥ 

d. dental precious metals; YES 

€. service and repair of dental equipment, and YES he 

€., other products (please specify) YFS 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers cr 
wholesalers, (Do not consider as "direct" a sale which was processed by, crecite 
to or billed through a local dental dealer even if the sale was solicited by cue 
of your representatives.) 


Metropolitan New York includes New York City, Rockland, Westchester, Passau 
and Suffolk Counties in New York and the eight Northern Counties of New Je sey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex, 


If your a swer to Question 2 is Yes, please provide the followin infciration- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of: customers; 
1968 1969 1970 
a. Gental dealers and wholesalers . . ; 28 % Tee Fg 


b. direct sales to ultimate consumers (dentists, - 
Cental laboratories, institutions and J de ras [I 
government agencies) 


4. Dollar volume of your company’s direct sales of dental produc’ s Co each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists $ $ $ 
b. dental laboratories : . 
ioe { i 4 
Cc. institutions (including hospitals and a iyi 49/60 LCG 


dental schools) and ds 


wip ee \rri3Le§\ 9977.27 


government agencies 


eS tr SIGNATURE AND TITLE OF COMPANY OFFICIAL 
PREPARING REPLY 
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RETURN TO; Antitrust Division, United States Department of Justice, 26 Federa 


Plaza, Ruow 3639, New York, New York 10007 


——— 


. HEALTHCARE CORP. 70 CIV. 1312 ELP (SDNY) _- REPLY FORM 
Engelhard Minerals & Chemicals Corporation 


ae 17 Name and: address of company _Den 1) } Sty Div. 
ain Avenue 


I urray_ Hill lew Jerse 07974 


>) ri nee 


i. State which of the following dental products or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray YES NO 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products ~ filling yes NO 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


c. artificial te-th; YES KO 
d. dental precious metals; yes & 

e. service and repair of dental equipment, and YES NC 
£. other products (please specify) YES NO 


{nstruments and dispensers 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other chan dental dealers cr 
wholesalers. (Do not consider as "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited Sy one 
of your representatives.) Yes 


Metropolitan New York includ 3 New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New J:rsey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, 3omerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following information 
approximations will be acceptable, 


3. Percentage of your sales of dental products iv. Metropolitan New York in 1968, 
1969 and 1976 to the following classes of customers: 


1968 «19691970 
a. dental dealers and wholesalers + «° 2 8 2 a * 86 + 
b. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and 
government agencies) 14 18 14 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 «1969-1970 
a. dentists $11,580 915,944 $13,008 
b. dental laboratories 123,124 16,154 77,935 
c. institutions (including hospitals and . 

dental schools) and 7,537 7,623 7,239 
d. government agencies 113 434 446 


dealers 889,271 B8,061 D7 ,642 
g SIGNATURE AND TITLE OF COMPANY OFFICIAL 


PREPARING REPLY 
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RETURN TO; Antitrust Division, United States Department of Justice, 26 Federa 
Plaza, Room 3630, New York, New York 10007 
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/é 


‘ 
RE: U, S, v. HEALTHCARE CORP, 70 CIV, 1312 ELP (SDNY, - REPLY FOR? 


Name and address of compary Fiexiplast, Inc rp rited 
___1010 McD_nald Avenue, Br.cklyn, New Y rk 11230 


1. State which of the following dental products or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray (as) NO 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - filling Cos) NO 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


c. artificial teeth; YES -) 
d, dental precious metals; YES xO) 
€. service and repair of dental equipment, and ves (xc) 
f. other products (please specify) Dente+ Plastics YES! NC 


_ 


2. Between 1968 and 1970 was your company enzaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers er 
wholesalers, (Do not consider as "direct" a sale which was processed by, crecite 
to or billed through a local dental dealer even if the sale was solicited by cue 
of your representatives.) Yes 


4 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties o1 New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesc™. 


If your answer to Question 2 is Yes, please provide the following information 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


Estarated Figures 1968 19.9 1970 
a. dental dealers and wholesalers . . : 10 % re 0 # 
b. direct sales to ultimate consumers (dentists, 30 J 3U 


denta) laboratories, institutions and 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


Estinated Figures 1968 1969 1970 
a. dentists $n-ne $ None Syne 
b. dental laboratories 1c000. 10000. 10000. 
ce institutions (including hospitals and NONE None None 


dental schools) and 


d. government agencies N.ne None Nene 
Dated: May 18, 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 
PREPARING REPLY 
ote ft A : “tS (ene 
se’ P 


‘ 
RETURN TO: Antitrust Division, Uited States Department of Justice, 26 Federal 
Plaza, Ruom 3630, New York, New York 10007 
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RE: U. S. v. HEALTHCAne CORP, 70 CIV. 1312 FLP (SDN PEPLY FORM 4 


Name and address of compary The Foredom Electric Comm ny 


R he on ticut 068 penintiatinslicee 


1. State which of the following dental products or services your company sells 
circle appropriate answer: 


a. den-al equipment (dental chairs, dental units, x-ray (ves NO 
machines, sterilizers, laboratory equipment, etc.); 

b. dental sundries (non-durable, consumable products ~ filling; GES NO F 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 

Ce artificial teeth; YES N 

d, dental precious metals; YFS NC 

e. service and repair of dental equipment, and . YES NC 

£; other products (please specify) YES WNC 


eR 
ae 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers cr 
wholesalers, (Do not consider as “direct” a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) YES 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex, 


If your answer to Question 2 is Yes, please provide the following information: 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 
1968 1969 1970 
a. dental dealers and wholesalers . . : a a ‘ 
Impossible to calculate 
b. direct sales to ultimate consumers (dentists, exactly. Majority of 
dental laboratories, institutions and unit sales to dental 
government agencies) labs. 


4. Df&llar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


a. dentists $ $ § 
Impossible to calculate 
exactly. Majority of 

unit sales to dental labs. 


b. dental laboratories 


c. institutions (including hospitals and 
dental schools) and 


d, government agencies 


ated: 11/8/72 1972. SIGNATURE AND TITLE OF CCMPANY OFFICIAL 
j PREPARING REPLY 
i ites, sherds Ay” hleue 70" 
26 Federal 


RETURN TO: Antitrust Division, United States Department of Justice, 
Plaza, Room 3630, New York, New York 10007 


 ctemnameaananee nant aie ten i eee 


RE: _U. S, v. HEALTH(oRE CORP. 70 CIV, 1312 FLP (SDNY, °- REPLY FORM 


a2) Fe pcteeteee 
“Name and address of compary Fore poms Ececraic Co ie 
ane ints Bermeéer Ob FO ig. ee TN ENAL 
1. State which of the following dental preducts or services your company sells - 


circle appropriate answer: 


a. cental equipment (dental chairs, dental units, x-ray C5) NO 
machines, sterilizers, laboratory equipment, etc.); 
b. dental sundries (non-durable, consumable products - filling JES) NO 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 
¢. artificial teeth; ves GP) 
d. dental precious metals; ¥ES D) 
e. service and repair of denial equipment, and ne 
f. other products (please specify) YES GD 
Ke 


————_. a 


YF Between 1968 and 1970 was your company engaged in makinz direct 
sales of dental products in Metropolitan New York to other than dental dealers cr 
wholesalers, (Do not consider as "direct" a sale which was processed by, credited 


to or b.lled through a local dental dealer even if the sale was solicited by cone 
of your .epresentatives,) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the e’ht Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Mo Somerset and Middlesex, 


If your answer to Question 2 is Yes, use provide the following information- 
approximations will be acceptable, 


3. Percentape of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 1969 1970 
a. dental dealers and wholesalers . . : Qo % %o % o 


b. direct sales to ultimate consumers (dentists, 10 oO 
dental laboratories, institutions and 1° ' 
government agencies) 


4, Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers locried in Metropolitan New York: 


1968 1969 1970 
a. dentists § $ 
Zoo. a.oo, AO, 
b. dental laboratories 
Ce institutions (including hospitals and Lio. Liee. <Fieo, 
ntal schools) and 
gBpvernment agencies ° ° °o 


Monk SIGNATURE AND TITLB“OF CCMPANY OFFICIAL 
: PREPARING REPLY / 
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RETURN TO: Antitrust Division, a Sfates Department of Justice, 26 Federal 
Plaza, Room 3630, New York, New 7 007 
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; 
Pe DEERE COON NEG Pht Th heen TEED EHEOONE 0 ore 


September 26, 1973 


Edwin Weiss, Esq. 
Department of Justice 
Antitrust Division 

Room 3630 

26 Federal Plaza 

New York, New York 19007 


Dear Mr, Weiss: 
I have completed the form you sent on September 21. 


. l . , 
We kave reviewed carefully our "dental" sales in the geographic area 
specified, 


Sales of dental equipment are a very small part of our total business. 
Sales directly to ultimate consumers are an even smaller part of the 
total, Therefore, we have not tried to be more accurate than estimating 
to the nearest $100, 


We hope this fulfills your needs, 


. L, Spangler 
ice President, Marketing 


oo) 


/efm ia 
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: A DIVISION or B® BLACKSTONE INDUSTRIES, INC. 
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RE: U.S, v. HEALTHe..RE CORP. 70 CIV. 1312 ELP (SDN. * REPLY FOR' 


, - , a j 
Ae ROK Kel Oe AE 


i Nare and address of conpary 


; » ¢° Pe 4 *, fs’ 5 F CW ofthe 
2°: SG OE LE” feed tot |\ Hele 2 DLA 

Af y, iP a 

a. Stare which of cu following dental preducts or services your company sells - 

eivele apprepriate answer: 


a. dental equipment (dental chairs, dental units, x-ray YES NO 
machines, sterilizers. laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products ~ filling «3 No 
and impression materials, anesthetics, wanes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


ce. artificial teeth; YES. KO 
d. dental precious sietals; ; VES Mt 
€. service and repair of dental equipment, and YES NC 
f. other products (please specify) YES WNC 


ee 


_ 


2, Between 1968 and 1970 was your company engaged in making direct 
, Sales of dental products in Metropolitan New York to other than dental dealers or 
wholesalers, (Do not consider as "direct" a sale which was processed by, credite:’ 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives, ) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following informaticn- 
approximations will be acce,table, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following ciasses of cuctomers: 


1968 196 1970 
( a) Gental dealers and wholesalers . .° ae % a & S 


b. direct sales to ultimate consumers (dentists, 
Cental laboratories, institutions and 
government agencies) 


4, Dollar volume of your company's Jirect sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a, dentists $ $ $ 


, 
b. dental laboratories “e'2 he poy Pay 8 
Ca ‘ 
. inst “ae ee B yy 
c Nstitutions (including hospitals and at cy lL. Z Me? Seat ys 
2¢ 
d, government egencies an 


dental schools) and Zo 
. , ba * < 
Sago Gite LECEFE > 
C2 f A ee ecries 
Dated; C.K 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 

PREPARING REPLY a 

if ? ‘ ; Ms 
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RETURN TO: Antitrust Division, United S.ates Department of Justice, 26 Federal 
Plaza, Runm 3639, New York, New York 10007 
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; 
RE: U.S HEALThuARE CORP, 70 CIV. 1312 ELP (: 7 REPL 
- Name and address of compary GRAHAM CiIMICAL CoP, 
Pa 129-21 Merrick Blvd,, Jamaica, N.Y. 11434 
oF wD ggg 


1. State which of the following dental products or services your company sells - 
circle appropriate answer: , 


a. dental equipment (dental chairs, dental units, x-ray YES NO 
machanes, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - filling \Yrx NO 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


ce. artificial teeth; YES NC 
d. dental precious metals; YES NC 
€. service and repair of dental equipment, and YES NC 
f. other products (please specify) YES NC 


snsteriornleinaatrareianre ee Se a aie a 8) ae BS ah eh 


2. Between 1968 and 1970 was your company engaged in mating direct 
sales of dental products in Metropolitan New York to other than dental dealers or 


* wholesalers, (Do not consider as "direct" a sale which was processed by, credite 
to or billed through a local dental dealer even if the sale was solicited by cue 
of your representatives, ) No 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following informaticr- 
approximations will be acceptable, 


3. Percentage of your sales of dent products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 1969 1970 


a. Gental dealers and wholesalers . .- ; % t ‘ 


bd. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and 
e¥nment agencies) 


4. Dollar volume of your company's direct sales of dental products to each, of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
@. dentists $ $ $ 
b. dental le* tories 
c. institutions (inclu ing hospitals and 
dental schools) and 
4. government agencics 
Dated; _May 15, 1972 SIGNATURE ND TITLE OF CCMPANY OFFICIAL 


PPEPARING REPLY 
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. RETURN TO: Antitrust Division, United States Department of erie? 26 Federal 
Plaza, Room 3639, New York, New York 10007 Z 
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RE: U, S. v. HEALTh...RE CORP, 70 CIV. 1312 ELP (SDN. -_ REPLY FORM 
= Pi oe =~ z? os ? Ac c 
Name and setepas of company / tees, Crt, Om“, eB Eanes 
: Fc yh ea 4 rie aad cos oh in eT 
gr i Me ee OE GIS 
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1. State which of the following dental products or services your company sells = 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray (YES) NO 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products ~- filling; YES NO 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


eC. artificial teeth; yFS NC 
d. dental precious metals; YES NO 
Ss service and repair of dental equipment, and ‘YES NO 
f. other products (please specify) YES WNC 


2. Between 1968 and 1970 was your company engaged in making direct 


Sales of dental products in Metropolitan New York to other than dental dealers cr 
wholesalers, (Do not consider as "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by cne 


of your representatives.) A 2) 


- Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following information: 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 1969 1970 
a. dental dealers and wholesalers . . EF % 27 La a de 
~ >> ens 
b. direct sales to ultimate consumers (dentists, 2 / 3 J 3 ? 


dental laboratories, institutions and 
government agencies) 


4, Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists $ $ $ eel 
pore fete FEE 


b. dental laboratories 


Cc. institutions (including hospitals and 
4 al schools) and 


d, government pipe 
Dated: a-4 a SIGNATURE AND TITLE OF COMPANY OFFICIAL 
— REPLY 
blew E- L«te La ox 
RETURN TO; Antitrust Division, United States Department of Justice, 26 Federal 
Plaza, Ruom 3630, New York, New York 10007 
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3 
~ REPLY FORM 


& Name and address of compary HANDIFR MFG. CO, INC. . 
23 612 NORTH AVENUE, EAST - WESTFIELD, NEW JERSEY U7Cus 


i. State which of the followine dental products or services your company sells - 
circle appropriate answer: 


. HEALT:..-4RE CORP, 70 CIV. 1312 ELP (SDN 


a. dental equipment (dental chairs, dental units, x-ray ( YES } NO 
machines, sterili_ers, laboratory equipmenc, etc.); 


b. dental sundries (non-durable, consumable products - filling YES Go 
and impression materials, anesthetics, wanes, cements, dental 
chemicals, nonpreci us metals, dental burs, etc.); 


ec. artificial teeth; ¥is Go 
d, dental precious metals; YF > QQ 
€. service and repair of dental equipment, and YES iio 
f. other products (please specify) YES &e 


a 


: 2. Between 1968 and 1970 was your company engaged in making direct 
sales of dental products in Metropolitan New York to other than dental dealers or 
wholesalers, (Do not consider as "direct" a sa’~ hich was processed by, credite? 
to or billed through a local dental dealer even i: the sale was solicited by one . 
of your representatives.) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, picase provide the following inforration 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 = 19691970 
a. dental dealers and wholesalers . . : 995. % - 065. > “ete 
b. direct sales to ultimate consumers (dentists, QO], ol. ol. 


dentel laboratories, institutions and 
government agencies) 


uy 


4, Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers locaced it Metropolitan New York: 


| 1968 1969 1970 
| a. dentists ee ae, ee | re 

b. dental laboratories -0- -0- -G- 

c. institutions (including hospitals and 500.00 500.00 500.c¢C 

dental schools) and 
d, government agencies §0C.00 500.00 500,00 
Dated; May 16, 97 SIGNA AND TITLE OF CCMPANY OFFICIAL 
PREPARING XEPLY 
KK Luvcey. |Mpes. 

| & RETURN TO: Antitrust Division, United States Department of Justice, 2 edéral 


Plaza, Room 3630, New York, New York 10007 
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v. HEALTHLsRE CORP, 70 CIV 1312 ELP (SDN REPLY FORM 


RE: U, S. ‘ 


Name and address of compary BARR, ADDUCTS CC. INC. 


Brooklyn, HY. *1205 


nen anal 


—<— 


: State which of the following dental products or services ycur company sells - 
circle appropriate answer: ; 


a. dental equipment (dental chairs, den'al units, x Jy YES NC 
machines, sterilizers, laboratory equipr 2, etc.); 


b. dental sundries (nor-durable, consumable products - filling YES NO 
and impression materials, anesthetics, waxes, cements dentol 
chemicals, nonprecious metals, dental burs, elc.); 


Ce artificia! teeth; YFS NC 
d. dental precious metals; YES & 
€. service and repair of dental equipment, and YES WNC 
#. other products (please specify) CEs KC 


£437 '¢ CELTALWER DS YP oS ee 7.) 5 ee al SS: Se 


saci cts AEDT ADOT 


2. Between 1968 and 1970 was your company engaged in making direct 


-sales of dental products in Metropolitan New York to other than dental dealers cr 


wholesalers. (Do not consider as "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicd ud dy cne 
of your representatives, 7 

y P ) i Pl 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the fo.lowing informatic 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1965 
1969 and 1970 to the following classes of custome:s: 


1968 1969 1970 
a. dental dealers and wholesa'ers . . : vA z 


b. direct sales to ultimate -»r» mers (dentists, 
dental laboratories, ins<«3 onus and 
government agencies) 


4. Dollar volume of your company’s cirect sales of dental products to each of 
the following classes of customers located in Metropolitsn New York: 


1968 1969 1970 


a. dentists $ $ $ 
b. dental laboratories 


c. institutions (including hospitals and 
dental schools) and 


d. government agencies 
ated: 22. f 1972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 
PREPARING REPLY 
. ) ? ee 
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RETURN TG: Antitrust Division, United States Department of Ju tice, 26 Federal 
Plaza, Ruom 3630, New York, New York 10007 
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RE: U. S. v. HEALTHUnRE CORP, 70 CIV, 1312 ELP (SDNY, - REPLY FORM 


° RE; U. S,. v. HEALTHUnRE CORP. 70 CN. 33h, 


ie Name and address of compary Pe es Se 


ne ‘4 


ro 


es 2 


1. State which of the following dental preducts or services your company sells - 
circle appropriate answer; 


a. dental equipment (dental chairs, dental units, x-ray YES NC 
machines, sterilizers, lab ‘tory equipment, etc.); 


b. dental sundries (non~durap. consumable products - fillin; YES wNO 
and impression materials, ar thetics, waxes, cements, dental 
che> .4ls, nonprecious metals, dental burs, etc.); 


- artificial teeth; YFS NC 
d, dental precious metals; yrs ON 
€.  sexvice and repair of dental equipment, and YES NC 


f. other products (please specify) YES NC 


' 
_ —— 


a ee es ae eee ne mea a ee 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers cr 
wholesalers, (Do not consider as "direct" a sale which was processed by, credite 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives,) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


“Kaa 
If your answer to Question 2 is Yes, please provide the following informaticn- att 
approximations will be acceptable, j 
3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 
1968 1969 1970 
a. dental dealers and wholesa..<s , i “fy i % Is 
b. direct sales to ultimate consumers (dentists, i 
dents) laboratories, institutions and 5 2 
government agencies) 
4. "Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 
1968 1969 1970 
a. dentists $< $ $ 
b. dental laboratories S eee 
a RD 3 ar W a ( 
Cc. institutions (including hospitals and bs 1 ys , AA 
dental schools) and “Lai de FT COLCL 
d. oO : f oe fr. x 
government agencies Sf, i ga (oe On /, OO. C6 
Dated; Re +. 2 S 1972 SIGNATURE AND TITLE OF CCMPANY OF FICIAL 
Vv v: PREPARING REPLY 
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RE; _U. S._v- HEALTHCARE CORP. 70 CIV. 1312 ELP (SDNY) - REPLY FORM 
Name anc address of compary | UMMEDICA, DENTAL DIVISr 
ee: > 


1. State which of the following dental preducts or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray (YES) NC 
machines, sterilizers, laboratory equipment, etc.); 

b. dental sundries (non-durable, consumable products - filling (YES) NO 
and inpressies—-metertats;—anesthetics; wanes; cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


c. artificial teeth; (¥Z2) Ne 
d. dental precious métals; ; (vt nC 
€. service and repair of dental equipment, and (YES ) NO 
f. other products (please specify) (YES ) NC 


5; manufactured 


2. Between 1968 and 1970 was your company engaged in making direct 
sales of dental products {r Metropolitan New York to other than dental dealers cr 
wholesalers, (Do not conriiet as "direct" a sale which was processed by, crecite 


to or billed through a locel uental deatur even if the sale was solicited by cone 
of your representatives, ) Yes 


Metropolitan New York includes New York City, Rocklard, Westchester, Nassau 
and Suffolk Couaties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, dudson, Passaic, Union, Morris, Somerset an! Middlesex. 


If your answer to Question 2 is Yes, please provide tie following informati 
approximations will be acceptable. 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classcs of customers: 
1968 1969 1970 
* a. dental dealers and wholesalers . .° : S35 & 45 & Me 
b. direst sales co ultimate consumers (dentists, 95.5 45, ¢ 5.1 
dental laboratories, institutions and rae te # 


government agencies) 


4. Dollar volume of your company’s direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


(Dollars in Thousands) 1968 1969 1970 
a. dentists he (7 eee ee $ 168 
b. dental laboratories 330 369 382 
Cc. institutions (including hospitals and 23 28 23 


dental schools) and 


4. government agencies 


6~6<72 $ 533 $8 $ 
Dated: siti i 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 


PREPARING REPLY 
NE he 
i. M. .E. Bueche Controller 


RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 
Plaza, Ruom 3639, New York, New York 10907 
See letter explaining this classification of customer. 
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Howmedica,.Inc. 


AUSTENAL PRODUCTS 

Shel SOuUrht KEELER AVE N 
CHICAGO THLINOIS GC & 40 

TEA + at? 734% OGOO 


Department of Justice 
Antitrust Division 
Room 3630 
20 Federal Plaza 
New York, New York ]0007 
Res JS-AM 


O0-1 00-87 - 


Gentlemen: : 


Attached form fii’ed out as per request’ in your Lletber of 
May 235 197Te. 


Initial letter received indicated our company nume u: 

"Luxene (Austenal Lab.)". We are now known us the Hownedicn 
Corporation Nental Division. "Austenul & Luxene" are however 
utilized in cur dental operations as trade numes. 


Prior to May 25, 1970 our Hownedica, Inc. dental busines: 
was known as the Howmet Corp. We were spun-ofl from the 
Howmet Corporation as of May 26, 1970 and became u sepurate 
legai. entity known as Howmedica, Inc. 


Howmecica, Inc. also owns (100%) a Dental subsidiary known u: 
the Omnidental Corporation. Bulk of sales for this corporation 
nre made to the Buffalo Dental Supply Co., Brooklyn, New York. 
We are indicating below the sales for the years 1968 through 
1970 inclusive: 


1968 $ 195,327 
1969 158,180 
1970 213,958 


If there are any further questions, you may call the undersisgned 
at (312) 735-0600. 
Sincerely yours, 
Me fr 
Be fe 


+t 


M. E. Bueche, Controller 
MEB: fg Dental Divicion 


Enc. 


AJSSTE NAL 
PHODUT TS 


IN NEW YORK 3 WEST 61sT STREET NEW YORK N Y 10023 TEL ‘'212) 581-3900 


93 e 7 
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RE: U. S, v. HEALTHUARE CORP, 70 CIV, 1312 ELP (SDN., ? REPLY FORM 


. 


y cera im CAS 
Name and address of company TAPLAIT RESEARCH CORPORATION 


ee eel 


4613 WESTFIELD AVENUE, PENNSAUKEN, NEd JERSEY 06110 


_CL_D LL 


1. State which of the following dental products or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray YES NO 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - filling YES NO 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


Cc. artificial teeth; YES NO 
d, dental precious metals; YES NO 
e. service and repair of dental equipment, and YES NO 
f. other products (please specify) YES NC 


DENTAL IiiPLAITS AD ACCESSCRIES 


bee eee EEE 


——————— 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers cr 
wholesalers, (Do not consider as "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer tc Question 2 is Yes, please previde the following information 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1948, 
1969 and 1970 to the following classes of. customers: 


1968 1969 1970 
@. dental dealers and wholesalers . .° : 1/2 % 1/4 % 1/4 + 


b. direct sales to ultimate consumers (dentists, 99 1/2 39 3/4 99 3/4 
dental laboratories, institutions and 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitar. New York: 


1968 1969 1970 
a. dentists $7985.59 $16308, 48918 ,084.28 
b. dental laboratories 
Cc. institutions (including hospitals and wcre-e- = =61,900.90 1,100.00 
dental schools) and 
d. government agencies weeeee wreceee 100,06 
ated; July 5 972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 


PREPARING REPLY 
prirchaas - 


/ - 
4 PL - ct per a Sa aT 


RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 
Plaza, Room 3630, New York, New York 10007 
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| , DENTAL DEALERS REPLY FORM ~ RE: U.S, v. HEALTHCARE CORP,, 70 Civ.1312 ELP(SDNY) 
Be Name and address of company of aE ee Cero PN ee ee By Se 
2 2 4 : Bia aia 


See etisalat nanatccietiemacarateanaoeS 
ve Approximate percentage of company's total sales represented by: 
a) dental equipment (dental chairs, dental units, x-ray machines, sterilizers, 


lights, cabinets, etc.) ,-, %; b) dental sundries (non-durable, consumable 


dental products, c¢illing materials, anesthetics, tuopressicn materials, waxes, 


cements, dental chemicals, nonprecious metals, dental burs, etc.) 7%: 
c) artificial teeth %; 4) dental precious wetals %; and e) service and 
repair of dental equipment %. 
2. Total company's sales of above listed products: 1968 - $ - aie ; 
1999 -$ 5 Z 420 3and190-$ lf 06 
3. Company sales to each of the following classes of customers: 
1968 1969 = 1970 
a. dentists $ $ $ 
b. dental laboratories $ $ i) 
¢, ingtitutions an $ $ $ 


government agencies 


- dé. others /; / aot Ct $ aa ee tae Af 9 ie 
‘ Y y 
4, Company sales by geographic area in 1968, 1969 aru 1970: 
a. the five boroughs of New York City: $ /> ai 
b. Rockland and Westchester Counties (N.Y.): $ as 
c. Nassau and Suffolk Counties (N.Y.): $ Cer. 
d, Berge::, Essex, Hudson, Passaic and Union Counties (N,J,): $ 


e. Morris, Somerset and Middlesex Counties (N.J.): $ 


5. er og other geographic areas in which company sells; 
; y, Big eh, at Ge ; 
b “wet SLs SAC At Ft l/ 4 Sek um 
Company sales in such other ereae in 1968 - $ ; 
1969 - $ ; and 1970 - $ . 


ie f. , ie iF 
Dated; ~7 74 /S LY 71 1971 SIGNATURE AND TITLE OF COMPANY OFFICIAL 
) PREPARING REPLY j 


~ J A 
tarlcve. 6a Th PAA, AN ve 


RETURN TO: Antitruet Division, United States Department of Justice, 26 Federal 


Plaga, Room 32699, New Yorb, New York 10017 


af 


‘ 


RE: __U, S._v. HEALThARE CORP, 70 CIV. 1312 ELP (SDN:, *- REPLY FORM 


. T 


“Name and address of company _ Knicksrteck2r Placter c nc 


‘. State which of the follow 
circle appropriate answer: 


ing dental preducts or services your company sells - 


—— 
a. dental equipment (dental chairs, dental units, x-ray YES Cy, 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - filling YES &o) 
and impression materials, anesthetics, waves, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


¢. artificial teeth; YES Ge 


d, dental precious metals; = CD 
e. service and repair of dental equipment, and YES & 
€. other products (please specify) Es (KC ) 


. ' : A 
Sales figure ou can see thet we are net a factor i this 
Zo hetinben i868. and 1970 was your company engaged in mseing darsck 
sales of dental products in Metropolitan New York to other chan dental dealers or 

wholesalers, (Do not consider as "direct’ sale which was processed by, credited 


to or billed through a local dental dealer even if the sale was solicited by om 
of your representatives, ) 


cusiness, 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following informaticn- 
approximations will be acceptable, 


_ x Percentage of 


your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to th 


€ following classes of customers: 


1968 1969 1970 
a. dental dealers and wholesalers . . : 1/2 vA 1/2 h 1/2 
b. Girect sales to ultimate consumers (dentists, 
dental laboratories, institutions and 
government agencies) 9..5 9°.5 $545 


4. Dollar volume of 


your company's direct sales of dental products to each of 
the following classes 


of customers located in Metrovolitan New York: 


1968 1969 1970 


$ CG. § 40. 08 40.00 


a. dentists 


b. dental laboratories $10,000, 0. 10,000.00 sane 
c. institutions (including hospitals and 


dental schools) and 1,500.06 1,500.00 Sare 
d. government agencies 75.00 %5.00 sar: 
Dated; i 1972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 


PREPARING REPLY 


UP. 


RETURN TO: Antitrust Division, United States Depavrment of Justice, 26 Federal 
Plaza, Ruom 3630, New York, New York 10007 


, 


REPLY FORM - RE: U.S. v. HEALTHCARE CORP. 70 CIV. 1312 ELP (spiuy) 
Zt ME bk. 1 te EEP SDUY 


LEFF DENTAL GOLDS NC 
Name and address of company e se Daa 


70-17 51 AVE WOODSIDE N.¥. 11377 
wasesiaresinsbspalsieesnitinesimsniehinateinnisaisimesinains 


s State whether or not your company sells any of the following 


preducts or services (circle @2ppropriate answer) 
a) dental equipment (dental chairs, dental units, YES Wo 
x-ray machines, Sterilizers, lights, cabinets, etc.), 
b) dental suniries (non-durable, consumable dental ¥i WO 
products, filling materials, anesth<*ics, 
impression materials, waxes, cements, dental 


chemicals, nonprecious metals, dentil pours, ctc.); 


c) artificial teeth; “23 .10 
» X 
d) dental precious metals; and YES wWC 
x 
e) service and repair of dental equipment. YES wo 


“A 


re Your total company sales made directly to each of the following 
classes of customers located in Metropolitan New York area - com- 
prising the City of New York, Rockland, ‘iestchester, Jassau and 
Suffolk Counties in the State of New York, and the eight orthern 
Counties of New Jersey - “Yergen, Essex, Hudson, Passaic, Unicn, 
Morris, Somerset and Middlesex. If exact dollar figures are not 


available, approximations so stated will be acceptable. 


1968 1969 1970 
a) dentists $ 150,000 $ 150,000% 150,000 
b) dental laboratories $ 650,000 $ 650,000° 650 000 


> 


P = a id $ 
c) institutions an 50,000 $ 50,000 °50,000 


government agencies 


Dated August 22 1971 SIGNATURE AND TITLE OF COMPANY OFFICIAL 
ae + PREPARING REPLY 


RETURN TO: Antitrust Division, United States Department of Justice, 
26 Federal Plaza, Room 3630, New York, wew York 10007 
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RE: U, S, v. HEALTHL..RE CORP, 70 CIV. 1312 ELP (SDN = REPLY FORM 


; + rn Bree Ty aD 
Name and address of compary SENIOR! LA-2 \, {} 


tos UT Oh AEA 


1. State which of the following deutal products or services your company sells - 
circle appropriate answer: 


s 
‘ 


a. dental eciipment (dental chairs, dental units, x-ray YES ‘NO 
machines, sterilizers, laboratory equipment, etc.); 
—w. 
b, dental sundries (non-durable, consumable products ~ filling YES , KO 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 
¢. artificial teeth; ves  ! 
) 
d, dental precious metals; ws 
e. service and repair of dental equipment, and YES_ ne 
f. other products (please specify) **% Softee 4 Syl YES -NC 


“~ PASE S 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropc.itan New Y to other than dental dealers cr 
wholesalers, (Do not consider as "direct" a scie whicr was processed by, credited 
to or billed through a local demtal dealer even if the :ile was solicited by one 
of your representatives, ) by S 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following informati¢n- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
196S and 1970 to the following classes of. customers: 
1968 1969 1970 
a. dental dealers and wholesalers . .° : ‘an ( % ( 


b. direct sales to ultimate consumers (dentists, fF , 
dental laboratories, institutions and /¥ y. Vy / Bh Sf. 
government agencies) C 


4, Dollar volume « sur company's dicect sales of dental: products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dencists 8 0 $ Jn $ oF, 4NN 


b. dental laboratories 


— — - 


c. institutions (including hospitals and [EAAA {Pasa OA l 

dental schools) and : 

4. government agencies % FANN . 57 008 : 54 hel 
ated: Qu i (y 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 


Fags oe ag fo 
hin ome Yee g: ~ 


RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 
Plaza, Room 3630, New York, New York 10007 
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» MEDIDENTA DENTAL SUPPLY GORP., (IMPORT & WHOLESALE) 40-28 58TH STREET, WOODS!DE,NEW YORK, 1 1377. TEL:(212)672-4670-71 — 
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DENTAL DEALERS REPLY FORM - RE: U.S, v. REALLHCARE CORP,, 70 Civ.13)2 ELP(SDNY) 


Name and address of company EDMOCKIA lef 

4O-2% SBS Wooly bE L! = (1377 war EX 
1. Approximate percentage of company's total sales represented by: 
a) dental equipment (dental chairs, dental units, x-ray machines, sterilizers, 
lights, cabinets, etc.) %; b) dental sundries (non-durable, consumable 
dental products, filling materials, anesthetics, impression r ls, waxes, 
cements, dental chemicals, nonprecious metals, dental burs, ere.) Zs; 


ec) artificial teeth %; d) dental precious metals %; and e) service ar 


repair of dental equipment kh. 


Total company's sales of above listed products: 1968 - $ 


$ 19 btc ; and 1970 - $ I7cClO 


Company sales to each of the following classes of customers: 

1968 = 19691970 
a. dentists 1§,2°¢ $ Yee ay, LOCO 
b. dental laboratories j oe § 


c. institutions and $ $ 
government agencies 


others 


Company sales by geographic area in 1968, 1969 and 1970: 
a. the five boroughs of New York City: $ “cee BE cee 


b. Rockland and Westchester Counties (N.Y.): $ / cu: 


t 
Nassau and Suffolk Counties (N.¥.): $ /Jec iste 


Bergen, Essex, Hudson, Passaic and Union Counties (N.J.): $ Jee 4, 58 


2 


fe 


Morris, Somerset and Middlesex Counties (N.J.): $/cee Proc, 9 pec 


5. Description of other geographic areas in which company sells: 
DEQ SPECIAL/2EG FARCOUETS ARE NAT oA KNAC 30 


Company sales in such other areas in 1968 - $ G1, r08¢ ; 


1969 - § 6%, Leo ; and 1970 - $ 9/, rec ; 
Dated; a; Lfreete 3 1971 SIGNATURE AND TITLE OF COMPANY OFFICIAL 
PREPARING REPLY 


ae ne ee. 
RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 


Plaza, Room 3639, New York, New York 10017 
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acntal Gealer, but an importer of Dental Instrunents « 
the dealers thro the United States. je do 0t 


We sell to 


rectly to Dentis 


r 


cannot be of 


ith returning 


SRK: fm 
Fnce 


more he 


the above! 


oratorics. 


Ln 
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youn c 
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Saul R. Ki 
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DENTAL DEALERS REPLY FORM - RE: U.S. v. HEALTHCARE CORP,, 70 Civ.1312 ELP(SDNY) 
‘ Hore , MISDOPA -i.06..4 CCP 
ame and address of company 
MOTERNCP. 4h ere cg ach ics SAMIR 

35 NEW YORK. N.Y 10002 oa 

1. Approximate percentage of company's total sales represented by: 

a) dental equipment (dental chairs, dental units, x-ray machines, sterilizers, 


lights, cabinets, etc.) %; b) dental sundries (non-durable, consumable 


dental products, filling materials, anesthetics, impression materials, waxes, 


cements, dental chemicals, nonprecious metals, dental burs, etc.) h; 
ce) artificial teeth %, d) dental precious metals %; and e) service and 
repair of dental equipment %. 
2. Total company's sales of above listed products: 1968 - $ ; 
1969 - $ ; and 1970 - $ , 
3 Company sales to each of the following classes of customers: 
168 = «19691970 

a. dentists $ $ $ 

b. dental laboratories $ $ $ 

ec institutions and $ $ $ 


government agencies 


d. others $ $ $ 


4, Company sales by geographic area in 1968, 1969 and 1970; 
a. the five boroughs of New York City: $ 
b. Rockland and Westchester Counties (N.Y.): $ 
c. Nassau and Suffolk Counties (N,Y.): $ 
d. Bergen, Essex, Hudson, Passaic and Union Counties (N.J.): $ 


e. Morris, Somerset and Middlesex Counties (N.J.): $ 


S. Description of other geographic areas in which company sells: 
Company sales in such other areas in 1968 - $ ; 
1969 - $ 3; and 1970 - $ ‘ 
tEB 3 197) : 
Dated; 1971 SIGNATURE AND TITLE OF COMPANY OFFICIAL 


PREPARING REPLY 


Whee. Neve b- V2. 


RETURN TO: Antitrust Division, United States Department of Just}ce, 26 Federal 


Plaza, Room 3439, New York, New York 10017 
lb rakl— Ae/be—__ 
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RE: U, S, v. HEALTHUARE CORP, 70 CIV, 1312 ELP_ (SDNap' - REPLY FORM 


v 


Name and address of compary Manuf Company 


ivisi f Myerson Tooth Corporation )} 


}. State which of the following dental products or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray YES (Ko) 
machines, sterilizers, laboratory equipment, etc.); 
b. dental sundries (non-durable, consumable products - filling YES (xo ) 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 
te 
c. artificial teeth; (YES; NO 
Safad 
ee * 
d. dental precious metals; YES \NO, 
pn, 
e. service and repair of dental equipment, and YES (NO, 
a ™~ 
f. other products (please specify) YES (se 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers cr 
wholesalers, (Do not consider as "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) vee 


Metropolitan New York inc’ .des New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following information 
approximations will be acceptable. 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 19/70 to the followirg classes of customers: 
1968 1969 1970 
a. dental dealers and wholesalers . . : % % h 


b. direct sales to ultimate consumers (dentists, : 5 
dental laboratories, institutions and 100 100 100 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 

a. dentists $ $ 492 $ 586 
b. dental laboratories $15 ,000*$19,873 $13,674 
ec. institutions (including hespitals and 

dental schools) and 
d. government agencies * estimated 

\4 ; 

Dated: 7 ie R { 1972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 


PREPARING REF 


| 
(Uae | Lp be a 
SS ae - ees * - 
~ tle hig g 
RETURN TO: Antitrust Division, United States Department’ of Justice, 26 Federal / 
Plaza, Room 3630, New York, New York 10007 


DEPT. OF JUS 


ARTITRUST Oivts 


Mr. John Sirignano, Jr. 
Department of Justice 
Antitrust Division, Room 3630 | | ener 
26 Federal Plaza 

New York, New York 10007 


Dear Sir: 
This is in reply to your letter of May 9, 1972. 


It is correct that we have a particular division which is engaged in making 
direct sales of dental products to ultimate consumers. This is our Kenson 


TICE 


Manufacturing Company, and I assume that the facts you want would relate 


to this division only. The parent company sells only to dental dealers in 
the New York area. 


We have completed the form requested by you and the information is comple 
for the Kenson Manufacturing Company. I should point out that, for the year 


1968, the figure is an estimate, 
Very truly yours, 


MYERSON TOOTH CORPORATION 
Alvan J. MyerSon, Treasurer 


‘ 
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s 
RE: U, S, v. HEALTh.ARE CORP. 70 CIV. 1312 ELP (SDN 4 REPLY FORM 


See eS 


Name and address of compary _ National Keystone Products, Co 
__2134 Market Street, Philadelphia, Pen 9303 


—$—$—$————— 


1. State which of the following dental products or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray (YES) NC 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - fillings (VES) No 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


c. artificial teeth; YES (NC) 
d, dental precious metals; YES (% 

€. service and repair of dental equipment, and yes (NC) 
f. other products (please specify) YES (NC) 


eae a 


ee Sa ee Se TS Se a Tn ee 


2. Between 1968 and 1970 was your company engaged in making direct :, 
sales of dental products in Metropolitan New York to other than dental dealers cr 
wholesalers, (Do not consider as "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) = = YES 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your enewer to Question 2 is Yes, please provide the following. information: 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 co the following classes of. customers: 4 Fs se bs 
(Fisrel Vea - 1968 1969 1970 
a. dental dealers and wholesalers -(estimated)- 15 % 18% 22 
b. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and > : 
government agencies) (estimated )20% 22% 17% 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists $ 60 $ 0 $ 0 


b. dental laboratories - - (estimated) - - 39,500 25,890 33,000 


Ce institutions (including hospitals and 


dental schools) and ¢) 0 0 
d. government agencies Q 0 0 
Dated: September 26, 1978 SIGNATURE AND JETLE OF CCMPANY OFFICIAL 


PARING REFLY + 


a a; af 

‘ Arftu | Ca ee ‘ 

HJB2 LOWENTHAL, Sect'y pene 
RETURN TO: Antitrust Division, United States Department of Justice, 26 Federa 
Plaza, Room 3639, New York, New York 10007 
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a» 


Py 
e RE; U, S. v- HEALTHCARE CORP. 70 CIV. 1312 ELP (SDNY) REPLY FORM 


Name and address of compary N.J/. tagceterreay FER NITY Ie 
3% 220 DEFT Ave peices U,M(- NY iid. 


1. State which of the following dental products or services your company sells 
circle apprepriate answer: 


| a. dental equipment (dental chairs, dental units, x-ray YES Ge 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products ~ fillins YES fs 
and impression materials, anesthetics, wares, coments, dental 
chemicals, nonprecious metals, dental Furs, etc.); 


c. artificial teeth; YES (NCz 
d. dental precious metals; : ¥r- ‘ 
€. service and repair of dental equipment, and YES NC 
f. other products (please specify) (ees Ni 
LR FLA RRY  fFoenvee pe ses CHAE S 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers or 
wholesalers. (Do not consider as "direct" a sale which was processed by, credit 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 

If your answer to Question 2 is Yes, please provide the following seceeee™? 

_ approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 19% 
1969 and 1970 to the following classes of customers: 
1968 1969 1970 
a. dental dealers and wholesalers - .~ ; — &t Se a 
b. direct sales to ultimate consumers (dentists, ? tL 
dental laboratories, institutions and [ZB eee “yo 000 [sO Cert 
government agencies) 
4. Dollar volume of your company’s direct sales of deatal products to each of 


the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists $ * > -- 

b. dental laboratories Sy ort sere fOuSF 
Cc. institutions (including hospitals and = — eenmn 
dental schools) and 10,062 (ese . 

d. government aga rcies i 


Dated: 2fi of 77% 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 


PREPARING REPLY 
bs , : 
CDS Fa <cegh UF 


of Justice, 26 Federal 


? 


“ALLS 


RETURN TO: Antitrust Division, United States Department 
Plaza, Room 3630, New York, New York 10007 
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RE: U, S, v. HEALTHCARE CORP. 70 c1V. 1312 ELP_ (SDNY 


REPLY FORM 
‘ 


rr 


Name and address of comp- ‘ 
BS i Seat te OR Zl 


1, State which of the folk g dental products or services your company sel 
circle appropriate answer: 


‘ 
8. dental equipment (dental chairs, dental units, x-ray YES J NC 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - fillin3 YEs 7 NC 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


fa) 
es artificial teeth; Yt Fs 
% ) 
d. dental precious metals; Yessy 
e. service and repair of dental equipment, and C; 3 J NC 
f. other products (please specify) ‘ ’ yon ms 
3 a ec Oh : 2 Vaoimcee GAL + 


; me Le eae ag 
Ciel tcat ee iL Paehd oOe nef CL: be Vee C 
rel aerwiias Sy Ce/2r : gs lee CY 


Between 1968 and 1970 was yout compatly engaged in wakiny dfrect 
rir of dental products in Metropolitan New York to other than dental dealers 


wholesalers, (Do not consider as "direct" a sale which was processed by, credit 
to or billed through a local dental dealer even if the sale was solicited hy cone 
of your representatives, ) sas 

Metropolitan New York inédudes New York City, Rockland, Westchester, Nassau 


and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following inforrati 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 196! 
1969 and 1970 to the following classes of customers: 


1968 1969 1970 
hs 
@. dental dealers and wholesalers . . : Lig 4 #BE% ZF 
re 2 3 
b. direct sales to ultimate consumers (dentists, Ad ag ee, 
dental laboratories, institutions and SS 45 3 C 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New Yor! 


1968 1969 1970 
a. dentists $ c 8 Gc $ Bx 
OC & 
b. dental laboratories obra Keo CLF fo 
c. institutions (including hospitals and . C4 whl ? 
AEG 4 
dental schools) and : GL 
he ae ched'{ 
d. g be ier sae agencies e a 
Dated; IGNATURE AND TITLE OF CCMP2 NY OFFICIAL 


lies f 
( Let 


“VE an 
RETURN TO: Antitrust Division, United States Department of Just 26 Federal 
Plaza, Ruom 3630, New York, New York 10007 


ee | 


108 e / 


‘Soessinsiicnniaoiini iano isi iu a cea 
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-% 


H J, S, V- HEALTHCARE CORP. 70 CIV. 131? ELP (SDN - REPLY FORM ‘ 
- a ae OY _ ‘fer? 7 sso 
Name and address of company Nes (LV fRack en ~ 
YO 


a REY 
thy BF Ree NEN fA4k fF f006 


/ sf 


State which of the following dental products or services your company sells - 


circle appropriate answer: 


b. 


dental equipment (dental chairs, dental units, x-ray YES (HC 
machines, sterilizers, laboratory equipment, etc.); 


aa) 
dental sundries (non-durable, consumable products ~ fillin: (vES 
and iapression materials, anesthetics, waxes, cements, denial 
chemicals, nonprecious metals, dental burs, etc.); 
artificial teeth; ¥ES 2 
> 
dental precious metals; GES os 
service and repair of dental equipment, and YES (ue 
iw 
c } N¢ 
cther products (please specify) =e” 


4ZNTAL 


Z 


BacksTaRY SuleLies + EG? 


2. 
sales of 


wholesalers, 


Between 1968 and 1970 was your company engaged in making direct 


dental products in Metropolitan New York to other than dental dealers oF 
(Do not consider as "direct" a sale which was processed by, crecites 


to or billed through a local dental dealer even if the sale was solicited by cone 


of your representatives.) 


YES 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, pleas< provide the following informaticn- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


a. 


b. 


1968 1969 1970 
dental dealers and wholesalers . .' . x oe = 
direct sales to ultimate consumers (dentists, yee ait 
dental laboratories, institutions and paces! 
government agencies) 


4, Dollar volume of your company's direct sales of dental products to each of 


the following classes of cu 


No TE = 


a. 
b. 


ce 


d. 


Dated: 


stqmerg Located in Metropolitan New York: “ch 
IN CORPCLATED wpe? $2 & é/3e 2 Le 
e a0 
AMOUNTS pee foR Fisthe YEARS END 6/3 1963 1969 ‘ o 
dentists $ $Y Loe Sore 


dental laboratories 


institutions (including hospitals and 
dental schools) and 


Go 008 1/3000 
4 


eae ofana 
Avena o oce 


government agencies 


6/9 1972 SIGNATURE AND TITLE OF COMPANY «.+ TCIAL 


PREPARING = 
2 Yt i 


MARSHAe ‘KySEN PRES 


deral 
RETURN TO: Antitrust Division, United States Department of Justice, 26 Fede 
Plaza, Room 3630, New York, New York 10007 


PARKER. CHAPIN AND FLATTAU 
5.30 FIFTH AVENUE 
ne € ao : NEW YORK, N. Y¥. 100.36 ayer 


AWPARA 


John Sirignano, Jr., Esq. 
Department of Justice 
Antitrust Division 

56 Federal Plaza - Room 3630 
New York, N.Y. 10007 


Re: Your Reference JS:dmv 
60-190-037-2 


Dear Sir: 


Pursuant to your request, I enclose herewith 
a questionnaire on vehalf of American Golc Co. end 
Nobilium Processing & Products Co., Inc.,; appropriately 
completed. 


‘\ 


~ 


_ Very trily yours, 


- 


-— 
John W,~Fiaettau 
JWF:LS \ 
Encs. \ 
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RE: U. $, v. HEALTHCARE CORP, 70 CIV, 1312 ELP (SDNY) - REPLY FORM aoe 


* r.t - ny . 
nome and address of compery _ NOBLE METALS w> ALLOYS C9. lor 
Avacce ¢ ’ 
con”: - eos@ 


eS ee ewe ere ey nee < tt LE ee nae 


1. State which of the following dental preducts or services your company sells - 
circle appropriate answer: 
a. dental equipment (dental chairs, dental units, x- YES €e) 
machines, sterilizers, laboratory equipment, etc. , 
sae 
b. dental sundries (non-durable, consumable products ~ filling YES (ae, 
and impression materials, anesthetics, waves, cements, dental 


chemicals, nonprecious metals, dental burs, etc.); 


ce. artificial teeth; bi (ec 
d. dental precious metals; ; e tai 

cc fee 
€. service and repair of dental equipment, and ¥Es (« 
f. other products (please specify) YES (NE 


ES a ae ee, eT eT I gs 


Es ee ese Re re ee oe ae ee nee 


2. Between 1968 and 1970 was your company engaged in making direct 
sales of dental products in Metropolitan New York to other than dental dealers or 


wholesalers, (Do not consider as "direct" a sale which was processed by, credits 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) Yes 


Metropolitan New York includes New York City, Rockland, We stchester, Nessau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~- 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following inforcaticn- 
approximations will be acceptable. -pegrwab Ct foyt neve am Loy 


3. Percentage of your sales of dental products in Metropolitan New York in 196E, 
1969 and 1970 to the following classes of customers: 


1968 1969 1970 
a. dental dealers and wholesalers . . : AU t + tC 


b. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and 
government agencies) 


4, Dollar volume of your company’s direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists $ 00° $ 2, Ors + 2A eC. 
b. dental laboratories 35¢ te Siew 0, dd 
¢c. institutions (including hospitals and Nar Mao Aime 
dental schools) and , 
d. government agencies Mane Aire hint 


Dated: | thy l i 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 


PREPARING REPLY 
NAF ZN ) fra 


RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 
Plaza, Ruom 3630, New York, New York 10007 : oe D FéE1ntAw? 


llle 


He 


; 
RE; __U._S,_v:- HEALTHCARE CORP. 70 CIV. 1312 ELP_ (SDNY) _- REPLY 7 = 


NU-DENT PORCELAIN STUDIO IMC. 


— 


Name and address of compary 


220 WEST 42 STREET, NEW YORK, NEW YORE 


1. State which of the following dental products oF services your company seils - 
circle appropriate answer: 
a. dental equipment (dental chairs, dental units, x-ray YES 2) 
machine”, steri’izers, laboratory equipment, etc.); 
b. dental sundrics (non-durable, consumable products ~ fillings 3 NO 
and ‘npression materials, anesthetics, wanes, cements, dencal 
chem: .‘s, nonprecious metals, dental burs, etc.); 
c. artificial teeth; YES &C 
d, dental precious metals; yrs MKC 
e. service and repair of dental equipment, and YES QC 
g, other products (please specify) YES & 


WE ARE PRIMARILY A DENTA! LABORATORY WORKING FRO" 


SS 


PRESCRIPTIONS RECEIVED FROM DENTISTS. 


a Between 1968 and 1970 was your company engaged in making direct 


sales of dental products in Metropolitan New York to other than dental dealers cr 
wholesalers. (Do not consider as "direct" a sale which was processed bY, crecie 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassa 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset z2id Middlesex. 


If your answer to Question 2 is Yes, please provide the following information 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 196 
1969 and 1970 to the following classes of customers: 
1968 1969-1970 
a. dental dealers and wholesalers - - : i, 1, 
b. direct sales to ultimate consumers (dentists, 1 1/2 1-1/2 1-1/2 
dental laboratories, institutions and ; 
government agencies) 
4. Dollar volume of your company’s direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 
1968 1969 1970 
a. dentists $25,000 $55,000 $55,000 
b. dental laboratories 5,000 5 ,000 5,00 
Co institutions (including hospitals and 
dental schools’ and 
d. government agencies 
Dated: JUNE 12, 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 


y PKEPARLNG REPLY 
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RETURN TO: Antitrust Division, United States Department of Justice, 
Plaza, Room 3639, New York, New York 10007 
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AE: 


, 
-_ 
P 
RE; _U. $, v» MEALTHCARE CORP. 70 CIV. 1322 ELP (SDiV)_- REPLY BONS) ___. 


Name and address of compary ORMCO CORPORATION 


1332 Lone Hill Rd., Glendora, Ca. 91740 


2 1. State which of the following dental products or services yous er “paey sells - 
circle appropriate answer; 


a. dental equipment (dental chairs, dental units, x-ray YES WNC 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - fillin vrs we 
and impression materials, anesthetics, ##.es, cements, demal 
chemic~* nonprecicus metals, dental burs, etc.); 


c. artificial teeth; " 
d. dental precious metals; 
€. service and repair of dental equipment, and . J 


f. other products (please specify) = us 


Orthodontic Supplies and Equipment 
baat dln taceeee eet, iach 


2. Between 1968 and 1970 was your company engaged in mating dire 
sales of dental products in Metropolitan New York to other Chan 
wholesalers. (Do not consider as "direct" a sale which was proce i by, 
to or billed through a local dental dealer even if the sale was solicit 
of your representatives.) 


Metropolitan New York includes New York City, Rockland, Westchester 
and Suffolk Counties in New York and the eight Northern Counttes of New J 


Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middle 


If your answer to Question 2 is Yes, please provide the following infor 


approximations will be acceptable, Amounts shown are approxir 
be overstated : 
3. Percentage of your sales of dental products in Metropolitan New Yor! te } 
1969 and 1970 to the following classes of customers: 
1968 1969 1970 
a. cental dealers and wholesalers 2.9 7 
b. direct sales to ultimate consumers (dentists, 
cental laboratories, institutions and 97.1 7.1 7.1 
government agencies) ; ; : 
4, Dollar volume of your company's direct sales of dental products to each of 


the following classes of customers located in Metropolitan New York: 


1968 1369 1970 
a. dentists $200 ,608 $ 6659 22 
b. dental laboratories 61 63 
c. institutions (including hospitals and 
dental sc>s0ls) and 9239 9472 10) 
d. government agencies 890 912 
Dated: May 22 1972 SIGNATURE AND TITLE OF CCIYANY OFFICIAT 


i 


PREPARING RE!PL\ 


ees t.. C26. a 


? > ate 1 
RETURN TO: Antitrust Division, United States Department of Justice, 26 Fedeta 
Plaza, Room 3630, New York, New York 10007 


4y 


a 
RE: U. S. v. HEALTHCARE CORP. 70 CIV, 1312 ELP (SDNY) + REPLY FORM : 


3. State which of the following dental produc-<s or services your company sclls - 
circle appropriate answer: 

a. dental equipment (dental chairs, dental units, x-ray YES es 

machines, sterilizers, laboratory equipment, etc.); 
“2 wa 

b. dental sundries (non-durable, consumable products - fillin; YES XC 

and impression materials, anesthetics, wases, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 

Ce artificial teeth; ” . 

d, dental precious metals; 7 

Re service and repair of dental equipment, and £ 

£. other products (please specify) . 

») : ba. 
nen TAPS is fet = ? Pe 
a Fe ee a a a ee a a an 
2. Between 1968. and 1970 was your company engaged in making direct 
sales of dental products in Metropolitan New York to other than dental deaivrs ¢ 
wholesalers. (Do not consider as "direct" a sale which was processes Fy, edit 
to or billed through a local dental dealer even if the sale was solicit oie 
of your represcentatives,) 

Metropolitan New York includes New York City, Rockland, Westchester, Nassa 
and Suffolk Counties in New York and the eight Northern Counties New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 

If your answer to: Question 2 is Yes, please provide the following inforrati 
approximations will be acceptable, 

3. Percentage of your sales of dental products in Metropolitan New York in 19¢ 
1969 and 1970 to the following classes of customers: 

1968 1969 1970 

9 7 > % ia 


a. dental dealers and wholesalers 


b. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and c 
government agencies) 

4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 
1968 1969 197 


%. dentists 


b. dental laboratories 4 e ae 
-f & 
c. institutions (including hospitals and Ars eee er 
dental schools) and 
d. government agencies aas 2as D ots 


pated: Arplinbe, 2 1978 — AND TITLE OF CCMPANY OFFICIAL 


PREPARING | REPLY 
; ts { 
det a - An hen | Pe Aah barrack ent 


26 Federal 


RETURN TO: Antitrust Division, United States cae of Justice, 
Plaza, Ruom 3430, New York, New York 10007 


ORMONT DRUG & CHEMICAL CO.. INC. 


SOUTH DEAN ST ENGLEWOOD. fi O752'!° 2 567 C820° al 7212:CC 


Office of the President 


September 24. T9F3 


Mr. Edwin Weiss 
Department of Justice 
Antitrust Division 

Room 3630 

26 Federal Plaza 

New York, New York 10007 


Re: EW:hr 
60-190-037-2 


Dear Mr. Weiss: 

In accordance with our telephone conversation I am enclosing 
the reply form which you furnished with your letter of September 
21, 1973. 

Please note that the figures furnished are approximate, but 
were developed after review of our sales figures for the periods 
indicated. 

Very truly yours, 
ae DRUG & CHEMICAL cO., INC. 


Nee L wh min A ‘a 


George Goldenberg 
President 


a 


GG:ea 
Attachment 
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RE; U, S, Vv: HEALTHCAKE CORP, 70 CIV, 1312 ELP (SDNY, REPLY FORM 


Name and address of compary 


42 Cooper 


1. State which of the following dental products or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray YES @/ 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - filling a NO 
and impression materials, anesthetics, waxes, cements, dental dl 


chemicals, nonprecious metals, dental burs, etc.); 


ce. artificial teeth; YES / NO 


d. dental precious metals; YES / NO’ 

‘ 

e. service and repair of dental equipment, and YES (NO 
a 

f. other products (please specify) YES/NO 
ed 


EN Ee ee re Se ne a eT cca NT 


a. Between 1968 and 1970 was your company engaged in caking direct 

sales of dental products in Metropolitan New York to other chan dencal dealers or 
wholesalers. (Do not consider as "direct" a sale which was processed by, credited 
ty or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) NO 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following informatiot 
approximations. will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan Mew York in 1968, 
1969 and 1970 to the following classes of customers: 


196 1969 1970 


——s 


a. dental dealers and wholesalers - - ‘ % Z he 


b. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to cach of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists $ $ $ 
b. dental laboratories 
c. institutions (including hospitals and 
dental schools) and 
d. government agencies 
Dated: May 105 1972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 


PREPARING REPLY 
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RETURN TO: Antitrust Division, United StatesMepartment of Justice, 26 Federal 
Plaza, Room 3630, New York, New York 10007 y 
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RE: U, S, v. HEALTHCARE CORP. 70 CIV. 1312 ELP (SDiV) = REPLY FORM Aen i 
Name and address of compary Bie Taten basa re 


Sk ee el Le PI Ee I se ees 


1. State which of the following dental products or services your company sells - 
circle appropriate answer: 


: ty 
a. dental equipment (dental chairs, dental units, x-ray YES & 
machines, sterilizers, laboratory equipment, etc.)} 


b. dental sundries (non-durable, consumable products - fillins (YES NO 


and impression materials, anesthetics, waxes, cezents, dental 
chemicals, nonprecious metals, dental burs, etc.); 


Ce. artificial teeth; yrs t 

d. dental precious metals; : YES & 
€. service and repair of dental equipment, and YES gC 
f. other products (please specify) YES CGN 


————__—__— i 


2. Between 1968 and 1970 was your company engaged in mating direct 

sales of dental products in Metropolitan New York to other than dental declers 
wholesalers. (Do not consider as "direct" a sale which was processed Sy, & edit 
to or billed through a local dental dealer even if the saie was solicited hy one 
of your representatives, ) res 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following inforcati 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 
1968 1969 1970 
a. dental dealers and wholesalers , : FI) I Fy ts YJ 


b. direct sales to ultimate consumers (dentists, : 
dental laboratories, institutions and Vv d J 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1 369 1970 


a. dentists $ Goer $ So $0 oe 


b. dental laboratories 


Cc. institutions (including hospitals and 
dental schools) and 


d. government agencies 
a > WETCTA 
Dated: (Fas 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 
ai / PREPARING REPLY os 
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RETURN TO: Antitrust Division, United Sthtes Department of Justice, 26 Fede 
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DENTAL DEALERS REPLY FORM - RE: U.S. v. REALTHCARE CORP,,. 70 Civ.1312 ELP(SDNY) 


Nare and address of company 


tf? 


VV 


ve Approximate percentage of company's total sales represented by: 

a) dental equipment (dental chairs, dental units, x-ray machines, sterilizers, 
lights, cabinets, etc.) ©’ %; b) dental sundries (non-durable, consunth le 
dental products, filling materials, anesthetics, impression materisis, waxes, 
cements, dental chemicals, nonprecious metals, deatal burs, etc.)}i« %; 

c) artificial teeth (’ %; d) dental precious wetals “ %; and e) service and 


repair of dental equipment © %. 


2. Total company's sales of above listed products: 1968 - $ ily oe ke 
1969 - $ | Iii 4O4 5 and 1970 - $ je ne 5 Festa te 
35 Company sales to each of the following classes of customers: 
1968 1969 1970 
a. dentists $ &, 7Ce OF SSO Fee Ver 
b. dental laboratories $ Cc $ C $ ¢ 
C. institutions and $ $ $ 


government agencies 


d. others (winete sate} $1637 301 FI i2j isa $ ‘4 ,;* 
Dental Veaters ; 4 


4. Company sales by geographic area in 1968, 1969 and 1970; 
a. the five boroughs of New York City: $ . og a og | a Sh to A te 
b. Rockland and Westchester Counties (N.Y.): $ 
Cc. Nassau and Suffolk Counties (N.Y.): $ 
d. Bergen, Essex, Hudson, Passaic and Union Counties 3.33 3 = t 
f > 
e. Morris, Somerset and Middlesex Counties (N.J.): $ Su077 COs 
(~ 24 
5. Description of other geographic areas in which company sells; 
O vt site ct Hew Wark State as Mew Jj evi. 
Company sales in such other areas in 1968 - $ “f%?, 31) ; sl Gilad 
1999 -¢ S02 roe sand 1970-$ S44, >** ata © 
Dated; _ _2] ‘far 1971 SIGNATURE AND TITLE OF COMPANY OFFICIAL 
PREPARING REPLY 
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DEPARTMENT OF JUSTICY 
IN REPLY 
REFER TO : ANTITRUST DIVISION 


INITIALS ANO NUMBER 
ROOM 3630 


EW:hr 26 FEepeRAL PLAZA 
Re NEW YORK. N. Y. 10007 


60-190-037-2 212-264-0390 


a 


September 21, 1973 


Mr. Gerald Leibson 

Executive Vice President 

Prestige Cabinet Corp. of America 
500 Central Avenue 

Cedarhurst, New York 11516 

Dear Mr. Leibson: 

In ac.ordance with our telephone conversation I am 
enclosing another copy of our Reply Form. Your immediate 
response would be appreciated. 

If you have any further questions please call the 
undersigned at 212-264-9319. 

your cooperation in this matter will be aporeciated. 


Sincerely yours, 


BRUCE B. WILSON 
Actina Assistant Attorney Ceneral 
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EDWIN WEISS 


Attorney 
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Cc. institutions (including hospitals and 
dental schools) and 
119 e Par’ 
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RE; U, S,_v: HEALTHCARE CORP, 70 CIV. 1312 ELP_ (SDNY) = REPLY FORM 


Name and address of company wofessional Sauins Veo Cor: 


> Fairfield ave. Kenilworth 
ess. 


i. State which of the following cental products or services your company sells - 
circle apprcepriate answer: 


a. dental equipment (dental chairs, dental units, x-ray (YES NO 
machines, sterilizers, lahoratory equipment, etc.); 


b. dental sundries (non-durable, consumable products ~ filling YES (So 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


c. artificial teeth; yes ‘80 
d, dental precious metals; YES NO 
e. service and repair of dental equipment, and (YES NO 
Eo other products (please specify) YES Go 


2. Between 1968 and 1970 was your company engaged in making direct 
sales of dental products in Metropolitan New York to other than dental dealers cr 
wholesalers. (vo not consider as "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) Yes 

Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following informatior 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


—_——— 


968 1969 1970 
a. dental dealers and wholesalers - - ’ ls Li y A 


h 


b. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and 10 9 80 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


a. dentists $g0 ,000 $14.0 ,000 $160 ,00 
b. dental laboratories NONi 
Ce institutions (including hospitals and NONE 


dental schools) and 


d. government agencies NONE 
Dated: May 31, 1972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 
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RE: U.S. v. 70 CIV. 1312 ELP_ (SDNY 


» > o ft 
Name and address of compary J.1 (Carwpn J PECIRLTY > 


a, be Ad? ee Ee ee  . a T. ae 
ha WY ry 


l. State which of the following dental preducts or services your company sells - 
circle appropriate answer: 


Vé 


a. dental equipment (dental chairs, dental units, x-ray YES NC 
machines, sterilizers, laboratory equipment, etc.); 
a 
b. dental sundries (non-durable, consumable products - fillin; . ol ae 
and impression materials, anesthetics, waxes, cements, cental 
chemicals, nonprecicus metals, dental burs, etc.); 
Se artificial teeth; das 
d. dental precious metals; oe 
és service and repair of dental equipment, and ala 
ft. other products (please specify) = 


See SE ere PN ee oe I IE oe ee A Be Be I LOE 
Between 1968 and 1970 was your company engaged in ma%ing direct 
wholesalers, (Do not consider as "direct" a sale which wes processed ‘by, 
to or billed through a local dental dealer even if the sale was solicit: 
of your representatives.) Y ES 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


It your answer to Question 2 


is Yes, please provide the following information- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 1969 1970 
a. cental dealers and wholesalers . . . 99 1 vad & 96 $ 
b. Girect sales to ultimate consumers (dentists, / Yi pu 2 f yA 
dental laboratories, institutions and ‘ 


gevernment agencies) 


4. Dollar volume of your company's direct sales of deut.. products to each of 


the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
$ 

a. dentists $ eo $ Loo /voo 

b. dental laboratories 


c. institutions (including hospitals and 
dental schools) and 


vernment agencies 


C 


TURE AND TITLE OF COMPANY OFFICIAL 


PREPARING-REPLY 
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RE: _U. S. HEALTHCAné CORP. 70 CIV, 1312 ELP (SDNY, _‘ * REPLY FOR FORM J 


Name and address of compary me 


GS 2 _ 328-62 - 258 Street, soredete, ‘TY 15422. 


1. State which of the following dental products or services your company sells 
circle appropriate answer: 


= Qn 
a. dental equipment (dental chairs, dental units, x-ray EX ol 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - filling — YES WR 
and impression materials, anesthetics, wa™es, cements, demial 
chemicals, nonprecious metals, dental burs, ete.); = 


c. artificial teeth; ¥zs 3 

d. dental precious metals; YFS w¥#O 
e. service and repair of dental equipment, and Yrs WG 
f. other products (please specify) YES NC 


2. Between 1968 and 1970 was your company engaged in making direct 
‘sales of dental products in Metropolitan New York to other than dental dealers 
wholesalers, (Do not consider as "direct" a sale which was processed by, crt 
to or billed through a local dental dealer even if the sale was solioited by one 
of your representatives.) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jer 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 

If your answer to Question 2 is Yes, please provide the following inforcaticr- 
approximations will be acceptable, 


3, Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 
1968 1969 1970 
a. Gental dealers and wholesalers . . x G27, 1% 


b. direct sales to ultimate consumers (dentists, 
Gental laboratories, institutions and 
government agencies) 


4. Dollar volume of your company’s direct sales of dental products Co each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 

a. dentists $552.85 $ 0439504. 

b. dental laboratories tone ne Phone 

Ce. institutions (including hospitals and cone “one None 
dental schools) and 

d. government agencies ‘Ions ‘None Vone 


Dated: June 2 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 
( PREPARING REPLY 
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RE: U, S, v. HEALTHCARE CORP. 70 CIV. 1312 ELP (SDNY) * REPLY FORM 


4 * 


Name and address of compary / >» DA TAL Se Cer 448 


P63 Heft pivaAy ‘ Leah elie , 
Nee TEE EEE EE 


1. State which of the following dental products or services your company sells 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray YES NC 
machines, sterilizers, laboratory equipmenc, etc.); 
-—™~. 
b. dental sundries (non-durable, consumable products ~- filling YES NO 
and impression materials, anesthetics, wares, cerents, dental 
chemicals, nonprecious metals, dental burs, etc.); 
Asm Fon prlFe crs 7c ae? 
c. artificial teeth; Yi 
d. dental precious metals; = 
€. service and repair of dental equipment, and YES BC 
other products (please specify) YES NC 


' ’ 


i 74 — 


—— 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers <r 
wholesalers. (Do not consider as "direct" a sale which was processed by, creet' 
to or billed through a local dental dealer even ff the sale was solicited by cone 
of your representatives, ) 


Metropolitan New York includes New York City, Rockland, Westchester, Nasse 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


Lf your an. to Question 2 is Yes, please provide the following information 
approximations wiil be acceptable, 


Se Percentage of your sales of dental products in Metropolitan New York in 1945, 
1969 and 1970 to the following classes of: customers: 
1968 1969 197¢ 
a. dental dealers and wholesalers . . : 7% i, 


b. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and 3 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists $ $ $ 
b. dental laboratories H42— c 
Ce institutions (including hospitals and 
dental schools) and 
d. government agencies 
Dated; Tuce / 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 


PREPARING REPLY 
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RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 


Plaza, Room 3630, New York, New York 10007 


‘ 
RE: U.S. v. HEALTHC: RE CORP, 70 CIV. 1312 ELP (spNv © REPLY FORM 


Name and address of compary Rocky Mountain Dental Products Corrany 


P. 0. Box 1887, Denver, Colorado 80291 


l. State which of the following dental products oF services your 
circle apprepriace answer; 


a. dental equipmen. (dental chairs, dental units, x-ray 
machines, sterilizers, laboratory equipsent, etc.); 


dental sundries (non-durable, consumable products - filling 
and impression materials, anesthetics, wares, cements, dental 
chemicals, aonprecitous metals, dental burs, ete.) 


artificial teeth; 
cental precious metals; 
service and repair of dental eq 


other products (please specify) 


2. Between 1968 and 1970 was your company engaged in mating direct 
sales of dental products in Metropolitan New York to other than dental 
wholesalers, (Do not consider as "direct" a sale which was proce sec 


to or billed through a local dental dealer even if the sale was solicit 
of your representatives.) 


Metropolitan New York includes New York City, Rockiand, Vestch« 
and Suffolk Counties in New York and the eight Northern Counties of 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlese 


If your answer to Question 2 is Yes, please provide the following inf 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York 
1969 and 1970 to the following classes of customers: 


CATH MEM TC. Av #/Ot~ 
a. cental dealers and wholesalers 


b. direct sales to ul.imate consumers (dentists, 
éentai laboratories, institutions and 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to eact 
the following classes of customers located in Metropolitan New York: Be! 
sai nna 
OATIA Berl TASTES 9 1969 19 
—éentists— as FF 27 
CATA aAaw77l 
aentat laboratories 


institutions (including hospitals and 
dental schools) and 


government agencies 


PSP 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 
ie PREPARING REPLY ———_ 


f 
be; igs ZZ ga 


Daderrw oF bart Ad Coe a ay 

paeta 
REIURN TO: Antitrust vivision, United States Department of Justice, 2 e 
Plaza, Runm 3630, New York, New York 10007 


Pe WUCTS S¥STEMS AND DEBE CIS 


198 PRO WINS OFTHIDONTIC HEALTH ABOUND THE WOM D 


May 30, 1972 


John Sirignano, Jr. 

u. S. Department of Justice 
Antitrust Division 

Room 3630 

26 Federal Plaza 

New York, New York 10007 


Dear Mr. Sirignano: 


Attached hereto is your form computed in as much cetail as is 
possible. 


Several comments are in order regarding our answers as they may 
pertain to your case: 


1. We have answered "No" to all questions under 
No. 1 because we are not in the Dealer busi- 
ness. Our product line is specifically devel- 
oped for the Orthodontic market, and our ac- 
tivity with dentists is limited to those who 
also practice Orthodontics. We do manufacture 
and sell a variety of small welding and polish- 
ing machines, however, these are primarily re- 
sated to Orthodontic uses. 


2. Sales data shown under No. 3 and No. 4 are also 
related to Orthodontists as opposed to Dentists. 


Percentages indicated are 1969 data only, however, we do not feel 
the percentages for 1968 and 1970 would be significantly different. 


Sales dollars reported include all of New York State and New Jersey 
spread on 1969 ratios. We do not report sales by county. 


FO BOX 1687 DENVER COLORADO 6020! (303) 492-3570 


126 e 


John Sirignano, Jr. 
May 30, 1972 
Page two 


Please keep this data as confidential as possible, and feel free to 
contact me if I can be of further service. 


Very truly yours, 
ROCKY MOUNTAIN DENTAL PRODUCTS COMPANY..--*- 
ae vi rf ~ 
/ "4 


N. M. Tompkins 
Director of Finance 


NMT/vilv 


Encl: 1 
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RE: U, S, v. HEALTHC...£ CORP, 70 CIV. 1312 ELP_ (SDNY “+ REPLY FORM 


Name and address of compary Charles Be Sehued Co. Tur, 
07 FELIS vor ue 
Nay Yor? 


yv rc 
sve ' 


ee 


1. State which of the following dental products cr services your company sells - 
circle appropriate answer: 


. 


a. dental equipment (dental chairs, dental units, x-ray YES NO, 
machines, sterilizers, laboratory equipment, etc.); ee 
b. dental sundries (non-durable, consumable products - filling YES “NO 


and iwpression materials, anesthecics, waxes, cements, dental 
chemicals, nonprecious metals, dentai burs, etc.); 


Ce artificial teeth; YES NO 
ad. dental precious metals; YES NO 
e. service and repair of dental equipment, and YES NO 
f. other products (please specify) escavonti- | : P YES ie) 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers or 
wholesalers. (Do not consider as "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following information 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 19691970 
a. dental dealers and wholesalers . .° on «O* % 1, 


b. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and . 1 
government aeencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 


a. dentists $ $ $ 
b. dental laboratories 


Ce institutions (including hospitals and 
dental schools) and 


d. government agencies 
May 16 
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4 
RE: U, S. v. HEALTHCARE CORP. - REPLY FORM 


70 CIV, 1312 ELP (SDNY 


€ «< bd e ) - ‘ - 
Name and address of compary CF > CTTH Fett 7 f ; 
“G 1 t : ; A 
5S Who N DA new pe, a ANSSAPRAs arin 


1. State which of the following dental preducts or services your] company sells - 
circle appropriate answer: 


{ 
val 
a. dental equipment (dental chaixs, dental units, x-ray YES NC , 
machines, sterilizers, laboratory equipment, etc.); * 
{ } 
b. dental sundries (non-durable, consumable products ~- fillins yes No! 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, ete.); 
c. artificial teeth; lyre oN 
d. dental precious metals; YES : 
e. service and repair of dental equipment, and YES (No 
| he 
= other products (please specify) YES ‘tg 
Oe ETE ——————— 
ee es Ces Se ace es ee Fe ee 
ve Between 1968 and 1970 was your company engaged in making direct 
sales of dental products in Metropolitan New York to other than dental dealers or 
wholesalers. (Do not consider as "direct" a sale which wes processed by, crecire 


to or billed through a loca’ dental dealer even if the sale was solicited by one 
of your representatives.) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Countie: of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following Seater 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1962, 
1969 and 1970 to che following classes of customers: 
1968 1969 1970 
a. cental dealers and wholesalers - - : ji % h 
b. direct sales to ultimate consumers (dentists, Wed jive de tee de 
dental .laboratories, institutions and . 
government agencies) 
4. Dollar volume of your company's direct sales of dental products to each of 


the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
6 a. dentists § $ 
{ Nv ’ e re Woe a 
S| b. dental laboratories y Thy ed S4, ie) DWYANE 
ae ce. institutions (including hospitals and 
dental schools) and- 
d. gyvernment agencies 
/4 1972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 
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RETURN TO: Antitrust Division, United States Nepartment of Justice, 26 Federa 
Plaza, Room 3630, New York, New York 10007 


porters ol Dental Instruments, Specialties & Equipment Mailing Address 


7517: - 


0 Ms vv ; 
ben N fs 


Phone: Office 232-0101 


Res. 449-3130 


P.O Box €F 


20th AVENUE BROOKLYN, N. Y. [1214 PARKVIELE SEATION 
Brooklyn, N. ¥. 11204 


3/17/71 


DEPARTMENT OF JUSTICE 
Antitrust Divisien 

26 Federal Plaza 

NEW YORK NY 10007 


Your ref: JS3ms - 60-190-037-2 
Gentlemen, 


In revly te you~ letter ef March 15th, we wish te 
say that we cannet fill your form as we are net a dental dealer. 


We are wholesellers selling te dental dealers net te dentits. 
Censequently, the Healthcare Corp. is net a competitor. 


Ve~y Truly Yours, 


Cory. cat 


S. BORCZUK, ‘ 


4 
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4 
RE: U. S. v. HEALTHCARE CORP. 70 CIV. 1312 ELP (SDNY) = RE: oi FORM 
Name and address of compary _ Siemens Corporation Nental Divisi 


186 Wood Avenue South, Iselin, New Jersey 08839 Bs 
6 Wood Avenue South, Iselin, New Jers*y —e—_——_—__——_ 


-a aclis « 
| A State which of the following dental products or services your company set? 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - fillins 
and impression materials, anesthetics, waxes, cements, dentla 
chemicals, nonprecious metals, dental burs, etc.); 


artificial teeth; 
dental precious metals; 
service and repair of dental equipment, and 


other products (please specify) 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers or 
wholesalers, (Do not consider as "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by cue 
of your representatives.) Yes. 


Metropolitan Kew York includes New York City, Rockland, Westchester, 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following informaticn- 
approximations will be acceptable. 


3. Percentage of your sales of dental products in Metropelitan New York in 1968, 


1969 and 1970 to the following classes of customers: Estimated 


1968 1969 
a. dental dealers and wholesalers . . ; 1no % 90 % 
b. direct sales to ultimate consumers (dentists, 
dentel laboratories, institutions and N% 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New york 


-stimated 


1968 1969 1970 
dentists $= $ 40,009$ 300,000.- 


dental laboratories 


institutions (including hospitals and 19,000- 50,000.~ 
dental schools) and 


d. government agencies = vz © 


Dated: May 19 1972 SIGNATURE TILE OF CCMPANY OFFICIAL 
REPARING REPLY 


JX. Napeo A Controller ; 
RETURN TO: Antitrust Division, United Stgres Department of Justice, 26 Federa 
Plaza, Room 3630, New York, New York 10607 


SHEARMAN & STERLING 


23 WALL STREET re ase 
. 7 a 
NEw York 10007 a 
265 3 
(2:2'‘aea3 ‘ooo ithe th 


TELEx a2129° B20Ss80.5 


May 23, 1972 


DEPT. OF JUSTICE 
ANTITRUST DNS: 


BY HAND 


John Sirignano, Jr., Esq. 

Attorney 

United States Department of Justice 
Antitrust Division Vt ee 
Room 3630 

26 Federal Plaza 

New York, New York 10007 


United States v. Healthcare Corporation, 
70. Giv. i313 EL? (S.DN.Y.) 
JS: dmv: 60-190-037-2 


Dear Mr. Sirignano: 


This will acknowledge your referenced letter 
dealing with the captioned matter, dated May 11, 1972 
and addressed to Siemens Manufacturing Company. 


Please be advised that the correct name of the 
addressee of your referenced letter is Siemens Corpora- 
tion. 


The Report Form enclosed with your referenced 
letter has been completed by J.G. Napoles, Controller of 
Siemens Corporation, and is returned to you herewith. 


Please contact the undersigned in the event that 
you desire any further information. 


Very truly yours, 


Thomas A. Dieterich 
TAD/cal 
Encl. 


N 
RE: U, S, v. HEALTHCA.¢ CORP, 70 CIV, 1312 ELP_ (SDNY) “ REPLY FORM 


Name and address of company . 14° T en 


1. State which of the following dental products or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray YES 
machines, sterilizers, laboratory equipment, etc.); 


Y b. dental sundries (non-durable, consumable products ~- filling YES 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


artificial teeth; 
dental precious metals; 
service and repair of dental equipment, and 


other products (please specify) 


ae ae TE a Oe Ae aL a a ee 


ee a ee ae a ae ee er as 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other chan dental dealers er 
wholesalers, (Do not consider as "direct" a sale which was processed by, crecits 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives, ) 


fes - acvoroxinas 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following information- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1970 
a. dental dealers and wholesalers 


b. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1969 1970 
dentists 


dental laboratories 


institutions (including hospitals and 
dental schools) and 
government agencies §9. 250. 25C. 
ay 25, 1972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 
PREPARING REFLY 
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£° 


4 
S$, v. HEALTHCARE CORP. 70 CIV. 1312 ELP (SDNY) “ REPLY FORM 


: UV, 


Name and address of compary Stern Dental Co. Inc. 


Mt. Vernon, New York 10553 


20 Washington Street, 


1. State which of the following dental products oF services your company sells 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray YES NC 
machines, sterilizers, laboratory equipment, etc.); 

b. dental sundries (non-durable, consumable products ~ filling YES NO 
and impression materials, anesthetics, wanes, cements, dental > 
chemicals, nonprecious metals, dental burs, etc.); 

C. artificial teeth; YES Load 

d. dental precious metals; YES ” 

e. service and repair of dental equipment, and YES NC 

f. other products (please specify) YES esl 


a ir ee 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers or 
wholesalers, (Do not consider as “direct" a sale which was processed by, crt ited 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) Yes 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following inforration- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 
1968 1969 1970 
a. dental dealers and wholesalers - ~° : 99.5 % 99.5% 99.0 
b. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and 
0.5 0.5 1.0 


government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists $ 500 $ 500 $ 500 
b. dental laboratories 500 500 500 
c. institutions (including hospitals and 
dental schools) and 500 500 500 
d. government agencies 500 500 500 
Dated; May 11 1972 SIGw.TURE AND TITLE OF COMPANY OFFICTAL 


PREPARING REPLY 
Foe WAU AT 
President 


RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 


Plaza, Runm 3639, New York, New York 10007 


914 GHB-47900 


STERN Dental Co. Inc. 


@~ WASHINGTON STREET MOUNT VERNON, SN Y. 10555 DISTRIBUTORS CF STERN GOLTS AND PREC IN ATTACHMENTS 


May 22, 1972 


Department of Justice 
Antitrust Division, Room 5630 
26 Federal Plaza 

New York, New York 10007 


Attention: Mr. John Si: gnano, Jr. 

Gentlemen: Re: JS:jb 60-190-037-2 

This is in reply to your letter of May 9 to Precious Metals Research 
Works, Inc., 59 Kent Street, Brooklyn, New York 11222. Precious 
Metals Research Works is no longer in existence since it was purchased 
by The Stern Metals Corporation and has merged with their subsidiary, 
Stern Dental Co. Inc. 


Sincerely yours, 


STERN DENTAL CO, INC. 


- 


ok { { 
5 : a 
we ee WE aa 
= ai \ 
Joseph A, Chandler, Vice President 
JAC :fa Administration and Production 
. 135 e Pa RS, 


“an tee wuew 
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S$, v. HEALTHCARE CORP. 1312 ELP (SDNY 


Py 
~ REPLY FORM 


70 CIV. 


1. State which of the following dental ptéducts or services your company sells - 
circle appropriate answer: 


wa 
a. dental equipment (dental chairs, dental units, x-ray YES (SC 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products ~- filling (ves. NO 
and impression materials, anesthetics, waxes, cements, dental = 
chemicals, nonprecious metals, dental burs, etc.); 


Pr 

ce. artificial teeth; YES «NO 

d. dental precious metals; YES 

e. service and repair of dental equipment, and YES ‘& 
——— : 

f. other products (please specify) ( YES NC 


} ee ee Pini 


& stil RS ee Len > a ee 
vA 


2. Between 1968 and 1970 was your company engaged in making direct 


‘sales of dental products in Metropo.itan New York to other than dental dealers cr 


wholesalers. (Do not consider as “cirect"' a sale which was processed by, credited 
to or billed through a local dental jealer even if the sale was solicited by one 
of your representatives.) “ew 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Co: nties in New York and the eight Northern Counties cf New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following information 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 1969 1970 
a. dental dealers and wholesalers . . . rey. $eo% see 


b. direct sales to ultimate consumers (dentists, = aa < o 
dental leboratories, institutions and Seve wat ¢¥ ¢/e 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists Solgeriee® Spee ov § Ceee. ox 
b. dental laboratories #20 ov #%. eu M5, 'e 
c. institutions (including hospitals and y °c 430 vv VE 0 


dental schools) and 
d, government agencies 


Dated: 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 
PREPARING REPLY 


> Lt kind GB B2 “if, 
“tare sl 3 a 32 ace e's 
RETURN TO: Antitrust Division, United States partment of Justice, er 
é 


Plaza, Room 3630, New York, New York 10007 
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aTFORD-COCKSON COMPANY 


COMMERCE ORIVE. YEADON. PENNSYLVANIA 49050 (215) 259-680'1e 


May 18, 1972 


Mr. John Sirigano, A 
Attorney 

Department of Justice 
Antitrust Division 

26 Federal Plaza 

Room 3630 

New York, New York 10007 


Dear Mr. Sirignano: 


I am in receipt this date of your letter of May 15th, sent via 
Certified Mail, with regard to United States vs Healthcare Corporation. 


Enclosed herewith is the comp leted questionaire. Please note that 
all figures represent the best possible approximations. Please be 
adavised that a small firm of our size simple does not maintain 
such data to the reconcilable cent. 


If I may assist further, please do not hesitate to contact me. 


Very truly )7urs, 


ys at Er Ye , 

ZULU 9 

“Cc. Allen Wagner, iA 
Chairman of the Board 


DEPARTMENT OF JUSTICE. 


Am 


OFFICIAL DUSINESS 
PENALTY FOR PRIVATE USF S 10% 
riuent of Justice 

' Vuiston 


riaza 
10007 


RETURY sal 


se TU 
r ro REGS 


POSTAGE AND FEES PAIO 


DEPARTMENT OF JUSTICE 


Avenue 


Jew Jersey 07306 


{40 


ere cee 
TES. MAIL 
ue 


E2 


} 


RE: U.S, v- HEALTHCARE CORR. 70 CIV. 1312 ELP (SDNY, - REPLY FORM “ 


Name and address of company Superbo Dentol Products, Inc. ; 


P. O. Box 1307, Monrovia, Colifornio 91016 


————— 


l. State which of the following dental products or services your company sells - 
circle appropriate answer: 
a. dental equipment (dental chairs, dental units, x-ray YES XK 
machines, sterilizers, laboratory equipment, etc.); 
b. dental sundries (non-durable, consumable products ~ filling YES RX 
and impression materials, anesthetics, Waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 
YES 
c. artificial teeth; MXX XKX 
d. dental precious metals; AXX 
e. service and repair of dental equipment, and ws NN 
£; other products (please specify) YES XK 
Instruments en 


excesses ete ep et 


ee 


2. Between 1968 and 1970 was your company engaged in mating direct 

sales of dental products in Metropolitan New York to other chan dental dealers cr 
wholesalers, (Do not consider 4s "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) Yes 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 


and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 

If your answer to Question 7 is Yes, please provide the following information: 
approximaticas will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 


1969 and 1970 to the following classes of custowers: 

1965 1969 1970 

a. dental dealers and wholesalers ie te A 

b. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 


a. dentists 
b. dental laboratories 


Ce institutions (includine hospitals and 
dental schools) and 


d, government agencies 


1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 
; PREPARING REPLY 


a Jon Wk ar 


eat, Assistant Secretary 
£ Justice, 26 Federal 


Dated: June} 


RETURN TO: Antitrust Division, United Spares Department © 
Plaza, Room 3630, New York, New York 10007 - 


SUPERBA | 


SUPERBA DENTAL PROOUCTS, INC 
Ss 6. BOX 1307 » MONROVIA, ¢ ALIFORNIA GICLEe ° (212) 458 4575 


June 1, 1972 


Department of Justice 
Antitrust Division 

Room 3630 

26 Federal Plaza 

New York, New York 10007 


Attention: Mr. John Sirignano, Jr. 
Gentlemen: 
Re: United States v. Healthcare Corporation 


We kave received your form transmitted to Superba by your letter 
dated May 23, 1972, requesting certain information. Enclosed are 
the answers to questions 1] and 2. 


While we always attempt to fully cooperate with the government, 
under our form of record keeping, questions 3 and 4 are not suscep~ 
tible tc o completel accurate answer no matter how they are 
approached. Further, any attempt to answer would be a considerable 
burden because it would require a great expenditure of time and 
money on our part. For that reason, we hope that our answers to 
questions 1 and 2 will be adequate for your needs. 


Yours truly, 
) 


he Se 4 es ‘a 


James F. Wheat 
Assistant Secretary 


JFW/hkh 
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RE: U, S, v- HEALTHCAn£ CORP. 70 CIV. 1312 ELP_ (SDNY, REPLY FORM 
= ee — 
ry c 
Name and address of company ee. 2AB © Com ANS AME - 


Sah LP Fmt Hh SH” MYC Med 


l. State which of the following dental products or services your company sells 
circle appropriate answer: 


4. dental equipment (dental chairs, dental units, x-ray YES WNC 
machines, sterilizers, laboratory equipment, etc.); 

b. dental sundries (non-durable, consumable products ~ filling YES NO 
and impression materials, anesthetics, Waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 

Se artificial teeth; - YES NOC 

d. dentzi precious metals; S ne 

e. service and repair of dental equipment, and YES NO 

f. other products (please specify) Yrs NC 


Sere gk ees ee ae a ee ee nr ae 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers or 
wholesalers, (Do not consider as "direct" a sale which was processed by, crevite i 
to or billed through a local dental dealer even if the sale was solicited by one 


of your representatives.) y ES ‘ M40) : 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following informaticn- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 
1968 1969 1970 
a. ental dealers and wholesalers . «° . 4e % %y h ty 


b. direct sales to ultimate consumers (dentists, 


dent4) laboratories, institutions and 99 a D775 97 ? ¢ 


government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentist $ S $ 
. Ser “Sovn | Lert 
b. dental laboratories QEP wey ISor =300, 8 
7) » 4 
c. institutions (including hospitals and Deo ory ac 


dental schools) and 


governyent aggncies 


ey @ or 


AND TITLE OF COMPANY OFFICIAL 
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‘tl, | iwwte ory 
ral 
RETURN TO: Antitrust Division, United Statds Deparrment of Justice, Byfradere 


Plaza, Room 3639, New York, New York 10007 


l4le 


y. HEALTHCARE CORP, 70 CIV. 1312 ELP - REPLY FORM 


Pl ete cine ee 


George Taub Procsct3 
Name and address of compary $ . aud ows 
: . , ° de ee) , a - 


282: Ferredy Olv'd Terse_ Cit 


: State which of the following dental products or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray YES NO 
machines, sterilizers, l.ooratory equipment, etc.); 


b. dental sundries (non-durable, consumable products ~ filling YES NO 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


ce artificial teeth; YES NO 
d. dental precious metals; YcS NO 
e. service and repair of dental equipment, and YES NO 
f. othec products (please specify) YES NO 


—————_ 


aioe nen 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers ot 
wholesalers. (Do not consider as “direct"' a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following informatior 
approximations wili be acceptable. 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 = 1969-1970 
a. dental dealers and wholesalers - -° * % 2 h 


b. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 =: 19691970 
ae dentists Yes, sume of my sulus  & direct, out Pe 


the umount of cirect gules ar 


> > > #? 
3 3 4 Of 


b. dental laboratories keep no records xs te the percent» 2 or v Dene 
"4 institutions (including hospitals and to goat resets gs led. Sastely” 
our s:les are thru de2lers. 


dental schools) and 
d. government agencies 


Dated; 1972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 
PREPARING REPLY 


caine TELNET a 


RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 
Plaza, Room 3630, New York, New York 10007 
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RE: _U, S. Vv: HEALTHCARE CORP, 70 CIV. 1312 ELP (SDN) - REPLY FORM 


2 5s RP, _70 CIV. 1312 ELt eee 


Name and address of compary iconiu ; > 


P. O. Box 350 Albany, New York . 12201 


‘. State which of the following dental products or services your company sells - 
circle appropriate answer: 
a. dental equipment (dental chairs, dental units, x-ray YES / NC 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products ~ filling YES) NO 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


ae Wey 

c. artificial teeth; YES SNC) 
d. dental precious metals; Ges) ne 

ERY x= 

e. service and repair of dental equipment, and YES NC’ 
f. other products (please specify) YES (WC 


. ek eee 


2. Between 1968 and 1970 was your company engaged in making direct 


sales of dental products in Metropolitan New York to other than dental dealers cr 
wholesalers, (Do not consider as "direct" a sale which was processed by, cre ! 
to or billed through a local dental dealer even if the sale was solicited by t 


of your representatives.) Yes 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following information: 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1966, 
1969 and 1970 to the following classes of customers: 
1968 1969 1979 
a. dental dealers and wholesalers - - : o % o * fe) 


b. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and 100 100 100 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1979 
a. dentists $ Oo $ G:.. 8 
b. dental laborstories 50 ,000 50,000 50,000 
Cc. institutions (including hospitals and 5,000 5,000 5,000 
dental schools) and ? 
d. government agencies 1?) 1) i?) 
Dated; June 6 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 


PREPARING REPLY 
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RE: U, S. v. HEALTHUnRE CORP, 70 CIV. 1312 ELP (SDN\__- REPLY FORM 


SS 


Name and address of company Union Froach Co., Inc. 


36-40 37th Street, Long Island City, New York 1119 


l. State which of the following dental products cr services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray ves (SC) 


machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products ~ filling NO 


and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


Ce artificial teeth; = 
d. dental precious metals; = 
e. service and repai: of dental shatpunih, and YES Gc) 
f. other products (please specify) ms 


Root Canal Instruments 


Dental Mouth Mirrors 


2. Between 1968 and 1970 was your company engaged in making direct 
sales of dental products in Metropolitan New York to other than dental dealers or 
wholesalers, (Do not consider as "direct" a sale which was processed by, credited 


to or billed through a local dental dealer even if the sale was solicited by wne 
of your representatives, ) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following information- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1°68, 
1969 and 1970 to the following classes of customers: 


1968 1969 1970 
a. dental dealers and wholesalers . . 7% i ‘ 
b. direct sales to ultimate consumers (dentists, 
dental, laboratories, institutions and 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentirts $52900 $60725 $60300 


b. dental laboratories 


c. institutions (including hospitals and 
dental schools) and 


d. government agencies 


LE OF COMPANY OFFICIAL 
SEARING REPLY 


Dated: May 23, 1972 sic 


Controller 


9 1 
RETURN TO: Antitrust Division, United States Department of Justice, 26 Federa 
Plaza, Room 3630, New York, New York 10007 


ay ‘ ; 3-40 37th STREET 
* ip i LONG ISLAND CITY, N.Y. 11101 
, Tel.: (212) 361-9300 


Cable Address: “UBROCHO 


May 23, 1972 


Antitrust Division 

U.S. Department of Justice 
26 Federal Plaza 

Room 3639 

New York, New York 10007 


Peference: U.S. v/ Healthcare Corp. 
70" CIV. FSi2 FoP (spry) 


60-190-037-2 


Gentlemen: 


We wish to advise you that we do not segregate the sales 


made in the Metropolitan Area from our overall sales 
figures. 


However, we do have records of sales made direct to 
Dentists in the entire State of New York (taken from 
Sales Tax Fiaqures). The dollar volume of such sales is 
shown in item 4a. 


Should you require further information, please contact 
me at (212) 361-9300. 


Very trgly yours, 


MPANY, INC. 


Controller 


BL:ew 


Enclosure 
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EALTHLARE CORP. 70 CIV. 1312 ELP (SDN., = REPLY FORM 


RE: U, S,_v. HEALTHLARE CORP, 70 CIV. 1312 ELP (SDN.. - REPLY FORM __ 


Name and address of compary Unitek Corporation, 950 Royal Ocks Drive, Monrovic 


— 


California 91016 


1. State which of the following dental products or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, wRee¥ YES XXX 
mochtnes, steriitunes, laboratory equipment, etc.); 

dental sundries (non-durable, consumadle products ~ filling YES XOX 

and impression materials, ancectwobom, waxes, cements, dental 

chemicais, mouprectounxnretls, dental burs, etc.); 


artificial teeth; 
dental precious metals; 


service and repair of dental equipment, and 


other products (please specify) 


Instruments and orthodontic supplies and materials 


Jennie eins Ciclo iat eg ANA ALLL 
2. Between 1968 and 1970 was your company engaged in making direct 
sales of dental products in Metropolitan New York to other than dental dealers er 


wholesalers, (Do not consider as "direct" a sale which was processed by, credit 


to or billed through a local dental dealer even if the sale was solicited by one 


of your representatives.) Ves 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following informaticn- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 1969 1970 


a. dental dealers and wholesalers . .° 4 % % 
b. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and 
government agencies) 


&. Dollar volume of your company’s direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 


dentists $ S $ 
dental laboratories 


institutions (including hospitals and 
dental schools) 1nd 


d. government agencies 


Dated; May 26, 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 
4] PREPARING REPLY 
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mes F. istant to the President 
RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 
Plaza, Room 3630, New York, New York 10007 
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UNITEK 


CORPORATION 
950 KOYAL OAKS DRIVE . MONROVIA, CALIFORNIA 91016 Teo RPuUONE 35" A tol 
JAMES F WHEAT 
as* "aw? 7 TRE PRESIDENT 7 
‘ May 26, 1972 


Department of Justice 
Antitrust Division 

Room 3630 

26 Federal Plaza 

New York, New York 10007 


Attention: Mr. John Sirignano, Jr 
Gentlemen: 
Re: U. S. v. Healthcare Corp. 


We have received your form transmitted to Unitek by your letter dated 
May 11, 1972, requesting certain information. Enclosed are the arswers 
to questions 1 and 2, 


While we always attempt to fully cooperate with the government, under 
our form of record keeping, questions 3 and 4 are not susceptible toa 
completely accurate answer no matter how they are approached. Further, 
any attempt to answer would be a considerable burden because it would 
require a great expenditure of time and money on our part. For that 
reason, we hope that our answers to questions | and 2 will be adequate 
for your needs, 


Yours truly, 


f 
Fs er pl a 


f James F. Wheat 


JFW/hkh 


Enclosure 
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RE: U. S, v. HEALTh...RE CORP, 70 CIV. 1312 ELP (SDN ~ REPLY FORM 


a 


Name and address of company Vernon-Benshof: Company 


413 North Pearl Street, Albany,.New York 1207 


SSS 


64 1. State which of the following dental products or services your company sells - 
circle appropriate answer: 
2, We 
a. dental equipment (dental chairs, dental units, x-ray YES / NC 
machines, sterilizers, laboratory equipment, etc.); 
Fe, 
b. dental sundries (non-durable, consumable products ~ filling YES’ NO 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 
we (ur 
ce. artificial teeth; = x 
d. dental precious metals; Ee» 
= fen) 
e. service and repair of dental equipment, and wes = 
&. other products (please speci‘y) YES Qc 


2. Between 1968 and 1970 was your company engaged in making direct 
sales of dental products in Metropolitan New York to other chan dental dealers cr 


wholesalers, (Do not consider as “direct” a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) Yes 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Courties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following information- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customess: 


1968 1969 1970 
a. dental dealers and wholesalers . .° : go % go * = 
b. direct sales to ultimate consumers (dentists, 10 10 10 


Gental laboratories, institutions and 
government agencies) 


4, Dollar volume of your company’s direct sales of dental products to each of 
the following classes of customers loc-ted in Metropolitan New York: 


1968 1969 1979 
a. dentists $ o (§$ o 0 
b. dental laboratories 1,000 1,000 1,000 
c. institutions (including hospitals and 0 0 ie) 
dental schools) and 
d, government agencies ° ie) ie) 
Dated; June 6 1972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 


PREPARING REPLY 


Lx (~~. John E. Stryker 
i; President 
RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 
Plaza, Room 3630, New York, New York 10007 
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RE; U, S, v. HEALTHCA. CORR. 70 CIV, 1312 ELP (SDNY) REPLY FORM 


Name and address of compary VICK CHEMICAL COMPANY 


| State which of the following dental products or services your compan 
circle appropriate answer: 


122 East 42nd Street, New York, N.Y. 10917 


y sells - 


a. dental equipment (dental chairs, dental units, x-ray YES &e> 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - filling YES (xo. 
and impression materials, anesthetics, waxes, cements, dental .s 
chemicals, nonprecious metals, dental burs, etc.); 


Ce artificial teeth; YES (3 
d, dental precious metals; = (S 

€. service and repair of dental equipment, and YES (we 
£. other products (please specify) (ves; NC 


FASTEETH,- denture adhesive powder, KLEENITE- denture cleanser 
FIXODENT-denture adhesive cream, BENZODENT-analgesic denture ointment, 
LAVORI t+husae RPOY-d j < ise 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers or 
wholesalers, (Do not consider as "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) YES 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
“ Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 
If your answer to Question 2 is Yes, please provide the following informaticn- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 1967-68 1968-69 1969-7 


1968 1969 1970 
a. dental dealers and wholesalers - . : 99.4% 99.04 99.6 
b. direct sales to ultimate consumers (dentists, 0.6 1.0 0.4 


dental laboratories, institutions and 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists $50,000 § 58,000°54, 00¢ 
b. dental laboratories = 2 ~ 
c. institutions (including hospitals and 
dental schools) and na * 7 
d, government agencies (military) 39,000 106,000 46,000 
Dated; May 25, 1972 SIGNATURE AND (TITLE OF COMPANY OFFICIAL 


EPARING REPLY 


| Wh hrm 


26 Federal 


ws f Justice 
RETURN TO: Antitrust Division, United States Departmént of Ju , 
Plaza, Room 3630, New York, New York 10007 


RICHARDSON -VIERRELL 1 


122 EAST 42N0 STRECT NEW FTORK, NEW YOR 


ag wCver 


LEGAL OF PARTMENT 


John Sirignano, Jr., Esq. 
Denorrtment of Justice 
Antitrust Division 

25 Federal Plaza -- 

New York, New York 10007 


Dear Mr. Sirignano: 


Re: United States v. Healthcere Corvorati 


Attached is the questionnaire which you sent vue 
for completion in connection with your pretrial 
the above referenced suit. As I exvlained to vou 
phone on Friday, the questionnaire is not teilcred 


of selling "dental" products, since only e smoll fra 
total sales of these products are to the closses or 
listed in item 3 of the questionnaire. 


You have indicated thet the information you wanted particularly 
was the magnitude of sales of dental products by ourselves ond 
others to uitimate consume:s in the metropolitan New York are. 
(i.e., dentists, dental laboratories, institutions and government 
agencies). The figure reflected in item 3{b) is *that nercentsse 
of our total sales of dental products to all classes of trede 
which is represented by sales to the ultimate consumer. Item 3(a) 
reflects total sales less sales shown in 3(b). 


I trust that the way we have developed the information which 

reouested is satisfactory. However, should you reauire 2 di 

ent analysis of our percentage of sales to the dental deslers 
and wholesalers, please call me. 


Sincerely yours, 


MJV:ecp Viener 
attach. 


PATE we 


a= 


RE: U. S, v. HEALTHCAwe CORP, 70 CIV, 1312 ELP (SDNY REPLY FORM 2 


8% s Ay c ‘ int 
Name and address of company MEEK Wolf Dental Film Mount Corp. 


8 a 182-20 Liberty Avenue, Jamaica, New York ll412" 


5. State which of the following dental products or services your company sells = 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray YES (re 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable produccs - filling YES ne 
— 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 
a es 
Co artificial teeth; YES NC 
d. dental precious metals; yes (NK 
e service and repair of dental equipment, and YES \ BC 
f. other products (please specify) YES WNC 


2. Between 1968 and 1970 was your company engaged in mating direct 

sales of dental products in Metropolitan New York to other than dental dealers or 
wholesalers, (Do not consider as "direct" a sale which was processed, by, cré 

to or billed through a local dental dealer even if the sale was solicited by cre 
of your representatives.) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2.is Yes, please provide the following inforrati 
approximations will be acceptable; 


3. Percentage of your sales of dental products in Metropolitan New York in 196%, 
1969 and 1970 to the following classes of customers: 
1968 1969 1970 
a. ental dealers and wholesalers ° : mares 


7 
Ae Lt 


b. Girect sales to ultimate consumers (dentists, 


; | , _ 
‘ental laboratories, institutions and (2k cA Me 
government agencies) jt ae 
/, 
4, Dollar volume of your company's direct sales of/dental products to each of 
the following classes of customers located in Metropolitan New Yor: 
1968 «1969-1970 


a. dentists $ $ $ 
b. dental laboratories 


c. institutions (including hospitals and 
dental schools) and 


d. government agencies 


Dated: _Afay 12 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 
7 PREPARING REPLY 


a? Atared. 


RETURN TO: Antitrust Division, United States Depart went of Justice, 26 Federal 
Plaza, Room 3630, New York, New York 10007 
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WOLF X-RAY CORPORATION 
182-20 LIBERTY AVENUE. JAMAICA. N. Y. 11412 ¢ (212) 454-3000 


a SALES CENTERS: NEW YORK « CHICAGO + LOS ANGELES * TORONTO 


May 12, 1972 


United States Dept. of Justice 
Antitrust Division 

26 Federal Plaza - Rm. 3630 
New York, N.Y. 10007 


Attn: Mr. John Sirignano, Jr., Attorney 
Dear Sir: 


Reference JS:jb, 60-190-037-2, we are attaching hereto the 
form you mailed to us with respect to the Healthcare Corp. 


Please no’e that we have not replied to questions 3 and 4. The 

Wolf Dental Film Mount Corp. sells its products through authorized 
dealers only , with the exception of $1100.00 sales to the New York 
University School of Dentistry. The University has purchased from 
us directly for the past three years in the above listed amount. 


Very truly yours, 


WOLF DENTAL FILM MOUNT CORP. 


lan) 
ernm/fk M, Marsh 
enc/ / Office Manager 
. MANUFACTURERS OF FINE MEDICAL AND DFT TAL AY ACE S3%R LS 


"\ 3 152 e {2 


5 eeee RTWE WM COP KheEsorere 


: - 
RE: _U, S. v. HEALTHCAn{ CORP. 70 CIV, 1312 ELP_ (SDNY) REPLY FORM 
Name and address of compary 22 2- ay (La IY 
eo 2 


~ SF. 2 of sr. PAE Loin te nf MY, WEG S 


ie State which of the following dental products or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray YES NO 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - fillins YES 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 
artificial teeth; 
dental precious metals; 

Service and repair of dental equipment, and 
other products (please specify) 
tp lesIes tH CH en 


Dumns ae 
Se a TMS i ake LOT SE AE 


2. Between 1968 and 1970 was your company engaged in mating direct 

sales of dental products in Metropolitan New York to other than dental dealers or 
wholesalers, (Do not consider as "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives, ) YS 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, cssex, Hudson, Passaic, Union, Morris, Somerset and Miadiesex. 


If your answer to Question 2 is Yes, please provide the following informaticn: 
approximations will be acceptable, 


3. Percentape of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 
1968 1969 1970 
a. dental dealers and wholesalers . .° : gt » gu it ft 


7 
b. direct sales to ultimate consumers (dentists, wPe se 7 x It fe 
dental laboratories, institutions and 
government agencies) 


4. Dellar volume of your company's direct salee of dental products to each of 
the following classes of customers located in Metropolitan New York: 


dentists Sune Fae S2vve 


1968 1969 1970 


dental iaboratories 


institutions (including hospitals and 
dental schools) and 


government agencies 


at 
Dated; sO 1972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 


yf REPLY 


RETURN TO; Antitrust Division, United States Departmen € Justice, 26 Federal 
Plaza, Room 3630, New York, New York 10007 
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RE: _U. S._v. HEALTHCnuE CORP. 70 CIV. 1312 ELP (SDNY) = REPLY FORM 


Name and address of compary Eastman Kodak Company, 343 State Street 


Rochester, New York 14650 
nk AL LS dP 5 a 


? 3 Le State which of the following destal products or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray YES NO 
machines, ster{lizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - filling YES NO 
and impression materials, anesthetics, waxes, ce ents, dental 
chemicals, nonprecicus metals, dental burs, ctc.); 

c. artificial teeth; 7 


d, dental precious metals; 

€. service and repair of dental equipment, and YES Nt 

f. other products (please specify) YES 
dental x-ray products (dental x-ray film, safelights, 

<2 tt tte MER etude BEN sh seta Cate stone DSi 


dental x-ray chemicals, dental x-ray accessories 
a a aici ani ot tse eae ein eat ts Aes oleae 
as Between 1968 and 1970 was your company engaged in making direct 
sales of dental products in Metropolitan New York to other than dental dealers cr 
wholesalers, (Do not consider as "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the Sale was solicited by on 
of your representatives, ) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex, 


If your answer to Question 2 is Yes, please provide the ¢3llowing information 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


a. dental dealers and wholesalers . . : 99.82 99.8% 99.5 


b. direct sales to ultimate consumers (dentists, 
dental laboratories, institutions and 2% 0.2 °% OS 
* government agencies)-- only. 


4, Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 = 19691970 
a. dentists $ none $none_ §$ none 
b. dental laboratories none none none 
c. institutions (including hospitals and 
dental schools) and none none none 
d. * government agencies $3,788 $4,355 $11,883 
Dated: June 8, 1972 SIGNATURE AND TITLE OF CCMPANY OFFICIAL 


PREPARING REPLY 
/ y) Zz f7 
2 i é 


Donald R. Decker, Director, Dental Trade Relati 
RETURN TO; Antitrust Division, United States Departm-nt of Justice, 26 Federal 
Plaza, Room 3630, New York, New York 10007 
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RE: U, S._v. HEALTHC 13 CORP. 70 CIV. 1312 ELP_ (SDNY REPLY FORM 


Name and address of company }. F. JELENKO § CO. 


170 Petersville Road, New Rochelle, N.Y. 10801 


es State which of the following dental products or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray (ves) NO 
machines, sterilizers, laboratory equipment, etc.); 7 


b. dental sundries (non-durable, consumable products ~ filling (3 NO 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


c. artificial teeth; YES (xo 

d, dental precious metals; (YES NO 

e. service and repair of dental equipment, and (YES NO 
~~~ 

f. other products (please specify) (ws NO 


——$ —$——— ——————————————— 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other chan dental dealers or 
wholesalers. (Do not consider as "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) Yes 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following information 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


968 1969 1970 
a. dental dealers and wholesalers . . . 80.7 % 80.5 %» 74.0 r 
b. direct sales to ultimate consumers (dentists, 19.3 19.5 26.0 


dental laboratories, institutions and 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists $4868 $8009 §3600 
b. dental laboratories 76,186 40,479 48,552 
c. institutions (including hospitals and 93,634 68,117 $4,947 
dental schools) and 
d. government agencies 48,678 234,798217,068 
{ 2 
Dated; ey i Sic 1972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 


PREPARING REPLY 
Job) Y Vet sen manager 
pean Raed 


RETURN TO: Antitrust Division, United Sthfes peserkaent of Justice, 26 Federal 
Plaza, Room 3630, New York, New York 10007 : 
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; s 
RE: U, S, v. HEALTHCA CORP, 70 CIV. 1312 ELP (SDNY REPLY FORM 


Name and address of company Johnson & Jonnson Dental Provucts 


20 Lake Drive, &. Windsor, N.J. 08520 


1. State which of the following dental products or services your company sells - 
etrcle appropriate answer: 


a. dental equipment (dental chairs, denta? units, x-ray YES (Kd; 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - filling (YES) NO 
and impression materials, anesthetics, waxes, cements, dental - 
chemicals, nonprecious metals, dental burs, etc.); 


c. artificial teeth; YES (NO 
d, dental precious metals; YES NO 
€. service and wader of dental equipment, and YES (NO 
f. other products (please specify) YES (NO 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers or 
wholesalers. (Do not consider as "direct" a sale which was processed by, credite 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives, ) YES 


4 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following information 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 1969 1970 
a. dental dealers and wholesalers . .° > 97.0% 97.9 % 98.8% 
b. direct sales to ultimate consumers (dentists, 
dental laboratories, (institutions: and 3.0% 2.1% 1.2% 


4, Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 = 1969-1970 
a. dentists $ js o § 0 
b. dental laboratories 0 0 0 
Ce institutions (including hospitals and 19,103 23,888 30,673 
dental schools) and 
0 0 0 


d. government agencies 


Dated; May 19 1972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 
PREPARING REPLY 


Qf) fp 7 
Aik ifirbaer __ 


RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 
Plaza, Room 3630, New York, New York 10007 : 
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RE: U.S. ve PUALTEC 


Name and address of cery 


Romulus, Michigan 48]74 


— 


i anmane #all - 
1. State which of the following dental products or services your cenmpauny sole: 
circle appropriate answer: 


a. dental equiptent (dental 


ai units, x-ray YES 
machines, sterilizers, Is 


viprent, ete.); 


b. dental sundries (non-durable, consumable procucts - fillias Vs ' XO 
: . wate 
and i: pression watrials, nesthetics, waxes, ce cuts, ce mal 
chenicals, nonprecious metals, dental burs, etc.); 
foo 
Se artificial teeth; . YES ( 
d, dental precious wetals; : YES Ae) 
ce. service and repair of dental equiprent, and YS Gi 


f. other products (please specify) 


Limited line of small dental equ 


lly 1t, 1.€., casting 
Pee sk zis Fee Da See a cea age 18 he > pid oe : 
furnaces, hand pieces, motor and foot contr 
te ee nae — —— ———- — — 
Between 1963 and 1970 was your company fin wakine direct 
sales of dental products in Metropolitan to other ne il ¢ rs 


wholesalers, (Do 


not consider as "direct" a sale 3 t ¢ 
to or billed through a local dental dealer even if icit ¢ 


of your representatives,) 


Metropoliten 


York includes New York City, Rockland, Vestct ter, tassa 


and Suffolk Counties in New York and the eisht Northern Countics ot Sew Jcrsey 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and viddlescx. 


If your answer to Question 2 is Yes, please provide the following informatica 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1° 
1969 and 1970 to the following classes of customers: 


a. dental dealers and wholesalers . .° é 99.7 4 9 7 


b. direct sales to ultimate consumers (dentists, ~ 3% ~5% Ae 
dental laboratories, institutions and 
Bovernuent agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan tev York: 


a. dentists $ $ $ 
b. dental laboratories 


Ce institutions (including hospitals and 2,470 5,603 8,086 
dental schools) and 


d. Zovernment agencies 


oak yu Rie SIGNATURE AND TLILE OF CCUPARY OFFICIAL 
PREPARING REDDLY 
Q as a oe 
irs Ss Orn 
wo BE Bolane, Associate Counsel 


RETIN TO: Antiteust Divicton, United States vepartment of Justice, 26 Federal 
Plaza, Room 3630, Kew York, New York 10907 
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RE U. S._v. HEALTHCAn® CORP, 70 CIV. 1312 ELP (SDNY) REPLY FORM 


RE; U. S. ve a SS eee 


FUSRITSS APPT IANS: sumba’ Y, "36 


ed 


Name and address of compary 


5910 Rodman Stre*:, Holt::sood, “lorida 34023 
i. State which of the following dental products or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray YES ‘ NO 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products ~ filling YES NO 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


Ce artificial teeth; YES NO 
d, dental precious metals; YES NO 
e. service and repair of dental equipment, and YES NO 
£. other products (please specify) YES “No 


Replace-rnt parts for equioment of ovher renufacture. 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers or 
wholesalers. (Do not consider as “direct a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex. 


If your answer to Question 2 is Yes, please provide the following information 
appi -ximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New Yor! in 1968, 
1969 and 1970 to the following classes of customers: 


1968 1969 1970 
a. dental dealers and wholesalers - - * 98.42% SS.c7% 92.62 
b. direct sales to ultimate consumers (dentists, 

dental laboratories, institutions and 

\ government agencies) 1-58 232 sO03% 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists g «O- § $ 
b. dental laboratories 
c. institutions (including hospitals and 
dental schools) and 
d. \ government agencies > 1,031-75 453.90 375.00 


RE AND TITLE OF ,CCMPANY OFFICIAL 
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RETURN TO; Antitrust Division, United States Department of Justice, 26 Fede gids. 
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PEERLESS APPLIANCE COMPANY. ING 


© ..... pa of Dente Equipnient and Acessories 


May 23, 1972. 


Ua! Sa: Be partment of Justice 
Division 


This is to advise you that we moved our cusiness 
to Hollywood, Florida the early part of Dacemie 
Operating in a semieretirad capacity. 


We have discontinued a great many oi our products and 


only two employees. 


As you can see we did very little business with 


tnan dental dealers. 


Hoping this information will assist you, we are 


Verytruly yours 


lhw/a AQIS TIIN 


X2R. AEN Bete AVENE 
NEW4YGAM, XBLX YW. TOOLK 
KRONE CREUE EAE LO POLK 


7 , ~ - 
sv - Att . > 
rn 
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> 
RE: U, S, v. HEALTHC,..d CORP, 70 CIV, 1312 ELP (SDNY REPLY FORM 


Ford Bridce d., W. Conshohocken, Fa. 19428 


l. State which of the following dental products or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray Cres ” 
machines, sterilizers, laboratory equipment, etc.); 


epee 

b. dental sundries (non-durable, consumable products - filling (YES NO 
and impression materials, anesthetics, wares, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


(wa 
artificial teeth; ‘ YES( WC 
dental precious metals; YES \ NO 
service and repair of dental equipment, and ss 


other products (please specify) 


Medicaments 


pe nh a eae 
ee ee ee a emael 


2. Between 1968 and 1970 was your company engaged in making direct 

sales of dental products in Metropolitan New York to other than dental dealers cr 
wholesalers, (Do not consider as "direct" a sale which was processed by, credited 
to or billed through a local dental dealer even if the sale was solicited by one 
of your representatives.) Yes, 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey ~ 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex, 


If your answer to Question 2 is Yes, please provide the following information- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of -customers: 
1968 1969-1970 
a. dental dealers and wholesalers . . . 12.1% 2% 32° e 


b. direct sales to ultimate consumers (dentists, 
dentgl laboratories, institutions and 4 ' o& 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
dentists $ > $ 


dental laboratories 


institutions (including hospitals and 
dental schools) and 


government agencies 


Dated; _____iMay 1 1972 SIGNA AND TITLE OF COMPANY OFFICIAL 
ae / PREPARING REPLY 


2 


(7) 
CT: 4) COTES 2 > 
Ass't,' easurer 
RETURN TO: Antitrust Division, United States Department of Justice, aE Fedeta 
Plaza, Room 3630, New York, New York 10007 


STAR DENTAL 


October 3, 1973 


Mr. Edwin Weiss 
Department of Jus tice 
Antitrust Div., Rm. 3630 
26 Federal Plaza 

New York, New York 10007 


Dear Mr. Weiss: 


Confirming our telephone conversation of this date, 
the Reply Form enclosed with your letter o 


pertaining to this information were lost in the flood of June 


Sincerely, 


STAR DENTAL MEG. CO., INC. 


. i“ é i ( : Yay fat 
John B. Costello 
Controller 


JBC/lel 


- MANUFACTURING co. Inc. 


CABLE S LiE® 


we are unable to complete 


£ September 21, 1973 as all records 


1972. 


‘ 
RE: U, S, v. HEALTHCAkY CORP. 70 CIV. 1312 ELP (SDNY) REPLY FORM 


Name and address of compary 


— —— 


1. State which of the following dental products or services your company sells - 
circle appropriate answer: 


a. dental equipment (dental chairs, dental units, x-ray YES NC 
machines, sterilizers, laboratory equipment, etc.); 


b. dental sundries (non-durable, consumable products - filling YES NO 
and impression materials, anesthetics, waxes, cements, dental 
chemicals, nonprecious metals, dental burs, etc.); 


Ce artificial teeth; YES NO 
d. dental precious metals; YFS NC 
e. service and repair of dental equipment, and YES WO 
f. other products (please specify) YES NC 


n 


a 


2. Between 1968 and 1970 was your company engaged in makin; direct 

sales of dental products in Metropolitan New York to other than dental dealers or 
wholesalers, (Do not consider as "direct" a sale which was processed by, credite 
to or billed through a local dental dealer even if the sale was solicited by one 

of your representatives, ) 


’ 


Metropolitan New York includes New York City, Rockland, Westchester, Nassau 
and Suffolk Counties in New York and the eight Northern Counties of New Jersey - 
Bergen, Essex, Hudson, Passaic, Union, Morris, Somerset and Middlesex, 


If your answer to Question 2 is Yes, please provide the following inforration- 
approximations will be acceptable, 


3. Percentage of your sales of dental products in Metropolitan New York in 1968, 
1969 and 1970 to the following classes of customers: 


1968 1969 1970 
a. dental dealers and wholesalers . . : yA x 4 


b. direct sales to ultimate consumers (dentists, 
denta} laboratories, institutions and 
government agencies) 


4. Dollar volume of your company's direct sales of dental products to each of 
the following classes of customers located in Metropolitan New York: 


1968 1969 1970 
a. dentists $ $ § 
b. dental laboratories 
c. institutions (including hospitals and 
dental schools) and 
d. government agencies 
Dated; 1972 SIGNATURE AND TITLE OF COMPANY OFFICIAL 


PREPARING REPLY 


RETURN TO: Antitrust Division, United States Department of Justice, 26 Federal 
Plaza, Room 3630, New York, New York 10007 


162 e 


"\ Psd 


wine | 
\v (. LACTONA 
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Universa: Centai Co Inc 
(\ ' NL Lactona Progucts Ow sion 

1’ ‘ Warner-Lamoert Company 
\ ' Academy & Res Lon Roads 

ee Priadeipnia Fecnsylvama 19114 


2°5-637-4209 
\ ’ 


\\.Jaune 7, 1972 


s Shi’ 
John Sirianano, Jr., Esq. 
Department of Jue ice Cran nw 2 17S 
Antitrust Division Abb Pare a ees 
Room 3630 es ks eh eee 
26 Federal Plaza rectly YORK Uretear 
New York, New York 10007 CUR inc: | eoeanee 

Re: JS:jb 60-190-037-2 

Dear Mr. Sirignano: 
In response to your letter of May 9, 1972, = would like to 


bring the following to your attention. I am presently the 
General Manager of Lactona-Universal, the North Philadelphia 
location of the Lactona Corporation, 4 subsidiary of the 
Warner-Lambert Company. During 1968, 1969 and 1970, the 
period about which you inquire, I was Production Manager and 
Research Director of the Universal Dental Company which, since 
that time, has been acquired by the Warner-Lambert Company. 


I was not directly involved in the sales of the company during 
1968, 1969 and 1970. However, I have made inquiries of our 
salesman who serviced the New York area during that period and 
I am generally familiar with our present practices. 


To the best of my knowledge, the Universal Dental Company made 
no direct sales of artificial teeth - its only dental product ~- 
in Metropolitan New york to other than dental dealers or 
wholesalers. 


As is normal in the inaustry, our detail men do call directly 
on dentists and laboratories in an effort to describe the 
Universal dental products in order to persuade them to specify 


é 


Lactona Products 
Surgident Limited 
Universal Dental Company 
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Page Two 


these products. However, our normal practice would be to have 
any such “sale" processed by or credited to a local dental dealer. 
I am not personally aware of any variation from that practice 
during the period specified. 


Very truly yours, 
LACTONA CORPORATION 


~ ~) . hf “th 
I. Wiener 
General Manager 
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buAIN! Ls 


COMPILATION OF SALES IN 1968, 1969 AND 1970 
TO ULTIMATE CONSUMERS IN METROFOLITAN NEW YORK 
OF COMPANIES IDENTIFIED BY HEALTHCO AS "MANUFACTURERS" 
EMPLOYING “DIRECT SALES REPRESENTATIVES IN THE NEW YORK AREA" 
(ANSWER TO INTERROGATORY 25) 


AND BY ALBERT SINGER OF HEALTHCO IN THE COURSE OF DEPOSITION TESTIMONY 


sow: 
a ba 


re 


e+ 


Name 


J. Adezer 
Inc. 


American 
Gold Co. 


American 
Thermocraft 


Americana 
XRay Co. 


Arista 
Surgical Co. 


Bar~-Ray 
Products Inc. 


Belvac 
Dental 
Products Inc. 


Location 
Long island 
City, NX 


New York 
City, w.¥. 
Not listed in 
any Directory 
Englewood, 
New Jersey 


New York, 
N.Y. 


Brooklyn, 
N.Y. 


Long Island 
City, N.Y. 


Products 


Equioment, sundries, 
precious metals 


Dental Prer ¢ Metals 
No Direc* : 5 


“nceicates 

4 manufacturer 
.e.%al dealer and 
re sales figures 

1 included in 
decler survey 


XRay Shielding 


XRay Dark Room 
accessories 


Ox. 
Others, : 


PERCENTAGE OF SALES TO 


A B 


Dental 
Dealers & 
Wholesalers 


Ultimate 


55 45 


1968 15 


1969 15 
1970 10 


Consumers 


Classes of 
Ultimate 
Consumers 


Dentists, 


Dentists 


No breakdown 


DOLLAR VOLUME OF SALES 


TO ULTIMATE CONSUMERS 


1968 1969 


$151,163 $157,340 


1970 
$174,272 


(Pyramid Gold) 


B.L. Dental 
Co. Inc. 


1968-Dentists, labs, 
institutions 

1969- - 

1970-dentists 


Richmond Hill, 
N.Y. 


Sundries, artificial 

teeth 

Others: Disposable 

saliva ejectors, dental 
diamond instruments, 

dental XRay films, lacquers, 
dentalacrylics, etc. 


31,000 26,000 


PERCENTAGE OF SALES TO 


A B 


DOLLAR VOLUME OF SALES 


Name 


Cameron- 
Miller 
“Surgical 
Instruments 


Ceramco Inc, 


Corning 
Rubber 
Co. Inc. 


Cos'1os 
Dental 


Products Inc. 


Dedeco 
(Dental 


Location 


Chicago, 
rtl. 


Long Island 
City, N.Y. 


Brooklyn, 
N.Y. 
Long Island 


City, N.Y. 


Brooklyn, 
N.Y. 


Development Co.) 


Dent~-Chem 
Division of 
N.Y. Dental 
Mfg. Co. 


Bronx, 
N.Y. 


Products 


Equipment, other: 
Electrosurgical units; 
Fiber optic Illuminators 


Dental sundries, dental 
precious metals 


Laboratory equipment, 
Sundries (waxes) 

*Note: states on reply 
that waxes constitute 
95% of sales 


Sundries 
No direct sales 


Sundries plus abrasives 


Laboratory equipment, 
sundries (as defined 
plus Epoxy), service 
and repair of destal 
lab equipment 


Dental 
Dealers & 
Wholesalers 


Ultimate 


-< 100 


Consumers 


Classes of 
Ultimate 


Consumers 1968 


1969 


Dentists, 
institutions, 
government 
agencies 


$ 18,000 $ 19,900 


Dentists, labs, 120,000 
government 
agencies 


160,000 


Dentists, labs, 
institutions 


37,000 28,400 


Government 
agencies, labs 


Labs 


TO ULTIMATE CONSUMERS 
Se eee 


200,000 


26,700 


PERCENTAGE OF SALES TO 


® DOLLAT ‘LUME OF SALES 
TO U" ./™,.28 CONSUMERS _ 


A B 


Name 


Dental 
Instruments 
Co. 


Dentorium 
Products Co. 


Duralliunm 
Products 
Corp. 


Dymon-Hue 
Ellman 


Dental Mfg. 


Elned 
Co. 


Emesco 
Dental 
Corp. 


Location 


Products 


Not listed in any 


Directory 


New York 
N.Y. 


Chicago, 
Tll. 


Not Listed in 
Any Directory 


Cedarhurst 
WY. 


Not listed ia 
Any Directory 


New York 
N.Y. 


Equipment, Sundries, 


Artificial Teeth,other: 
Denture and Bridge 
Acrylics 


Sundries 


Equipment, Sundries 


Equipment, Sundries 
Service and Repair 
of Dental Equipment 


Dental 


Dealers & Ultimate 


Wholesalers Consumers 


1968 6.5 


1969 10.5 
1970 7.0 


1968 93.5 


1969 89.5 
1970 93.0 


100 


1968 88 
1968 90 
1970 89 


Classes of 
Ultimate 
Consumers _ 


Dentists,Labs 


1968 Labs 
1969 Labs 


1970 Dentists. 


Labs 


Dentists 


Institutions, 
Government 
Agencies 


269,600 


16,507 


Name 


Engelhard 
Industries, 
Division of 
Engelhard 
Minerals and 
Chemicals 
Corp. 


Flexiplast 
Inc. 


Foredom 
Electric 
Co. 


Goliath-Hall 
Inc. 


Graham 
Chemicals 
Corp. 

Grenz X-Ray 
Corp. of 
America 


Handler 


Location 


Cartaret 
New Jersey 


Also listed 
on Reply as 
Murray Hill 
N.J. 


Brooklyn 
N.Y. 


Bethel, Conn, 


Queens, N.Y. 


Queens, N.Y. 


Newark, N.J. 


Garwood 


Manufacturing New Jersey 


Company Inc. 


Products 


Sundries, 
Furnaces, 
Impression Tr 
dontic Instr 


and Dispensers 


Eguipment, 
other: 


Equipment, 


Precious 
Furnace Parts 


“Ss, 
ents 


Ortho- 


Sundries, 
Dental Plates 


Sundries, 


Service and Repair of 
Dental Equipment 


Sundries 


No Direct Sales 


Sundries 


No Direct Sales 


Equipment, Service 
and Repair of Dental 


Equipment 


Equipment 


PERCENTAGE OF SALES TO 


A 


Dental 


Dealers & 
Wholesalers 


1968 
1969 


86 
82 


B 


Ultimate 


Consumers 


1968 
1969 


14 
18 


Classes of 
Ultimate 
Consumers 


Dentists, Labs, 
Institutions, 
Government 
Agencies 


Labs 


Dentists, Labs, 
Institutions 


Dentists 


Institutions, 
Government 
Agencies 


DOLLAR VOLUME OF SALES 
TO ULTIMATE CONSUMERS 


1968 196° 1970 


142,354 130,153 98,628 


19,000 10,000 


400 300 


10,000 10,000 


1,000 1,000 


Fate i 


> 


eC ee. 


- 


3 


:& 


Name 


“Harris 


Products 
Co. Inc. 


Jay Healy 


Hooker 
Dental Co. 


Howmedica 
Inc. 
(Luxene) 


Implaat 
Research 
Corp. 


Intermatron 
Productions 
Inc. 


Location 


Brooklyn 
N.Y. 


Newark, 
New Jersey 


Not Listed 


PERCENTAGE OF SALES TO 
A B 
Dental 


Dealers & 
Wholesalers 


Ultimate 
Products Consumers 
Plastic Retainers for 

False Teeth 

No Direct Sales 


Sundries, Others: 
Dental Stone and 
and Plasters 


in Any Directory 


Chicago, Il 
(on Reply) 
N.Y.,N.Y¥. 
(on Card) 


Pennsauken 
New Jersey 


Not Listed 


Equipment, Sundries 
Artificial Teeth, 
Precious Metals, 
Service and Repair of 
Dental Equipment Other: 
Prosthetic Devices 
Manufactured in Dental 
Lab 


Others: Dental Im- 
plant and Accessories 


99 1/2 
99 3/4 
99 3/4 


4a Any Directory 


Classes of 
Ui imate 


Consumers 


Dentists, 
Institutio 
Agencies 


Dentists, 
Institutio 
Government 
Agencies 


Jenti 
Denti 


1968 
1969 


Labs, 
ns, 


Labs, 
ns, 


sts 
sts, 


DOLLAR VOLUME OF SALES 
TO ULTIMATE CONSUMERS 


1968 


900 


533,000 


8,000 


Institutions 


1970 Denti 


sts, 


Institutions 


Rgeseé 


nment 
2es 


1969 


598,000 


1970 


580,000 


PERCENTAGE OF SALES TO 


A B DOLLAR VOLUME OF SALES 
TO ULTIMATE CONSUMERS 
Dental Classes of 
: Dealers & Ultimate Ultimate 
Name Location Products Wholesalers Consumers Consumers 1968 1969 1970 


Interstate New York, Equipment 
Dental Co., Inc. N.Y. No Direct Sales 
a 
Jectron Not listed in 
any Directory 


Knickerbocker York, Dental Plaster, Dental Dentists, 

Plaster Co. Stone and Pumice. Labs, 

Inc. Note: Their reply Institutions, 
states “We are not a Government 
manufacturer but a dis- Agencies 
tributor. We sell whole- 
sale and retail. From 
our sales figures you can 
see that we are not a 
factor in this business.” 


Leff Dental Woodside, Dental Precious Metals Dentists, 850,000 850,000 850,000 
Golds Inc. L.I., N.¥. Labs, , 

Institutions, 

Government 

Agencies 


Lenco Inc. Jackson, Bunsen Burners 
Missouri No Direct Sales 


Luxene Chicago, 
{Austenal Zli. 
Labs) (See 

Howmedica) 


Master Not listed 
Touch Dental in any 
Products Directory 


Name 


Medical 
Gases Inc. 


Medidenta 
Dental 
Supplies Co. 


Miltex 
Instrument 
Co. 


Misdon- 
Fra... Corp. 


Myerso.. 
Tooth Corp. 
(Kenson ni. 
Division) 


National 
Keystone 
Products Co. 


NII 
Laboratory 
Furniture 
Inc. 


Location 


Brooklyn, 
N.Y. 


Woodside, 
LJ, No¥~ 


New York, 
N.Y. 


New York, 
N.Y. 


Cambridge, 
Mass. 


Philadelphia, 


Pa. 


Hicksville, 
L.I., N.Y. 


PERCENTAGE OF SALES TO 
A B 
Dental 


Dealers & 
Wholesalers 


Ultimate 
Products Consumers 
Sundries (anesthetics), 6 94 
Service and Repair of 

Dental Equipment, 

Others: Anesthesia 

Equipment and Gases 


Importers of Dental 
Specialties 


Dental Instruments 
No Direct Sales 


Dental Instruments 
No Direct Sales 


Artificial Teeth 


1968 
1969 
1970 


Equipment (Dental Lab 15 
Equipment only), 18 
Sundries 22 


Others: Laboratory 
Purniture, Desks, 
Chairs, Cabinets, Work 
Tables and Benches 


Classes of 
Ultimate 
Consumers _ 
Dentists, 
Institutions, 


Government 
Agencies 


Dentists 


1968 Labs 


1969 Dentists, 


1970 Labs 

Dental 

Laboratories 
we 


Labs, 
Institutions 


DOLLAR VOLUME OF SALES 
TO ULTIMATE CONSUMERS 


1968 1969 1970 


144,000 187,000 196,000 


10,800 


15,000 


39,5.0 33,000 


13,000 110,000 


7 


+ ee ne oe erent he 


Name 


Niranium 
“Corp. 


Nobilium 
Proce: sing 
and Products 
Co. Inc. 


Noble Metals 
and Alloys 
Co. Inc. 


Nu-Dent 
Porcelain 
Studio Inc. 


Ormco Corp. 


Ormont Drug 
and Chemical 
Co. Inc. 


Perfectone 
Co. 


Location 


Queens, 
Lda, W.¥. 


New York 
City, N.Y. 


Cedarhurst, 
N.Y. 


New York, 
N.¥. 


White Plains, 
N.Y. 


Not Listed in 
Any Directory 


Proaucts 


Equipment, Sundries, 
Service and Repair of 
Dental Equipment, 
Other: (chrome cobalt 
dentures) 


Sundries, Precious 
Metals, Others: Dental 
Laboratory Supplies and 
Equi;ment 


Precious Metals 


Orthodontic Ss plies 
and Equipment 


Other: (Panjet [Jet 
Injection Device] ) 
Service and Repair 
of Above 


PERCENTAGE OF SALES TO 
A B 
Dental 


Dealers & 
Wholesalers 


Ultimate 
Consumers 


1968 
1969 
1970 


15 
15 
20 


1968 
1969 
1970 


85 
85 
80 


100 
Note: For 
1969 and 
1°70 only- 
incorporated 
11/27/68 


(60) 


(98 1/2) 1 i/2 


Classes of 
Ultimate 
Consumers 


Laboratories 


Dentists, 
Institutions, 
Government 


Dentists, 


Dentists, 


Dentists, 
Labs, 
Institutions, 
Government 
Agencies 


Dentists, 
Institutions 
Government 
Agencies 


Labs, 


Labs 


Labs 


DOLLAR VOLUME OF SALES 


TO ULTIMATE CONSUMERS 


1968 1969 


150,000 150,000 


37,000 37,000 


30,000 30,000 


210,738 216,112 


121,000 


42,000 


30,000 


231,914 


Name 


Pfingst & Co. 


Piastodent 


Precision 
Bur. Co. 


Prestige 
Cabinet 
Corp. of 
America 


Professional 
Equipment 
Mfg. Co. 


Professional 
Equipment 
Company 


Pyramid Gold 


Products Inc. 


(See Belvac) 


Rand, J.R. 


Specialty Co. 


Regal Dental 
Co. 


Location 


New York, 
N.¥. 


Bronx, N.Y. 


New York, 
N.Y. 


Cedarhurst, 
Likes Nels 


Kenilworth, 
N.J. 


Katonah, N.Y. 


Brooklyn, 
N.Y. 


Glen Head, 
N.Y. 


Rosedalc, 
Bite 


Products 


No Direct Sales 
Sundries 


Sundries 


Sundries 


Cabinets 
No Direct Sales 


Equipment, Service and 
Repair of Dental 
Equipment 


Survey Questionnaire 
Returned by Post Office 


Sundries 


Sundries (Dental 
Chemicals), Artificial 
Teeth, Dental Precious 
Metals, Service and - 
Repair of Dental 
Equipment, Others: 
Film Mounts 


- Dealers & 


PERCENTAGE OF SALES TO 


A B 


Dental 
Ultimate 
Wholesalers 


Consumers 


Classes of 
Ultimate 


Consumers 


Dentists 


Dentists 


Dentists 


Dentists 


Dentists 


DOLLAR VOLUME OF SALES 
TO ULTIMATE CONSUMERS 


1968 1969 


140,000 


160,000 


Name 


Repels Nental 
Products Co, 


inc. 


Rocky 
Mountain 
bental 
Producti 


Schwed, 
Charles B. 
Co. Inc. 


Scotch 
Dental 
Corp. 


Serma Co. 


Siemans Mfg. 


Company 


Stalite Inc. 


Location 


New York, 
i 


Denver, 
Colorado 


New York, 
N.Y. 


North 


Massapequa, 


N.Y. 
Brooklyn, 
N.Y. 


Iselin, 
N.J. 


Hialeah, 
Plorida 


Products 


Sundries (Dental 
Magnetic Stabilizers 
only) 


Orthodoent!> Supplies 
and Equipmene 


Artificial Teeth, 
Endodontic 
Instruments 


Artificial Teeth 


No Direct Sales 
Dental Instruments 
(Importer) 


Equipment, Services 


and Repair of Dental 


Equipment 


Sundries 


PERCENTAGE OF SALES TO 


A 


“Dental 
Dealers {£ 


B 


Ultimate 


Wholesaier. 


onsumers 
1968 97 1968 3 


1969 1969 
and 100 and 
1970 1970 


Note: Orthodontic 
and/or Dental Dealers 
and Wholesalers 

16.3 83.7 


1968 
1969 
1970 


DOLLAR VOLUME OP 


SALES 


TO WLTIMATE CONSUMERS 


Classes of 
Ultimate 
Consumers 1968 


wabs 42 


Orthodontists, 388,000 
Orthodontic 
Laboratories, 
Institutions, 
Government 

Agencies 


Note: Reply 

is unclear 
Either Dentists 
or Labs 


5,473 


labs 72,009 


Dentists, 
Institutions 


Dentists, Labs, 
Institutions, 
Government 
Agencies 


1,500 


1969 


443,000 


417,000 


350,000 


1,800 


PERCENTAGE OF SALES TO 


oY ne ee ee 


A B DOLLAR VOLUME OF SALES 


TO ULTIMATE CONSUMERS 
Dental Classes of 


Dealers & Ultimate Ultimate 
Name Location Products Wholesalers Consumers Consumers 1968 1969 
Stern Dental Mt. Vernon, Equipment, Sundries, 1968 1968 Dentists, Labs, 2,000 2,000 
Co. es oe Precious Metals and 99.5 and 0.5 Institutions, 
iy 1969 1969 Government 
1970 99.0 1970 1.0 Agencies 


Stratford- Yeadon, Sundries, Others: 50 50 Dentists, Labs, 4,600 
Cookson Co. Pa. Instruments and Institutions, 
Orthodontic Supplies Government 
Agencies 


Sultan Jersey City, Survey. Questionnaire 
Chemists New Jersey Returned by Post Office 


Superba San Diego, 
{See Unitek) California 


QO. Suter Co. Not Listed in 
Any Directory 


Szabo Co. New York, Precious Metais Dentists, 205,200 255,200 305,200 
Inc. i oe Labs, 
Institutions 


Taub, George Jersey City No Direct Sales 
J. New Jersey Sundries 


Ticoniun, Albany, N.Y. Equipment, Sundries, Labs, 55,000 55,000 
Division of Precious Metals Institutions 

CMP Industries 

Inc, 


Name 


Titan Dental 
Products 


Union Broach 
Co. 


Unitek Corp. 
(Superba) 


Val-Plast 


Vernon- 
Benshuff Co. 


% 
: 
ca 
sg 
$ 
~ 
: 


Be 


Vick Chemical 
Co. : 


te 
, 


aN 


iE AE ge jibe te? 


ae 


> 


Location 


New York, 
N.Y. 


Long Island 
City, N.Y. 


Englewood 
Cliffs, N.J. 


Not Listed in 
Any Directory 
Albany, N.Y. 


New York, 
N.Y. 


PERCENTAGE OF SALES TO 


A B 


Dental 
Dealers & 
Wholesalers 


Ultimate 
Products 


Response indicates that 
not a manufacturer but a 
dental dealer and there- 
fore sales figures have 
been included in dental 
dealer survey 
Sundries, Others: Root 
Canal In-truments, 
Dental Mo.thpieces 


Sundries, Equipment; 
Orthodontic Supplies 
and Equipment 


Equipment, Sundries, 90 
Precious Metals 


Others: Fasteeth-Denture 1968 
Adhesive Powder, 1969 
Kleenite-Denture 1970 
Cleanser, Fixodent-Denture 
Adhesive Crea, Benzodent- 
Analgesic Denture Ointment, 
Lavoris~-Mouthwash and Gargle, 
Neutrox-Dentifrice and Oral 
Rinse 


Consumers 


Classes of 
Ultimate 
Consumers 


Dentists 


Labs 


Dentists, 
Government 
Agencies 
(Military) 


DOLLAR VOLUM& OF SALES 
TO ULTIMATE CONSUMERS 


52,900 60,725 60,300 


567,251 580,223 707,335 


1,000 1,000 


164,000 100,000 


6 


ee ee ce ee eae ee ee ge 


c 


Name 


wolf Dental 
Film Mount 
Corp. 


Zahn Dental 
Co. Inc. 


Zenilman 
Co. 


Eastman 
Kodak Co. 


J.F. Jelenko 
& Co. 


Location 


Jamaica, N.Y. 


New York, N.Y. 


Far Rockaway, 
N.Y. 


Rochester, 
N.Y. 


New Rochelle, 
N.Y. 


PERCENTAGE OF SALES TO 


A B 


Dental 
Dealers & 
Wholesalers 


Ultimate 
Products 


100 0 


Response indicates that 
not a manufacturer but a 
dental dealer and there- 
fore sales figures have 
been included in dental 
dealer survey 


Others: Give away toys, 
novelties, and children's 
books 


Other: Dental X-Ray 
Products (Dental 

X-Ray Film, Safelights, 
Dental X-Ray Chemicals, 
Dental X-Ray Acces- 
sories) 


Equipment, Sundries, 
Precious Metals, 
Service and Repair 
of Dental Equipment, 
Other: Unspecified 


Consumers 


DOLLAR VOLUME OF SALES 
TO ULTIMATE CONSUMERS 
Classes of 
Ultimate 


Consumers 1968 


1969 


Institutions 
(only N.Y.U. 
School of 
Dentistry for 
the amount 
shown in the 
next 3 columns 


1,100 


Dentists 


Government 
Agencies 


Dentists, 223,336 
Labs, 

Institutions, 
Government 


Agencies 


351,403 324,167 


Name Location 


Johnson and 
Johnson 
Dental 
Products Co. 


East Windsor, 
New Jersey 


Kerr Mfg. Romulus, 
Co. Michigan 


Peerless 
Appliance 
Co., Inc. 


Hollywood, 
Florida 


Precious 
Metals 
(Stern) 


Brooklyn, 
N.Y. 


Star Dental Conshohocken, 
Mfg. Co. Pa. 
Inc. 


Universal Philadelphia, 
Dental Co. Pa. 
Inc. 


al 


Total 1968 Sales 
total 1969 Sales 


Total 1970 Sales 


PERCENTAGE OF SALES TO 
A B 
Dental 


Dealers & 
Wholesalers 


Ultimate 


Products Consumers 


Sundries 1968 
1969 
1970 


97.0 
97.9 
98.8 


1968 
1969 
1970 


1968 
1969 
1970 


Sundries, Others: 
Limited Line of 
Small Equipment, 
Casting Machines, 
Furnaces, Handpieces, 
Motor and Foot Controls 


99.7 
99.5 
99.3 


1968 
1969 


i.@., 1970 


Others: Replacement 
Parts ‘or Equipment 
of Otis" Manufacture 


Equipment, Sundries, 
Service and Repair of 
Dental Equipment, 

Others: Medicaments 

No Sales Records Available 


Artificial Teeth 
No Direct Sales 


$4,850,873 
$5,451,005 
$6,020,315 


DOLLAR VOLUME OF SALES 

TO ULTIMATE CONSUMERS 
Classes of 
Ultimate 


Consumers 1968 


—_———_— 


19,103 


1969 


Institutions 
(Dental 
Schools Only) 


23,888 


Institutions 2,470 


Government 
Agencies 


UNITED STATES DISTRICT COURT 


SOUTHERN DISTRICT OF NEW YORK 


UNITED STATES OF AMERICA, 


Piaintiff, : 


-against- H CIVIL ACTION NO, 
70 C 1312 &LP 
HEALTHCARE CORPORATION, : 
Defendant. : 
- - wo ween oenae ee ese we we =e = & > 


Depositicn of defendant HEALTHCARE 
CORPORATION, by ALBERT R. SINGER, taken by 
plaintiff pursuant to notice dated February 
13, 1972, at the United States Courthouse, 
Foley Square, New York, N. Y. 10007, on 
April 20, 1972, at 10:20 a.m., before 
William Blitz, a Certified Shorthand 
Reporter and Notary Public of the State 


of N.w York. 


180 e BLITZ-LORBER REPORTING CO. 
CERTIFIED SHORTHAND REPORTERS 
15 PARK ROW, N.Y. 10038 
PHONE: 349-5790 


APPEARANCES: 


JOHN SIRIGNANO, JR., ESO., 
MISS JOAN N. SIMON, 
EDWIN WEISS, ESO., 
MELVIN LUAQINSKI, ESO., 
Attorneys, Department of Justice, 
Antitrust Division, 
Room 3630, 
26 Federal Pleza, 
New York, N. Y. 10007 
Messrs. DEBEFVOISE, PLIMPTON, LYONS & GATES, 
Attorneys for defendant, , 
320 Park Avenue, 
New York, N. Y. 10022 
BY: ANDREW C, HARTZFLL, JR., ESO., 


STANDISH F. MEDINA, JR., FSO., 
Of Counsel 


000 

IT IS HEREBY STIPULATED AND AGRFED, by and 
between the attorneys for the respective parties 
herein, that the sealing, filing and certification 
of the within deposition be waived; that such 
deposition may be signed and sworn to before any 
officer authorized to administer an oath, with the 
same force and effect as if signed and sworn to 
before the officer before whom said deposition is 
taken. 

IT IS FURTHER STIPULATED AND AGREED that 
all objections, except as to form, are reserved to 
the time of trial. 


o0o 
18l e 


BLITZ-LORBER REPORTING CO. 
15 PARK ROW, N.Y. 10038 PHONE: 349-5790 ey 


p> Ww 


fo) 


24 
25 


hs , 
ALBERT R. $1.4 6 FR, called as a witness 
by the plaintiff, being first duly sworn by tie 
Notary Public (William Blitz), testified as follows: 


FXAMINATION RY MR. SIRIGNANO: 


0 Mr, Singer, you are here pursuant to notice of 


taking a deposition of Healthco, Inc., which was formerly | 


known as Healthcare Corporation, which is the defendant in | 
this action, is that correct? 
A That's correct. 


0 In the notice of taking the deposition, there 


was also a request for the production of certain documents. | 
Have you brought those documents with you? 
A Actually, there are very few documents avail- | 
abie, but what was available, I believe we brourht with ey 
MR. SIRIGNANO: TI would like to go 
through the various classifications of documents 
which we have requested. 
The first classification of documents 
reads: 
"Copies of all documents used 
by Albert R. Sineer in arriving at 
statements set forth in his affidavit 
dated May 14, 1970, relating to 


purchases of dental equipment and 
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supplies by institutions in metropolitan- 


New York including: 


"A. 
"B, 


"6. 


"E. 


wt ae 


Dental Schools. 

Hospitals, 

Departments of Health. 

New York State Apencies, 
New Jersey State Agencies. 


Others." 


0 Do you have the documents covered by that 


classification, Mr. Singer? 


A We have some of the documents. I believe we 


have the documents insofar as NYU is concerned. 


0 As far as you know, are there anv other docu- 


ments in Healthco's possession which fit into this 


category, other than the documents which you have brought 


with you? 


A None that I know of. 


MR. HARTZELL: Let us take them one 


at a time. Do you want the Dental Schools? 


MR. SIRIGNANO: Right. 


MR. HARTZELL: That is the first one, 


The only one we have for the Dental 


Schools that I am aware of is a document from 


New York University which has certain figures in 
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it. That is that one, if you want to mark that 
document. 

MR, SIRIGNANO: I don't think there 
is any necessity to mark them. 

Off the record. 

(Discussion off the record.) 

MR, HARTZELL: On the Dental Schools 
which is the first item, we have given you a sheet 
that we sent out to New York University which thev 
returned to us with figures for two calendar years, 
including the figure, $434,000, which is in Mr. 
Singer's affidavit. 

On the other schools that were listed 
in the affidavit, the source of the information 
for the figures is specified in the affidavit, as 
it is indeed for New York University also. 

I do not believe we have any other 
documents that were used by Mr. Singer for that 
purpose, 

We do have some attorneys' notes from 
our office, my own notes and some notes of Mr. 
Medina and one of our paraprofessional assistants 
and so forth, but we think those are really work 


~ 


product and I wouldn't be prepared to have Mr. 


184 6 
BLITZ-LORBER REPORTING CO. 


1S PARK ROW, N.Y. 10038 PHONE: 349-5790 / 
4 


Singer 


Singer hand over all that backup data. 

MR, SITRIGNANO: Are you offering to 
hand it over yourself? 

MR, HARTZELL: No, I am not. 

So that in terms of other documents 
on schools, I don't think there are any other 
documents. Right? 

MR. MEDINA: That is correct. 

MR. HARTZELL: On Hospitals, the 
basis for the statements as to hospital purchases 
are -- the bases are in the affidavit itself and 
attached to it ac Exhibit A is a list of the 
hospitals. from which the estimates were made 
with the hospitals with dental facilities circled 
and the basis of the estimate, number of chairs, 
annual purchases per chair, is set forth in the 
affidavit, and T do not believe we have any other 
documents other than our work product, notes in 
connection with investigations that were made on 
that point, which I am not pre vared to turn over. 


MR. SIRIGNANO: T think you can assume 


that we are not asking for anv work product. 
MR. HARTZFLL: Right. I just wanted 


to tell you that we didn't prab this all out of 
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2 the air. We did look through these figures. 

3 On the Department of Health, again 

4 I don't think there are any documents other than 

5 notes that were made from, I believe, discussions 

6 on that. | 

7 Mr. Singer, can vou elucidate on that? | 

8 THE WITNESS: Yes, there was some dis- 

9 cussion with Dr. Lewis of the Department of Health, | 
10 Bureau of Dentistry, and he is the one «ho provided | 
11 us with the number of district health stations, 

12 public schools, dental clinies and other children's 
13 dental clinics in the metropolitan area. 

14 From that, we developed our estimate 

15 as to what we thoveht the purchases were. 

16 MR, HARTZELL: Right. 

17 New York State Agencies, the other 

18 item, again I don’t think we have any documents 

19 other than notes, and Mr. Singer can tell you who 

20 he spoke to on that. 

21 THE WITNESS: With regard to the | 
22 narcotics center, we had sore discussion with 

23 an individual -- I don't recal) his name in 

24 Commissioner Raymond Wickham's office in Albany. 
25 And that's where we got the narcotic center, 
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& 2 the Board of Cooperative Fducation Services. | 
3 MR. HARTZELL: Colloquially referred | 
4 to as what? 
5 THE WITNESS: BOCES. 

6 MR. HARTZELL: B-0-C-E-S. 

7 THE WITNESS: We estimated their | 
8 category. | 
9 MR. HARTZELL: The next category, 
10 the New Jersey State Agencies, I don't think 
11 we have documents ocher than notes. But what 
12 was the source of that data? 
ie. % THE WITNESS: The source of that 
14 information came from Mr. Stone, Sechtger : | 
15 Dental, who had verbal communication with 
16 Mr, Wagner in the purchasing office in 
17 Trenton, New Jersey. 
18 MR. HARTZELL: Final category, 
19 Other, was based on Mr. Singer's own estimate 
20 and inquiries that were made, as I recall, to 
21 various agencies in metropolitan-New York, | 
22 telephone inauiries. 
43 THE WITNFSS: That is correct. That 

& 24 was based on telephone inquiries and a rundown of 
25 union clinics and other agencies that we knew had 


187 e 
BLITZ-LORBER REPORTING CO. 
15 PARK ROW, N.Y. 10038 PHONE: 349-5790 J V4 / 


—" 


N 


wn 


24 
25 


Singer 9 


union cla, 3 and other facilities, that we knew 


had dental ciinics in them. 


MR. HARTZELL: TI think that's it. 


MR. SIRIGNANO: "2. Copies of all 


documents used in compiling 'Rider 25A' sub- 


mitted in reply to plaintiff's supplemental 


interrogatory No. 25." 


MR, HARTZELL: As I recall, there 


was nothing that we had other than that list 


from you. 


THE WITNESS: Yes, there were no 


documents other than the listing itself. 


BY MR, SIRIGNANO: 


Q 


that was prepared for the actual answer to supplemental 


The listing which vou refer to, Mr. Singer, 


interrogatories? 
A That is correct, sir. 
0 Mr, Singer, you are employed by Fealthco, Inc.?| 
A Yes, I an. 
Q 


Healthco, Inc. is the same corporation which 


was formerly known as Healthcare Corporation and a 


defendant in this action. 


A 


Q 


I believe so, yes. 


Mr. Singer, would you briefly outline to us 
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your professional exnerience prior to your getting into 
the dental supply business? 

A I was an operating manager for Westinghouse 


Flectric Supplv Company of Pittsburrph, Pennsylvania. 


0 What was the products with which vou were 
involved? 
A Basically electrical appliances and apparatus 


and supplies sold to electrical contractors and appliance 
stores. 

0 Will you tell us how and when you first fot 
into the dental supply business? 

A Well, I first got into the dental supply 
business in 1958. You asked how I got into the dental 
supply business? 

0 Yes. 

A I was referred to Mr. Wolinsky, who was then 
the president and an owner of Ceneral Dental Supply 
Company, by a mutual friend. 

0 Will you outline to us vour experience, your 
professional experience with General Dental? 

A With General Dental, basically mv duties 
pertained to administration and finance, althouch Tf did 
have some direct relationship with sales, but I was 


primarily responsible for the internal operation of the 
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organization. 
fa) Was that rir¢ht at the outset, sir, of your 
association with them? 
A Well, risht at the outset, I more or less came | 
in as a consultant without eny title at all, just an 
assistant to the president. 
0 Can you briefly outline during that early 
period what your duties consisted of? 
A Fvaluatine various activities in the operation 


as to how they were being performed, whether they were 


being performed in the most efficient manner, just a 


insofar as improvements. 
Q Ultimately you hecame one of the owners of 


General Dental? 


A That's right. 
0 Will you tell us how that came about, sir? 
A General Dental was operated by a creditors 


| 
| 
| 
general evaluation of the activities and with any ideas 
| 
| 


committee from 1960, and was in financial difficulties. 
There was consideration being given to the possible 


liquidation of the company because they were having 


22 
23 tremendous cash flow problems. 
24 Mr. Richman and T advanced the company $50,000 
25 apiece in exchange for which we pot a note from the 
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corporation. 


Q Who is Mr. Richman? of 
eee 
So 
A Mr. Richman was the sal ~ ang managery top 
salesman of the company. 
0 When was this? 
A This was -- I have to remember. I believe 


this was in the early summer or fall of 1967, if my 
memory is correct. 

0 At that time then, you became one-half owner 
of General Dental? 

A That'e eorrect, 

0 What was the status of the Creditors Committee 
with relationship to General Dental at that time, at the 
time you came with them? 

A They basically were responsible for super- 


vising the operation of the company. 


La) Do you recall what the indebtedness was at 
that time? 

A At the time we took it over? 

Q Yes, sir. 

A I can't be held to the figure, but I believe 


the figure was somewhat in the vicinity of $375,000 to 
the creditors and $300,000 to the Irving Trust Bank. 
0 ' During the period in which you were half 
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owner, were payments made on the debt to the Creditors 


Committee? 

A No payments were made, 

0 There was no reduction of that debt -- 

No. 

0 -- by payment? 

A No. 

0 Ultimately, what happened to the Creditors 
Committee? 

A The Creditors Committee, what happened to them? 

0 Yes. 

A The Creditors Committee was basically dissolved 


when Mr. Richman and T sold the company. 


0 When did you sell the company, sir? 
A May 1, 1969. 
0 At the time of that acquisition, what happened 


to General Dental in terms of its corporate setup? 

A It became a wholly owned, I believe, 
subsidiary of Healthcare. 

0 At that time, what was your position with 
respect to Healthcare? 

A I was branch manager of Rower Dental Supply 
Company in New York, and TI also had some additional 
responsibility to three other locations in the area. 
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2 0 What were those other threc? | 
3 A Sechton Dental in Hackensack. Let me correct 
4 something on that statement. | 
5 At the tire of the acavisition, I was strictly 
6|| branch manager of Rower Dental in New York. It's only when T 
7 the other acouisitions took place that I had any responsi- 
5 pility towards them. 
9 || 0 What were those companies? You mentioned 

| setae Dental. Is that S-e-c -- 
ri &R 
11 | A h-t-e-r. 

Hebard Metro. And Febard Dental. 


13 0 In the affidavit which was filed in 1970, vou 


also describe yourself as regional manarer of Healthcare's-- 
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15 what is the rest of that phrase? 

16 A Regional manager of Healthcare's dealerships 

| 

17 in metropolitan New York. 

18 0 You held that position at that time -- 

19 A What's that, sir? 

20 0 You held that position at the time of makine 

this affidavit? 
21 
A I did, 

22 

23 0 Will vou describe what your dut.es were at 

24 that time as rerional manager? | 

“6 A . My duties were basically the same as they were | 
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with General Dental, seeing to the operations, the 
internal operations of these other activities, 

Unfortunately, my time conditions were such 
that I spent the greater part of my time in the New York 
operation and very little time at any of the other three 
locations. And basically my duties to a great extent were 
disseminating information that came down from Poston and 
compiling replies that came from the branches and, in turn, 
forwarded them onto headquarters, 


0 At the time, did you have any employees under 


your direct supervision? 
MR. HARTZELL: Which time are you 
speaking about? 
MR. STRIGNANO: TI am speaking now 
at the time you wei + regional manager. 
A Yes, I had people under my direct supervision. 


0 Generally, will you describe the classes of 


employees who were under your -- ultimately responsible 


to you? 


A Under my direct supervision, I had all of the 


department heads in Rower, New York. 


0 Rower, New York at that time encompassed 


Sechtgg and the Hebard -- 


A No, Rower, Nsw York encompassed strictly the 
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branch in New York City. 


two hats. 


of Rower, New York, and the other supposedly as a recional 


In other words, if I might explain it, I wore 


One as a branch manager directing the overation 


manager overseeing the operations of the other three 


locations, 


out again, I'd say that the biggest part of my 


time was devoted to the New York operation. 


0 
manager? 


A 


For how long did vou continue as regional 


I would say that continued up until -- up to 


September of '71, 


0 


A 


0 


A 


0 


At that time, Mr, Kalik became rerional manager? 


At that time, Mr, Kalik became regional manager, 


That's Kea -- 
K-a-l-i-k, Irwin. 


Mr, Singer, during the period immediately 


following the acauisition of these companies, they were 


operated as subsidiaries of Rower of New York, is that 


correct? 


A 


I honestly can't sey what the corporate 


structure was. I don't know whether it was subsidiaries 


of Rower, New York, or subsidiaries of Healthcare or 


subsidiaries of Rower, Boston. T honestly don't know what 
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the setup Was. 


0 Ultimately, it is true, is it not, that all of 


17 


the New ‘York operations became merged into Healthcare 


Corporation, is that correct? 


A IT believe that is the situation. 


0 Healthcare Corporation then chanped its name 


to Fealthco sometime about August of 1971, is that correct? 


A I don't recollect the date, but it's conceiv- 


able that it happened at that particular time. 


0 So now actually it is Kealthco that is di- 


rectly operating dental depots in the New York area, 


that correct? 


A Yes. 


0 You are, therefore, directly employed by 


Healthco? 


A I would say that's a correct statement. 


is 


0 Fssentially, Mr. Singer, the operations of 


Healthco as a dental dealer today are similar to those 


General Dental, is that not so? 


MR. HARTZELL: 


I object to that, the form of that question. 


MR. SIRIGNANO: 


Wait a minute. 


I withdraw it. 


of 


0 Mr, Singer, will you describe the business of 


Healthco's dental denot in which you are presently in 
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charge? - 


A Yes. 


It's our responsibility and it's our objective 


to sell dental supplies and dental eauipment to dentists 
and laboratories and institutions in the New York area. 

0 Will you describe generally the tvpes of 
products which are sold more specifically? 

A Well, in broad classifications, there is 
dental merchandise -- 2 

0 Is that term sometimes also referred to as 
dental sundries? 

A Yes, it could he. 


Equipment, gold, teeth, and I would call it 


renewal parts. 


0 That would be for eauipment? 
A That's right. 
Q Let us fo through these various categories. 


Dental sundries, what is generally included 


in dental sundries? 


A Basically evervthing the dentists use to work 


in the oral cavitv which would include such items as 
anesthetics, diamonds, burs, needles and a myriad of 
more items than I can possibly relate. 


0 Could you give us a general estimate of how 
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2 many different dental sundry products your company carries? 


3 A Well, a very broad estimate, without being 


pinned down to it -- 


5 MR. HARTZELL: Could I interrupt? 


When you say "your company," are you talking 


about Healthco now? 
8 | MR. SIRIGNANO: Whenever I speak | 
9 about business operations, unless the context 
10 is clear, I am speaking in terms of the particu- | 
1 lar dental depet of which you are in shaves: | 
12 | THF WITNFSS: On a broad classification, | 
13 | if you want, it is a matter of definition, how | 
14 you want to define an item. I mean, one item | 
15 such as a bur can have 150 different breakdowns. | 
| Now, if we are talking in units of | 
17 | measure, every size and every number is an | 
18 individual item, then T can give you one answer. | 
19 Q Answer it however you feel you want to define | 
20 it. I am not trying to pin you down. I just want to pet 
21 a general picture of the whole thing. 
oe MR, HARTZELL: What is the question | 
23 now, how manv do they carry? | 
re 0 How many different sundry products are 
as generally carried? 
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MR. HARTZELL: If you could answer. 

If you know. 

A I would say that it is conceivable that we 
may have 20. NNN aw hetten, 

0 Would you be in a position to estimate in any 
way, either with a minimal number or a4 range, how many 
different manufacturers such products are procured from? 

A Well, insofar as the products that we carry, 
it would take one answer and then there are similar 
products made by other manufacturers, There is a 
tremendous broad scope of items imilar items made by 
manufacturers not all of whom we may carry. 

If you're asking from how many manufacturers 
we may procure these 20,000 or 25,000 items that we carry, 


I can give you a rough off the top of my head guess. 


Q Yes, that's what I would like. When you say 
“suese," you mean estimate? 

A Estimate. 

0 Yes, please do. 

A I would say that probably constitutes maybe 
150 or 200. 

0 There are many more manufacturers, you say, 


which manufacture similar products from whom you don't 


purchase? 
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A That's conceivable. 
MR. HARTZELL: I will object to an 
answer like it's conceivable, It is either no, 


don't know, or yes. 


0 Would you be able to estimate how many manu- 
facturers of similar products there are, arain stating 


verhaps a minimum number, from whom you do not purchase 


certain products? 
A I don't feel that I could give you a good esti-| 
mate that would be meaningful, 
0 For instance, would there be as many as 150 


which vou state to be your estimate of the number from 


whom you do purchase? 


A I can't honestly give you a definitive answer 
on that. 
0 As to the dental equipment, would you 


generally describe what the cateroryv of dental equipment 
covers? 
A Yes, dental equipment would cover basically 


chairs, units, x-ray machines, cabinetry, hand pieces, 


ultrasonic equipment and electro-surge units, cavitron 
prophylactic machines, items that are basically used in 
a dental labho~atory. 


0 The category of artificial teeth, that appears 
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to be self-explaining. Is there any specialized products 
under that caterory? 
MR. HARTZELL: I object to specialized 
products. 
0 Are there any products which vou would 


classify in the seneral category of artificial teeth which 


U phecl ié is 


40) beyond, the words themselves appear to imply? 
{ 
A No, 
0 How about precious metals, what is covered by 


that category? 

A Basically gold shells, wires, solder. 

I must admit frankly that my experience and 
exposure to fold and teeth is rather limited. 

0 Mr. Singer, I asked vou these questions with 
reference to vour experience in the branch in which you 
are presently in charge. 

A Yes. 

0 From your experience as rerional manager of 
the New York operations, would you say what you have said 


ney) 


equally applies to the Sechtea operations and the two 


Hebard operations? . 
A In context of what? 
0 You have described generally the products 


which are carried by your depot which is here in Manhattan.) 
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From your experience, are similar products also carried 
2 
at the two Hebhards and at secnten? 

A I would say 80. 

0 As far as you know, Mr. Singer, were these 
classes of prodvcts also carried by General Dental prior 
to its acauisition by Healthco? 

A Yes. P 
Ufed 

0 The same is true of Sechtep and the two 
Hebard companies prior to their acquisition? 

A I'm not that -- I can't honestly aa what 
their situation was. 

0 Were there any trade associations to which 


General Dental belonged prior to its acquisition? 


A Yes, we belong to the American Dental Trade 


Association. ) 


qt) 


0 This membership continued after the 
acauisition, has it not? 
A I believe so, but T can't honestly give you 
a direct answer because I have nothing to do with it. 
Kd 
MR, LUBLINSKI: Mr. Reporter, we ask 
you to mark these two documents Plaintiff's 


Exhibits 1 and2, 


One is a membership list of the 


American Dental Trade Association for the years 
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1967 throuph 1968. 
Two is a similar membership list 
of the American Dental Trade Association for 
the years 1969 throuph 1970, 
(Membership list of the Ameri- 
can Dental Trade Association 
. for the vears 1967 throurh 1968, 


marked Plaintiff's Fxhibit 1 for 
identification as of this date.) 


(Membership list of the Armeri- 
can Nental Trade Association 

for the years 1969 through 19709, 
marked Plaintiff's Fxhibit 2 for 
identification as of this date.) 


BY MR. SIRIGNANO: 
Q Mr. Singer, I ask you to examine these two 
booklets, 


Have you ever seen copies of these booklets 


Yes, I recall seeing them before. 
0 Have you ever had occasion to make reference 


to them in the course of your work over the years? 


A Very seldom. 
Q Have you ever had occasion to attend meetings 
of the American Nental Trade Association or any of its 


committees? 


A When we were General Yental. 


0 Were you a member of any of its committees? 
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/ 
2 A No. 
3 0 Are vou at all familiar with the Dental Dealers | 
4 of America as a trade association? 
5 A I know it exists. 
6 Q Have you ever had any occasion to refer to | 
7 directories of the Dental Dealers of America? | 
8 A Not that I can recall. 
ons «U3 
9 MR, LUPUNSKI: Mr. Reporter, we ask 
10 you to mark this document Plaintiff's Exhibit 
11 No. 3 for identification. 
| 
12 This is a Standard Manual of Accountins 
13 for Dental Dealers put out by the American Dental 
14 Trade Association. | 
15 (Standard Manual of accounting 
' for Dental Dealers of America 
16 put out by the American DPental 
Trade Association, marked Plain- 
17 tiff's Exhibit 3 for identifica- 
, tion as of this date.) | 
abs | 
18 MR, LUBLINSKI: The copyright is 1967 
19 by the American Dental Trade Association. | 
20 BY MR, STRIGNANO: | 
} 
! 21 0 Mp, Singer, will you examine this booklet, | 
yy: please? | 
23 A Yes, sir. 
24 9) Mr. Singer, have you ever seen & Copy of this 
25 particular manual? | 
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A I believe I have, 

0 Have you ever used it or to your knowledge 
has anyone in either General Dental or in Healtnco's 
present operations used it in the course a his work? 

A Insofar as General Dental is concerned, it is 
conceivable that we might have used it, part of it. 

0 I wish to direct your attention to pages 13 
and 14 of this booklet. 

A Yes, sir. 

0 As a member of the ADTA, did General Dental 
make annual reports to the American Dental Trade Associa- 
tion on sales? 

A I believe thev did. 

0 Those sales were broken down in accordance 
with the product classifications shown on these pages, 
were they not? 

A I don't believe that they were broken down 
insofar as the sales for used equipment was concerned. 
IT think it was lumped torether as equipment. 

Put other than that, I think they probably 
conformed with it. 

0 You will note in this manual it states that 
equipment selling for under $100 generally would be 


classified as a sundry. As far as you know, is that 
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practice carried on? 
MR, HARTZELL: You mean by General? 
MR, SIRIGNANO: Yes, by General. 
MR. HARTZELL: In its reporting? 


MR. SIRIGNANO: At the time. 


A This was something that was very loosely 
adhered to. / 
0 Presently, as far as you know, do the Healthco 


operations in the metropolitan-"New York area make these 
breakdowns in accordance with this accounting procedure? 
A I don't think there is any breakdown insofar 
as used equipment is concerned. 
U But apart from the auestion of new and used 
equipment, the other breakdowns are penerally followed? 
A I would think so, 


0 Can you tell me whether or not the limit on 


what is considered to be a sundry if under present account- 


ine procedures an item with a sales price of less than 
$200 is not classified as a sundry? 
MR. HARTZELL: I did not understand 
the question. Maybe T did not hear it all. 
MR, SIRIGNANO: Off the record. 


(Discussion off the record.) 


A I would say that this is generally adhered to, 
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subject to human element. wh! 
0 Generally an item o A osting under $200 is 


considered a sundry? 

A No, no. I would say that generally an item 
under $100 would be considered a sundry, not $200. There 
te a broad interpretation of this. 

C Mr, Singer, do you know of any other trade 
association whose members are generally involved, eithe> 


dental dealers or dental manufacturers, dental product 


manufacturers? 
A Not that I recall. 
0 Apart from directories published hy the ADTA 


and Dental Dealers of America, are you familiar with any 
other directories of Dental Dealers? 

A None that I can think of at this time. 

0 Mr. Singer, can you tell us of the various 
classifications of employees who are currently emploved 
by Heathco's New York dental depot? 

A In a broad classification? 

0 Yes, just broad classifications. I am not 
interested in how they be marked for payroll purposes. 

A We have salesmen -- 

0 Let us take that first. 


Are there different types of salesmen who are 
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employed? 
A I don't know what you mean by different types. 
0 How many different salesmen are presently 


employed, epproximately? I don't need exact numbers. 


A we have approximately, I believe, right now 


around 18 salesmen. 


0 Do they all do essentially the same work? 

A Essentially, yes. 

0 Will you describe what that work consists of? 
A Calling on dentists and dental laboratories 


and some institutions. 

C What does the selling consist of? 

A Going in and discussing new items, checking 
over their inventory, see what they may have to order, 
talking to them possibly about techniques and answering 
any questions that the dentist may have with regard »% 
his office, servicing tooth stocks. 

Q Do they usually take orders at that time? 

A Sometimes -- 

MR. HARTZELL: Wait a minute. 

All right. 

THE WITNESS: They would like to take 
an order at that time. It doesn't always happen, 


unfortunately. 
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@ p) 0 What I am trying to get at, when the dentist 


decides to order, is his order usually piven to the sales- 


| 
man or does it come later? Fow does it work? f am Just | 
| 
trying to get a general picture of the operation. | 


aus w& 


A It's conceivable that he could sive it to the 
salesman or he could not give it to the salesman and call 


in over the telephone, or send it in by postcard, mail. 


0 


Does the salesman work on commission? 


10 A I would say most salesmen work on commissions, 


12 0 Once a.1 order is put in, how is delivery made? 
13 A Depending on the size and weight, it's usually 
made by commercial carrier. 
15 Q How long does it normally take between the 
time of an order and delivery, or does it vary? 


17 A That would devend again on how we got the 


order, whether the salesman took it or if it had to come 
through the mail, whether we took it ove» the telephone 
and whether we had it in stock. 
21 0 Is there such a thinp as a typical situation? 
Let us take sundries, a sundey order. 
23 A A sundry order could take anywhere from 48 to 


72 hours, maybe longer. 


25 0 Faquipment would, I assume, take longer. 
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A Depending on the equipment. 

If a man wanted something immediately and we 
had it, it's conceivable that can go out in the same time 
element. If it’s something that he needed for the future, 
naturally that would wait until his requirements. 

0 Are there distinctions between salesmen as to 
whether they sell sundries or eouipment or do all salesmen 
take orders for the same tvne -- 

A In our operation all salesmen take orders 
basical’- for the entire line. 

0 Generallv, can you tell me whether or not the 
dentist pays for these on a cash basis or does it involve 
billing at the end of the montn? 

A It involves, I would say, to the vreatest 
extent accounts receivable billing. 

0 That will take care of salesren. 


What other classification of employees do you 


have? 
A Tooth clerks. 
0 What would be his duties? 
A Filling orders for teeth ordered by the dental 


laboratory, billing it, shipping it. 


0 Does he actually go out in the field to -- 
A No, these are inside people. 
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What other inside people do you have? 
Merchandise clerks. 

0 What would his duties be? 

A Answering telephones, filling orders, billing 
orders, packing and shipping orders, messenger. 

ie) You have gold clerks, too? 

A. We have a gold clerk, yes. 

0 I take it his duties -- 

A Her duties are to .ell gold over the counter 
and fill orders for gold for dental laboratories and 
dentists. 

0 What other categories -- 

A Administrative personnel. 


0 These would be typical of any retail business? 


A Right. 


0 Do you have any particular specialists whose 


duties are to demonstrate equipment? Much of the equipment 
| 


which you sell, I take it, is fairly heavv, not of a 
portable nature which a salesman can carry mre dentist's 
office, is that true? 

A I would say that's generally true. 

Q Do you have facilities for demonstrating that 
type of equipment? 


A We have a display floor. 
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0 Who is in charee of the display floor? 

A The equipment manager, 

0 What would his functions be? 

A Basically talking to dentists about equipment 


on the floor. He mipht also go out to a dentist's office. 


Answering telenhone inquiries. 
G:. I take it it is his duty to become familiar 
with the operation of the equipment. 


A Oh, ves. 


wnat Otuer categories of personnel do you have?. 


A Serviceren, 

0 What are their duties? 

A Repairing equipment in the dentist's office. 

0 What are the qualifications of an equipment 
serviceman? 

A Broadly, I would say, the qualifications are 


that he should be mechanically adept, possibly have some 
electrical background. 

0 Are many of the items of equipment hirhly 
complex electronic machines? 

A To me they are. 


MR. HARTZELL: Answer the question 


| 


whether they are highly complex electronic machines. | 


THE WITNESS: TI don't think so. 
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0 They do involve x-ray machines, for instance, 
as a type. 

A Yes, 

Q Does some of the equipment require plumbing 
installation? 

A Yes. 

0) How long does it take to train, if you know, 


a serviceman, for dental equipment? 


A It would be very difficult to make an estimate. 


0 Does one of your servicemen normally service 
all classes of dental equipment or is there a specialist 


breakdown among individual servicemen? 


A I can only speak for our operation. 
0 Right. 
A And our operation, basicallv our men are 


general service personnel, 


Q So then they would be adept and at least have 


some knowledge,as you said before, of electrical eauiprent 


and they would also have -- 
MR. HARTZFLL: I object. He said he 
would say those were the qualifications, mechani- 
cally adept and some electrical knowledge. He did 
not describe his own people. 


I object to the form of the question, 
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I think it is trvinge to give to these servicemen 
more attributes and aualifications than the 
testimony indicates, 
MR, SIRIGNANO: I will withdraw the 
question, 
0 Are there any other classes of personnel 


presently working which you have not mentioned? 


A People working inside the service department. 
0 What would their duties be? 
A Take telephone calls from dentists on repairs, 


fill parts orders. 

0 In this recent series 0: questions in which 
T asked you about the duties of various emplovees, your 
answers have covered the New York dental cepot. 

A Ripht. 

0 From your experience as regional manager of 
the New York operation, are there any differences as far 


as you know in the reneral classes of personnel emploved 


4ne 


by Sechter and the two Hebard operations? 
A I believe they are generally similar. 


0 Were you at all familiar with the S.S. White 


operations in New York at the time that they were acquired 


by Healthcare? 


A I knew they were there, 
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Q Did vou have occasion to become familiar with 
those facilities that were there? 
MR. HARTZELL: I will object to the 
form of that, too. 
0 Let me ask vou the auestion this wav: 

When General Dental became part of the Health- 
eare organization, did you ever visit the dental stores 
which had been previously operated by S.S. White in New 

~ York? 


A Yes, 


0 Did you meet the personnel who were emploved 


at that time? 

A I would say so. Most of them. 

Q Can you tell me whether or not the same type 
of personnel were employed at that time in the S.S. White 
operation? 


A To a degree, I would say they were basically 


0 Could you describe apain in a general way 


the physical facilities of the New York dental depot? 


You described a display room with equipment -- correct me 
if I am wrong -- and you speak of over-the-counter sales. 
Does that mean that there is actually an area which 


actually has a counter like a store? 
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1 

2 A Yes. 

3 Q Would you describe -- 

4 A What other facilities we have? 

5 Q Yes. 

6 A We have a general office, we have private 

us offices, we have a shipping and receiving department and 

8 a room where our equipment personnel is housed, and we 

9 have a veneral warehouse area for the sundry supplies... 

‘at 0 Where is that located? 
11 A At 19 Union Square West. 

12 0 That includes the warehouse facilities? 
13 A Insofar as supplies are concerned. 
14 0 Supplies? 

15 A Right. 

16 Q That is sundry items? 
17 A Richt. 
18 e) What other phvsical facilities are maintained 
19 by the New York depot? | 
20 A We have a location on 42nd Street. | 
21 0 What is there, sir? | 
22 A Teeth, gold and also supplies, sundrv sesiedeete 
23 0 Is that the phvsical location where one of | 
24 the $.S. White operations was previously located? 
25 A That's correct, sir. , 
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0 Is there a facility on 44th Street? 


2 
3 A We own a building on 44th Street. 
4 0 Are there actuallv any offices there or is 
5 that building being used in connection with the dental 
6 product operation? 
7 A No. | 
r 

8 MR, SIRIGNANO: Off the record. 
9 (Discussion off the record.) 
10 0 Are you at all familiar with the physical 
11 facilities of the Seukiee enesation in Hackensack? 
12 A Yes. 

s 0 Could you generally describe them? | 
14 A They are very similar. 

15 Q How about the two Hebard operations? | 

~ 

, 16 A Again, I would say they are very similar in 
17 scone. 
18 0 Are there anv other physical facilities 
19 maintained by Healthco in connection with its New York | 
20 dental dealer operations? | 
21 A Yes. | 
22 0 Would you describe them? | 
23 A We have a warehouse location. 

& 24 0 Where is that, sir? 

25 A Long Island City. 
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2 Q Is that used by one particular depot or is it 
used by all of them? 


A It's used by Rower, New York. 


0 This warehouse was previously owned bv General 


A That is correct, sir. Not owned. Leased by 
General Dental. 
0 Mr, Singer, I want you to assume that IT am 
a dentist just going into practice for the first time. 
Could you generally tell me what T would need in terms of 
opening up an office from the standpoint of the services 
which your company has to offer? 

A Generally -- 


MR. HARTZELL: Wait a minute. 


I think I will object to this. 


I mean, he is not your expert witness. 


MR. HARTZFLL: He is not the Govern- 
ment's expert witness. I don't think that he has 
to be put on as an expert witness or should be to 
engage in general discussion of a hypothetical 


situation. He is here to answer questions with 


. respect to the defendant. \ 
4 


- Q Let me ask you then, Mr. Singer, from your 
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experience in General Dental and in your current experience, 


you tell me what, if a representative of Heathco or vsoing 


back to the davs when Ceneral had its own operation was 
approached by a dentist going into practice for the first 
time, what are the various services and products which 
you would offer that dentist? 
MR, HARTZELL: The same objection. 
This goes to the same thine. 
MR, STRIGNANC: All right. You got 
your objection. 
MR, HARTZFELL: You mean you want him 
to answer nevertheless? 


MR, STRTGNANO: Oh, yes. 


WR, HARTZELL: I think 7 {11 have to 
instruct him not to answer. T don't think vou can 
make him your expert here. 

MR. SIRIGNANO: The question is do we 
go to Jude Palmieri now or later. I think it is 
a reasonable auestion and T want it answered. 

MR. HARTZFLIL: You are askine him for 
his opinion. 


MR. STRIGNANO: T am asking what 


products and services the defendant in this case 


offers to its customers. If that isn't a relevant 
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question, I don't know what is. 


41 


MR. HARTZELL: You can ask him that. 


But I think he has alreadv been over that with 


you. Fe told you the answer. 


You are now trving to make him an 


expert and ask for his opinion as to how vou 


would setup a dentist in opneration, In effect, 


that's your question, T think you ave to hire 


your own expert for that. 
MR. SIRIGNANO: ‘To avoid that 
lar thing, pe: raps I can ask this. 


0 Could you tell me what services and 


particu- 


products 


your representative, Mr. Singer, would try to sell to the 


dentist? 
MR. HARTZELL: I think he has 
told you tha... Go ahead. 
A We woul? ..y to sell him equipment. 
0 I take it when a salesman comes in, 
to acquaint the dentist with the products which 


able, He tries to sell him, is that correct? 


A He may try to sell a dentist the products that 


already 


he tries 


are avail- 


are available or he might ask the dentist what his choice 


is. As T mentioned before, basically my relationship with 


the operation was primarily administrative and finance. 


220 e 
BLITZ-LORBER REPORTING CO. 
18 PARK ROW, N.Y. 10038 PHONE: 349-5790 


—_ 


Singer 42 
I did not get directly involved nor do I feel 
that I know every aspect of the approach to a dentist who 
is interested in equipment. 
Normally, our equipment people and our sales 
managers get involved in this and handle it, 

0 Who would be the best man, the man in your 
organization you think would be best equipped to answer 
that question? 

MR. HARTZELL: TI object to that 
question, too. You are now asking for his -- 
MR. SIRIGNANO: All right. 


0 Who would have knowledge of the sales 


14 | techniques used by salesmen in the New York depot? 


15 A In the New York depot? 


16 0 Yes, sir. 


7 A Probably one of our equipment men. 
18 0 How about Mr. Richman, would he know? 
19 A Yes, he would, 


20 0 Mr. Singer, in the course of this litiration, 


21 the Government served «. Healthco copies of interroratories 


and a copy of supplemental interroratories, answers to 
which were given, 
It is your name that has been signed to each 


of these, both tine interrogatories and supplemental 
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interroratories, is that not true? 
A Yes, 
0 I want to direct your attention to the |. 
cikd 
supplemental arswers to interrogatories, Rider 23A. 
I want to direct vour attention particularly 
to the answer with respect to Hebard Metro. There appears 


to be a typographical error there, sir. 


You will find the percentages add up to 101 


percent, 
A Yes, I see that. 
0 Y did mention to Mr. Hartzell this point 


several days apo. T wonder if you had any opportunity 
to check as to what -- 
| MR. HARTZELL: I did not pet a chance 
to talk to him about it. 
MR, SIRIGNANO: I was wondering if 
you had no objection, if perhaps we could leave 
a blank in the testimony and have it fille« in. 
MR. HARTZELL: Yes, we'll take a look, 
We'll check it and let you know. Just leave a 
biank in the transcript and we'll write in the 
expanation. It is undoubtedly a rounding off. 
MR, SIRIGNANO: Yes, T would ruess 


so, too. Or do you want to give us a letter? 
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What is the easiest way? 
MR, HARTZELL: Leave it in the 
deposition. 


THE WITNESS: 


0 I would also like to direct your attention 
to another typographical error -- before we go to that, 
one of the categories listed in that answer, Mr. Sinser: 
the caterory Others, what is covered in that caterorv? 

A Are you talking about down at the bottom? 

MR. HARTZELL: Purchases are vou 
talking about? 

0 Yes. 

MR, HARTZELL: These are classifica- 
tions of purchases. 

MR. SIRIGNANO: Classifications of 
purchases. 

MR. HARTZFLL: That's what you rave 
us in your interrogatory. Your interroratory 
asks for sales in each of the following classes 


of customers, end then you listed several classes 
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and then the fourth class was Others. 

MR. SIRIGNANO: TI will rephrase the 
question. 

0 Mr, Singer, will you describe what other 
customers -- what persons or types of corporations other 
than dentists, dental laboratories, institutions and 
government agencies does your company make sales to? 


A T believe that classification would probably 


include conceivably unions and just general corporations 


who have dental clinics. 


0 Does it not also include other dental dealers 


within the area? 


A It's conceivable that there are some dental 


dealers in there also, yes. 

Q I would like to direct your attention to the 
answer to interrogatory lJ, that is, Rider lJ. 

A In the same interrogatory? 

0 In the first interrogatory. 


a7 MR. SIRIGNANO: T will have Mr. 
uk 
Lublanski read the specific item. 
MR. HARTZELL: What was the reference? 


m MR. SIRIGNANO: Rider 13. I will have 


id 
Mr. Lublinski read the item. TI believe it also 
contains a typographical error. 
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uks 
MR. LUBUNSKI: I will point out to 
what I am referring, Note B to Item 1J, notes 
pavable $100,000, 
THE WITNESS: Oh, back in the exhibits. 


MR. HFARTZFELL: Which one? 


ahd 
MR. LUPUNSKI: It reads: 


"Starting August 1, 1972, the 


principal shall be payable in equal 
annual installments together with 
interest as above until the Aupust iy 
1972 when the note will be fully paid." 
MR. HARTZELL: All right, what is 
the question? 
0 ie, Sihaee, does that answer contain a typo- 
graphical error? 
A I have to see where it came from, 
MR. SIRIGCNANO: Same thing on this, 
Mr, Hartzell? 
MR. HARTZELL: Off the record, 
(Discussion off the record.) 
MR. HARTZFLL: We will say this: 
We gave you the balance sheet with 


its notes. If the balance sheet is wrong, we can- 


not help that. We are not responsible for the 
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2 balance sheet. We gave that and that was it and 


THE WITNESS: Right. 


16 
17 That there is a typographical error. 
18 MR. HARTZFLL: This was in the original 
19 balance sheet? 
20 THE WITNFSS: Yes. 
21 Q Mr, Singer, are there presently employed by 
22 the New York depot salesmen named Rose anc Petrullo? 
23 A Yes, Rose is employed. 
24 0 Pardon? 
25 A Rose is employed. 
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3 that was the only thing we had and that's what 
4 we gave and that's what it said. I mean, it 
5 wasn't a typo. That's the way it was. 
6 | Now, the reference there, the second 
7 | reference to Aupust 1, 1972 apparently should 

a 8 | have been a later date. 
9 Is that right? | 
10 THE WITNESS: JI think that's correct. | 
11 0 Would you know what that later date should seat 
12 A T don't recall the exact date, but it's | 
13 conceivable that this -- | 
14 MR, HARTZELL: No, not conceivable. | 
15 Don't answer it's conceivable. 


1 f _ Singer 48 | 
#3 2 Q How about Mr. Petrullo 

3 A He is no longer employed, 

4 0 When did Mr. Petrullo leave? 

5 A Apvroximately,three weeks ago. 

6 0 Do you know where he presently is employed? 
| 

_| A Not directly, no. | 

a 8 0 Do you know where he can be reached? 
9 | A I puess at his home address. | 
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10 Q Do you know what Mr. Rose and Mr. Petrullo 
11 did prior to taking employment with Healthco? 
12 A They worked for General Dental. 
13 ) Is it not so that Mr. Petrullo and Mr. Rose | 
14 left General Dental and went into business for themselves? | 
15 A Yes, they left General Dental. 
16 0 And they formed a company called National | 
17 Nental Supply Company, is that correct? 
18 A I believe so. 
19 0 They subsequently became employees of the | 
20 New York dental depot, did they not, that is, the Healthco 
21 dental depot? 
22 A They subsequently became employed, I believe, 
23 by the S.S. White Company. 

24 0 Their employment was pursuant to an employment | 
25 contract, was it not? 
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A T believe so, 

MR, HARTZELL: Which emplovment? 

MR, SIRIGNANO: This is employment 
with Healthco. 

MR. FARTZELL: The current one? 

MR, STRIGNANO: Yes. 

0 As far as you know, if vou know, did that 
employment contract call for them to dissolve the opera- 
tions of National Dental Supply Company? 

A T'm not familiar with it at all. 

0 Mr. Singer, I would like to direct your 
attention to the answer to interropatory No. 4. 

MR, HARTZELL: This is on the oririnal? 
MR. STRIGNANO: On the original. 
I will read into the record the 
interropatory itself. 
wh 
MR, LUPYNSKI: Interropatory 4 reads: 
"State Healthcare's contention 
as to the identity of its ten major 
competitors engaged in the sale of 
dental products in metropolitan-New 
York to dentists, dental laboratories, 
institutions and governmental agencies." 


0 I direct your attention to the answer. 
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MR. LUPLINSKI: The answer states: 
"It is not possible to identify 
Healthcare's ten major competitors, 
since its major competitors number 
many more than ten. Among Healthcare's 
aka 
major competitors are the followging:" 
0 There follows a list of company names. 
On that list is included the name, Certified 
Dental, described in your answer as a maior competitor, 
Certified Dental is no longer in business, 
is it? | 
A I honestly can't answer that. 
0 Walter Dental Supply is listed as one of the 
major competitors. Are you familiar with that company? 
A I know Walter Dental. I'm familiar with the 


name, yes. 


0 Does it still rank among Healthco's major 
competitors? 

A T would sav it's a major competitor, ves. 

0 That is located ir Hackensack, New Jersey, is 
not not? 

A I believe so, ves. 

0 Prior to its moving to Hackensack, it had its 


headquarters in Times Square, New York, is that not so? 
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A I believe that's correct. 


fa 
ck? 

0 Hackensack is also where Sechtea has its main 
facilities, is that correct? 

A That's correct. 

0 Are vou familiar with Ark Dental Supplies, 
listed here as a major competitor? 

A I know of them, ves. 

9 That is a mail order house, is it not? 

A I believe primarilv, but IT don't know what 
other activity they are enraged in. 

0 Fssentially it sells sundries, does it not? 

A I believe it sells sundries, plus equipment 
items. 

0 Are you familiar with Kent Dental Supply 
Company listed as a major competitor? 

A Yes, I know of the name, yes. 

0 Do vou consider it to be a major competitor? 

A Yes. 

0 Would you consider a company which had annual 


sales in the metronvolitan-New York area as defined in the 
yovernnment's complaint of less than $10,000 to be a major 
competitor? 

A T would consider anybou'y who does business in 


the New York area a competitor. 
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0 These companies have been characterized as 

major competitors. If a company sold $5,000 worth of 
sundries in one year, would you -- 

MR, HARTZELL: They have been 
characterized as among Healtheare's major 
competitors. 

0 If vou learned that Kent Dental Supply sold 
only $10,000 worth of sundries in the metropvolitan-New 
York area in the course of one vear, would you still 


consider it to be a major competitor of Healthco? 


A If T learned that they did less than that? 


0 If they sold less than $10,000 a vear in 


dental sundries, would vou still consider Kent to be 


major competitor? 

A That would again depend on the source 
information. If it was factual, I would vossibly 
classify them. 

0 What volume of sales would you think a company 
would need to rank as a major competitor? 


MR, FARTZFLL: Py whose definition 


of major competitor? 
MR, SIRIGNANO: We asked the question 
major competitor and apparently it was understood 


well enough to be answered here. 
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&: 2 On the basis of what your under- 
3 standing was when you affixed your sipnature 
4)! to these interropatories. 
| 
5 MR, HARTZFLL: If you can answer. | 
6 |) A T would say anybody who did business in the 
7 | vicinity of possibly 100,000 un. 
r 8 || 0 You have listed Nationwide as one of your 
| 
9 | major competitors. Are you still of the opinion that 
10 | they are? | 
11 A Am I still of the ovinion that decane 
12 | MR. SIRIGNANO: Strike that question. 
13 0 You are familiar with Nationwide listed here 
14 || in your answer. 
15 | A Yes, 
16 0 They are a mail order house, are they not? 
17 A I believe they are a mail order and possibly 
18 other business. | 
° 19 | 0 Generally, is equipment sold by mail, | 
20 Mr, Singer? | 
21 A It depends on the equipment. 
29 0 What items of equipment, as far as you know, 
23 are not sold by mail? 
24 A I would say basically the major equipment may 
25 not be sold by mail, although it could be a lead on by 
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Pig 2 mail. 


3 0 Do you know of any instance as far as you know 


4 in which major equipment has been sold by mail? 


5 A Do I know of any? | 
a Q Yes. | 
7 | A Not of my direct knowledge. | 
“4 8 | 19) Fssentiallv, how do these mail order houses 
9 work, to the extent that you know? 
10 A Through catalops and general mailers. 
11 0 They send catalors out to dentists? 
| 
12 A That's correct. 
13 0 The dentists orders as one normally does from 
14 a nail order catalog? 
15 A I would say basically. 
16 0 So far as you know, most of them reauire cash 
17 payment with the order, is that correct? | 
18 A I'm not familiar with all the terms of the | 
19 various mail order catalogs. | 
20 | .@) As far as any of them that you know about, 
21 don't they require cash payments? 
22 A It varies. Some do and some don't. | 
x} 0 Buy-Rite is also a mail order house, is it not? 
bed 24 A I believe so, | 
' 25 Q The mail order houses which we have discussed | 
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here so far by name do, as far as you know, fell 
predominantly sundries, do they not? 

A They sell sundries, but they also sell 
equipment and some of them presently are going into the 


sale of teeth. 


8) I'm sorry, I did not hear that. 

A Are going into the sale of teeth. They are 
broadening their scove of operation. 

Q One of the companies you named as a major 
competitor is Veratex. Can you tell me what you know 


about Veratex? 


A I know they are very active in the mail order 
business. 

0 What do they sell? 

A Dental supplies and paper products. 

9) When you say dental supplies, what kind of 


variety of dental supplies? 

A I believe it's the general merchandise and 
paper products. 

0 Do they sell the general variety of sundries 
which are normally sold by a dental dealer or particular 
items? 

MR, HARTZELL: I will object to the 


form of the question. 
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Let me backtrack a bit, Mr. Singer. 


The previous mail order houses that we 


mentioned usually purchase catalogs. Have you had 


occasion to examine those catalogs? 


A 


0 


I've seen them from time to time, ves. 


Those catalors generally describe virtuaily 


the whole gamut of sundries of a type which vou presently 


sell, is thet correct? 


A 


0) 


A 


0 


To the sreater extent, yes. 
Is that true of the items sold by Veratex? 
T can't honestly say. JI don't recall. 


How about Pochester X-Ray, also listed here 


as a major competitor? 


A 


0 


Ripht. 

What items does it sell? 

IT believe they are primarily x-ray material. 
You say x-ray material. X-ray film, that is? 
X-ray film and supplies. 

For use in taking x-rays? 

That's right. 

No other dental sundries? 

T'm not familiar with it. 


os 
MR. LUAYJNSKI: Mr. Reporter, we ask 


to mark thie document Plaintiff's Fxhibit 4 for 
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2 | identification. This is a preliminary prospectus 

3 dated March 31, 1979 of the Healthcare Corporation. 

4 (Preliminary prospectus dated 
March 31, 1970 of the Health- 

5 care Corporation, marked Plain- 
tiff's Exhibit 4 for identifi- 

6 cation as of this date.) 

il MR, SIRIGNANO: | 

8 | 0 Will vou examine this? 

| MR, HARTZFLL: You want him to look 

bi at it? 

11 MR. STRIGNANO: Yes, 

12 | MR. HARTZFL],: It is pretty big. 

| 

13 MR, SIRIGNANO: I am not asking him 

14 to read it. | 

15 0 Have you ever seen this document or a similar 


16 copy of this document? 
17 A No, sir, 


18 0 Were you aware of the filing of a preliminary 


19 prospectus with the SFC by Fealthcare? 


20 | A Only indirectly. 
“an 0 What do you mean by indirectly? | 
ai A Just through general conversation TI heard. 
23 MR, SIRIGNANO: You wouldn't care 
2 to stipulate that this is a preliminary prospectus | 
25 of Healthcare? [t would save us the preparation 
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of a demand for admissions. 
MR. HARTZFLL: We'll stipulate 
this is what it purports to be. 
MR, SIRIGNANO: Thank you, Mr. Hartzell! 


(Whereupon, at 12:05 n.m., a luncheon 


recess was taken.) 


AFTERNOON SFSSTON 
ws 1:25 p.m. 
ALBERT R. Be nf ae A resumed the stand 
and testified further as follows: 
FXAMINATION (cont'd) BY MR. SIRIGNA..O: 

Q Mr, Singer, I would wonder if you would name 
the managers of the present Healthco branches in the 
metropolitan-New York area -- 

A It's Herman Zuckerman. 

Q Where is he? 

Z-u-c-k-e-r-m-a-n. 

In Febard, White Plains. ‘ 
ok! 
Fred Stone, S-t-o-n-e, at SechteR Dental. 
And Irwin Kalik, K-a-1-i-k, at Hebard Metro. 
Albert Singer at Rower Dental Supply, New York. 
Fach of these is now an aR OEE division of 
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Healthco, is that correct? 

A I believe it's worded, each of them are MBA, 
doing business as Fealthco, Incorporated, DBA, Rower 
Dental Supply, Hebard Metro Dental Supply, Hebard Dental 
Supply, ee Nental Supply. 

0 You mentioned earlier that Mr. Kalik also has 
the title of -- is the regional manager for the New York 
region. 

A That's correct. 

0 Are there any other personnel in the 


metropolitan-New York area who have titles or shall we 


say jurisdiction which covers more than one depot? 


A Yes. 

0 Who are they? 

A Fred Stone. 

0 What is his job? 

A He is a sales manager. 

0 For the entire area? 

A Well, only insofar as -- well, they have some 


responsibility. Basically his job is to setup sales meet- 


ings axvelinice, but -- 


0 Will you describe what roes into a sales 


meeting in a clinic? 


a A sales meeting is a meeting between the 
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us 2 salesmen and their local management which would be myself, | 
3 and possibly some manufacturers. 
4 0 What would the vurpose of the meeting be? 
: A To discuss internal problems, certain 
: 6 situations with regard to the sales department, collec- 
7| tions, and review new products. | 
as | 0 Is this where the manufacturers would core in? 
9 A On oceasion, manufacturers are invited to | 
attend. 
0 What does the manufacturer's representative -- | 
A Present their new products. | 
0 To the salesmen? 
A And review their products to the sales | 
personnel. | 
0 You mentioned the word clinics. What does | 
that involve? 
A Periodicallv, not too frequently, we may | 


products in the depot. 


0 Vould that be to the Healthco personnel or -- | 
A No, to dentists. 


0 To dentists? 


A Right. 


Q Fow well attended are these? 
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A Very poorly. 
0 In addition to Mr. Kalik and Mr. Stone, are 


there any other of the Healthco personnel in any of these 


= 


depots who have duties which cover more than a single depot 
A Yes. Sid Fisenberg. 
0 What are his duties? 
A Institutional sales, government and institu- 


tional sales. 


0 Any other? 

A Norman Berkowitz. | 
0 His position? 

A Fquipment sales. 


And I think that's it. 
0 How about on service? Is there a service 


manager for the entire area? 


A No. 
0 Each depot has its own individual service -- 

A Right. | 
0 -- without any single -- 

A Right. | 
0 Mr, Singer, IT will direct your attention to 


an item in the prospectus, the top of page 14, 
uf 
T will ask Mr. Lublinski to read into the 


record the statement. 
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MR, LUPLINSKI: "The division also 
provides installation and maintenance 
services for dental equipment and 
assists in arranging financing with 
respect to purchases of equipment. 

Certain of the companies in the divi- 

sion provide prospective and existing 

customers management and planning 

services, such as office layout, time 

and motion and productivity studies 

and expense and inventory control 

procedures." 

0 Can you tell me, Mr. Singer, whether the New 
York depots in the metropolitan-New York area are among 
the depots that provide this type of service? 

A Do you mind if TIT read it? 

0 No. Take your time. 

A Installation, we do provide. 

Maintenance services, we provide. 

We will -- we won't arrange financing, but 
we will tell the dentist where he might go to obtain 
financing. 

We don't get involved in customers management. 

We do offer planning service. 
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2 We don't pet invelved to any extent in time 


and motion and Procuctivity studies, 


4 And to my knowledre, we don't get involved in 


P expense and inventory procedures, 


6 || I'm only speaking about Rower, New York, TI 


7 cannot speak for the other locations, 


8 | 0 Mr. Singer, I would like to direct your 


‘sei to do with Fealthco's major competitor in the dental 


supply business throushout the country. 
11 
A Yes, sir, 
12 
13 0 The companies named there all operate chains 
, of dental dealers throurhout the country, is that so? 
4 
A To my knowledge, they do, yes, 
15 
@) As far as you know, dco any of these five 
16 
companies have as many depots throuchout the country as 
17 
Healthco? 
A I ceuldn't honestly answer that auestion, 
19 
0 Do you know of any of the five that has as 
20 
many as 58? 
21 
A I couldn't give you a factual answer on that. 
22 
0 You just don't know? 
23 
A I just don't know. 
24 
0 Which of these five companies have branches 
25 
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whiten operate depots wien compete with any of the denots 
in the New York area? 

A I believe it's my opinion that Litton and 
Condesco and S.S. White. 

Q Litton pot into this business relatively 
recertiy, isn't that so? They purchased a chain of 


dental supply stores from Nentspiv, isn't that correct? 


A I believe that's correct. 

0 Dentsply is a manufacturer, isn't it? 

A Yes, they manufacture. 

0 In addition to being a manufacturer, it 


operated a chain of dental dealers in various parts of 
the country? 

A I believe that's correct, yes, sir. 

0 When they operated those individual dental 
stores throughout the country, they handled not only 
the products of the parent company, but those of other 
manufacturers, isn't that so? 

MR. HARTZFELL: Are you talking about 

Dentsply now? 

MR. SIRIGNANO: Yes, the chain which 


ultimately became Litton. 


A I believe that's an accurate statement. 
9 S.S. White is also a manufacturer which 
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maintains dental supply stores, does it not? 

A Yes. 

0 They operate one in northern New Jersey, 
I believe, do they not? 

A T believe that's correct. 

0 That, too, carries products not only of its 
parent, but also of other manufacturers? 

A I would assume they do, ves. 


0 The third one vou mentioned in the New York 


C 2 


area is Geneseo. (7s 1desco 

A Condesco. 

0 Where in the metrovolitan-New York area do 
they operate a branch? 

A I believe they operate a branch in 
Philadelphia that does come into the territory served 
by Sechter Pental. 

Q Generallv, do dealers in Philadelphia come 
into the metropolitan-New York area? 

A I can't answer generally. I mean, as far as 
Condesco is concernec, I know that they do. 

As far as any others in Philadelphia, it's 

possible. 

Q Healthco has a branch in Trenton, New Jersey, 


is that correct? 
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A I don't believe they have a branch in Trenton, 


New Jersey. 


Jersey? 
A Not to my knowledge, 


A 


| 
| 
| 
| 
0 Do they have one anywhere in southern New 
MR. LUAINEKI: Mr. Reporter, we 
ask you to mark these documents Plaintiff's 
Exhibits SA, PF, C and D. They include four | 
letters between Michael M, Feinstein and an 
attorney at the FTC, 


Fxhibit 5A is a letter of seven 


pages from Michael Feinstein to the FTC, and 


Fxhibits 5P, C and —P are one page each. 


(Four letters between Michael 
M. Feinstein and the FTC, marked 
Plaintiff's Fxhibits 5A, B, C 
and D for identification as of 
this date.) 


MR. SPRIGNANO: I would like to 
state on the record that these documents were 
supplied to us by Sullivan & Worcester, 
attorneys for Healthco in the latter part of 
1970, They were supplied voluntarily. 


MR. HARTZELL: Do you want the 


MR, SIRIGNANO: Yes. 
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MR, PARTZFLL: All right. We have 
looked at then. 


0 Have you had an opportunity to read this, 


Mr, Singer? 

A Yes. 

0 Have you ever seen any of these documents 
before? 

A I believe so. 

0 Did Mr, Feinstein represent General Dental 


at the time these letters were written? 


A No. 

0 Who was he representing? 

A He represented myself and Mr. Richran. 

0 At that time, the two of you constituted the 


owners of General Dental? 
A Yes. 


0 Were there any other owners at the time or 


any other parties that had any interest in General Dental 


at the time? 
A No. 
0 Perhaps this is already on the record, but 
I want to get it clear in my own mind. 
You and Mr. Richman each purchased your 


interest in General Dental at $50,000 each? 
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A Right. 


9 Was there any other consideration paid by you 


or Mr, Richman? 


A No, 

0 That constituted the whole purchase price? 
A Richt. 

0 The first document in there is a letter of 


sever pages which gives information on General and its 
operations, 

Can you tell me whether or not this letter 
reflects information which you supplied to Mr. itentade 
or Mr, Richman supplied? 

A Yes, some of it I helieve was supplied, ves, 

0 Can you tell me, Mr, Singer, whether Ceneral 
Dental and Healthco as it now operates normally sells 
waiting roon furniture to dentists? 

A We don't. Rower Dental Supply does nct. 

0 Do you know of any of your major comretitors 
among the dental dealers who sell waiting room furniture? 

A I know that it is a practice. TI can't be 
specific as to who micht do it, 

0 Would it be a fair statement that generally 
waiting room furniture is not among the items that a 


dental dealer sells? 
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2 A That would denend on the dental dealer. 
ai 0 Do you know of any dental dealer in the 
, 4|| metropolitan-New York area who generally offers waiting 
' room furniture, sofas, rugs and furnishings which you 
| would find in the waiting room of e dentist? 
? | A Specifically, no. 
s| 0 Do vou know of any dental dealers who 
«i generally sell television sets or radios to dentists” 


10 | A No, 


| 
11 a) How about linen, isthe linen which a dentist 
| | 
12 may use normally vart of the dental supplies sold by 
13°|| dental dealers? ats Kd 
Rowe Kare 
14 | A T can only speak for,New York, and in,“New York, 
A A 
is || “e don't 
16 0 Do you know penerally whether any other | 
~ 
‘ | 
17 dental dealers in New York generally do supply linen? 
18 A I can't honestly answer the auestion, 
19 0 ' But you don't know any specifically who do? 
20 A Not specifically, no. 
21 0 Apart from the actual possible purchase of 
! 
22 linen, the services which may pickup, launder linen and | 
23 Aeliver linen to dentists is penerally not included in | 
the services provided by a dental dealer, is that 80? 
a 
25 4 I would say that's not usually the case. 
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0 How about office business machines, tvpe- 


writers, adding machines, would those be usually sold 
by a dental dealer? 

A I can only refer to our own operation. 

We don't. 

0 Do you know of any dental dealer who does? 

A Not of my direct knowledge. 

0 Are there any other products which to your 
knowledge might be generally found in a dentist's office 
which generally are not sold by dental dealers? 

A That are generally not sold by ental dealers? 

0 Yes. 

Not that I can recollec”. 
MR. HARTZFLL: How about magazines? 
THF WITNESS: Yes, magazines, that's 
true, There are some subscriptions for magazines, 
yes, throurh a dental dealer. 
MR. HARTZELL: Are there? 
THE WITNESS: Yes. 

0 What marazine subscriptions do you ret throuch 
a denial dealer? 

A I think its called Dental Digest. I'm not 
sure. But there is a magazine that the dentist does 


subscribe to and it is billed through a dental dealer. 
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0 Speaking of magazines, what trade publications 


are there that you know of in the dental products field? 


A That cater to the dental profession? 
C y-, I am speaking particularly of dental 
dealers e°* Jo: tal manufacturers. 


bh “sape is a magazine called Proofs. 

" Do you subscribe bade or does your company 
to it? 

a It's not a subscription. I mean, 4% isa 


gratis type of thing. You don't pay for it. 


0 It is received regularly by dental dealers? 

A Yes. 

0 Are there any other crade publications or 
periodicals as far as you know? 

A In dental items, Dental Industry News. | 

0 What does that cover? 

A Various articles of de..tistrv and advertizing 


for manufacturers. 


I believe there is an item called Dental 


Items of Interest. There are & number of them. Some of 
chem ereape me at this particular time. T would say 
there is four or five. 

0 The American Dental Trade Association puts 


out publications to the dental product trade, does it not? 
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A What type of -- 

0 For instance, every year the ADTA puts out -- 
publishes compilations of sales by dental dealer members, 
does it not? 

A They put out a publication. It's broken down 
by sales. It's not broken down by dealers per se. 

Q These sales figures, they are based, however, 
on reports made by dealer members by ADTA, are they not? 

A I believe that's correct. 

0 Do you have any familiarity, Mr. Singer, 


with the biddine procedures of government agencies, 


hospitals or anv institutions in their purchases of dental 


equipment or dental products? 
A Nothing specific other than the fact that we 


receive bids. 


0 Generally, what are the institutions which 


normally put out bids? 


A ' They are numerous. I mean city -- 

0 Describe them by class. 

A Hospitals, federal clinics, narcotics clinics, 
BOCES, 

Q How about dental colleses? 

A Dental colleres, plumbing concerns, electiical 
concerns, 

25 
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0) When you say plumbing concerns and electrical 


c¢ncerns, how do they consume dental supplies? 


A There are many occasions when a bid goes out 
and included in the plumber's bid or electrical bid is the 


equipment for the particular installation. 


0 In other words, in that instance -- 

A Subcontractors. 

0 In other words, a contracting company misht 
contract for a building which would contain a dental 


center in it and thev would require that it go out for 
subcontract under equipment and supplies? 
A That's correct. 
Q Generally when one receives a bid of this 
ype, would you be familiar with who else is bidding on it?” 
A No. 
0 Generally, do you learn who actually ultimate- 


ly receives the bid in the event you do not? 


A Secasionally. 

0 On oceasions, manufacturers do make direct 
bids on this type of material, do they not? 

A I believe that's correct, 

0 Generally, if a ranufacturer makes a bid, is 
it not a common procedure that if a manufacturer receives 


2 bid the actual installation and the servicing goes 
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through that manufacturer's local dealer? 


A Generally? 
0 Yes. 
A Not necessarily. I am not that familiar with 


it as being a common practice. 


0 Ts there such a practice? 

A Again, to my direct knowledpe? 

0 Yes. 

A To my direct knowledge, not that TI have 


personally been involved in. 

0 You know of instances in which a manufacturer 
which wins a bid from an institution does arrange for 
servicing of that bid through the local dealer. 

A Not that I know of, no. 

0 I would like to direct your attention to 
interroratory answers inf and 8, which deal with the major 
suppliers of the companies acouired by Healithco and with 
Healthco's major suppliers nationally. 

A That's in the first interrofatory? 

0 Yes. 

The first name on the list is Ritter. Are you 


familiar with Ritter? 


A Yes. 
0 What products do they manufacture? 
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A They manufacture dental equipment. 
0 How about dental supplies, that _s, sundrice 
A No, I would say that there is very few iter: 


of dental supply that they manufacture. 

0 Ritter is a company that has changed its name 
recently to Syborn, is that correct? 

A I believe that's right. 

0 Under both names, they also operated ¢ chain 
of dental dealers, did they not? 

A I believe they did, yes. 

9) And like the chains operated by S.S. White 
and Dentsply, this individual dealer also carried a full 
range of products by other manufacturers, is that correct? 

A * believe that's correct. 

0 Dentsply, you have already identified as a 
manufacturer. Can you tell me what they manufacture? 

A Teeth and equipment and supplies. 

0 Can you tell whether or not Ritter presently 
has salesmen soliciting business from dentists or dental 


laboratories in New York, the metropolitan-New York area? 


A Not to my knowledge. 
0 Fow about Dentsply? 
A Soliciting business from what type of 
classification? 
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0 From dentists and dental laboratories in the 


metropolitan-New York area. 


A Dentsply does, yes. 

0 How? They have salesmen in the area? 

A Yes, they do. 

Q They call on dentists? 

A Yes. 

a) Do they actually take orders for equipment 


and supplies? 
A They could, yes. 
G When they do so, those are billed through 


the local dealer, aren't they? 


A Yes. 

0 The next name is Justi. What do they 
manufacture? 

A Teeth and supplies, and I believe thev have 


a few equipment items. 

0 Do they make any direct sales in the 
metropolitan-New York urea to dentists or dental 
laboratories? 

A T can't honestly answer that. It's conceiv- 
able that there would be direct sales made by Justi, and 
I might 2ven say Dentsply Company on large accounts which 


I may not be familiar with. But I will say generally 
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0 Can you tell me of any instance -- in fact, 
Gk 
looking through all those names in answer to l-j{ and 8, 


do any of these manufacturers generally sell directly to 


their orders are taken and billed throurh a dealer, | 
| 
| 


dentists >» dental laboratories except in the circumstances 
where, if such an order is made, it would be billed 
through a dealer? | 

A I can't make a caterorical statement on the 
whole list. I would have to go through them, 

9) All right, let us take them one at a time, 
please. 

L. B. Caulk. 

A Not to my knowledpe,. | 

0 S.8, White, we mentioned previously is a 
manufacturer which operates a dental dealer in northern 
New Jersey, 

A Right. 

0 Apart from sales made by its dental dealer 
subsidiarv, does it do any direct solicitation of business 


in New York, metropolitan-New York area? 


A None that I'm aware of. 
0 Kerr, what kind of products do they manufacture? 
A Kerr manufactures supplies and equipment. 


o 


Do they do any direct solicitation of business 
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ee 2 from dentists and dental laboratories in New York? 
3 A Yes. 
4 0 Eastman Kodak? 
5 A That one I cannot venture an opinion on, 
6 0 What products which you carry are manufactured 
"| by Fastman Kodak? 

r 8 || A Dental x-ray film and accessories. 

,| 0 Do you know of any instances in which they | 
ue have -- any specific instances in which they have made 
4 sales directly to dentists? | 
12 A Specifically, no. | 
13 0 Astra? | 
14 A Astra is another. one that I cannot make a 
15 direct statement on. 
16 0 Again, vou know of no instance -- | 
17 A Mts | 
18 0 Johnson & Johnson, can you tell me what | 
19 products do they manufacture which a dental dealer will 
20 no. nally carry? | 
21 A Mostly supplies, cotton goods, gauze. 
22 0 Do they directly solicit business from 
23 dentists? 
24 A Yes. That's another one that I cannot say | 

& j that they do not sell directly, although I can't say they 
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do sell direct either, 


0 The next name is Star. What products do they 
manufacture? 

A Supplies and eauipment. 

n Are thev engaged in direct solicitation of 


business from dentists? 


A Yes. 

n And dental laboratories? 

A Yes. 

a) Are those billed through the dealer? 

A TI would have to say most of them are. I 


cannot say again that they do not sell direct. 


a) Do you know of any specific instances -- 
A Wo. 
0 PDentsply International, is that a different 


company from Dentsply? 


A JT don't believe so, 
n Dental Fz2e? 
A They make equipment and they also have some 


sundry items. 


‘ 


0 Do they make direct sales to dentists and 
dental laboratories in the New York area? 
A They solicit. 


0 But when orders are gotten, it foes through 
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3 A ~ To the best of my knowledge. 

4 0 Mr, Singer, I would like you to examire on | 

5 pare 43 the alphabetical list of manufacturer members of 

6 the American Dental Trade Association. | 

7) Would it be a fair statement that most of the | 
“ 8 major manufacturers of dental products are members of the 

9 ADTA? | 

10 A I can't venture an opinion on that as far as 

11 the major manufacturers are concerned. 

‘2 0 I would like you to look down that list of | 

13 manufacturers. Can you tell me which of these manu- 

14 facturers, as far as you know, are soliciting direct sales | 

15 from dentists or dental laboratories in the New York area 

16 without billing them through dealers? 

17 A Does this include institutions and rovernment | 
| 18 agencies? | 
| 19 0 No. TJ am confining it *o just dentists and 
| 20 dental laboratories. | 
| ¢ 

as A Julius AdeKkerR | 

22 0 What does that company manufacture? 

23 A They sell fold. 

& 24 0 Do they sell sundries? 
25 A And some Sundry supplies and some equipment. 
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0 What kind of equipment and sundries? 
A They sell some articulators and other 
accessory items that are basically used by dental 


laboratories and dentists who run a laboratory. 


0 They make direct sales to dentists? 
A Yes, 
0 They do not sell the so-called heavy equipment 


to dentists? 


A They also sell furnaces and ovens and curing 
units. 

0 This is laboratory equipment? 

A It can be used by both dentists and 


laboratories. 
0 When you say dentists, it is a dentist who 
does his own laboratory work? 
A Who does his own laboratory work or has a 
technician on the premises. 
Cosmos, TI believe, sells direct. 
0 What products does Cosmos manufacture? 
A Items for dental laboratories primarily. 
Engelhard Industries. 
0 What do they manufacture? 
A Gold and other products for dental 


laboratories. 
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ig 2 Handler, H-a-n-d-l-e-r, Manufacturing Company. | 
3 0 What products do they -- | 
4 A Fauipment basically for dental laboratories. 
5 J. F. Jelenko Company. 
6 0 What do they manufacture? 
4 A Gold and equipment. | 
| 
at 8 ) What kind of equipment, sir? 
9 A Dental laboratory ecuipment and supplies. 
‘ 0 Laboratory supplies? | 
- A Laboratory supplies to the greatest extent. 
| 
+2 I believe Myerson Teeth will sell directly to 
13 a laboratorv. 
‘i 0 They are a’ manufacturer of teeth? | 
A Right. | 
15 
16 It is also my opinion that Precicus Metals 
| 
"7 Research will sell direct. | 
| 
18 0 What products do they sell? 
19 A Gold and laboratory supplies. | 
Universal Dental, I believe will sell direct. | 
29 
0 What products do they sell? | 
21 
A Dental teeth. | 
22 
0 Laboratories? 
23 
A Laboratories, basically. 
24 | 
e And T believe Wolf Dental Film Mount Corpora- | 
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tion also has some direct selling. 


0 What products, sir? 

A X-ray products, 

0 You say x-ray products, film. 

A Not film. It would be holders, film holders, 


accessories, 


0 Accessories? Not x-ray film? 
A Not necessarily x-ray film. Accessories. 
0 I am not care if it is on the record. The 


publication you have heen looking at is the '68-'69 ADTA 
directory, Mr. Singer? 
A '67-'68, 
0 I have the 196 970 list, 
MR. SIRTGNANO: Off the record. 
(Discussion off the record.) 
0 Mr. Singer, I ask you to look at this 
second directory, the ADTA, showing manufacturing members 
for the years 1969 and 3970, 

I want you to look at that—list—and—t-ask 
you the same question, are there any manufacturers on 
that lit who, to your knowledge, are soliciting direct 
sales of dentists and dental laboratories which are not 
billed through dental dealers? 


A This pencil list is the additional dealers? 
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0 Yes, for your convenience, *« save yourself 
the trouble of looking through the entire list. 
A Astra, T can't venture an opinion of, 
Sam Ditow abs 
The Sandéeen Company, I can't venture an 
opinion on. 
And the rest of them, I would say, is a fair 
statement, 
0 Mr. Singer, I want to direct your attention to 
TZ) 
your answer to interrogatory 25. T will ask Mr, Lublinski 
to read into the record the introductory language to 
your answer, : 
ofS 
MR, LUBLINSKI: “The names of 
manufacturers which, on information 
and belief, employ direct sales repre- 
sentatives in the New York area are set 
forth in Rider 25A, annexed hereto, 


Defendant does not have available 


such information to identify each 


_representative or to state the ad-—— Sees 


dresses of the representatives. Nor 
does the defendant know whether the 
attached rider identifies all such 
manufacturers, and the rider, therefore, 


does not purpert to be a complete list 
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of all of those so engaged. Defendant 
does not know all classes of customers 
to whom each sells, but has set forth 
in Rider 25A the principal customers 
to whom it believes such sales are made." 


9 Q I ask you, Mr. Singer, to examine the rider 
which contains this list. | 


9 A Yes, sir. 

10 a) | Mr. Singer, are all the names on this list 

11 meant to represent companies which are soliciting direct 
12 sales and seliing directly to dentists and dental 

13 laboratories in New York? 

14 A To the best of my knowledpse. 

15 0 Let us go through it. 

16 The first name on that list is American X-Ray 
17 Company. What products does it produce? 

18 A X-ray machines. 

19 0 Does it solicit sales directly from dentists 
20 and dental laboratories in New York? 

21 A To the best of my knowledge. | 
22 0 Ar2 they billed through a dealer? 

23 A Not to my knowledge. 

24 | n In any of these instances, are these companies 
wad companies which bill through dealers? 
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A There are some who do bill through dealers, 
but also sell direct. 

0 The first company does not sell dental equip- 
ment and sundries then apart from x-ray machines? 

A I don't bastion 80. 

0 ‘Arista Surgical Company. What products do 
they sell? 


A Basically instruments, dental instruments. 


I would say the bulk of their sales are on a direct basis. 


0 They do not sell generally other equipment or 


sundries? 


Not to my knowledge. 


Teeth or fold? 
No. 
Stern Dental’ Company? 
MR, HARTZELL: You are not going 
to go through the whole iist, are you? 
MR. SIRIGVYANO: I am afraid so. 
You have no documents. We want to find out. 
We want to find out exactly what products were 
being sold. 
MR, HARTZELL: All right. 
A Stern Dental would be pold, dental laboratory 


equipment and supplies. 


265 e 


BLITZ-LORBER REPOR1iNG CO. 
1S PARK ROW, N.Y. 10038 PHONE: 349-5790 r 


— 


Singer 
The next on the list -- 
MR, HARTZELL: Do you want him to 

Just go through it and identify? 

MR. SIRIGNANO: Yes. 
THE WITNESS: Szabo Company, 

Incorporated, basically gold. 

Q Before we continue, would you also note in 
going through these whether or not they also sell throurh 
dental dealers. 

) A Yes. 
Leff Dental Gold, Incorporated. 
What are its products? 
They sell zold to dental laboratories. 
Do they sell through dealers? 


Not that I know of. 


Prestigey Cabinet Corporation of America, 


P-p-e-s-t-i-p-e¢p, dental cabinets direct to dental 
laboratories and dentists. 
0 Do they sell through dealers? 
A Not tc my knowledge. 
Siemens Manufacturing Company, dental 
equipment. 
0 What type of dental ecuipment? 


A X-ray units, chairs, lights, sterilizers, 


266 e 
BLITZ-LORBER REPORTING CO. 
18 PARK ROW, N.Y. 10038 PHONE: 349-5790 


Singer 88 
hand pieces, a corslete complement ef dental equipment. 
0 Do they sell to dealers? 
A No. 
Grenz X-Ray Company, x-ray ecuipment. They 


sell through a dealer, but they also sell direct. 


Unitek Corporation, orthodontic supplies, 


all direct. 

Q What are orthodontic supplies? 

A That's for orthodonture in the mouth for 
space maintenance. It has to do with straightening out 
the teeth basically. It's a very big business. Direct. 

Ormeo, O-r-m-c-o, Manufacturing Company, 
again orthodonture supplies. Primarily direct. There 
are a number of items that they may sell through a 
dealer. 

kocky Mountain Manufacturing Company, 
specialty supplies, orthedonture and seme other type of 
dentistries which escapes me at the moment. Primarily 
direct. There are a number of items that they may sell 
through a dealer. 

Union Broach Company, they cover a very wide 
scope of items. They are direct and throuprh dealers. 

0 What tyne of items? 


A Almost everything in dentistry. 
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0 Fauipment, sundries? 


A Primarily sundries, al houyh they have some 


small equipment items. 


Sultan, S-u-l-t-a-n, Chemical. That's dental 
solutions, drugs. . 
af} 
MR. HARTZFLL: How about Zahn? 
fh 
THE WITNESS: Oh, Zahn Dental. 
pel 
a) Zahn is a dealer, isn't he? 


A Fe is a dealer and he is also a manufacturer 


and distributor. 


0 What products? 
A For dental laboratory supplies. He sells 
direct. 
Sultan, S-u-l-t-a-n, Chemical, direct and 


through a dealer. 
Q What pre cucts? 
A Medicines, medicaments, solutions. 
RBelvac, f-~es-l-v-a-c, Tooth Company, primarily 
teeth. 
0 That would be primarily to laboratories? 
A Yes. Ona direct basis. 
Pyramid, P-y-r-a-m-i-d, Gold, primarily gold 


on a direct basis. 


Dentorium, D-e-n-t-o-r-i-u-m, teeth, They are 
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& 2 sold direct. 


Superba, S-u-p-e-r-b-a, Company, Incorporated. 


They make sundry it. s, hand pieces, other specialty items. 


National Keystone, makes items for primarily 
laboratorv, but also dentists and they will sell direct 
and through a dealer. 

0 Wi.at type of products? 


A Hand piece burs, chucks, wheels, discs. 


handle 500 items. 


Interratron Productions, Incorporated. The’ 


| They ll sell direct and they will go through a dealer. | 
make furnaces. They sell direct. 


0 To laboratories? 


Pp Laboratories or in some cases where dentists 
have laboratories. I would say primarily laboratories. | 
Miltex, instruments and supplies, both direct 


| 
and through dealers. 
| 
| 


Frank Misdom, M-i-s-d-o-m -- Misdom, Frank, 
primarily dental instruments. hey will go through 


direct and through a dealer. 


Regal, R-e-g-a-l, Company is paper products. 


They go direct. 


e - 


BEL Dental have a tooth line. They cell 
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direct. 


C. B. Schwed, S-c-h-w-e-a, instruments, drills, 


burs, files and reamers. They will go direct and they 
also fo through a dealer. 


0. Suter, S-u-t-e-r, Company. They escape 


me at this time what they sell, They go throush direct. 


Taub, T-a-u-b, Company. They make supplies, 


primarily laboratory supplies. They sell direct to 
laboratories. 

Wolf X-Ray Corporation, x-ray accessories, 
some small equipment items. They will both sell direct 
and through a dealer. aj 

Bar-Ray, Bea-r - R-a-y, Corporation, lead 
shields, dark room equipment, x-ray tanks, thermostatic 
vaives, thermostatic heaters. They will go direct and 
throurh a dealer. 

Rand, R-a-n-d, Company, toys, novelties, 
hand pieces, paper products, cotton goods. They will 


sell both to a dealer and direct. 


Zenilmen, Z-e-n-i-l-m-a-n, Company, primarily 


novelties and toys. They sell both direct and through 
dealers. 


19) Where do novelties and tovs deal into the 


dental products field? 
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A The dentists give them away to the children 


when they come in,J{$a very big business. It's surprising- 
ly large. 
Pfingst, P-f-i-n-g-s-t, Incorporated, 
inetruments, some equipment and supplies. 
0 What type of equipment? 
A Amalgamators -- primarily amalsamators and 
I think they have some other -- I think they have some 
water heaters, water baths. They will go direct and 
through a dealer. 
Cosmos, C-o-s-m-o-s, Incorporated, stones, 
plasters, investments. 
0 What are those products used for? 
A Makine impressions. They will go direct and 
through a dealer. 
Fined, F-l-n-e-d, Company, primarily toys and 
novelties. They go both ways, direct and throuch dealers. 
Peerless, P-e-e-r-l-e-s-5, Appliance Company, 
parts, hand viece items, trays, adjustable arms, rheostats, 
and equipment accessories. Direct and throurh dealer. 
Fmesco, Fe-m-e-8-c-0, equipment and sundry 
supplies. 
o. What type of equipment, sir? 


A Motors, engines, lab plates. Supplies, 
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they've pot hand pieces, hand piece parts, burs, diamonds. 


They will go direct and through a dealer. 

Hooker, H-o-o-k-e-r, Dental is a special 
company. Thev handle many items, patient's aprons, lead 
shields, a myriad of items. They are direct and throurh 
dealers. 

Tasevetave Dental Manufacturing Corpany, 
instruments and miscellaneous supplies. Direct and 
through a dealer. 

Strat ford-Cookson, C-o-o-k-s-o-n, Dental, 
basically plasters and investments, direct. 

Plastodeni, P-l-a-s-t-o-d-e-n-t, primarily 
stones, plasters and investments. Direct and throurch a 
dea.er. 

Elman, F-l-m-a-n, Incorporated, they make an 
electro-surge unit and electro-surge accessories, 

Q What are those units used for? 
A That's for surgery in the mouth where they 
rot to cut down tissue or treat tissue. Direct. 

Goliath, G-o-l-i-a-t-h, Hail, H-a-1-1l, 
Incorporated, primarily toys and novelties. Direct and 
throurh a dealer. 

Graham, G-r-a-h-a-m, Chemical, anesthetic 


and sundry supplies. Direct and through a dealer. 
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Vick, V-i-c-k, Chemical Company, solutions, 
medicinals, direct. 
Ceramco, C-e-r-a-m-c-o, gold and laboratory 
supplies. Direct. 
N.I.I. Industries, laboratory benches. Direct. 
Serma, S-e-r-m-a, the products escapes me at 
this time as to what they do. TI know the companv. J know 
thev sell direct. I believe they sell equipment iters. 
re) What type of equipment? 
A I believe they have their own unit and I be- 
lieve they have some other small equipment items, but T'm 
not 100 percent positive. 
Meditentia, M-e-d-i-t-e-n-t-i-a, that's 


uniforms, aprons, lead aprons. Direct. 


Implant, I-m-p-l-a-n-t, Research is a -pecialty 


company that has their own technique with rerard to 
implants that requires certain equipment and specialtv 
supplies. They sell direct. 

Professional Manufacturing Company -- I am 
going to have to get back to that. 

Cameron, C-a-m-e-r-o-n, Miller is an electro- 
surge unit. Thev sell direct. 

Ormont, O-r-m-o-n-t, Drug is a -- I don't know 


how to describe it. YI would call it an instrument that's 


273 e 
BLITZ-LORBER REPORTING CO. 
15 PARK ROW, N.Y. 10038 PHONE: 349-5790 


o ( ? & | J . 


a ee ee 


| 


Se 
— 


————————————— 


Sinrer $5 
used for anesthesia and they sell direct and throurh 
dealers. { 

uf 
Medical Gases is oxyren, nitrous oxide. 
They sell direct. 
Howmedica, H-o-w-m-e-d-i-c-a, is a large 


laboratory manufacturer of a very broad line of laboratory 


supplies and equipment that sells rect. 
Jectron, J-e-c-t-r-0-n, Val, V-a-1, Plast, 
Ch an. 
P-l-a-s-t, & Flexiplast, p-1-e-x-i-p-l-a-s-t, havelaboratory 


equipment, furnaces and treatment machines that are sold 


direct. 

0 A treatment machine is a piece of laboratory 
equipment? 

A Yes, That's where they take a denture or 


a finished denture and put it in the furnace or the treat- | 


ment machine to curve it and to harden it and whatever 
takes place in there under pressure. 

roll nor merars | 

obly N-o-b-1€ Metals is basically gold. 
And American Gold Company is basically gold. And they 
sell direct. 

Titan, T-i-t-a-n, Luxene, L-u-x-e-n-e, 
Meyerson, M-e-y-e-r-s-o-n,-Kenson, K-e-n-S-0-Nn, all 
handle teeth on a direct basis and Titan has items that 


he sells to dentists such as burs, diamonds and various 
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other sundry items. 

Dymon, D-y-m-o-n,-Fue, H-u-e, I believe, sells 
teeth direct. 

Scotch, S-c-o-t-c-h, Dental Corporation escapes | 
me at this morent. 

American Thermocraft, T-h-e-r-m-o0-c-r-a-f-t, 


laboratory equipment, which they sell direct. 


af 


Md 

Corning, C-o-r-en-i-n-g, they have eS acs 
they sell direct and also throurh dealers. 

Dedeco, N-e-d-e-c-o0, are wheels, discs,items 
used for grinding that are sold direct and through dealers.| 


e- AF3 


Foredom, F-o-r-d.s-m, lab engines and also 


enrines used by dentists and T believe they also make a 


lathe and some other specialty equipment items that 
they sell direct and through dentists. 

Nobilium, N-o-b-i-l-i-u-m, Products is 
laboratory supplies that they sell direct. 


Precision Pental is instruments that they sell 


Ticonium, T-i-c-o-n-i-u-m, is teeth that they 


sell direct. 


Repels, R-e-p-e-l-s, I can't sive you the 
backrpround on that at this time. 


Dental Instruments Company, instruments that 
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they sell direct to dentists. 

Jay Healy, H-e-a-l-y, stone, plaster and 
investments that they sell direct and they also sell to 
a dealer, 

Perfectone, P-e-r-f-e-c-t-o-n-e, Company makes 
some specialty items which thev sell to both dentists 
and laboratory. 

Lenco, L-e-n-c-o, Bunsen burners, torches, 
that they sell primarily to laboratories. 

Stalite, S-t-a-l-i-t-e, Incorporated. Thev 
make sundrv supplies and I believe they also have a2 number 
of small equipment items that they sell direct and to 
dealers. 

Vernon, V-e-r-n-o-n, Benshoff, B-e-n-s-h-o-f-f, 
is stones and plasters and investments that they sell 
direct. 

Knickerbocker, K-n-i-c-k-e-r-b-0-c-k-e-r, 
Plaster, stones, investments and plaster that are sold 
direct, 

Nu-Dent, N-u-D-e-n-t, makes laboratory supply 
items and some dental sundrv items that they sell direct 
and through dealers. 

Professional Fauipment Cabinets, dental cabi- 


netry that they sell direct. 
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MR, HARTZFLL: That is the end. 

THF WITNESS: That is the end. There 
are a few that I missed that I will have to refer 
to the papers that I have in the office to back 
them up. 

MR, SIPIGNANO: Can we take a five 
minute break? | 

(Short recess.) 

MR, SIRTGNANO: Mr. Hartzell, your 
witness. 


MR. HARTZY! L: No auestions. 


(Time noted: 3:00 p.m.) 
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CERTIFI CA TSE 


4 
STATE OF NEW YORK ) 
: SS 
OUNTY OF NEW YORK) 


BLITZ-LORBER REPORTING CO. 
bas 15 PARK ROW, N.Y. 10038 PHONE: 349-5790 


6 
7 | 
q 8 I, WILLIA” BLITZ, a Certified Shorthand 
7 9 Reporter and Notarv Public within and for the 
10 State of New York, do hereby certify: 
11 That ALRFRT Q SINGFR, the witness 
12 whose deposition is hereinbefore set forth, was 
; 13 duly sworn by me and that such deposition is a 
14 true record of the testimony given by such 
15 witness. 
16 I further certify that I am not related 
17 to any of the parties to this action hy blood | 
18 or marriage, and that T am in no way interested | 
19 in the outcome of this matter. | 
20 IN WITNESS WHFREOF, 7 have hereunto set 
a my hand this Jf dav of A7*'— el ROPER od 
| 
22 | 
@ 23 be bay. | 
des 24 | WILLIAM BLITZ,CCSR | 
25 
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TTP. OF OPERATION 


compared with 1963. In 1967, yards reporting 1 
percent or more of their total sales to home 
owners and the general public, provided that 
the sum of such sales plus sales to contractors 
and builders represented more than one nalt of 
their total business, were classified as retail. 
In the 1963 Census of Business a minimum of 
15 percent of sales to home owners and the 
general public, and the sum of such sales plus 
sales to contractors and builders equal to 50 
percent or more of the total business, were 
required to qualify as re tail 


EXPLANATION OF TERMS 


Establishments An establishment ts a single 


physical Jocation at which busmess 1 Con 
ducted. An establishment ts not rece sanily 
ents vaith Une compart y" of “enterprl a 
which f tot one or more establish 
ment ensuy of f fipures represent 

vit wy of reports for individual establish 
rye rather than yer pentane A separate 
report va obtained for each location wh re 


business was conducted, in luding, each loca 
tion of multiunit ongante tions. Fach report 
was tabulated in accordance with the physical 


location at which or from which the business 
wis conducted 
Where tw 


ta single location under a 


activities were carried on 


single 


» or more 


ownership, 


all activities generally were grouped together 
as a single est t hu ot and the entire € stab- 
shbment was cl fied on the t of its ma 
ior activety, wath all data for fod in that 
classification. Hoeever, | dtrere Gs 
snd separate ¢ my) yctivities (for wihuch dif 
ferent industry classification cates were ap 
propriate) were Condi ted under the same 
nersiup at 4a sinple to agtion, and where cor 
ns presembed by the Standard Industeal 
' ification | ) Manual? for recog 
© existence { more than one establishimne vt 
met separate ctablishment reports tor 
awh of the different a tivities were reported 
, the census 
Ihe “number of establishme its” shown in 
thas report is the number tn business at the 
end of the census year 
Sales Sales include merchandise sold and 


receipts from repairs and from other seevices 


not payment was f 
tions for 


fo customers whether of 
ceed in 1967. Sales are 
refunds and allowances 


net of dedut 
for merchandise re 


*Frecutive Office of the President, 
Budget, Standard Industral Classification 


Bureau of the 
Manual, 1967. 
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sales exciude 
“ved from cut 


turned by customers Total 
amounts other than those re 
tomers, such a5 mcom from investment 
rental of real est ste. etc. They include local 
sales taxes ant Federal exeise teres 


t 


Gx 


and State 


collected by the wh jlesale establish rent a 
rectly from Customers wind paid: direciny bY 
the wholesale establisthis.ent to a local, Sta", 
or Federal tax agen-4 Ga e&, iquor 

co, and other excise tases part by the manu 
fecturer and pa sed al to the wholes 


are also included 


Sales do not include xzholesale sales made 


by manylactusces, reta service establish- 
ments of other busin: s whose primary 
activity 15 other than 4! jlesale trade. They 


du, however, inciude fr pt 

the sale of merchar jis yt awholess 

service receipts retail oA ete ) byt 

ments prinanly eng ‘ Hho rhe 
Although the count of cotabhis? ent 

report repre emt t ‘ 

the end of the y« tt ! 

sales of all est t in. teste j 

tune during year, Sales st ae 

and brokers represent the va >f tt 

involved in the transactian rather tt 

missions received of Camings 


EXPLANATION OF CO%:01 ITY LINE TERMS 


Commodity tine data are esented this 
report for four of *! fy gjut types of 
operation which cor pt wholesale trade 
The four types presented are 
_Merchant wholesalers 
Manufacturers’ sales branches arc Sd 
offices 
Merchandise agent { rs 
Assernbiers of fart 
Sales of petroleurn bull stations and tert 
are not so analyzed { f ti une 
1967 Census of Bu 
Commodity Line Classifications T ts of 
questionnaires were usec f rating 
wholesale establishinent ectiun WIth 
the 1967 Census of Business 
a. Merchant wholes?! merchandise 
agents and brokers, 4 d ityle { fartr 
products -14 different : Appendix 


ey 
b. Manufacturers’ sale 
offices—11. different 


e 


branches ind sales 


ys. (See Append 


7-377 


PLAINTIFF 
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49 


A complete list of commodity line inquiries 
on forms used in enumerating the former is 
presented in appendix C, und a list of com 
modity lines or product tc! 
appears In appendix > 


ses on the loiter 


Coverage and Limitations of 
Respondents were 1 7 


the Data— 
ted to select (ram a 
printed fist) the martcctor 
thet applied te th 


momoadity bores 
Desiness aid to reset 
Sues analyws on + hhasts Of record ", 
mre mo records iy 
of the best possible 
was provided {.; 


hoaes that were not 


Wable, on the basis 

xunations. Spue@ 
( 
‘ 


NY Comer 


1 the census for 


Wholesale ce: 
“d to qroup 
CB 50A was { ote 


ho} aes 
é 5 ame 


stionnmares were 

nds of bust 
venicies, 

related trades; F 

CB SGE r N products and relat 

and CB-50f8 

fevated trades. Comy 


On a particular census f 


those generally han fled | 


the trade or + 

of business. Write-in enace with appropr 
INStFUCLIONS, was provuied on each of the 
forms for reporting additional lines of m 
ch andise (Sale S$ of products most important to 
@ trade or business tended to be overstated 
while minor items were understated’ There 
was a tendency to lump minor items in to 
miscellaneous classifications. No exact meas 
ure of this type of bias is available, but it is 
believed to be of a minor order. 


Due to tabulating techniques used, some 
differences may be noted between the sum of 
geographic division data for a particular con 
modity line and the total shown for the 
Classification at the U.S. level 


Presentation Rules-Due to the varying 
degrees of commodity coverage, to the sn 
number of establishments in some trades or 
geographic divisions, and to the danger ‘of 
disclosing individual information, the fo 
lowing general rules were adopted in pre 
Paring data for publication. 


Coverage—in most of the accompanying 
tables, data are usually limited to kinds of 
business in geographic divisions where cover 
age (sales reported by commodity lines) was 
70 percent or more. 


Minimum number of establishments—Data 
for a particular commodity line are withhe ld 
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where fewer than three establishments in the 
classification reported the parteular iter fer 
some cays, the dais tor the 
included im the ¢ 


n.ec 


withheld ty re 


feoatior Con 


Most of the ac 
@ stub and tour 
inciudes the con 
Cdlion wf 
modity 
items, 6 y : 5 eB sh 
ranged cé 
mess Or gfta 
roduct) cod 


either ¢ 


throungho 


sePcut 


“5 
rary 


reports 


EXPt 


Tab! 
al’ otf 
preset 
lines 

extra 
analysis 
sented s 
reported 

not reporting 


KIND-OF 


Wholesale trad 
of the 1967 ed 
covered in *} 
lishm 
aged in 
institut: 
fessional u 
negotiating 
for or seil 
or compar 
at wholcsa! 
exporters ar 

Establis! 
assigned a + 
accordance with tt 
edition of the SIC M 
in some instances a 
tion is required for 
available in the Sk 
of business have ber: 
SIC categories 

It should be noted that kind-of-business 
Classifications are not terchanrgeable with 


commodity classifications. Most businesses 


sell a number of kinds of commodities. The 
kind-of-business code assigned generally re- 
Mlects either the individual commodity or com 
mod.ty group viuch 1s the primary source of 
the establishment's receipts or some mixture 
of conimodities. which characterizes the estab 
lishment’s Gus the classification of 
establishments by kind cf business penerally 
does net make it possible to determine ¢ ither 


the number of estabiishments selling a par 


ticular commodity or the sales of that 


For example, the “Groceries and related 


pr “ts’ ssificat excludes establish 
Meats se'l ‘ + fucd if the sate of food ts 
not ' prmary source of receipts; moreover, 
even t estabdl ts are Classified as 
Groceries related f " some of 
the: receipts may ¢ ‘erived from the sale 
of nent 

An i t f the extent to which com 
1 re yidied by different kinds of 
busiré + ( within this report, 


Coimimeodity Line Seles, Series BC67-WS. 


Tt fata in this repert for a number of SIC 
roups have been subdiwided, making it neces 
savy to arr it > major group totals by 
30d: a) 
Descriptions of those kinds of business for 
which data are provided follow 
MOTC VEHICLES AND AUTOMOTIVE 
EQUIPMENT (SiC 501) 
Estabiish ntscr rly engaged in the whole 
sa! Strib f new and used passenger 
to s 27! other ' tor vehicles, auto 
; iccesscries, equipment for 
{4 paraces, and tires and 
mrme:cial venicles 
tomorics ud other 
tr 
tormotive estabhshments primanty engaged in 
St at ret ‘ wividual consumer for 
ers ! y limited number 
of new and use} passenger automobiles and 
trucks at w e are classified in Retail 
Trace ndustry 5511 
SIC 5012 is subdivided in some tables into— 


New and used automobiles, motorcycles i 


“Trucks and truck tractors-—road type.’ 


Automotive equipment (SIC 5013)—F stablish- 
ments primarily engaged in the wholesale dis 
tribution of new and used automotive parts and 
accessories, and filling station an 1 garave serv 
ce equipment Establistiments primarily en 
gared in the wholesule sale of tires and tubes 


14) 


are classified in ‘Tires and tube $s” (SIC 5 
SIC 5013 is subdivided in some tables into— 
Automotive parts, equipment (a:thout 
machine shop) 
Automotive parts, equipment (with ma- 
chine shop) 
Used autornotive parts and e juipment 


Petroleum products marketing equic nent 
Tires and Tubes (SIC 5014)—-Estaiti:ments 
primarily engeged in the who'e 4:5! ton 
of tires and tutes for pas 4 com 
mercial veicles 
DRUGS, CHEMICALS, ANC ALLIED F WoCUCTS 

Pay 
nts primarily ¢ > the 
distribut of gs. d propr 
druggist sundries and torletrie 
paints and varnishes in paste or powder forn 
or ready for use; c and alhed 
products not els ere class such a 
acids, ammonia, industrial and y chem 
cals, dyestuffs, industr salts, insecticides 
naval stores, piastics mater and tur 
pentine. Establistimenis pru rily enuaged in 
aistributing animunit fireworks at 
wholesale are clas ! s t and 
rtiny ds apart ¢ 99) 
Drugs, drug propricteries, and drug ists’ sun 
dries (SIC 5022)--t t f y 
engaged tt ‘ es ele t ' 
drus renriat , 
tovete Fat : i 
the esale a 
foc { i ‘ ‘ i iz 
0 nto 
eral-ti r fisti 
ed fre ' toilet 

es whole ers ¢ ‘ ‘ 4 

ty € Nie é t were 
t sified a ene t they rted 
su t ; t? es “Pivar 
' eut 5 t ' chem 
icals, t i bot j roprie 
tary products, toretries dius ts sun 


des,” and if anaual sales volume was 
$1 million or more 
Specialty-line drugs and tovetries 
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r . : 
ts “~,T . Se ust otis. 
a 


tor bar ) " uty narloes, 
"tb ts 
aks ML a - 
’ t and > 
t . tty ‘ 
H ‘ : i ts ihe 
por +)! : ) £4 
oe ‘ : 
‘ ral 
wit ' veh 
2 { ‘ . © yeh 
cics i { \ 
Com. " ' £ i comp rent ('IC 
508i). -!- af 
sol ’ ! r ma ; 
equip t ° 18 0 crs, and + 
mac? 4 vt e ~AAM ore eae 
service yipMme Nu, 2 founiand r é 
fixtu 
e , , 
Yn hince onde 
{2 nt and | 
ns bie 


Cam s's" nachinary and equip- 


ment Tic 292 -tstablis:ninen iarily en- 
Bee ! rar , erecavatag nia 
Cc e f vor shove 

ce ord vei =nce 

tra nor F t and ands 
Cc af ‘ ne ar ! yr’ at u };n the 
co ' nvinin lop air rdustries 


Es Ma's arily er red «6fa)=6the 
wi stribute f agricul! ra! machin- 
ery pment for use in the preparation 
anc nance of soil, the p!andag and 
har t crons, and o+her operations and 
pro f hg work ont ; and 
da: nachinery aad his in 
@ > t include f en- 
gage + on the distrbution oducts 
iv t ring machinery cl necus 


Inds: ‘cial miochinery and equipment (SIC 084) 
| » ments pr rr,! raged in market 
ithe tral 42 mesh such 
asin 4 fools s machin 
ery. ! vi ou rofim ance ry. indus 
trial te @ tract ccoept over-theroad 
; type.). printing mac. imer r4 machinery and 
equip nent for other manufacturing industries 
2 * 


Denial supr' 


Re: us ona 
Sur, ical, mec 


Ontic~! and o 
Other 
ples—-Tlhuis cle.- 


profescis 


ree ae Be ° , * cre 
‘ ns t 
‘ PS > 
‘ 
-* . 3 . ® - ots , 
oj in Sang tatet into— 
in lhunoiy Oa € ip 
CC; pep ale inde rial machire ad 
@jtaepy eet? 
Pt 4m var 
tees ’ 
i ‘i : 
t teers 3 . ‘ 
' ’ ma 
' ; 
' ’ 
am: pret 
' t ’ 
ine 5 
aT ' ’ 
hatustt chi 
wdustrial : (ee S5L5)-— : 
5 ' t! its { ; > 
rf ? 
aa 
f 
ard di 
C10 6055 is subdivi j e tite 
Genere! tine i 
Bech: ' ricw ; ' 
‘ 
We! we 
Other ind istec' ; This ¢ f 
tion inclece 
Caged Wi se ' ol 
materials or ? \ 
fied, such as r { 
ibrasives, mec! rt 
and cor mal ona i 
supplies, and tuotrial § zb > 
Professional ecu'pmicent and supr « 
£036)-—Fsta tsi f ' t 
the distreibut ot U 
an 1 ‘ usec ( r 
er \ ans, fur 
op! ents sfeocprut ‘ 
ofession -! 
SIC SOFS is sul tin some tables into— 


4s , 

$ i: $ 
wd ) piies 

A 
tn 

{ ) 
Y ogy } Suc 
con incthedes t Shich 


w ark 


~~ he a 


Tis abide anal 


4 ‘ 
- 
ae fe Sm mere PON: GAN Rad HOO Ue ee a +, — ~« «4 2 eae 
e~ t . 
N 
. ‘ : 
r) ‘ , 
‘ 
. 
a . 
4 > wae al ot awe “atte 2S 2e ‘afoea 2 te - ° > sae? cog 


ments | ‘ily enpages in selling specialty 
lines of professional equiiment and « ipphes 
not om ’ hove rend ‘ rion 
t ‘ ‘ ad | t es 
ho msteus ts 'y ent 

{ of! ecu 

meet. It ele 6 est ‘ 

; f nro‘. tery ‘ ' 

St ! ro cf whic F t 
Service estah! <hment equipment and suopntias 
(SIC 5087) ish “ 4 ated 
Mm Mei } nr . 
ber s‘« y oar < , a 
6 ust an enorers, up 
crers idertakers, and r ted service 

hman? 


subdivided in some tables into— 
Beauty and barber supplies 
Custedial supplies 


Laundry and dry cleaning supplies 


Other service establis:ment equinment 
and supntes—Th clest fication inctudes 
establishments primarily engaged in colling 
a specisity line of service establishment sup 
pies such 35 upholsterers’ sunplies, seam 
Stresses’ surplies, tailors’ supn for 
takers’ sup municipality sups id 
$'0e service equioment 7nd supplies. It also 
includes est>blishments se a ccinbina 
tion of service establishment s es, of 
which no one type predominated 


Transportation equipment, 
hicles (SIC £988)—f£stab 
ng rketing air, manne 
transportation equipment and suppties 
SIC 5088 is subdivided in some tables into— 
Aircraft, 
Marine machinery and 


Other 


except motor ve 


shments 


primarily 


ged inn and railroad 


eronautical eq id paris 


qusoment 


transrcortation cq 


classification inctuces establishments pri- 
marily engaged in selling equipment and 
supplies used in the operatioa, marntcnance 
and repair of railroads, street cars, bus 
tramways, aerial hoists, and horsedra 
vehicles 


METALS ANDO MINERALS, NOT ELSEWHERE 
CLASSIFIED (SIC 5091) 


engaged in 
4 


the 
coke; ferrous 


Establishments primari'y 
wholesale distribution of coal an 


and nonferrous metals (except precious 
metals, industry 5099, and scrap, industry 
5092); and miscellaneous nonmetalic minerals 


(except petroleum, industry ©2922) 


7 3"4 


Coal (part of SIC 


marily § Pa n tre wholes L 

of cer! and 2 Included ar , hments 
wine t v J 

Lee) e 

‘ aa] ‘ “2 q ‘ 

idetals service rs (mort of ° : 

» ’ 

{ " (s’ 
bar a S > nc 
produ ¢ r st struc 
shap pipe. t e 

This 7 SiC 50¢1 sub? ed in s¢ 
tables | 
Ferrous meta’s service certers 
Nonferrous metals service centers 


Metals sales offices (mar. cf SIC £9" )—Est 


lishment: i! it : rily ¢ 
Bared in sellin fe-re : 
and seryifin if . ' 
bars, rov's, < tines. plat » re snd 
products. r Ww 
shapes i al et 
This S } fins 

table i 

Ferrous met ° 

Nonferr metals 


PETROLEUM AND PETROLEUM PRODUCT 
(SIC §& 
Establishments orimari'y cr ‘in the who 
sale distributior f pet netroler 
product ing , ec 
The principal types of esict s inciud 
are petr { f « ti if r t 
whele liquefied r J Fost 
nals s + liquid prod i Urs 
sre wholes arleet ) and p 
aged peti § 5 
Petroleum bulk stations and term'nals (part of 
SIC 509?)-.-[stablishments prov & bulk ! 
quid sinrace facilities for petr products 
includine iiquetied petroleum ¢ and primer 


ily engeged in products at 
wholesale 
This part of SIC 5092 is subdivided in some 
tables into—- 
Gasoline, distillates, and residuals 


Liquefied petro'eum gas 


Other petio'teum and preducts establishments 
(part of SIC §997}—Establisiments witho:t 


. ae ne 


ite pre < * 


CRSA rr 
:? ‘ 


rs 


‘ 
‘ 


part cf 


Mies (part of SIC §039) 
? y engazed in the wio 
feeds, fertilizers 
seeds, and otner farm > 
tions. Es t 
grouped into f.ve ina; 
and precious stones (part Sifications as siiown b. 


ha r 


S primarily en- 
stribution of jewelry Merchant wie! 
nes and metals, cos- HY eeaped uF 
silverware, etc on the 
merche 
Art soods, and advertising specialties (pact o ers. | 
S!€ 5093)—Establishrrents primarily engag nents a 
wholesale distribution of art gosds, iduste 
gifts. novelties, ang similar 0- Salers, ex 
{ advertising novelties and specialties wholesalers, w 
erative warehou 
Other products (part of SIC 5099)—Establish and whclesale co 
ments primarily engaged in the wholesale dis Wholesale 
trilut.on of flowers, bulbs, amd plants; timber 
products, such as ties, logs, cordwood, wooden 
barreis. crates, Sawdust, and other forest prod 
ept lumber; saddlery and other 
S (except footwear, 
al yarns: n 


rercha 


general line of merchandise: and s 
eS not included elsewhere, such as 
nal and vegetable «ls, and crude 


wt of SIC 5099 is subdivided in some 


sts’ supplies 
xcept turnber) 
sing-——This classif 


wholesale estab 


and ssemoulers 


ure rrichie 


farm supplics and other ho 


Manufacturers’ sales i if4 und sales offices 


tenes (This cloese Hon 6S frequently as shinerts t } n 
hod with Dart 1 export house ' ' testy 

cis { with im; J es port houses.) ; end amine company them plonts 

Phonograph records and pre-recorded mines tor marketio 

tape fe. st: 


S 


5 at whole 
lishments warehouses selling 
Husical instruments aud sheet music. ferrous and nonferrous . .cta!s—mietuls service 
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f centers —are classified as merchant ‘ Export ‘pgents--Merchandise agents and 
salers (Aanufacturers’ brs ) 


brokers in the domestic sehet selling ne 
74 ° electri at opliances onen- buying for forcwn customers 
’ Luikie Clisssbe rt rch? whee 
salers. {er eles to howseheld con eanularturer pents knineal 6 
Summers: afd fuat users ora Classified in Ments IM tHe «I Marat ce fer 
ie hegies éd uum ' fy ams 
reta:! trade branches and 5 tee it ste , ‘ 
- e are my bases 
oa locé La | nd at ode ritive eftices cy 
. ere twhen SOparate ¢ wes jre | Sotfing avert vr eale establish 
= ’ n Plas t wn ely hy F ' - 
t vor F ‘ ran yd for s raSIS in the Stic tnirket. all or the m 
Otte ? © ; 
5 ty ‘ tat ents oifter por fe c ‘ t- 
in thot of new y @o no cary 
si ' i tas of _ Sime t : . - 
Peticteum botk stagens, topes 's [Pewsey fa / ” 
8 € % pre ‘ 
* t arhatir se aaa 
‘ a oe 
t 4 : ' ’ t r 
‘ ' ' = | 
bh<hmente utk 
pMrcteum «+ te . ud 
/ reiting tor . ¢ 
f it et one ' 
Ir e +5 Separate dat re erted 
for f . 
Fofiner-marketer bulk stat », terminals Oper 
oO " B 
Otiier bulk stations. ter ‘ 
> < 
Merchandise agents and brokers—Establich Cc ‘ { § prod f 
ments whose operators are in business for Lshmern net f § 
themselves and are primarily encayed in sell f s ' 
ing or buying goods for other luted her k t 
are such types of operations as auction com ’ 1 
panies ommission merchant export argent farm nr 
import avents, selling agents, anc erchandiss oe rg 
brokers Sales as shown in cersus blica ther ass t Teli 
tions f agents and brokers, represent the where } 
gross sales (or pure ase) ue of the goods 
in the tra tions negotiated SPECIAL J Tinysre 
Auction companies—-Wholesa's establish e a ‘ 
{ee Anenanil 730AC «; r merch ' 7 ; 
F ments or arily engaged in 5s nerchan 196? Ce he oht 4 
dise on an agency basrs by the aution method . 
y comouter t> ~ ‘ 
andise brokers——Wholesale estahtish for’ The j 
ments primarily ensared in selling of buyirre ati ‘ e € pres 4 
merchandise in the domestic market on a brok subject ) a f rc! 
erare ¢t Ss, but not receiving the goods on of re of 
consignment nan add 
‘ A ' 1 } OF Mmcivicteray C tS OF 
Commission merchants—Wholesale estab 
5 awn F ' t tiors 
lishments operating on the domestic market F eae 
receiving g5ods for sale on co iment ” = 
> basis rm ¢ rs ! 
Import acents—-Merchandise agents and well as + t nt type 2 
brokers in domestic market former of 1 od. sh 
chandise from or selling merchar directed to: ( 2 i 
eign firms of the Census, We Do. ¢ 
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Murdunit a 
and nuenber 


tthe 
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yf empto 
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yees for the pay perad 
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ee ee ce ee 


ee 
jf, STOCREOOM, AND OTHER INVENTORY SICHAGE SPACE cecemete 3 


han etuty Sudeurs 


ce TOTAL FLOUR srt -—--—e 


(ham of tenes ttre 


' 
vildongtie | be Mark pprepnate as 


30) Be www ete 


Soave vot prometpal building Mace the agg operate bos 


} 4 wplried wm iSe 6° 


ee 
UCKS, TRUCK TRATTOR> 

& HANDLING EQUIPMENT USED ZRATED. MIO Ps 

emBER 19467 


————————— TT 


(nerhead track 


4S Ot ee & 


4 


ne a 7y ATR CQO ENR, OR Prima —- 


Ad bores | Suembe t, eteret, cate, State, JAN a uates 


[| . . ‘a cucmwap L 
CERTIFICATION | 


[Thee top rt te ow sane end Conets the potent frome 


Tule 
| 
| 


Signature uf sathenrerd pe 


Si ELENA A ED NEE INI PES CLO AOS 


’ COMMODITY LINE CO 


sic 

business 
cote coce cose 
a : ‘ 
5082 $08200-3 (4210-1 

' 

' 
506200-3 (4211-9 

| 

' 
$08200-3 [4212-7 
508200-3 (4213-5 
$08200-3 (4214-3 
$08200-3 ro 0 
508200-3 (4216-8 

j 

| 
$06200-3 (4217-6 
508200-3 4218-4 
50£200-3 j42i9-2 

| 
soa3 $08300-1 4310-9 
$05 }00-1 (4311-7 
SOR300-1 4322-5 
$08300-1 4520-8 

' 

j 
$08300-1 (1521-6 
§$0a300-1 4) 130 
S08300-1 jc. -s 
$08300-1 4324-0 
$08300-1 4325-7 

| 

' 
508300-1 (4326-5 
$08300-1 [4327-3 

| 
5084 508410-8 M410-7 
4411-5 
4412-3 
$08420-7 , 4120-6 
$08120-7 [zine 
5$08420-7 4422-2 
$08420-7 \4423-0 
508420-7 lease-e 
$08420-7 4425-5 
5084 30-6 ly 130-5 

| 
$08430-6 1431-3 
$08430-6 4432-1 
508410-5 4440-4 
SOR440-5 441-2 
$08440-5 1442-0 
508140-5 4443-8 
508140-5 4434-6 
506440-5 4445-3 
508150-4 450-3 
508419020 4460-2 
308490-0 1470-1 
508190-0 (4171-9 
508490-0 172-7 
$08490-0 4173-5 
s08190-0 474-3 
508190-0 180-0 
508490-0 4481-8 
s0n490-0 4482-6 
$08490-0 Lanes 


Commodity line description 


MACHINERY, EQUIPMENT, AND SUPPLIES-Continued 


tenance equipment, supplies sot labor! 
eo. Crasler trectors end contractors oft- 
highway sheel tractors 


" 
cok mining, logging, road astn~- | 


b. Teo- and four-wheel self-propelled 
‘ scrapers, rear and bottae cump 
| trailers 
} c. Tractor sh« el loaderr 
4. Parte end attechwents for «, b, and ¢ } 
e. Power cranes, dragiines, shovels, enc 
| parts 
' f. Bitust ‘s otvers, pavers, and releted j 
equips | 
gc. Concrete sizers, pavers, and relatcd 
equipment 
h. Graders, rollers, off-highway trucks 
*, Other construction, wining, logging, | 
road Baintenance equipment ' 
Garden sachinery, equipacnt, supplies 
a. Power lewn mowers 
b. Other garden Bachinery, tools, equipment 
Fare, dairy sachivery, parts, equipment; 
| poultry equipment (including tractors) | 
a. Tractors, equipment fare 
b. Harvestiag sachisery, equipsent 
c Land preparation, planting, cultiveting 
machinery and parte 
4d. Deiry fare, barn equipment 
e. Irrigation equipment (sprinkler and 
other ) 
f. Light industrial equipwest 


| * Miscellaneous farm machinery, equipment 


Food pr 


essing sachinery equipsent 
| a. Dalyy, silk products machinery equipment 
b. Oth food processing sachinery 


equipment 
General purpose industrial sachisery and 
equipment 
a. Engines (including toternal combustion), 
turbines 
b. Compressors, pumps 
| c. Crushing, pulwerizing, screen'ng 
machinery and equipsent 
Fans, blowers (industrial equipment) 
Other general purpose industrial | 
| 
| 
} 


a. 
e. 
machinery 


Metalworking machinery, supplies 
except weldine 
a. New tachine tools-cutting, 
| shaping types 
! b. Mircellancous metalworking machinery, 


equipment 


equipment, 


forming and 


} accessories, 


Materials handling equipment 
a. Fork Jift trucks 
b. Industrial trucks (except fork lift), | 


tractors, trailers, ‘stackers, etc. | 


c. Cranes, derricks, hoists, winches 
ad. Elevators 
e. Other materials handling equipment ' 


O11 well, of} refining machinery cquipsent 


including receipts for inata. tion service 

Printing trades machinery, equipsent 

Other special industry machinery, eyuipeent } 
a. Paper industries sachinery | 

’ b. Textile industry machinery 

| €e Woodworking sachinery ! 
ad. Other special purpose aachinery, equip. : 

| Used or rebuilt machinery, equipment 

} a. Used construction, sinning, excavating 

| machinery, equipment 

| b. Used machine tools-cutting, forsing, 


| shaping 
Other used or rebuilt machinery. equip. 
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sic 


code 


—-—;—— 


soss 


S0a6 


$087 


Kind-of- 
business 
coe 


; 


398520-4 


508530-3 


508549-2 
0840-2 


50a540-2 
$08540-2 
|s0ss90-7 
js08ss0-7 


|so8s90-7 
|s08590-7 
'508590-7 
508590-7 
$08590-7 
|s08590-7 


508610-3 
506610-3 
508610-3 
508610-3 


508610-3 
S0Re70-2 
5086 20-2 
508620-2 
5$08620-2 
508630-1 


508640-0 
$08640-0 
$08640-0 
508640-0 


508690-5 


508690-5 


5087 10-1 
'508710-1 
! 

/508710-1 
508710-1 


ane 
$08710-1 


logr20~0 
{s08720-0 
| 


| 
|508720-0 


' 
508730-9 


| 


|s08730-9 
508730-9 
} 

8790-9 


5$08790-3 
508790-3 
508790-3 


8790-3 
08790-3 

8790-3 
08790-3 


8790-3 


4510-4 
4311-2 
4512-0 
| 4610-2 
| 


' 
'4710-0 
weg 


14712-6 
|4713-4 
14810-8 
' 4820-7 


4830-6 
| 4840-5 
4880-4 
| 4960-3 
|4n70-2 
1 4910-6 
| 

$110-2 
$1110 
1$112-8 
| S113-6 
ae 
| 120-1 
)$121-9 
$122-7 
$130-0 
5140-9 


5150-8 
5151-6 
$152-4 
$153-2 
| 


5160-7 


, 5170-6 


5210-0 
|$211-8 


! 
|s212-6 
5213-4 


}5214-2 
5215-9 


| 
|s220-9 
| 
| 5222-5 
} 
| 
| 
| 
} 


5230-8 


5231-6 
$23°:-4 
' 
|$233-2 
j 

5310-8 
5320-7 
$330-6 
} 

| 5340-5 
$350-4 
5351-2 
|$352-0 


|3353-8 
| 


DES AND DESCRIPTIONS-MERCHANT WHOLESALERS, MERCHANDISE AGENTS , 
AND BROKERS, AND ASSEMBLERS OF FARM PRODUCTS -Continued 


i. 

’ 

Commodity line deseriplion { 
J 


— 


SBearieg?, Power, trensetesion equipeecr! 

| a. Bell, roller bearinas 

| bB, Other power transmission equipment 
fittings ‘except plumbing, 


piadeneeses volves, 

} ofl marketive 

\Welding equipment, supplies (including gasses 

| a. Ges weldine supplies, equipeent 
(iecluding gasses 
Arc welding supplies, esuips: 

| ¢. Resistance welding sur *, eauipeent 

Reconditioned drums and barrei+ 

jPottiers supplice (bottles, we 

} equipment, etc. 

) Printing, duplicating inxs 

Abrasives, abrasive watertale 

Industrial leather, leather belting anc 

Mechanical rubber goods 

tRope, cordes twine ‘not wire 

Other iadustrial equipment, 


corks, 


pecking 


supplie 


jDental @ iipecct, supplies 


| a. Teetn 

| b. Dental gold 

c. Bauipment (chairs, x-rays, cadinets, 
ongines, etc. 

1 oe ry rerchandis¢ 


School equipment, 


supplies 


| es. Rauipeont (including furniture 
| b. Supplies 
Church equipeent, supplice 
iSurgicel, sedicel, hospital equiy ortho- 
podic appliancer 
\Ophthelmic p.-<tucts 
| a. Prescription sale 
b. Ophthal#tc merchandise sale 
c. Optical, ophthalmic instrus ts, equip- 
! Bent 
jSctenttfic instruments (except optical 
} ophthalmic laboratory equipn.« 
lother acientific, prefesstonal ipment 
| euppiics specify 
| 
|Beauty, barber shop cquipeent, supplies 
.. Bquipment (furniture, hydra chairs, 
dryers, etc. 
b. Spray-can products 
c. Mair care products | shampo tontce, 
| etc. 
| @, Wigs, seatches, toupes, hair pieces 
e. Sundries--curlers, pins, caps. © mle, 
} heir cloth, ete. 
iCustodiel (janitors) supplics 
| @. Machines and equipment ‘floor sweepers, 
polishers, vacuum, wall * rs. 
squeeges, etc. 
db. Cleaning chemicals, supplies cle ers 
waxes, seals, disinfectants 


senitizers, mops, etc. 


' 
Laundry, dry cleaning @4& hines as? 


ine 
drycleaning, drying, tinisning syuipaent 
supplics 
} a. Coin operated machine, equipaent 
; All ot'ur cercial laundry, dryclessivg 
| machines, quipment 

ce. Supplics (chem) ala, dcrycieaning fluids, 
| et 
\Upholsterers’ fabrics, supplies 


Municipality supplies, 


sipment 


Other service business equipacnt, supplies 
| (specify 
Mortictons’ goods, undertakers’ supplies 
Isnoe repair and rorole matorials 
a. Lesther, svle and heel 
b. Rubber and “other than leather” 
end heels 
c. Findings and me rehandise usu in soe 
repeir, resole 


7-399 


. Appendix E 


KIND-OF-BSINESS TITLES AND REPORTIN 


Listed below are wholesale titles and their corresponding reporting 
hes and sales offices. Requests for copies of ary Oo 


facturers’ sales branc 


classify establishments by kind of business, should be direc 


G-FORM NUMBERS 

form nurebers for murchant wholesalers and manu- 
i these forms, including the inquires use to 
ted to the Business Division, Bureau of the Census, Wasiurg- 


es ae 
form 


ton, D.C. 20233. 
Form Kin *-of-t siness title munoer 


’ Kind-of-business title nusaber 
me ~ Merchant Wholesalers 

MOTOR VEHICLES, AND AUTOMOTIVE 

EQUIPMENT 


Automobiles and other motor vehicles _--—- 
Automotive equipment -.-------.--------— CB-50A 
Tires and tubes ------------------------"" 


DRUGS, CHEMICALS, AND -« =D PRODUCTS 


PIECE GOODS, NOTIONS, AND APPAREL 


Piece goods (woven fabrics) .-------------- | 


Notions and other dry goods ---~----~-----= 
Men's and boys’ clothing and furnishings ~--- CB8-50C 


Women’s, children's, and infants’ clothing 
and accessories ----------------------~~ 
Footweee ~---<<------------ 2 =< 99 j 


GROCERIES AND RELATED PRODUCTS 


Frozen {000% ~-~-------------<- =” 
Dairy products ------------------------—~ 
Poultry and poultry products -------------- 
Confectionery -----------------------"——" CB-S0D 
Fish and seafoods ---------------------~~ 
Meats and meat products --.--------—----—~ 
Fresh fruits and vegetables --------------- 
Groceries and related products, n£.c. ------ 


FARM PRODUCTS—RAW MATERIALS 


— ee geenedabencrnennonne | 
rain T enane creme tennessee ote ean 
Livestock, except horses and mules ~------- C8-50E 
Farm products—raw materials, mec. ------- J 
ELECTRICAL GOODS 


Electrical apparatus and equipment, } 

wirit, supplies, and construction inaterials | og sor 
Electrica! appliances, television and radio sets 
Electronic parts and equipment ------------ 


HARDWARE; PLUMBING, HEATING 
EQUIPMENT, SUPPLIES 


Hardware .-~-------------- FR 
Plumbing and heating equipme vt and 

SUDDIIES eee pe 
Aip-conditoning and refrigers’ on 

equipment and supplies boaneomine J 
MACHINERY, SAUIPMENT, A’ D SUPPLIES 
Come cieh mocinnes and &, ee ae 
Cons*tuction 2-4 mining mac’ ‘ery and | 

equipnic Nt . as eae CB-5SO0H 
Industrial maciinery and equ. nent ..------ 
Industrial suppies ------- cinaenaure 
Farm machinery and equipme:t - ---------~ 
Professicnal equipment and Ss splies ------- 
Ser, ice establishment equipme it and 

Supplies EEE bein ere e CB-505 
Transportation equipment, except | 

motor vehicles .---------------9- 99009" 
METALS AND MINERALS, N.E.C. 
Coal . SF avd ceeneseneerer 
Metals service centers ------------------"~ CB-50K 
Metals sales offices -.-----------------——— 

Jct in, Sag SAR PIER pct 


—————— 


Merchant Wholesalers—Continued 


FETROLEUM AND PETROLEUM PRODUCTS 

Petroleum bulk stations and terminals ..--.- | cg.sor 
Other petroleum and products establishments | . 
SCRAP AND WASTE MATERIALS 

iron and steed scrap ---------------------- 

Waste materials ..---------------------"" } CB-SOM 


TOBACCO AND ITS PRODUCTS 


Tobacco and its products -~-------------- cB-0O 
BEER, WINE, AND DISTILLED ALCOHOLIC 
BEVERAGES 

Beer and .'e ------------------------"--—" i 

Wine anc distilled spirits ----------------- j C8400 
PAPER AND ITS PRODUCTS 

Printing and writing paper -----~-~-------— ) 
Industrial and personal service papers --~~ ~~ } CB-5S08 


Stationery, office supplies, and greeting cards | 


FURNITURE AND HOME FURNISHINGS 


Furniture (household, office) -------------- 
Home furnishings and floor coverings ------ CB-S0C 


LUMBER AND CONSTRUCTION MATERIALS 


Lumber and millwork ------- SIE aN) 
Construction materials ~----------------- | CB-ON 


WHOLESALE ESTABLISHMENTS, N.E.C. 
Amusement and sporting goods a eiae 
Books, periodicals, and newspapers 7 
Farm supplies -- { 
Jewelry, diamonds, and precious stones | 
Art goods and advertising Spe ialties 

Other products ---..------ 


Manufacturers’ Sales Branches and 
Sales Offices 
Food, tobacco, and kindred products 


Apoarel, textiles, t tile products = 
(except footwear! CB-51B 


CB-SIA 


Lumber, furniture (woud and mm tal), and 

wood products - CcB-5:C 
Paper, pubic au { mipdred pf TuCts ce.-sid 
Drugs, chemicais, petri eum, ¢ id 

allied products cB8-SiE 
Products of rubber, 7. 05, plastics. leather, 

ane stone . cB SIF 
Primary and fabricst+- ™"* als and 

metal producis : . CB-5!1G 
Commercial, indus*rat ma hinery, end 

equipment (except e! circ) cS-5it 
Eiectric and electron c €qu pment 

and supplies — . cB-sU 
Automotive, aircraft, marine, rail, and allied 

equipment ---- * . ; CB-SIK 
Professional instruments, photographic goods, 


sporting goods, jewelry, ‘and allhed products CH SiL 


7-411 


“IMAITY (OR FAMURE 10 BrroReT Out DATE "a 30 1088 ' ‘ t We 
shee Ua ereadtinann cw cicmmiere [tom 


1967 CENSUS OF BUSINESS 


PROFESSIONAL SERVICE FSTABLISHMENT ee 
TRANSPORTATION FARM.GARDEN MACHINERY 
LQUIPMENT AND RELATED TRADIS CB $02(3010) 


+ thle Now 


GENERAL INSTRUCTIONS 


winplete and return thes torme an the envehope prov tedt 
‘ \ ” ' we ' 
sour ine tabiishment and ' he riteor ena 
» tor eae h howe 
' ' A Nest ¢ ayes 
mein Abiaicwb Paiesk Gig Neca, t reer va ? 
1 ” ‘ ‘ bo 
¢ ante alt Bingen 
atv \ o ' ato be aver 
epeot wer the af eT on, th reeds o 
‘ , t Ot strech wet the free al wear 
whieh ane tides at least t he vt be 
UW beek hyutes ate med asailable. enter vour best estunates 
Wi unusus metanves shoukl couse on undue bunben i h 
due date vou b “ - aoe wette te the JeMlersan 
ville Consus Operations Other, Jeflerse iso 


1. NAME AND PHYSICAL LOCATION 2. EMPLOYER IDENTIFICATION NUMBER 


@ ts the sh the Laleet ttre hey which this 
eotablioshuveat isk ter the prublee Ma ee Hom the aetlewes babel 
' fiewt ‘ atest [nT 
Yes Noe 1B Nes" 6 te tterly Pederal Tas Return, Treasury borm 94l/ 
narae al he Label 
-——_---_----- 
bh. ts the address in the babel \e Nel wter th 
' avsinned BE 
' 1 ail achire t ablishment but mat rea . nis 
th * al phys ‘ e a 
: oe ative phe , . 3. LEGAL FORM OF ORGANIZATION OF COMPANY i» 


whe ates ‘ OPERATING THIS ESTABLISHMENT 


Neither af the above ug ao \ 
NOTE: If you marked bea tor 4 or treet 4 Hctesedual proprietor 
fot showa mn the lat ‘ ed le » | Pore 
marked bos 2. complete d and & behow 2 * vs bog 
0 2 Corporation (De met mark df any form at emperative assucnation 
« n infor BL) Corp tomeperatine asseetatien). cotptate ut moncwrpetate 
City, village ther plare 9) her Speed 


= a = T7ip’ con ‘4. PERIOD OPERATED IN 1967 


l = a. Was thi 
NOTE 1 bee atom eae w ob wi b hee ated sir se at the en 


WNOTE. Bore shinen wh were mact 
ducing Dew eniber d arena ‘ 


a“ ablishimemt ws 


Ye N b. How many 1967 ded 


nt 


| | » 
i ox Teneh acd ction elixe ; bee ‘ . | sisi omit ee 
broker ge bases few - wena ' 
droge ebvigocse . P ‘ wed ; 
Custom wm tude at © * pree sles ot b te any rete « ITAL SALES tot purchases) and j 
ere yuu may nen | . 1 et ' wd by yeu tor hee operating cecespts XX MA 
’ wees, bat de NOP uct eve te if anes -_—— s 
than eu rs | 
} ta, Did pone sett tone bone a andme 
Line bo Mark “Ves” ae MM beught) any merchandme on a coummn | a coe sho bases 1 Ves Neo x | 
sie basis te, foe the aw mt of others) im 1% Mark “No,” dl you dad not f . - ’ - | ies { 
| 
| Dothars | Cents 
Pine ¢ Genes selling ie purvhased value al business conducted fw the | + 
a ot ool “ je hae of 
a oe ! 
Line d- Commissions ot fecetwed in transactions ; Xo 
thers in 1467 te, the « me y fpanieatien i T r 
fee setiing on baevong ane reh for other | } 
| oh. Cammivseins ut beakers j 
epetated bow | ' 
© Peteeat of { ons.» wd for by geeuds prewduced by y » 


eperately aff 


Approasmate 


1 armuate 5 19 gene INT eales te each | present of 
' at F my «it Seat edinn 
wey , approuma Ver entages should std 1 | ibe 
” t cee. State and local governments | a Te anatiutional, om al, commerrial 
Pe} he form pore hasent | aml porate and State and 
} bem al goow ‘ ! um 
‘ . meharting the « wetes fT “a ” NPE ee 
hangers. ¢ LPO o har besteral aye bv teaste here oomty | } } 
wales muasle bey th hoes direct tot al age Sales te em | 
' toe ont . boot ' hl hevet ‘ 
panes & ' “re ) be os O | be, To the Pesleral powreneent ‘ 5 
writes other parts of this mquity according tu the classihe etow al the putehaser, t 
Pa SY 
‘ | 
es to retaskere of all types (retail chan ongone “ le. To evcadeee ~} 8 
+t ” ' nt pee } 
. t } 


tos cenale te homme consumers, © 


da. To ob ale otpameatons ; 


jone that normally purr hase tor resale at 


£9 whee buy for reeale to mmcheateval unet 


©. Te buwsehodd sonsuemene, svtivvduwal 


sees and tarmers : f : sj ¢ 


formers sod aehenias! woere (ime bed 


tine « alee tee bevree ted 


Dawe f- Inetude sates made fd ‘ ‘ 


- 
i 
i” 
8 


' 
« tore | } 
FASE Rene! La ee SD PO Be Pee | Lames aut ah OC should ade 5 oe ee | et = ee 
* f / 
293 ¢ 
% 
i * 


a 


PAYROU, OPERATING EXPENSES AND INVENTORIES 


Uesllere 


Total ANNEAL payeodl on tay 
bee torte abecdos t 


“ 


nearest invents 


CREDIT SALES, RECEIVABLES, ANO BAD DEBT LOSSES 


WAREHOUSE, STOCKROOM, AND OTHER INVENTORY STORAGE SPACE, DECEMBER 31, 1967 


Square feet 


Limes (1) and (2)- be 
aisles, elevator shafts. « 


space necuped by interior walls, permanent 


os, HeCeS ig and pring platlorme. et. " 


() TOTAL FLOOR space ——. [7 "4 


(Sam of bimes (1) and (2) | 


We wen 4 busting AND alee lease « 


Lime © ~ Mark the year o 


wed in which the warehouse jor proncipal bualdeng 
Ho more than one 


» Mark the appropriate bee 


10) Completed m 1906 67 19390 99 
2 Iwo) n 720 1 . 
3 mn) Ww J wie 
‘ eae) “ Prine to 1910 
$ hwy \ Pret te 190 
oC tems but age unknown 
11, TRUCKS, TRUCK TRACTORS, AND TRUCK TRAILERS 
f MBER 19 ' ta 
10. MATERIALS HANDLING EQUIPMENT USED, hts aaah entanapateg patty at ace 
MID-DECEMBER 1967 wrbict» held fur sele and any veh ased by thers 
3ox @ 10) None Merk ft ishment operated mone of the 
= peer dee titest hebew lsiwe 
we. Deed yoo ong eeniqement on this 1 | 
place of by weber 1 Yes x b, Nember and type af vehicles operated aud Devember [Mt 
é aia [ @s 44s 
' 2 A + ; t 
} Number af vehi lee 
Conveyor } | I “ . 
ae | —_ I Cade | Leased 
if | | Total Owned without 
Tewline hay | dian 
t Trucks, by body ¢ 4 | | 
2 racks, by body type > | 
i . - 4 
Overhead track | 1) Chesed top vans i 
| io } } 
: \? Open top vans, plattorm. stake, | | | 
Crane | of other open top trucks | 
} } } 
3) Pickup aed panel. ot 
Ble vate | | ether hight delivery trucks } 
on H } 
b the number of of the following used | 


i thes establishment. und December 1467 | Number 


4) Ober ower the oad tracks 


Trach tractor 
1) Tr 


and tracers 


wh tractors 


12. COMPANY AFFILIATION 


reas 


a. Mark this 


oe lwt * at mere th. pander the 
O veny « teaed at the ' Vex s 
boty 


Dene - 


fepptieon ot be 


Totals toe this Panglosee fete 


a 


i 
Line by Ut you or sone mpans ome the baste pr {the boobed ' he Mark the appropriate teow t a4 
which your mer . t lease space. mark the | t 
fest bow Hf at te However dd towne | | Oo We omn the budding 
4 part of the warehes « leases space, mark the third bos 
2 We lease the buikting 


as 


Lime @ — Keynort as crestit sales all « Perem fey 

nasbe tall at tome wl sale 

— 9 F Approumatels shat prevent of vour 

Payment was mart whee ; “ 

made on credit, please enter “None hon sere made on credit | é 

Undiars Cen 
Line b eet thee arene ferivesd trom the sale ad merchan | | " 
OF set vices ony tthe vear betore deducting reserves | bb notes rece able | 

for bad debt bosses Omit receivables sold to banks, factors, ete | 1 December J. isnt \\ za] 
if 

Line © - Report the eet | 

the. alter deducting Sadi 


} 


Tlie dasa Uh Pana s insis ti mittens el 2 a RA a AP 


caw CB-SOS Tarautwen a 


*" 1967 CENSUS OF BUSINESS niet Ti raiinhuowt Saar ee eee 


PROFESSIONAL SERVICE ESTABLISHMENT TRANSPORTATION 
FARM-GARDEN MACHINERY FQUIPMENT AND RELATED 
TRADES 


Continued 


14. TYPE OF OPERATION 
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UNITED STATES OF 


a 


-against- 


HEALTHCARE 


COMMONWEALTH OF 


COUNTY OF SUFFOL 


MICHAEL CYKER, 


Says: 


1. I am the President of the 


Healthcare 
in opposition 
in the 


junction 


acquisitions 


AMER 


P 


D 


MA 


K 


Corporation (' 


above-entitled action. 


RICT COURT 
OF NEW YORK 


ICA, 


laintiff, 


CORPORATION, 


efendant. 


SSACHUSETTS ) 


having 


Healthcar 


to the Government's 


summarized as follows: 


Name 


S$. 


("S. 


S. White Co. 


S. White") 


General 
Coe... FRC. 
Dental") 


M. A. 
Equipment & Supp 
Co. Inc. 
Sechter 

Co., time. 
(together 


Dental 
of New 


ly 


J 


"Sechter 


Acquisition 
__Date 


January 


Dental Supply 
("General 


May 


Sechter Dental 


and M. A. 
Supply 


ersey 
rah June 


Hebard Metro Dental 


Company 


Hebard Dental 
Inc. ("iiebard 


("Hebard Metro") 


Supply Co., 
Dental") 
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and make 
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preliminary 


I am familiar 


1969 


1969 


1969 


and which 


Locations 


Manhatta 


Br 
Bronx 


an 


oKiyn 


Janhattan 


Hackensack, 
Manhattan 


Syosset, 


North White 


Plains, 


due 


N. 


N 


I. 


¥. 


oJ 


. pa | 
iz “ 
| 
| ; | , 
{ 
“a5 } 
Description of Acquisitions . ' 
(A) S. S. White : 
2. The inventory and fixtures of the three S.S. 
White outlets in New York City were acquired by Healthcare in 
January 1969. S. S. White, with headquarters in Philadelphia, 
is one of the nation's largest manufacturers and wholesalers 
of dental supplies and equipment. S. S. White also has a chain 
of retail dental outlets. Pursuant to an antitrust consent decree, 
it was required to divest itself of retail outlets accounting 
for a fixed dollar amount of business. Among the least viable 
| retail outlets which S. S. White chose to sell.were the three 
New York outlets acquired by Healthcare. The Bronx and Brooklyn 
outlets were small "laboratory filling stations." The Manhatta 
outlet had 12,000 square feet of office anu stor: ge space and, 
although primarily selling to laboratories, also sold to dentists 
and institutional purchasers. At th me of acquisition by 
Healthcare, these three outlets had a total of 12 salesmen, 
including two trainees. Five of the salesmen were close tc 
retirement age. In 1968, sales at retail by the three $.S. 
White outlets in Metropolitan New York were $1,830,212.* 


The sales of these outlets had been in a steady decline for 


a years. 
3: Because the three outlets acquired had been part 
of a larger company and were under poor management, it was 
necessary for me to spend a substantial portion of my time, ut 


to two or three days per week, commencing in January 1969, in an 


effort to help improve the operations of these outlets. On 


*Throughout this affidavit the phrase “Metropolitan New York’ 
conforms to the geographic area referred to in the affidavit 
of David A. Ellis. 
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the basis £ this experience, I concluded that the S. S. White 
}outlets were particularly deficient in two respects. First, 
ees needed better management; second, they reguired a more 
leffective sales Organization, especially for sales to dentists. 
1 believed, however, that the laboratory business could be rade 


profitable. Despite changes subsequently made by Healthcare, 


© 
wu 


however, the 


re 
" 
7 
al 
ap) 
Y 


White outlets have been operating at 


ya loss since the time they were acquired. 
| 


In May 1969, Healthcare acquired General Dental. 


A prime reason for acauiring General Dental was to obtain manage- 


| mont talent and facilities to be used to help in improving the 
| operation of the former S. S. White outlets. General Dental 
In addition, it has warehouse space in Long Island City. I: 
|; 1968, General Dental's total sales at reta:1 in Metropolitan 
New York were $2,5%1,3ll. 
5. At the time of acquisition in 1969, General Dental 
|} was in poor financial condition. In June of 1960 it had been 
on the verge of bankruptcy, but had been able to continue 


functioning when a Creditors’ Committee was appointed to control 


the Company under a trust agreement and the debts of its 92 


creditors were frozen for a period of ten years. General 
Dental was unable to liquidate these obligations. In 1967 the 


creditors agreed to reduce their claims by half in order to 


permit General Dental to take advantage of a tax carry-forward 


i 

} 

} 

| has a single outlet located at 19 Union Square West in Manhattan 
} 

| 

| 

| 

| showed a small profit, most of which was requirel to meet 


a) but the trust arrangement continued. In 1968 the Company 


increased costs. In 1969, prior to the acguisition, General 


} 
| 
| 
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Dental was barely breaking even. The 1960 trust arrangement was 
—_~ to expire in 1970 and it was essential that some arrange- 
‘agaes be made to pay General Dental oblications or it would be 


}forced out of business. After the acquisition Healthcare 
advanced funds necessary to cover these obligations. 


6. The acquisition of General Dental provided Eealth- 


care with management of its New York dental supply 


~ 


| made it possible for this business to compete for sales tc 


dentists. As is explained below, the former S. S. Whit 
outlets are now devoted entirely to the laboratory business, 
| st ana 


| while the former General Dental facilities serve denti 
institutional purchasers. 


(Cc) Sechter 


7. Sechter was acquired by Healthcare in June 1969 
At the time of the acquisition Sechter leased 17,000 square fee: 
| of space in Hackensack, New Jersey, and the acquisition ga 
Healthcare an outlet located in that area. Sechter also main- 


|} tained a small "college store“ near the Columbia Dental School 
in Manhattan. 
8. In 1968 Sechter's total sales to dentists, dental 
| laboratories, schools and instititions in Metropolitan New 
York were $1,762,507. Of this amount, only some $10,000 t 
$15,000 was sold from the college store which has since been 
closed. 


Like S. S. White and General Dental, Sechter was 


| 2. 
: a Marginal company at the time its assets were purchased by 
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Healthcare in 1969, Although Sechter's sales were increasing 


its profits were sharply declining: 


Year Net 
Profits 
1965 $26,490 
1966 $23,913 
1967 $ 1,055 
1968 $ 2,822 
The decrease in profits was not due to excessive ficers’ 


Salaries; on the contrary, the scheduled salaries were modest, 
and, even at that, the officers found it necessary to loan the 
company up to 40% of their salaries. As a consequence, officers' 
loans to the company at the time of the acquisition exceeded 


$60,000 and kept the company going by financing the inventory. 


(D) Hebard Dental 

10. Hebard Dental was acquired by Healthcare in 
Novembe. 1969. At the time of acquisition Hebard Dental leased 
approximately 10,000 square feet of office and warsicuse s;act 
Yn North White Plains, New York. 

11. In 1968 Hebard Dental's retail sales in Metropolitan 
New York to dentists, dental laboratories, schools and institutions 
were $1,115,328. Of this volume, hebard Dental had sales in 
Westchester Gounty of $952,261.00 and in Rockland County of 
$111,092.00. Its sales within New York City totalled less than 


$50,000. 


(E) Hebard Metro 
12. Hebard Metro was also acquired by Healthcare in 


November 1969. At the time of acquisition it leased 16,500 


/ @ <> f 


ot 


s | 
| 
a | Square feet of office and storage space in Syosset, Long Island. 
| 
13. In 1968 Hebard Metre's total retail sales in 
Metropolitan New York to dentists, dental laboratories, schools 


ye instititions were $1,750,436. Most of these sales were 
to customers on Long Island but substantial sales were made also 
in other areas of Metropolitan New York. 


Ease of Entry 


base h Into 
| The Dental 1 


Soria Liat? 
14. Establishing a dental supply company involves 
_— factors: securing office and storage space, purcnasins 


jinventory, and hiring personnel. Meeting each of these reuu:re- 


ments 1s comparatively easy for a new entrant. 
| 15. Most of the sales and services performed 


dental supply company are done in the field; comparatively 11° 


al 


office and storage space is required. The space need 
particular characteristics and usually costs little. The 
used by the five companies acquired by Healthcare provices 


| good example: 


Company Floor Space Annual Rental Cost/Sc.Ft. 
S. S. White 12,000 sq. ft. $22,000 $1.83 
(Manhattan (upper floor of 
office building) 

General 12,000 sq. ft. $24,000 $2.00 
Dental (upper floor of 
(Manhattan) office building) 
Sechter 17,000 sq. ft. $18,000 $1.06 
(Hackensack) (ground floor) 
Hebard Dental 10,000 sq. ft. $12,000 $1.20 
(North White (ground floor) 
Plains) 
Hebard Metro 16,500 sq. ft. $36,000 $2.19 
(Syosset) (ground floor) 

a 
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16. One who desires to enter the dental supply business 
can begin with as small or as large an inventory as he chooses. 
Individual solicitors need do little more than fill a briefcase-- | 
or “carpetbag" as it is known in the trade--especially with fast { 
moving items such as paper products, x-ray film, impression 
material, silver alloys, and the like. Larger dental jobbers 
and dealers may stock a wider line of supplies. Mail-order 
houses generally advertise a broad range of items. (Just how 
broad a line can be seen from a typical catalogue, such as that 
attached hereto as Exhibit A). Manufacturers, Of course, will 
sell those items which they themselves produce, in many cases 
directly to the ultimate user. Each of these sellers of dental 
products and equipment--jobbers, dealer:, m il-order houses anc 
manufacturers--competes with each other and sells similar 
products to the same customers. As a consequence, the yellow 
pages of the 14970 telephone directories for the Metropolitan wew 
York Market list more than 225 different suppliers of dental 
supplies and equipment. 

17.. Of the personnel employed by a dental supply 
company, most are involved in clerical work, shipping, receiving 
and billing. Such employees do not require specialized training, 
and can be replaced or transferred with no more difficulty than 
comparable personnel in other businesses. Even those few 
employees, such as salesmen or servicemen, who require training 
and particularized knowledge, need no specialized education and 
are trained on the job like any other trainees. 

18. The fluid relationship between the purchasers 
and sellers of dental supplies and equipment also makes entry 
into the business relatively easy. Dentists, dental laboratories, 
and other purchasers have numerous sources of supply to which 


they can turn. In fact, every dentist uses several different 
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sources Of supply, including several dealers, and no dentis 

in my experience relies on a single supplier. The different 
types of sellers compete for the business of the same customers. 
A deaier would usually have hundreds of dentist customers alone, 
and some dealers have over a thousand dentist customers. Each 


dentist purchases a comparatively small amount from a particular 


Brepsier. The business is carried out primarily by individual 


solicitation or by mail solicitation; there are usually no 
supply contracts and each customer is able tc switch readily, 
from one supplier to another, or even to split single small 
Orders among several suppliers. Competition is therefore on a 
daily and individual basis. For example, Hebard Metro's curre: 
customer lists shows over 1400 customers. 

19. The way in which a successful dent 1 su ply 
company might come into existence is suggested by Hebard Metr« 
in Syosset. In 1965, 13 disgruntled employees left Guterman 
Dental Supply Company at 220 East 23rd Street in Manhattan. 
Nine of those employees, including five salez..en, o-ened a 
office in Plainview, Long Island, leasing 8,700 square feet of 
office and storage space and obtained a full line of dental 
Supplies and equipment. A cash investment of $100,000 was 
required to begin business, and although tiie co. any's securing 
of an inventory was facilitated by its affiliation with Hebard 
Dental, sucii inventory is readily obtainable upon meeting 
manufacturers' credit standards. Hebard Metro's initial sales 
were made primarily in Manhattan, Brooklyn ana Queens, with 
which the salesmen were most familiar, but sales in Nassau and 
Suffolk quickly expanded. Many dental supply houses have been 
started in a similar fashion by employees leaving their 


employer to start a business of their own. 
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A Preliminary Injunction Is Not Necessary ' 
___ And Would Severely Penalize Defendant | 


20. As a practical matter, no preliminary injunctive 


relief should be granted in this action because (a) the dental 
supply business is Such that Healthcare can comply with any 
divestiture order regardless of changes in Operations of ti 
acquired companies and (b) a preliminary injunction tying 
management's hands would Cause serious economic losses to several] 
of the corporations, and reduce rather than maintain their 
ability to compete, 

21. The case at bar involves no more than a loca] 
sales industry which requires little office Space, few assets, 
a minimal inventory and personnel who require no special 
educational qualifications and can be trained on the job. The 
Government Suggests in its Memorandum that if a preliminary 


injunction is not issued, divestiture will result in “complicated 


and ; lexing problems on tax matters and otherwise" and allege 
that “the unscrambling of assets as well as personnel will rais¢ 
extremely complicated problems." These broad general statements 


are not supported by any facts and are inconsistent with the 
nature of the dental Supply business. 

22. In order to put in context the changes that 
Healthcare plans to make in its New York dental Supply business, 
it is necessary to describe briefly the present status of the 
acyuired dealerships. The outlets acquired from Ss. S. White 
are now operated together with General Dental, under the name 


Rower Dental Supply Co. of New York, Inc. ("Rower"), (S. S. 


White permitted its name to be used only for a brief period after 


the acquisition of its New York Outlets). The cutlets acquired 
from S. S. White are now devoted entirely to servicing labora- 


tories, and the former General Dental outlet is devoted to 


diabetes a 6 ee 
‘ 
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servicing dentists and institutional purchasers. I am informed 
that all of the former S. S. White outlets are losing money. 
The Manhattan outlet is losing approximately $5,000 a month, 
the Bronx outlet is losing $1,500 to $2,000 a month, and tt 


Brooklyn outlet is losing $3,000 to $4,000 a month. These 


jlosses would be even greater were it not for Rower's providine 


| 


lotaintiebanive services for which -the former S. S. White out 


are not being charged. 
| 23. Altogether since Healthcare acquired the five 


dealerships it has contributed to their working capita 


eo 


approximately $1.75 million cash. Over $1 million was 
the combined White - General operation to keep it in 
This was done in conjunction with certain changes 
made, and to te made, to stop the losses and put the operat: 

on a profitable basis. It would be grossly unfair to bar suc 
changes pending trial and to prevent Healthcare from car: 

out necessary economies. 

24. One of the most important changes planned 1s the 
consolidation of the S. S. White and General Dental outlets. 
Subsequent to acquiring these outlets, Healthcare purchased 
a building on West 44th Street in Manhactan for t..c purpose cf 
moving the operations there. In my opinion, the only way to 
stem the current losses is to close the Bronx and Bro 
outlets and to combine the 42nd Street and Union Squaré 
operations under one roof. This consolidation would realize 
operational economies, including a more efficient use of adminis 
strative personnel. 

25. In addition, Healthcare has made a few transfers 
of personnel among the acquired companies and is col. idering a 


few other transfers. Final decisions have not been made on all 


-10- 


*Trey 


| 
| 
| 
| 


llof these companies and the salesmen with customers 


jjand accounting noture--and none of the changes impairs Health- 
care's ahi’ity to comply with a final order of divestiture. 


oe I cing these companies on a sounder operating basis, 


thereby ‘swore Surely retaining effective salesmen, 


ships acquired by Healthcare will be stronger economic entities 


if divestiture should be orderea after trial. 
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“Michael Cyker 


Sworn to before me this 
444 day of May, 1970. 


~~ Notary Public 


these matters but the general objective is to reduce costs . 1d 
achieve more efficient operations. The basic relationships 
is not 


affected by these changes--which are primarily of an administrative 
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f ; States v. Healthco, tn (Formerly } 

es &§ Healthcare Corporacion) /J0 Civ. 1312 - ‘ 

Hoya ©73 SS ' 

EXMICIT nt's Answer to Plaintiff's Interrogatory 37 ‘ 

U.S. DIST. CSIRT ‘ 

S.D. OF N, Y. 


interrogatory 


37. State the dollar volume of sales to dentists, dental 
laboratories, institutions and governmental agencies within the area 
comprising itew York City, Westchester, Rockland, Nassau and Cuffolk 
Counties in the State of ew York and Sergen, Essex, tiudsen, Passaic 
Union, Morris, Somerset and Middlesex Counties in the State of 
New Jerscy (providing approximations where exact figures are not 
available) by: 

a. S.S. White/New York in 1968 of; 
i. dental equipment; 
ii. dental sundries; 
iii. replacement parts for dental equipment; and 

iv. service and repair of dental equipment. 

b. General in 1968 and 1969 of: 
i. dental equipment; 

ii. dental sundries; 

iii. replacement parts for dental equipment; and 

iv. service and repair of dental equipment, 
ce. Rower/New York in 1969, 1970, 1971 and 1972 of: 

i. dental equipment; 


ii. dental sundries; 


iii. replacement parts for dental equipment; 


iv. service and repair of dental equipment; and 


n 


v. in 1971 and 1972 of all dental product 
d. Sechter in 1968, 1969, 1970, 1971 and 197? ctr: 
i. dental equipment; 
ii. dental sundries; 
fii. replacement parts for dental equipment; 
iv. service and repair of dental equipment; and 


v. in 1971 and 1972 of all dental products. 


308 e 


e. Hebard-Metro in 
i. dental equipment; 
ii. dental 


st. 
sundries; 


iii. replacement parts 


iv. service and repai 
v. in 1971 and 1972 
f£. Hebard Dental i; 1968, 
i. dental equipmenc: 
Si. dental sund es; 
-3 replace art 
iv Service and repai 
v. jin 1971 and 1972 
8. National Dental Supply 


i. dental equipment; 


ii. dental sundries; 


ir of dental equipment: 


1969, 1970, 1971 and 1972 of: 


for deatal equipmenc; 
r of dental equipment: and 


ot all dental products. 


1969, 1970, 1971 and 1972 or: 


for dental equipment: 
and 
of all dental products. 


Company of New York in 1968 o 


iii. replacement parts for dental equipment; 
iv. service and repair of dental equipment; and 
v. all dental products. 
Answer 
37. Defendant's financial records for the years 1968, 1969 

1970 do not break down the sales volume of the various types of 
products to each category of purchaser. The information for the 
years 1971 and 1972 is as follows: 

DFNTISTS 1971 1972 

Dental Equipment 683,437.53 949,749.22 

Dental Sundries 1,265,590.64 1,520,187.16 


Replacement Parts 
Service and Repair 


All Products 
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2,136 ,692.70 


89,758.55 79,117.52 


53,862.89 78 844.88 


2,658, 209.98 


e 


f. 


and 
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ROWER/NEW Y ul = continued 


LABORATO: LFS _ 1972 


Dental Equipment 18 105,817. 
Dental Sundries mb: 299,316. 
Replacement Pacts 5. 2¢ 835. 
Service and Repair 450.65 443, 
All Products 

INSTLTUT IONS 

Dental Equipment 

Dental Sundries 

Replacement Parts 

Service and Repair 
All Products 

(4) SECHTER 

DENTISTS 
Dental Uquipment 598,162. 

ental Sundries [, 955, 219. 

Replacement Parts 42,213, 
Service and Repair 47,674. 
All Products 835,130, 
LABORATORIES 
Dental Equipment 4,839. 14,698 .2 
Dental Sundries 100,304. 86 ,934.2 
Replacement Parts 590. 78. 
Service and Repair ed Bee 458 .0§ 
All Products 278,064. 296,102. 
Dental Equipment 147,871. 100,392. 
Dental Sundries 270,771. 370.851. 
Replacement Parts 2,715. 3,159. 
Service and Repair Zp eta 2,370. 


All Products 458,938. 522,592 


(e) HEBARD-MNETRO 


DENTISTS 1971 1972 


Dental Equipment 682,065.7: 811,391.93 
Dental Sundries 664,410.33 1,003,333.24 
Replacement Parts 56,028. 64,160.8 
Service and Repair 36,618.85 42,758.29 
&11-Products L, 618,015. 

LABORATOR “ES 

Dental Sundries 

Replacement art: 

Service and Repair 

All Products 

INSTLTUTIONS 

Dental Lquipment 

Dental Sundries 

Replacement Parts 

Service and Repair 

All Products 75,997. 

DENTISTS 

Dental Equipment 555,184. 

Dental Sundries 906 ,638. 

Replacement Parts 37,158. 

Service and Repair 36,593. 

All Products Rgoee .aaes 

LABORATORIES 

Dental Equipment woe « 

Dental Sundries 6,909. 

Replacement Parts 310. 

Service and Repair 124. 


All Products 14,608. 
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Dental Sundries 


Replacement Parts 


Service and Repair 


Alt Products 
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STANDAKD INDUSTRIAL CLASSIFICATION 


Group tndustry 


MACHINERY, EQUIPMENT, AND SUPPLIES—Continued 


No. No 
508 


DOSS 


50X86 


5087 


Industrial Supplies 


Eatablishments primarily eng: gel in marketing industrial supplies, 


ns abrasives and uuaterials, 


welding supplies: 
ings? imdustriah valves marek HEE ates | 


reconditioned barrels amd drums, 


Abrusives wholesale 

Marrels, new and reconditt mod—— 
wholesale 

Hearings  whelesale 

Belting. lose, and packing whole 
aale 

Hort — whelesale 

Mottles, ghiss or plistic  wholesnle 

otters’ supplies caps, bottles, 
ete. wholesale 

Keaex, crates te, other thaw 
paper wholesale 

Prushe®, inedlurteint Whotesale 

Cnus for froits aud vegetables 
whol wal 

Cordage WW halesale 

Ue trebastebal natal 
erode Whole 

Drums, new amd reconditioned 
wholesale 

tiankets Wholesale 

Ciba battles whotesale 

Cromimets — wheotesathe 

Hose, fdtustelal  bielenuile 

Pescbastetiad Che Gigges  wttelesiete 


Professional Equipment and Supplies 


~Estublishouients peinuirily eng 
cul devices and other equi 
chips, surgeons, veterinarians, of 


KroUpeS 


Architects’ equipment ntl stage 
piles — whotenate 

Chairs, dental wholesale 

Dental exspulprienad aid supptlern 
wholer Ne 

Pirnftloge Punt runieuts wholesale 

Engineers’ equipment ated stp 
piles wihedesnts 

Bugines, dental whetecate 

Honpttal eqeutprnent manned sapeypdless 
wholesale 

Laboratory equipment whytesnte 

Mexiical equipment and mapptler + 
Wholesale 

Ophitha tite goweete wholesale 

Crgetbead — prernete, ercepl cameras = 
wholesute 


Equipment and Supplies for 

KMstublishinents princeriiy eaguiged 
pvent aod supplies Cor barber shops 
cleaning plaints, uphelsterers, 
establishments 


ST 


Phitdeee ontiecgy eegeely 
feltes ow hieetecna be 

Peat y  qeerten acqpuelperteeaed dete rege 
pele We Breeberraa ber 

Car Wash eqlpawent and sepetlen 
Ws beerbesat ber 

Choten, byetenuble © bemuty ated hae 
rae) Ge 

Portets, beutty ob 

Biey ebectatiog pet 
setagepet terns we becebercat le 

Pindbnes, wloe cepate owl 

Juuttors nopplies  whebesate 


Whaeede ate 
eopeetparient ete 


lesate 
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such 


rope: anid cordace, and mechanical rabdaer gots; 
tuechanical power transimibssion supplies, including bear- 
metal containers; industrial leather ; and 


Indusicial sewing thread--whole- 


anhe 
Industelal wheels --whele abe 
Ink, printers’ wlhredesels 
Lapidary equipment: -wh Tesatler 
Leather beitiune, packtt wholexale 
MTL Stipplies Wholesale 
Packing, industrial- wholesale 
Pistons and valves -whelesale 
ower (ratsmilse ten wmpulpment, 


newchanical Ww ile 
sholeaak 


Kefractery aiater 

Kope. exeept wire trope -whel sale 

Hubier geads, mechanical — w hole- 
sale 

Seals, gaskets, apd pao king whole- 
wale 

Seale, mechanical: sale and rerv- 
lee wholesale 

Nprockets wholesale 

‘Yeatile printers’ supplies whole- 
wale 

Twine Wholesale 

Valves and fittings, except plumb 
ers wholenale 


aged in the wholesie distribution of mechani- 
ment asad by archilets, dentists, cngineers, physi- 


jometrists, ostoapritios, and other professional 


Optometrle equipment and Bp 
piles - wholesale 

Orthopedt equipment and sup: 
plies wholesale 

[hyxtcians’ equipment and Kup: 
plies wholesale 

Professionnt equipment and sup. 
ies Wholesale 

Heligious atipply Louse — whets sathe 

School mupply eases wWheolesate 

Seientitie lostruments — whe sate 

Surgical equipanvent and aupplies - 
whrertesnbe 

Veterimarions’ equipment and sup 
plies wholesale 

Xitay machines and tubes - whole- 


rvice Establishments 
in the Wholesale distribution of equip- 
bestuly peirlors, power lutiudries, dry 


vodertakers, and celited personal service 


Laundry equipment ood wupp tien 
whodenale 

Mourctletaus prwnls ws hiolemale 

Power Lautediey equ at mind stop 
plies wholesale 

Shee heels W faceders abe 

Show re iy toatertats «helenae 

Necler, nebreee ww helesale 

‘Vatlors’ ennppltess  witedeswebe 

Ladertahkers’ equtpment and sup 
plies wholesale 

Uipliel terers’ equipinent nub mip 
piles, exeept Cabectes w helesale 


er 


DX I 
e , 
. SUMMARY OF 
¢ 
: DENTAL EQUIPMENT PURCHASES 
VETERANS ADMINISTRATION HOSPITAL 
Dental Service Project No. 31-5691 
TOTAL DOLLAR VOLUME OF ALL 
EQUIPMENT PURCHASES $287,201.72 
Dollar Percentas 
Volune of Total — 
Volume Purchased directly 
from Manufacturer $248 ,278. 32 86% 
Volume Purchased from 
Vendors located 
beyend "Metropolitan 
New York" $204 ,680.70 71% 
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DENTAL 


Vendor 
Herman Miller* 
The Howell Co.* 


Supreme Equ 
Systems Corp. 
Eastman Kodak Co.* 
Lester A. Dine 

The Valtronics Corp.* 
Walter Dental Supply 
Co. 


Rower Dental 


Silverman's 


Rudolph Bass 


Litten Dental 
Products* 


Phillips Medical 
Systems * 


Litton Medical 
Products* 


Midwest American 
Dental* 


Lanier Business 
Products * 


Midwest American® 


Vacudent * 


Indicates manufacturers. 


AT\*ITAIT 
AL. 


TAM 


caArIT Dt" 
EQUIP ay 


Address 
Zeeland, Michigan 


St. Charles, Illinois 


Arlington, Va. 


New York, N.Y. 


a 


New Hyde Park, N. 
Bronx, N.Y. 

S. Hackensack, N.Jd. 
New York, N.Y. 


Philadelphia, Pa. 


Washington, D.C. 


New York, N.Y. 
Toledo, Ohio 


Arlington, Va. 


Long Island City, N.Y. 


Melrose Park, I1l. 


Washington, D.C. 
Melrose Park, Ill. 


Salt Lake City, Utah 


32le 
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48,128.77 
188.40 
5,990.00 


1,764.00 


10,421.30 


95.90 
1,553.00 
1,740.00 
1,183.68 
6 082.56 


460.60 
2,205.99 
4 075.50 


Dollar Amount 
Vendor Address _of Order 


Midwest American 


Dental* Melrose Park, Ill. 803.88 
Rower Dental Supply New York, N.Y. 794.88 
Rower Dental Supply New York, N.Y. 4 582.80 
Rower Dental Supply New York, N.Y. 3,310.00 
J. M. May Co. Bloomfield, Ct. 1,192.41 
Hannau tverkeeotie 
Co. * Buffalo, N.Y. 394.80 
Rower Dental Supply New York, N.Y. 110.00 
Pelton & Crane Co.* Charlotte, N.C. 45.00 
Walter Dental Supply S. Hackensack, N.J. 683.00 
Castle Co.* Rochester, N.Y. 778.00 
Whip-Mix Corp.#* Lovisville, Ky. 735.75 
Walter Dental ; 
Supply mn, S. Hackensack, N.J. 753.00 
Ace Scientific 
Supply Co. Linden, N.J. 800.00 
Rower Dental Supply New York, N.Y. 20.28 
Hannau Engineering 
Co.* Buffalo, N.Y. : 2,254.90 
Ray Foster Dental 
Supplies Lynwood, Cal. 28.00 
Dental Equip. 
Specialists New York, N.Y. © 176.55 
Rower Dental Supply New York, N.Y. 42.90 
Whip-Mix Corp.* Louisville, Ky. 666.38 
Doner Co. Anahein, Cal. 1,450.00 
& : 
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Dollar Amouns 
Vendor Address of Order 
Howmedica Inc.* Chicago, Ill. 1,449.90 
J.F.Jelenko & Co., 
Inc.* New Rochelle, N.Y. 1,069.50 
Rower Dental Supply New York, N.Y. 309.05 
Astramatics, Inc. Brooklyn, N.Y. 382.85 
Silverman's Philadelphia, Pa. 2,205.00 
Stryker Corp.* Kalamazoo, Mich. 2,499.14 
Cameron Miller 
Surgical Inst. Co,.* Chicago, Ill. 558.50 
Walter Dental Supply S. Hackensack, N.J. 44.00 
Pelton & Crane Co.* Charlotte, N.C. 756.00 
Duralab Equip. Co.* Brooklyn, N.Y. 1,783.00 
Rower Dental Supply New York, N.Y. | 2,296.25 
Hanau Engineering* Buffalo,. N.Y. 224.50 
Ehrenreich Photo 
Optical Garden City, N.Y. 886.90 
D. M. Carlick New York, N.Y. 272.38 
Bauch & Lomb* Rochester, N.Y. 1,042.26 
S.S.White Co.* Philadelohia, Pa. 227.50 
Bowen & Co.* Rockville, Md. 4,080.00 
Replacement Equipment 
Chayes Dental 
Instr. Co.* Danbury, Ct. 1,032.00 
Coastal Dynamics* Santa Monica, Cal. 63,723.43 
Dental-Tal-Ez 
Mfg. Co.* Des Moines, Iowa 22,757.09 
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& : Dollar Amcunt 


Vendor Address of Order 
Ritter Co.* Rochester, N.Y. 8,880. 
Midwest American* Melrose Park, Ill. 18,632.76 


Federal Prison 
Industries* Washington, D.C. 10,421. 


IBM* New York, N.Y. 820. 


Rower Dental Supply New York, N.Y. 4 582. 


Rower Dental Supply New York, N.Y. | 2,398.6! 


Coe Labs* Chicago, Ill. 19,326. 
Silverman's Philadelphia, . 2,205. 


Duralab Equip. 
Co.* Brooklyn, N.Y. 1,038. 


Rower Dental Supply New York, N.Y. 460. 
Eagie Supply New York, N.Y. 95. 
Bowen & Co.* ’ Rockville, Md. 4 080.09 


Total ¢ 287,201.72 


XCS OE PENTTSTS? PURCHASES OF DENTAL .SUPPLIES 
\2 DSALERS' SALES OF SUNDRY MERCHANDISE, 1961-72 
(1961 = 100) 


PURCHASES 
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7 DEALERS’ SALES 


OT ee Be OE ee Reemeere Dee pene euEEEeres ieee | ~) 
1962 1963 1964 1965 1966 1967 1968 1969 1970 1971 1972 ~~ 


American Sental 2.ssociation Surveys of Dental Practice and 
imerican Tental Trade Association Quarterly Sales Trend Reports. 


COMPARISON OF TRENDS IN DENTISTS' PURCHASES OF SUPPLIES 
VS. DEALERS' SALES 


PURCHASES 


SALES 


Sources: American Dental Association Surveys of Dental Practice and 


eaiiiathinaanane a Ameriesn Dental Trade Association Ouarterly Sales Trend Reports 


MOJROVIA, CALIPORNIA, WEDNESDAY, AUGUST 


1:15 O'CLOCK 


DUNDAS I. FLAHERTY 


was called 


purcuant to 


the Notary Public, 


iR. BIANCHI:, 


Q 


taken pursuant 
as to time and 


subnoenaed for 


record. 


\ 
! 
A 
: 
‘ 
4 
& 
9 
4 


A 


Q 


A 


California 91016. 


Q 


ss on behalf of the defendants 
Notice on file, heina first duly sworn by 
was examined and .estified as follows: 


EXAMINATION 


the record reflect this deposition is being 

to the Federal rules with subsequent agreement 
place that the witness appearance has been 
this deposition. 

Witness, would you state your name for the 
Dundas I. Flaherty. 

Where do you resids, sir? 
In Malibu, California. 

What {s your address there? 

3749 Malibu Vista Drive, Malibu, California 
there are you %xrrently emp loyed, sir? 


Unitek Corporation, 950 Royal Gaks Drive, Monrovi' 


What is your position with that firm? 


. 
i 


=) = 


A I am vice-president and treasurer of Unitek. -‘° - 
Q For how long have you held that office? 
A I have been treasurer for Unitek for three and a 


half years, and vice-president approximately a year and a 
half. 

Q Prior to your being the treasurer of the corpora- 
tion, what was your job title? 

MR. WHEAT: Is. that relevant? 
BY MR. BIANCHT: 

Q I just want to establish how long the witness has 
been with the company. 

_A I have been with Unitek two and a half years, and 
have done various financial work in various corporations. 
previously for six or seven years. 

Q Can you briefly describe the business of the 
Unitek Corporation? 

A Unitek's principal business is selling supplies 
and equipment of its manufacturer and similar items manufac- 
tured by others on a distributorship basis to the dental 
professions in the United States and throuchout the world. 

Q Sir, I show you a copy of what has been marked on 
the. front as the 1972 Annual Report of Unitek Corporation and 
ask-you if that is, in fact, tne '72 Annual Report. 

my Yes, it is. ‘ ei 


sages’ t. MR. BIANCHI: Would you mark this as an exhibit as 
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oe 


an exhibit as Plaherty Deposition Exhibit No. 1 for idantifi-, 


cation, please. ' 


(The abova-referred to document 
was marked Flaherty Rxhibit No. 
ji fer identific: tion.) 


BY MR. BIANCHI: 


Q ‘Sir, could you deseribe for me the manner in which 


generally the products in yeur company are distributed?.. 


A In the United States, we mark it direct; that is 


to say, we undertake’ to sell diractly to the ultimate 


customer without tntervening sales or dealers. 


Approximately one-third of our sales to dentists, 


dental laboratories, OF orthodontists are what we call “written 


sales," that is, salesmen in person with the customer writes 


the or@er ard the galesman then sencs it in or calls it in, 


The other two-thirds of our Gales are received 


directly fron customers without assistance fro the salesmen. 


nenerally, those orders are reorders. Yost often they are 


sent by meil, sometimes they are called in. 


D tow, on the inside Lack cover of the 1572 Annual 


L aon't 


Report, you have ‘a list of sales representatives, 


nean to cet specific, but does that represent today. the 


location of your sales representatives? 


A Yes. Note there are tiree colums on this page. 


On: eclumn refers to Cur headquarters and our eubvidiary 


headquarters: 


-*e* 2 “Yee 


9) 


| 
| 
The. middle column on the page refers to Qournir i 74 
' 
Professional Products Division, which accounts for approxi- 


mately 85 percent .of our total sales. 


The xichtermost column refers to the Equipment 
Division, which_accounts for approximately 15 percent of ae 
total sales. 

I don't think we are concerned here with the 
Equipment Division in that its sales are primarily to indus- . 
trial customers, chiefly in the electronics business, firms 
like Texas Instruments, National Semi-Conductor, and so on. 

In the middle column are the regional office and 
sales representative locations for our sales to dentists, 
dental laboratories, and orthodontists. 

Q Do you publish a catalog which would describe the 

products which you sell to dentists, dental lsboratories and 


orthodontists? 


A We publish certaiv. catalogs. The two most importent 


catalocs are our Orthodontic Catalog and our Seneral Catalog. 
We have small special cataloucs as far as, for example, Our 
light wire literature made up for a segment of our dentists 
using the light wire technique. 
Yhe two catalogs I Aave mentioned are our main 4} 
catalogs. 
Q vo you distribute catalogs of dental supplies to 


Ggattete? I am not talking about orthodontists, but dentists, 


’ ’ 
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the general practice of denistry. Do you distribute catalogs 
to that class of customers? 
A Yes, we do. 
, (@) Do you distribute that catalog to dentists 
throughout the country? , 
A Yes, we do. 
Q Specifically, do you @istribute that catalog.to 
the dentists in the New York area? 
A Yes, we do. 
MR. BIANCHI: For the purposes of our discussion, 
I think we should define “Now York area" in terms of the case cans 
as Manhattan, Long Island, the Northern counties above New 
York City around to the White Plains area and Northern liew 
Jersey is sufficient. 
MR. LURBLINSKI: Yes. a act ' 
BY MR. BIANCHTI: 
.@) Do I understand that you distribute your products 
in two wavs? You send cataloas to dentists in various areas 
around the country, end is this true of New York? 
Send catalogs to come dentists who phone in orders? 
A Well, we sell to dentists by a variety of means. 
Our’ men call on dentists in their office either by appointment 
or without appointment. a neg Pay : . 
toi) - bee They may in the course of such a call leave a@-< | 


catalog. We mail catalogs to selected dentists throughout the 


33l e byte ty Be 
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nation, including New York. 

Typically, we will select them as new qraduates 
Startiny up a practice. We work especially hard with dental 
students while dental students. we qive away catalogs to 
dental students before they graduate and try to write them al 
good order before they start up their practice. : 

Q Was there a point in time before which the jnitek 
Corporation did not sell dental supplies to dentists in the 
general practice of denistry? 

A Quite some time ago. Our sales to dentists were i 
limited to small volumes of hichly specialized products, such 
as stainless steel crowns space maintainers. 

Q At what point in time, to the best of your 
recollection, or to the best of your knowledde, did the Unitek 
Corporation expand from the snecialized lines we have been 
talking about to general dentists’ supplies? 

A We expanded into general dental supplies by the 
eeatetoe of certain products through our line. We acquired 
a business with Japanese sources in 1967 or 1963. 

The volumes were then and still are quite small. 
However, we did procure certain Unitek items from the same 
sources that this purchased ovaration utilized. 

We added those products in Japan in 1970. We added 
our impression material, silicone based, imperted from Germany 


in 1969. REE: TF 2B 
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We added certain porcelain materials about 1970. 


TYhose are also imported from Germany. eases 
nH ES 


We added salesmen to call on general dentists in 
cuantities worth mentioning about 1967 oF 1968. 
Q How many sales representatives in the Unitek 
Corporation operate in the New York area in connection with 
general dental supplies to dentists, dental laboratories, 


and orthodontists in the New York marketing area? 


A By “marketing area" you mean metropolitan area? 

Q Right, that you described earlier. = 
A Two or three. : 
Q If a dentist wants to place an order aside fron ! 


using one of your salcs representatives, how does he go about 
that? ‘Tne New York dentist? 

I He can send in the form in a post-paid envelope. 
He can also call up the office in ‘New Versev, which has & 
man at that number, a% well as a ‘ow Jersey number. 

He can call the sales representative, and he can 
call us. 
° 

Q In your New Jersey office, how many people do you i 

employ there? 


A Pull time in the office, well, really three. The 
regional manager works there and a secretary and an assistant 


work there. k ; ‘ 


pa ocRe RP they take phone orders? 
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A The secretary does, ye%- 

Q Approximately how many distribution voints do you 
have? 

A We warehouse centrally in the United States. We 


have for the purposes of our discussion one warehouse and 


distribution operation in America, and that is right here. 


.@) In Monrovia, California? 
1a) If a dentist in New York placed an order for 


dental supplies, I take it those would be shipped from 
‘Monrovia? 


A Riqht. We have a small equipment operation in 


rort Worth where something like one percent of our sales might 


come from. That's just @ guess. 


Q On an average ~~ I am speaking qenerally now -~ fror: 


the time an order is placed, assumina a doctor phones in an 
order, how long would it take him to receive shipment of 
dental material that he ordered? 
A Tvpically, two, three, four days from tne time we 
* 
get the phone call. 
QO Do you have any facilities for extending credit 


to dantal customers? 


A We extend credit zbundantly. 


Q Are you aware of the prices at which dental dealers 


with distribution depots in New York sell their dental supplies 
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in the New York area? 
A Franklv, no, I am not. T think our marketing people 
are on vroéucts where ve compete with dealers. 
Q Do vou have a volicy in terms of -- do you have 
anvthine to do vith pricinya of vour products? 
First let me ask you that. 
A Yes, I am chakarciin of our Price Committee. 
9 Do you have a policy in any general way with | 
regard to the price at which a product will be sold in the 
New York marketing area? 
A We have a natienal policy. We try to carry premium 
»wrocucts, premium in the sense of quality, efficacy, service, 
packagina, reputation, and we try to price accordingly with 
the premium nrice. 
Ye will not price ont of reach of the competition 


so that we are aqettinga away ther. 


a) Yould this be a fair statement to make: that you 
are not a aiscount mail order business? i 
A Yes, that's accurate. 
‘J 
o Jo vou have an idea as to what the sz es of 
ye 


dental suneries, including orthedontic items, are in the 


MR, LUBLINSKI: Objection. 


- . 


MR. BIANCHT: dre you objecting to the. form of that, 


( question? 
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MR. LUBLINSKI: Yes. 
BY MR. BIANCHTI: 

Q Do you keep records in any way that would -- does 
vour company keep any records in any way that would allow 
you to determine what the sales of your company ina wR 
regard to ts orthodontic and dental supplies are in the 
State of New York? 

A Yes, we would know what all our sales of all dental 
products are in the State of New York in dollars. 

Q Could you give me that figure for 1972? 

A Yes. Our total dollar sales in the State of Hew 
York for the year 1972 were $962,236.00. There are primarily 
to orthodontists. 

@ Do you have the ability from your records to break 
down the figures and seqregate out Cental supplies other than 
erthodontal for the State of New vor“ for 1972? 

A Not for the “tate of tiew York. We can do 
Sationally. 

So far as I know, the breakdown is probably 
reasonably close‘for any narketing area you want to pick. 

me) Could you give ne the figure nationally for 1972? 

A I will try. 

¥R, BIANCHI: The witness is again referring to ~~ 
up. WHEAT: This yould be our classification. We 


don't know what your definition is you are working from. 
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BY MR, BIANCHT: "abe | 
(@) Okay. We will ask a cuestion about that. : 
A The year 1972 approxiratelv 26 vercent of our 


total sales to dentists, dental laboratories and orthodontists 
were to dental laboratories and dentists. 
That is, roughly 74 percent of the total sales 
mentioned above were to orthodontists. 
Q Has that vercentane figure chanted fron the 
previous year from 1971? 
A Yes. The comparable fiqure for 1972 was between 
18 and 19 percent. , 
Q Now, for the year 1970, could you aive me that 
same fiqure? 
MR, LUBLINSKI: Could we qo off the record a 
moment? 3 


(Discussion off the record.) 


BY “R. BIANCHT: 


9 Om the record. j 
A What was the conmmarable nercentande for 1970? We 
‘ 
have aiven you percentages for '7l and ‘72. A comparable 


percentace for 1970 was 17 percent. 


) Do you nave any projecticas of that percentacc for | 

the year 1973? Eas nee | 
A No, we don't. . | 

0 As treasurer of the corporation, do you have any 
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ap | feel for whether that figure may be increasing or decreasing? 
That percentage? , ct 
| A It might increase a little bit. 
| Q Now, could we determine from the catalogs of your 
company which products would be identified as general dental , 
supplies, and which products would be identified as ortho- 
dontists? 
A This is our general dental cataloa. 
MR, BIANCHI: Could we mark that deposition Exhibit 
Flaherty No. 2 for identification? 
(The above-referred to document 
was marked Flaherty Exhibit No. 
2 for identification.) 
BY MR. BIANCHI: 

Q Those products would be the products which would 
relate to the percentage figures you have aiven me for 1971, 
‘72? 

A Essentially, yes. There are certain orthodontic 
items in this catalog which would not be included in the 
percentage figures I gave you. 

priefly, the categories in the catalog are } 


retainer components, Orthoscan, intra-oral Camera, elastics, 


welding and soldering equipment, cement and enamel etching 


gel,. and a few other items would be considered ‘as orthodontic, 
( 
ca ” | not as dental. and dental Laboratory products in the figures | 


I gave you. | 


a 
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Our primary dental :roducts are: temporary 
crowns, both stainless steel and polycarbonate, and anodized 
aluminum temporary crowns. 

Q Do your records reflect sales fiqures for dental 
supplies, aeneral dental supplies, in the New York marketina 
area we have defined earlier, as opposed to the entire State 
of New York? 

A No. 

QO Does the Unitek Corporation bid directly on any 
qovernment hospital, military, or institutional contracts in 
the New York marketing area? 

A Yes. 

0 Has there been occasion which Unitek Corporation 
has been the successful bidder on ary of those bids? 

A I think so. I den't know for a fact. TI do know 
that we supply certain heenvitals, schools, and clinics in 
New York. 

That is not a najor vortion of our business. 
@) Did you supply them with ceneral dental supplies? 


A with qeneral dental supplies to the extent we 


od 


carry then. 


e) Hag there been a marketing effort in the Unitek 
Corporation to expand its sales of aeneral de®tal supplies 
to dentists and laboratories in the New York marketing 


’ 


area? 
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Yes. 


Q Have those cfforts been successful? 
A Reasonably so, ycS- 
Q who do you identify as your competition in the 


New York marketing areca OF in the area with reqard to sales 


of dental products? 


A we consider our competition in New York in ‘the 


general dental and dental laboratory products lines as being 


both manufacturers of dental sup rlies and equipment and the 


dealers that buy and resale dental supplies and equipment. “ 


1) Are there any particular Gisabilities in your 


efforts to compete with these people that you define as your 


vompetition that you recoanize that Unitek has? 


A Yes. he outstandina disability we suffer in 


competing with dealers is that we cannot afford the same 


intensive deqree of personal sellina that the dceder realizes 


to maintain his business. 


© Has that disability impeded your ability to expand 
ea get : 


in any significant way in that marketing area? 


A Yes, it's certainly slowed us down there and j 


elsewhere. 
: pias 0 without reaard to whether it slowed vou down, you 


“have been able to make inroads into that market? 


ie A Yes, we have. 


~ Q And you have been able to expand your business in 


ij 
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17 
that market? 
A Yes. 
“MR, BIANCHI: I have no further questions. 
EXAMINATION i 
BY MR. LUBLINSKI: 
Q “Mr. Flaherty, do you have comparable records 


available to reflect the percentage breakdowns of sales of 
general dental supplies as opposed to the specialized ortho- 
dontic supplies prior to 1970? 

A Yes, on a national basis. 

Q The same percentage figures comparable to the 


ones you geve before for 1969 and 196&? 


A T think so. I gave you 1970, ‘71, and ‘72? 
Q Yes. 
A I have to get another book. 


(Off the record.) 

THE WITNESS: The comparable percentage for 1969 
was 19.9 »ercent. For 1968 it was 13 to 19 percent. 

*. ° : 

Please note that I am not incl jing -in these 
figures or the ones T gave you previously sales of the small 
mail ordur price-oriented subsidiary that we acquired in 
L9FE. id 

“ 


It does sell general dental products on 4 price 


competitive or discount basis. These sales in the aggregate 
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are ondteuilin: 
BY MR. LUBLINSKI: 

: Q Mr. @laherty, would your records reflect dollar 
Sales in the same New York area for 1969 and 1968? Again, 
I take it you don't have the comparable breakdown for the 
metropolitan New York area, but for New York State? 

A I can try to qet those ficures. I think we have 
the records. I will qet them from another room. 


I. gave you 1972? 


Q That was the entire “State of New York. 

A Right. A comparable ficqure in 1971? 

Q We are primarily interested in 1968, '69, and '70. 
A Let me qet the other book. 


(Off the record.) 
THE WITNESS: Our total sales to dentists, dental 
laboratories, and orthodontists in the State of New Yor: 


~-s 


1971 was $856,382.00. 
The sare fiqure for 1970 wag */97,335.09. 
Yor 1969 it was $580,225.00. 
Then hi 1968 it was $567,251.99. Does that answer 
your question? 
BY MR. LUBLINSKI: 
Q Yess Mr. Flaherty, isn't it true that Unitek his- 


torically even to this date is primari ty encaged in orthodontic 


supplies? 
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A That's right. ! 
Q And in that respect it distributes directly to 


the ultimate consumers? 


A Yes, that's right. 

Q Is it true that Rocky Mountain and Ormco are your 
principal competitors ir -.e sale of orthodontic supplies? 

A fee. fF) SL Uds 

Q And :3.:v 8 » distribute their supplies in a 


Similar manr 

A :- Yes,.tr.:; do. 

Q and this 1s true for yourself and for those firms 
in the New York area? 

A So far as I know. I think Rocky Mountain may sell 
some crowns to dealers, ‘ut the answer is 99 percent true 
that we, Rocky Mountain and Ormco sell substtntially all 
that we market in New York and throughout America direct. 

By "direct" I mean we sell to dentists, dental 


laboratories and orthodontists without sellina -o intervening 


“SORA “Sani ae hy 5 j Ti+, aS Si Ra , 


Q Isn't it true that metropolitan New York dental --+-—~ ) 
{aw ‘é 
dealers don't handle orthodontic supplies? 
A yer, what you said is true. There are certain 


things orthodontists use that all dentists use. 
They use plaster; they use kleenex; and they use 


appointment books. 


4 . 
sida, Sy ab Fs {. 


1 
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Q We are speaking about specialized products that 
you manufacture for orthodontists. With respect to those 
products, dental dealers do not handle such products, and 
could not compete with you or your princinal competitors? 

A That's correct. And the reason why is we won't 
sell to them. 

MR. LUBLINSKI: That's all. 

MN. BIANCHI: I have no further questions. 

You have the right to read the transcript and to 
gign it and correct it for spelling or context ecrrors in the 
testimony, and we will send you the oriqinal and you can 
Sign it, look it over, and then return it back to us. 


I think that’s all. Any notary. 


344 @ 


oe 


. “ MR. BIANCHI: Let the record reflect that this 


deposition is being taken under the Federal kules, pursuant t 


Notice. 


JOSEPU A. WOLKING 


produced as a witness on behalf of the defendant, after having 


been first duly sworn, testifies on his oath as follows: 


“wy 
BY 


WJ. 


DIRECT EXAMINATION 
MR. BIANCHI: 
lr. Witness, would you state your name, please? 
Joseph A. Wolking. 

MR. SIRIGNANO: We are working under the New York 
standard stipulations in this case, so I am willing to make 
those an@ we vill reserve objections until the end of the 
aeposition. 

MR. BLANCEI: I would think in this case we would 
vant signature. 


MR. SIRIGNANO: Okay. 


(3y “xr. Bianchi) wr. Wolking, woula you briefly describe 


your educational background? 
, and 


College, Fordham University,/University of Minnesota, degree 


in speech, minor in journalism. 
What is your job today? 
I am presently the publisher of the Dental Division of 


Petroleum Publishing Company. This involves serving as 
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publisher basically of two publications; one called Proofs | ‘ 
Magazine and one called Dental Economics. tdi 
Q. What has been your work experience j.ricr to coming to 4 | 
Petroleum Publishing Company? ' at | 
A. Directly from college I joined the predecessors to Harcourt, | 
Brace, Javonovich publications. I served in a number of 
capacities there for a number of years. The most recent 
capacity was Vice President of Marketing and Executive 
Vice President. 
Q. Does that take us up to the present? | 
A. That would take us up to 1969, at which time I joined ! 
Petroleum Publishing Company. I currently serve as a Vice 
President of Petroleum Publishing Company and publisher of 
the magazines in question. 
Q. Okay, now you mentioned two magazines, Proofs and Dental | 
Economics. Could you briefly describe what Proofs Magazine 15? 


A. Proofs is what we refer to as trade magazines, the dental trade 


__mag&zine. Its primary audience, its readership, are the dental 


— 


| 


dealers who sell to the dental profession. A secondary € 
audience for that magazine are dental manufacturers. 
Q. What is the nature of the Dental Economics Magazine? 


A. Dental Economics is our professionel Journal. Its primary 


audiences: are the 90 to 95,000 dentists in the United States. 
| 


! 
Q. With regard to Proofs Magazine, has there, since you have been 
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and it has steadily declined since that time. The greatest 


the publisher of that magazine,been any changes in the composition 


or amount of advertising in that publication? First describe 
what kind of advertising one would find in Proofs magazine | 
The customers for advertising in Proofs magazine would be 
those people who sell to dealers, manufacturers who distribute 
through dealers te the dental profession. We reached a 


high point of advertising probably in 1970 in Proofs magazine 


| 
| 


decline came last year, which was 1972. We experienced about 


an 13 or 19 percent decline in advertising volume. 

Now, with regard to Dental Economics, has there been any 
change in the advertising composition of that publication? 
I would have to answer that two ways. Advertising volume | 


declined steadily in 1969 and 1970,'71; but it started to 


increase again last year ond is increasing again this year. 


I'ia referring to advertising volume. The composition of our 


advertisers has changed somewhat in that we have much more 


Ss ae en ee ee ae 


direct—advertising to the profession. We have more advertising 


from manufacturers or suppliers who are distributing directly 
tc the profession. * 

Have you, in connection with any of your publications, had 
the oppor cy to do any market research in recent years? 

I would hav --are you referring here to the dental 
publications ox to~-- 


Yes, let's talk about Proofs magazine. Is Proofs magazine in 


the market research? 


A. Well, of course, we are constantly doing market research, 


both among the trade and among the profession. hein | 
| 
we conducted a survey of purchasing trends among dentists in | 


late 1972 and early 1973. We have conducted other studies as 
well. 
MR. BIANCHI: Will you, Mrs. Reporter, mark this . 
Wolking Deposition exhibit 1? 
(Wolking deposition Exhibit 1-A through 1-H is 
marked for identification purposes.) 
Q. Mr. Wolking, I show you a copy of a document that has been 
marked as Wolking Deposition Exhibit 1-A through and I 


would like for you to look througr that and tell ii: if that 


is the research you referred to in the deposition a f< 


moments ago? 
A. Yes, 2£t is. These are the--tnis is the data which we obtain 
from the survey in question. 


Q. Could you describe for the record, just tell us what each 


part of this is? Referring to the numbers marked at the 


bottom of the page. * 


A. Page 1-A is simply a title page, Page 1-B describes briefly | 


the methodology that was used. 


hn fe ergetertererne acm ew se 


Q. Are you t..e author of that? 


A. Yes, I am. Page 1-C ecntains the results from the first thrs 
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of the questions asked. Page 1-D, the results from questions 


4 and 5, and we g0 on to Page 1-2. It shows the charts 6, 7, 


8, 9 and 10. Page 1-F, tabulations 11 and 12. Page 1-G is a, 
| 


sample of the ietter, covering letter, wnicn was used in 


this survey conducted by direct mail to dentists, and 


the last page is a@ sample of the actual questionnaire 

that was used in the survey. 

Thanx you. Did you conduct the survey that we nave marked 
nere as wWolking Deposition Exhipit l-A through leh? 

tes, we conducted it. 

have you had experience conducting similar surveys in the past? 
Yes, considerable experience. 

Could you descrive thut experience to us? 

ln my prior job in many capacitites we conducted numerous 
surveys, as a Vice President of Marketing, and with some 

25 publications serving scine 13 different industries we 


were required to conuuct many marketing surveys of this type.! 


Ww 


. 


rh 


consequently in way more recent capacity in tne dental mia ie Se 
vproression we have conducted a number of surve's on all 
facets of readership ifterest and tne market. 


Now, 4: conducting a survey of this type are vhere 


standa3r's or polling techniques which are recognized as 
a standard oasis for the methodology of a survey of this 


type? 


t= 


] 
A. Yes, there are. : | 
2 
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| Could you describe those for us? 


A. First of all there are basic rules in the application of the 


statistics. A lot of these rules, many of these rules are 

: ! just plain old common sense. The rules and the standards | 

we, that are acceptable concern the selection of your sample to 

be surveyed. They concern the tabulations of that sample. 

: They concern the phraseology used in asking questions. They 

C | concern the method in which you record your data. These are 

) | all commoif, I think common knowledge among anybody who is 
doing any basic research, and the rules are ‘wiih: 
accepted. 

Q. Okay, could you perhaps, using your survey of purchasing 

:; trends among dentists, describe the methodology for us in 


the way you conducted this survey? 


A. Okay. First of all developing--let me talk about the way we 


develop the questions. First of all we were just looking for 


honest answers to some honest questions. We worked with three 


sia ienieins | ea . ener SS = maleated < or 
manufacturers in deciding what data we should te looking for” 


| and then how bi 3t we could go about obtaining tnis infor- 
i J 
{ 


mation. We worked carefully on the questions that would be 
; kt) asked and the phraseology of those questions. Our intention 
here is to create as little confusion as possible among the 


we want our questions to be clear and obvious so 
} 


respondents. 


that they can be easily and honestly answered. Againl go back, Li% 


a 
| » 


go back to my statement we want honest answers. Once we had decided 


— oe eoree 


' 


| 
| 
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on the questions and the form of the questionnaire, we then 


proceeded with the testing of that question. 


Excuse me for one second. Perhaps at this point we can 
interject this question. Why did you conduct this survey, 
what were you working for? 

vasically we were interested in finding the answer to one 
question and that was what share of the total dental market 
was held by ° dental dealer and what share was held by the: 
mail order heuse, and then what snare of that was held by 
manufacturers selling directly to the profession. That was 
the basic question we were attempting to answer. The reason 
for searching out the answers was that the subject of 

narket share amonj dental dealers and among inail order 

houses specifically was a very controversial sutjJect. There 
was and has been in recent years, trependous discussion and 
tremendcus speculation about the percentare snare of the 


marnet ne idea for conducting, this survey came frem one of 


_—— ae fra enremnrennts “ans ae 


our advertising; salesmen upon the request of severiai 
manufacturers wno were keenly interested in findings, out 


. 
what the share of market was. 
Nhy would a manufacturer be interested in that question? 


This would influence directly the manufacturer's marketing 
| 


strategy. Many manufacturers heve been investin;; quite heavily 


} 
— 


; a 
in dental dealer marketing support since that a, 
eet ee 
ie = , = a { 
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has been or had been in the past the traditional method of 


S i distribution. If the market distribution is changing the man - 


} 


facturer is keenly interested in finding out and to what extent 


it is changing, so that it can change its cwn marketing strategy 


| 


and this is a controversial subject. I am referring here to | 
| 


the market share question among dealers and mail order houses, 

| 
The controversial subject, an awful lot of speculation and an | 
awful lot of different opinions as to just what the share of | 
the market was, and this was the basic question we were shail 
ing to answer for the manufacturers and for the dealers. and | 


| 


| 
| thet was our intention in undertaking this survey. 
|< Thank you. Now, specifically how did you go about tat in this 


) survey? 


A. I described how we dealt witi the ques‘ ionnaire. 


ic, Right. 


A. In December of 1972 we tested the questionnaire by mailing it 


| 


to a random sample of I believe 1200 dentists. This was & 


mail questionnaire, consisting of a covering tetter, tne 
tionnaire as we have it here, a return envelope that was maligd 
to 1200 dentists selected at random from our own computer list 


of some 95,000 practicing dentists in the United States. 


@. Specifically how did you select this random sample’ 


A. May I refer to some notes here? 


MR. BIANCHI: Sure. 


10 


a — 


(Whereupon an off the record discussion is had between 
the parties.) 

We selected our sample of 1200 dentists by starting with the 
68 names on our list--excuse me. i have to correct that. We} 
started with the first name on our list and selected every | 
68th name on our list, stopping at a total of 1200 names. 
That survey was mailed on December 4 of 1972. 
This would be your, would your reader list be a national, cia 
national basis? 

Yes, it would be on a national basis and again I have to also, 
referring to my notes, I have to make this correction also. 


We selected an industry division from among our list and that, 


industry division consisted of approximately 65,000 general 
practitioners from among our domestic, domestic recipient 115 
of Dental Economics. These are all proven to be pract.cing 
dentists, general practitioners. 


What did you do after you sent out the initial survey to the 


first 1200 dentists? 
We reviewed the questionnaires that were received to ot 

if there appeared to be any confusion about any of the questions 
that were asked. There was not or did not appear to be any | 
confusion. The auestionnaire appeared to us to be a very goo 


questionnaire. We followed up then with a larger mailing to 


another sample on January 8, 1973. This second sample consisted 
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of 2,770 general practitioners. In this case we started wit 
the fifth name on our list and we picked every 30th name and 
we ended up with a total of 2,770 questionnaires that were 
mailed to dentists. 


Af-er you started receiving the returns what did you do? 


We wanted to do some further comparison. We had kept the 


results from the first mailing segregated from the results of 


| 
tie second mailing, and we applied a very few basic rules of | 
thuml here to test the validity of our sample. We compared 


the answers to two questions on the first set of results 


against the answers to two questions on the second set of 


<esults. We found no significant deviation whatsoever. We | 


aztermined that we had a good sample, basec on the total res-~ 


pondents and this internal checlh that we ran, tle then edited 


| 


: ‘ . | 
the surveys to make sure that they were valid and cculd ~. 


tabulated. We turned the first 66% «f these completed survey 


over to our data processing depariucn* for entry on to the 


+ ee ee entien, Os 


A a. ee oe ee 
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computer for subsecuen. tabulation. 

Now, you state in 1-B that “tabulation was cut off after the 
| 

veceipt of the first 668 usable questionnaires". What do you 

mean by that statement? 

A usable questionnaire here would be a questionnaire that was 


sufficiently completed to be considered valid. We had some 


questionnaires that were returned to us, a-few that were 
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returned to us, for example marked retired. A few marked 
deceased. We had some returned to us that said, "Sorry, I 
can't complete this.’ These auestionnaires were simply eli- | 
minated from the total received, the 668 questionnaires were 


the first 668 usable questionnaires we received. 


In your opinion did the 668 questionnaires that you used amowst 
| 
to a sufficient total to insure the validity of the resulting | 
information? | 
Definitely they do. We would not in fact even had to have had 
668. As I mentioned earlier, there was very little ps as 
from the first response and the second response. We would | 
have possibly had sufficient overall re snonse to have tabulated 
| 


the same survey from the first return we received. 


Was there an opportunity for you to cross verify any of the 


material in the survey with any sources outside of the survey | 


itseif? 


A. After tabulating the survey we compared, we made a comparison 


| 
of the answer of one question and that was the first Sane a 
which was asked in the survey. That was, What is the sniaael 
amount of your oun ees of dental supplies during a typical | 
month?! We compared the total average answer that we Fe 
vrom this survey to the answer received from the major survey 


| 
conducted every three years by the American Dental Association. 


We found that our figure compared very closely to the figure 


> reported by the American Dental Association. We reported an 


average annual purchase of $3,586.00, und this is based on 
19, December 1972 data basically. That figure compared witn 
a figure of $3,469.00 compiled in 1971 by the American Cental 


Association for data obtained in 1970. Our figure is just | 
slightly higher, probably three or four percent higher than | 


the same figure obtained by the American Dental Association 


two years earlier. 

@. After you had conducted this survey did you become aware of 
any other similar market research done by anybody else in the | 
country? 

A. the first presentation of our research was made in a speech I 


delivered on February i0, 1973 before the Dental Dealers of 


America and the Dental Manufacturers of America in Chicago. 


The Exhibit which we are referring to here was actually dis- 


tributed at that meeting and the Exhibit is in fact a printed 


| 
| Immediately following my speech and presentation at that meet 


sample of the various charts thet I displayed at thet meeting; 
ing the Lactona Division of Warner Lambert Pharmaceuticals | 


| , 
gave a presentation in which they also presented their resear 
Their survey followed--their results followed our results ver 
} 
Ui 


points higher in many categories but there was a very <lose 


n, 
which covered many of the same areas covered by our study. | 


very closely, right down the line. They were several evn 


| 


correlation in the 


a speech delivered 


gountry. 


jentists? 


| 


of the dentists su 


> re 


factor in the dent 


do indeed hold am 


. 


results of this survey, 


feature story which 


of the data which you see here in 


made as a result of 


and this is in enswer to the be 


significant portion of the dental 


market snd thet sh 
Ot ne 


data pre ad by both of us. The Warner 


at that meeting, it was based on 100 per- 


sonal interviews samples selected carefully 


Now, in this survey that you conducted--strike that. The 


Okay, one last question. What conciusion, 


. There are man conclusions we have come to 
3 


rveyed it 1s going to increase supstantiall 


al trade business. 7 1ey 
ajor share or a si 


are is obviously growing. 
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were these published in Proofs Magaz 


trade market. 


organization. This is a part of the public records. It was 


from around the 


Yes, in the March issue of Proofs Magazii.e we published & 
included many of the same tables and much) 


this Exhibit. 


if any, have you 


the survey of purchasing trends among 


Lambert data was Prepared for them, I understand, by a research 


| 
| 


but the basic one, 


sic question that we posed in 


this survey, 1s that mail orcer distribution accounts for a 


substantially during the past year and from the indications 


next year. The mail order houses have »ecome a significant 


are indeed, they 


gnificant share of the 


It has incre 


ased 


| 


MR, BIANCHI: I have to break a promine and ask one 


last question. 
& }. Are you going to be available in New York at 


pending lawsuit after October 15? 


a trial of the 


As I indicated earlier, I have commitments which would make 


it impossible for me to be in New York. 


MR. BIANCHI: Thank you. Perhaps before we go into 


examination we can make a stipulation with regard.to 
introduction of any of the underlying material. For my 


I don't intend to introduce any of the underlying 


purpese 
material and I believe that both Mr. Sirignano and I will } 
a 


reserve the right to intreduce such waterial in the future, 


should we deem it necessary. And I will also state that 


yesterday all of the underlying materials, the questionnair 


themselves, the returned results anc cn2 computer 


outs on tie survey were made availatle to all cour 


their inspection here. And I taxe it you dic look? 


Mik. SIRIGNING: We were civen an opvortunity to 


the material. I would like the ¢tipulation to extend 
| 


~ 


if cith*’ party ants x0 introduce | 

the underlying material that the other party will not object, 
at least on terms of authenticity. | 
MR. RIANCFI: Certainly. Do you have any questions? 


MR. SYRIGHAIO: Yes. 


Oe + ~moere 
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CROSS EXAMINATION 


Mk. SIRIGNANO: 


My. Wolking, ths survey which vou conducted was aimed 

| 
essentially at the questioned performance of gental sundries, 
was it not? | 
Ves, it was. 
So whenever, in the ccurse of your examination you made 
vr. ference to conclusions with respect to the »osition of the | 
“4% order rouse in *he dental trade, you wars aware then, in 

| 

a'fect, of raferring only toa the trade in surdries? I know | 
cindries and other meil order houses don't sell esuipment, 


ass thev? 


I: depends on whet you define os amiipment. Yes, mail order | 
| 
Noires are garting into some Arcos of equipment. hand | 
sieces and itans of this kind. | 
Tie would he the snaller, less expensive equiprent, but in | 
| 
terms of dental units, X-ray machines ana th? larger dental | 
equipment, thete are not normzliv z0ld by mai?? 
‘ioe normally, if we are referrirg to chairs and units and 
x-ray machines. | 
‘ 
Mow, you mentio:ed your domestic readership. Would you tell jus 
more ahout what the readershio of Dentel Econonics consists af? 
The primary audience of Dantal Economics is the active aaa 


ticing dantists in the United States. We make a very aggressive 


attempt to reach each dentist, from graduation until age 60. 
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After age 60 Dental Economics is available to the dentist if 
he does verify, if he does indeed indicate he is in active | 
practice and does indeed wish wo receive the meyazine. | 
t 


). Do I understand that your mailing list generally coincides |; 
with a number of practicing dentists in the United States | 
under the age of 60? 

A. Generally it does. I think in some younger age categories 

©ur mailing list might be more complete than those generally 

available. 

And what is the total figures which you have for dentists 

oresently practicing in the United Statu*? | 


| a. Without referring to specific reports that I have, I will 
| che round figure of 92,900. 


| _ That is in the United States? 

| A. Yes. I am going to say that is inthe United States. 

| ). @hat figure is somewhat lower than the figures yeaerally 

reported by the Aaeracan Dental Association ens t2 
LIATES 

| United Puvlic liealtn Service, isn't it? 

| \. Yes, I think it is. I think we keep ir mina that--keep in | 

| jaind the reshyrictions we have, which we have self-imposed 
i v e 
‘ | : ar , 2 Tat : 

nexe of defining an at¢eive oracticins dentist over ace 60. 

i 


Q. Actually would you be in « position to esti:mate how many 
active practicing dentists above the age of 60 there are 


presently? 


A. It is difficult for me to do tiat without referring to note 


sp P 


a a 


but I would guess that there might be five or six or seven 


_ ousand, of which about 3,000, I believe, are receiving our 
magazine. 

So that 3,000 figure is included in yous figure of 92,000? 
Yes. 

From your experience would you care to estimate whether the 
number of dentists in active practice has increased over the 
past five years? 

Yes, I think it has. When we take into account that the numb 
of graduating dentists has increased from about 3,000 to 4,00 
a year and that would exceed the number of normal retirements 
that we would have in the profession. 

Would you be in a position to give us a rough estimate of the 


percentage increase in dentists over the last five years? 


Your question referred to the percentage of the increase? 


. Correct, roughly if there are * 600 active dentists today 


how much greater figure would yuu estimate that to be over 


the number that were in practice rive years 4go. 


_ his would be a rough estimate. I would say that there might 


be three to four thousand more dentists than there were five 
years ago. 

In one of our recent conversations you said that you thought 
that your figure for active dentists was more a curate than 


the A.D.A. and U, S. Public Health Service. Do you have any 
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opinion as to why? 
I think our figure is more apt to be correct in the younger 


age groups because of an aggressive program that we have for 


following the graduating sen. rs through military service or 


graduate scho~. ind into private practice. Keep in mind that | 


the American Dental Association is a membersh!p organization 


| 
| 


and for them to have accvrate records of a younger dentist he, 


would have to join first of all a local association, a state 


association and finally the American Dental Association. So 


I think in the younger age groups we would probably have a 
more accurate figure on the location and number of active 


practicing dentists. In the older, among the older dentists 


we survey them actively to determine if they are indeed engaged 
in active practice. | 

C. You mentioned to me some diffi*ulty which the Public Health 
Service had in ascercsining the number of practicing dentists 
in Boston. Could you tell me about that? 

A. My understanding of it is simply that in metropolitan areas i 
is difficult to provide an accurate census of the location and 
number of dentists, and this is very understandable with the 
fact that a dentist might be a member of one or two state 
associations or he might be licensed to practice in more than 
one state, or he might have more than one office, as some 


dentists do have one or two or three offices in metropolitan 


areas; with suburbs and with state lines being as they are 


geographically it is difficult to come up with an accurate 
census, 
Do I understand from that that in metropolitan areas that it 
is slightly on an estimate based on the conditions you have 
just mentioned, would make one come up with a higher figure 
than the actual figure would be? 
I don't know, not necessarily. A metropolitan area, if you 
are defining the geography I think you might, yes, you can 
come up--you should be able to come up with an adequate, a 
reasonable figure of the number of dentists in active practice. 
You have to define, of course, what you mean by active practice. 

MR. SIRIGNANO: I would like to mark as Wolking Exhibi 
Nunber 2 this document 

(Wolking Deposition Exhibit Number 2 1s marked for 
identification purposes.) 

MR. BIA‘ICHI: I have a copy. 
Mr. Wolking, I ask you to examine the document marked Wolking 
De osition Exhibit Number 2 and tell me if you have seen it 
before? 5 
Yes, I prepared this for you. 
Will you tell me what this Exhibit represents? 


Yes, you provided me with the sectional centers in metropolitan 
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Economics Magazine which we have in these sectional centers, 


a sectional center. beiny the first three digits of a zip code. 


Those are the active practiciny dentiscs, beth G.P.'s and 
specialists in the metropolitan secticn centers indicated 
here. 

In your opinion these would reflect accurately, the number of 
practising dentists in each area Learing the zip code with 


the first three digits that area shown on the Charts? 


This should be en accurate accourt of the nuxzber of recipients 


we have on ouz Dental Economics, ye3-. 
Ani wuls would be as of August, 1972? 


minis would be, yet, as of the last few dovs. 


And this Cigure would ke, woulc it not be Somewhat larger 


than tha Ziygures,the same figure at. were OLcained in 1963? 
fas, it should be slightly laryor »‘evcust we have lad a 
slight increase in dental popalet2 
pecaieters in Lock that we use 
that thes3 aru 
sectional centers and sguin 
hagazine would be an acrivse 

° 
over age €0 he would nave had to request our Tagailne. We 
might be light, I use the word "light", in the over age 69 
category. 


This figure also includes not only dentists in private pract 


but dentists «hoe work for institutions, for dental institutians, 


lA. 


0. 


for the military and Public Health Service, does it not? 

May I refer to some notes here? 

Yes sir. 

The specifications which I gave to our data processing group 
to arrive at our clarification general practice and the 
specialties, specialty here does indeed include public health 
It does not include vie military or dental school faculty, 
but it would include all the G.P.'s and all of the specialist 


practicing in that area. 
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Generally what is the distribution of specialists to G.P.'s? | 
The largest specialty would be orthodontics, and that anounts | 
to, I believe the count is approximately 4,000. So roughly | 
four or five percent of the total dental population is in via) 
special practice of orthodontics, and that is by far the | 
largest of the specialties. So round figures here out of the | 
total dental population I would say that less than ten percent 
of it is a specialty. 

Mr. Wolking, the surveys which you conducted was a sampling 
survey, the number of--what was the total number of cuestion- 
naires in both the first and second rounds of your survey tha 
was sent out? 

The first survey? 


The first and second. 


The first 1200, the second 2,770, for a total of 3,970. 


That represented something under four percent, one out of 25 
of your subscribers? 


That would represent about four percent of our total recipients, 


Now the fact that a sample was originally sent out to one in 


25 would introduce a certain margin of error ;lus or minus, 


Yes, it would. 


Now, of the approximately 4,000 recipients received, and 


would it not? 
| 
| 


including your survey some 665 answers, that would be approxi ae 


mately one out of five? ; anu 
. Yes. | 
So ultimately your answers involved approximately one out of 
125 of your members? 
Your question again, what one out of-- 
Okay now, of the four percent who received the answers, only 
approximately 20 percent only ectually answered the survey? 
Yes, right. 
©. Phat would introduce another possible error of a plus or minus 
’ 
weuld it not? 
In any form of statistics, of course, there is always going 
to be a deviation of plus or minus, yes. 


Would you be able to tel) us what that deviation would be in 


this case? 


i me 


a A nM oer Ee woe 


A. I can roundhouse it by saying that without applying a formule 
wre I don't think it would he much tore thin five or six 
percent, plus o> minus, in 95 out of 100 cases. 

2. Would you be alle to tell us what the formula is for computing 
fhat errer? 

A. I think Lf you az a mathemsticisr. or statistician ne(couid | \ 
provide very quickly the formula: for standax eviation and 
£9 forth. No, I cannot provide it to you. 

i. New, in your survey the first question, and I take it the 


most important jguestion, was the gquesciscn is to state your 


tens og TEE 
purchase of supplies in a typical month? 
2. You cnen, in arxiving at your final figures, ycu took the 
a swav to thot particular question and multisiled it by twelve 


ve. olkdac, <a you think thers is = certain amount of 

ebiquit: in the term “tyniclz] month* fn that phrase? 

Yas, thera is a certain amount of anbisuity in any question 

nou ask at ony time in any surve;. 

.. Is it o fair assynptioa that that answer, if multiplied by 
twelve, would give you annvai purchases? 


A. 1 think it does. Y am sorry, did I unJerstand ;cur | 


guastion correctly? 


- 
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A. Okay. 

@. As far as you know dentists don't regulurly order the same 
amount of sundries every month, do they? 
No, not every month, but it is a question of, it is an expens 


| 


{tem that any dentist becomes extremely familiar with, because 


| 
' 


it is very much a cost center of his practic. It is a question 
that is asked very often. It 13 a question he must enswer in| 
just providing basic operating information for his practice 


and finally for reporting his income and income taxes for the | 


Now, in sending out the survey, at no time did you request an 


| 
year. It is something that he must have available. | 


of the dentists to actually refer to their records, anc you 
made it clear that you were willing to accept approximations? | 
Yes. 

And in fact virtually every answer was obviously rounded out 
figures to the nearest 100 in most cases”? 

Yes. 

Therefore any deviation from exact average would be multiplie 
by twelve in this case, would it not? 

I suppose it might. 

Now, you used the term “supplies” on the questionnaire. Now, 
among dental dealers the term “supplies generally is intende 
to mean sundries. Is 4t your experience that dentists apply 


a technical meaning to the word? 


== 3} 
@ A. There are three terms that ere used to describe this, supplies, 
sundries or merchandise, depending on whether you are a dealer 
or a dentist. The question which we asked, supplies, and since 
th: whole questionnaire, indeed the covering letter made aust 
ence to the dental dealer, I think the definition of the word | 
supplies would be very clear in the respondent's mind. 

Q@. There were, in terms of the replies which were received and 
used, you had variat: ons in which dentists answered in figure 
as low as $80.00 a month up to, I recall a record was made of 
$9,999.00 a month? 


| 
|) A. Yes, that would be the range of questionnaires, not necessarily 
the range of the data which was accepted. 
| 


|Q@. In the case of the reply which had $9,999.00, which would 
FER YEAR 
appear to reflect purchases of approximately $120,000.00 of 


| supplies by a single practitioner, you did not use that reply 

| A We did not. 

@. You felt that figure in terms of supply of purchases was an 
absurdity? 

A. In that particular,.case the one questionnaire out of the 668 
where we did not use that and there were several others com- 
parable to that, we interpreted some confusion on the part of 
the dentist indeed in our question and we eliminated that fro 


the tabulation of the total response, of that particular question. 


Q. However, within the responses which were used you had dentist 


ee 
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reporting as high as $2,500.00 a month? 

Yes. 

Waich would be approximately twelve times what the median 
expenditure was? 


That's true. 


Are you not skeptical that any dentist could use $30,000.00 | 


of sundx.es expenditures in one ycar? 
Yes, I would be skeptical. 
Does that skepticism extend even to the much larger number 
12,000 .00 

reported as high as $i20;000700 a year for a single practitioner? 
No, not at all. Keep in mind thet there are some practices 
grossing well over a thousand dollars a year in fees per dentist. 

MR. BIANCHI: Do you mean a thousand ¢ollars? 
Nircuse me, well over a hundred thousand dollars a year, and 
when you consider the percentage of supply expenditures te 
the total of what we refer to a5 gress fees of the practice, 
it would rot be out of line. 
don't the higher gross fees generally reflect generally highe 
Fees per patient rarner than a larger patient load? 
Not necessarily, no. There's a direct relation, for example 
between the nunber of auxiliaries which a dentist employs and 
the number of patients which he sees and those statistics are 
available through the surveys conducted by the Anerican 


Dental Association. There will be a tremendous increase in 


patient load as we add additional auxiliaries, and these 
auxiliaries, like the dental hygienist, who is seeing patients 
independent of the dentist will be using supplies and, of 
course, that supply figure would be included in the supply 
figure of the general practitioner. 

Mx. Wolking, in vour speech in which you first. introduced this 
survey, you expect at least gone shepticism as to the fact | 
that this survey generally put forth results of what 4 dentist 


| 
clained to be spending rather thar whet the actual expenditures 


were, is that not so? | 
Yes, bit that should not be interpreted as skepticism but 
just a staromsht of fact. In any survey conducted of this 
tene where tha dentist is simoly answering 2 question that I 
ced, I am taking his answer as his claimed behavior. What 


he actually performs, of course, might very scmowhet from 


what he claims, intentionally o1 unintentionally, and as I 


said in this particular spcech that the only way we can | 
‘Jecermineg precise act .l behavior would be to go in and vst 


nis inveiecas for a typical mcnth or a typical year, and this 


applies to many, Many surveys. The typical exarnple would be jthe 


} public or irtependent survey involvina the pelitical choice af a 


candidate. ast the interviewee says is claimed behavior. 


— 


What he dees when he gets to the ballot box is actual behaviar. 


Q. Now, I would tike to come back to the quustion as to the ex- 


tent to which the responses which wore actually received, 


wa2ther or not they have represented a cross section of the 


xecipients of this survey, the four out of five who chose 


not to return answers. First, is it not a generally accepted 
| 
thing in public opinion polls, particularly those which re- | 


lata to guestions of income end expenditures, that people 


who are more successiul are ire likely to respond to those 


surveys than people who are less successful? | 


| 
Wo, I don't think so, if it is conuucted in confidence. There 


is no reason that I can see «17 & ATE successful. indivia.al 
| 

vould b2 prone to respond; I sce no reason why aa iné@ividual 
~oald want to exaggerate or way he would bo motivated. Quite 
thes opposite. Counteractin) that wight be the fact that 
cu more successZul dentis: wi ht ve bhasier «rd maght not 
Lava time to respond, but I don’ think eiticr cae of those 
eontentions would be valid ia this type O€© survey. 

. Now, Mx. Welkxing, in terns of the choice of vour csandom 


sacple, sinie you had the noms ad sone data cn tre dantists 


‘a whom che survey questionneire wan gent, yo. were in a 


position, I beliewe, 
other factors of the 


random sampis to be polied i3 that correct? 


Yes, the initial sarnple we coula verify or tabulste by age, 


eeteva. 


at 


Q. 


A. 


Let me add. that I have not the slightest question to that 


extent, it was random and that the distribution represented & 


cross section of your readership, however to the individual 


questionnaire there were no questions as to the age or income 
of the dentist, was there? 
No, there wasn't. 


In fact apart from the question of geography there was no way | 


4n which you could check the distribution of your responses, 


that one in five, to see how random, how that distribution 
would be worked? | 


That's right. This was 4 confidential survey. We didn't ask | 

the respondent to give us his name or to indicate his or] | 
and to that extent you are correct. There was no way to chec 

our responses to see 4f it followed the profile of the original 
sampie or the original population. . 

Now, one of the things I noticed that you reported on this, 

a mean at one point and a median? 

That is right. 

That mean figure 18 roughly 39 percent higher than your media 
Yes. . 

Isn't that a statistical anomaly? 

I don't think so. I think this happens quite often. It was 


a deviation and that's why we reported 4t, because we thought 


the readers and the users of this response should be well 
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aware of not just the mean or arithmetic average but the 


4 


median as well,and also we provided the middle range. That 


was in answer to the first question, the total amount of 


supplies purchased. Keep in mind that that was not the 
question ve were trying to establish with this survey. The 
quastion wa were trying to establish was what percentage of 
that amount came from the various sources of supply. 

Mr. Wolking, your survey results wouldspeak for the general- 
etrike the word aeneral, for the entire United States, do 
they not? 

Yea, that was what we were attempting to show. 

Yow, actually there is no basis for applying those figures t 
any perticular local market, is there? 

Statistically I would have to answer it this way. I don't 
think our aample from any one market is sufficient to establish 


the percentace for that given market. We did saqregate the 


& non-metropolitan area. JT wovld have to say that this is 
‘+e overall sample for the United States. 
Generally your survey indicated, does it not show that price 
. 
conseiousness was one of the aspects which led some dentists 
to purchase *from mail order houses over dealers, is that coryect? 
I think we have to look at it two ways. We askec two questions. 


We arked the dentist to define his quality of service from his 


A. 


C. 


j A . 


local dealer and we asked him for his criticism of his local 


dealer operations. Then we asked the dentist to tell us what 


he thought of the service from the rail order houses. We 

imply @ correlation there between those two questions. It 
is importent to remember that the biggest complaints about 
the local dealers were back orders and too many sales calls. 
On an average only eleven dentists, only eleven percent of 
the dentists complained about excessive prices from dealers. 
In terms of the question of metropolitan areas, there is a 
considerab.ie variation from one metropolitan area to another 
in the denta? product trade, is there not? 


I am sure there is variation. I am not that familiar with 


specific metropolitan areas to define what the variation woul 


be, but I am sure there are. 

For instance a dentist in Tulsa, Oklahoma receiving one of 
these questionnaires would have, I assume, replied that he 
lived in a metropolitan area, is that not correct 
I’presume he would define it, yes, he would define it as a 
netropolitan. 

The local Tulsa, Oklahoma telephone directory indicates a 


maximum of four dental dealers listed in Tulsa? 


Yes. 


@.Onthebasis of your experience in the dental trade, would you 


not agree that the buying practices of dentists in an area 
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4n which there might be 50 dental dealers might vary consider 
ably from that of a metropolitan area where there is only fou 
dental dealers? 


A. I guess I would have to answer that by saying that it mignt 


vary, but I don't know if it would necessarily vary. 
Q. Would you not agree that where there are 50 dent“] dealers 


there would be more competition both in price and service than 
there would be in an area where there are only four dealers? | 
A. There might be, but again I would say not necessarily. | 
Remember that the dental population is that much larger, 
obviously in an area that has 50 dental dealers I am sure you 


don't mean to imply here that all the dealers are calling on 


| all the dentists. 


| 
| 
9. No, I don't. Tell me, in the course of your-- you have oocanson 


to come in contact with many dentists and many dental dealers 


| do you not? 
: Yes. 
| 6 maee you not heard that the New York area is generally though 
| to be one of the most cut-throat markets in the United States 
| 4n terms of dental dealers and pricing? 
MR. BIANCHI: Are you asking him if he has heard rumor 
| about this? 
MR. SIRIGNANO: Not rumors. 


} 
‘, Have you come, in terms of your professional contact, have yot 
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ever found yourself in a discussion in which this opinion has 
been put forth? 

MR. BIANCHI: Are you generally trying to demonstrate | 
that the New York market is one of the most competitive ones 
in the country? 

I can enswer that. 

MR, BIANCHI: I will stipulate to that, if that is the 

question. 


I can answer that only this way. To be very frank, I only 


! 
| 


know one dental dealer in the metropolitan New York area. 

I have only got to know one and frankly our discussion has 
not, he has not discussed that with me. No, I would--from 
my own personal contact with dental dealers and dentists, I 
can't say one way or the other on this. 


MR. BIANCHI: We will stipulate that New York is the 


most competitive market. 
MR. SIRIGNANO: I move that be stricken. 
MR. BIANCHI: Do you want to take a one minute break? 
(Whereucon a short recess is taken.) 
(By Mr. Sirignano) Mr. Wolking, you mentioned some decline in 
the advertisinz both of Proofs and in the Dental Economics, to 
what do you attribute this? 
Proofs has declined from the last two years, Dental Economics 


has increased in the last two years. The decline in Proofs, 


after talking to many of the “Se ST people among manufac- 
& turers, I would have to attribute it tc a reallocation of | 

advertising and marketing funds from the dealer distribution | 

channel to the direct sales channel. The channel going | 
directly to the dentists. In the case of Proofs we have — 
advertising volume from many of the manufacturers who placed 
a great deal of emphasis on sales promotion to the dealer. | 
They are going to alternate sources of advertising. The loss | 
of advertising of Proofs basically is due to a deciine in vas 
at least the marketing peoples, decline in the marketing | 
people's emphasis on the dealer channel distribution. In the | 
case of Dental Economics our increase has come from many of | 


| 
| 
the manufacturers who are known distributing or selling scsi hs 


\ to the profession. 


MR. SIRIGNANO: I have no further questions. 


MR, PIANCHI: Just one Jast question myself, and this 
won't waive ary objection I might have to any of the previous 
questions to which it refers that was beyond the scope of 
direct examination. 


REDIRECT EXAMINATION 


——— 


BY MR. BIANCHI: 


} 
t | ©. You have here a chart that has been marked Exhibit Number 2, 


which is your readership in various zip code areas. My question 


is this, if I want to determine the amount of sundries for 
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A SURVEY OF PURCHASING TRENDS AMONG DENTISTS 


February 10, 1973 


Conducted by Dental Economics 


(C) Copyright 1973 by the 
Dental Economics Division of 
Petrole > Publishing Co., 
Tulsa, Okiahoma 74101. 
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Study Methods 


The survey was conducted by mail. It consisted of a 
letter and questionnaire mailed to 3,970 practicing 

dentists selected at random from the Dental Economics 
mailing list. The survey was mailed to the sample in 


/ 


two groups. The first group on December 4, 1972 and 
the second group on January 8, 1973. 


A total of 787 completed questionnaires (a 20% response) 
t 4 t 
were received as of February 5, 19°73. But for purpose 


of this study, tabulation was cut off after the receipt 
of the first 668 usable questionnaires. 


Answers to each question were input to computer, and the 
tabulations which follow were obtained from computer. 


Samples of the letter and questionnaire are attached, 
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i. Total dollar amount of annual purchases of dental supplics: 
Average (Mean) Annual Purchase $ 3,536* 
Median Purchase $ 2,760 
Middle Range $ 1,800 - $ 4,800 
Total Respondents 66% 


* In its latest Survey of Dental Practice (for the vear 1970) 
the ADA reported annual supply purchases to be $ 3,469. 


. 
2. The dollar amount of annual purchases of dental supplies by source: 


Dollars Percent 
From dealers $ 2,470 69% 
From mail order $ 997 28% 
Direct from manufacturers $ 119 3%, 
Total annual purchases $ 3,586 1007, 


3, With how many dealers do you normally trade? 


Larger Smaller 


Total Buyers Buyers Metropolitan Non-Metro 
One desler 34%, 33% 36% 37%, 30% 
Two 40 38 41 40 39 
Three 21 . 24 18 18 27 
Four or more 5 5 5 5 4 

100% 100% 100% 100% 100% 


For purposes of this study, a "larger buyer" is defined as a dentist whose 
dollar purchases are ir. the top half of amounts reported (above the median) 
and "smaller buyers" are those in the bottom half (below the median). 
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Total Buyers Buyers Metropoliten Non-Metro 
Excellent 19%, 197 20% 21% 172% 
Good 46 45 46 44 47 
Fair 26 26 26 27 26 
Poor 9 10 8 8 10 
Total 100%, 10e", 100% 100% 100%. 
Total Respondents 657 328 329 417 213 
5. What is your single most frequent criticism of local dealer operations: 
Larger Smaller 
Total Buyers Buyers Metropolitan Non-Metro 
Salesmen cali too often 53% 51% 55% 55% 48%, 
Too many back orders 51 56 45 49 53 
Excessive prices a 12 10 10 12 
Difficult to get product 8 7 9 6 3 
or policy information 
Substitution of brands 4 4 4 4 2 
Slow delivery 4 2 5 3 4 
Other 4 5 4 5 3 
No complaints 10 9 12 10 zi 


What is vour opinion of the quality of service received from local dealers, 
, What 18 Your op ne 


Totals will add up to more than 100% because of multiple answers. 
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a 6. & 7. On an average how manv times per ronth do desler salesren call on vou? 
, 
fr , Total Calls Face to Facc 
Visit = 
& Total Respondents 3.0 ca'ls 2.6 visits 
Larger Buyers 3.2 2.6 
Smaller Buyers 2.6 2.4 
Metropolitan 3.1 2.7 
No. -Metropolitan 2.6 2.4 
8. During the past vear, has the dollar amount of your purchases from ma 
order houses increased or decreased? 
Larger Smaller 
Increased 63% 63%, 62%, 64% 59”, 
Decreased 14 13 14 13 . 16 
Same or No Answer 23 24 24 23 a2 
100%, 1007, 100% 1007, 100%. 


9, (Not tabulated. ) 


the comin do you plan to purchase more or less fror 


Larger Smaller 
Total Buyers Buyers Metropolitan Non-Metr«¢ 
More 61% 62% 617% 60% 60%, 
Less ° 12 14 ll 12 14 
Same or No Answer27 24 28 28 26 
100% 100% 100% 100% 1007. 
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Larger Smaller 
marker fins EAD 
Total Buyers Buyers Metropolitan Non-Metro 
Excellent 27%, 27% 287, 27% 28% 
Good 58 58 57 59 54 
Fair 13 14 12 12 16 
Poor 2 l 3 2 2 
1007, 100% 100% « 1007, 100%, 
12, Last month what percentazre of your dollar purchases of the followinz 
roducts were from either a dental supply house, -mail order or the manufacturer? 
Composite 
Impression Filling Topical 
Materials Material Fluorides Burs Filt 
Total Respondents 592 ane 469 569 597 
Percentage purchasing 
some from a mail order house 23% 51% 28% 45% 25% 
Percentage purchasing 
90% or more from a mail 
order house 18% 32% 19% 23% 399 
191 Respondents (or 29% of total) purchase 95% or more of: their supplies fr 


dealers. Of this 


Deal with one or 
two dealers only 


Consider dealer 


service excellent 


inion of 


© 


the 
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Salesmen's calls per month 
Pp 


Compla‘nts about - 


Too many calls 


Back orders 


Plan to purchase or purchase 
more from mail order next year 
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95% 


Group 


77% 


31% 


3.0% 


43% 


62% 


30% 


uality of service from mail order houses? 


53%, 


51% 


61% 


Dental Economics 


Box 1260 Tulse, Ok 74101 e 918 S84 4411 


January &, 1973 


Dear Doctor: 


In addition to DENTAL ECONOMICS, we also publish PROOFS, a magazine 
serving the dental dealer. 


It is with the dealer (and his salesman) in mind that we come to you 
asking a favor. Would you take just a few minutes to complete the 
enclosed questionnaire, It concerns your purchasing practices for 
dental supplies. 


Your answer will go a ‘ung way to helping us help the dealers serve 
you better. 


I realize that some of the questions aze pretty specific -- but if 
you will just make an average estimate, it will be appreciated. 


A postage paid envelope is enclosed for your convenience. Thanks 
for helping. 


Cordially, 


a 


Publisher 


Joseph A. Wolking/mr 
Enclosure 


Dental hasing Survey 
Sponsor Dental Economics, Box 1260, Tulsa, Ok. 74101 


1. What is the dollar amount of your purchases of dental supplies during a typical month (30 days)? 


What percent of this amount do you purchase from: Dental Supply Dealers 
Mail Order Houses 
Direct from Manufacturers 


With how many dental. dealers dq you normally trade? ( ) One ( ) Two ( ) Three ( ) Four or more 


What is your opinion of the quality of service received from local dealers? 
( ) Excellent ( ) Good () Pais ( ) Poor 


Please indicate your single most frequent criticism of local dealer operations. 


( ) Too many back orders Excessive prices 
( ) Slow delivery Salesmen call too often 
( ) Substitution of brands Difficult to get product or policy information 
i Other 
nD 


On an average, how many times per month does a dealer salesmau stop by your office? 
On an average, how many times per month does a dealer salesman visit with you face to face? 


) Increased 
) Decreased 


During the past year has the dollar amount of your purchases from Mail Order Houses ( 
( 


If "increased", what percentage has it increased? ¥,, If "decreased", what percentage has it decreased? 


During the coming year do you plan to purchase ( ) More ( ) Less from Mail Order Houses? 


What is your opinion of the quality of service received from mail order dealers? 
( ) Excellent ( ) Good ¢. }.. Fate ( ) Poor 


Last month what percentage of your dollar purchases of the following products were from either a Dental Supply 
House, Mail Order or the Manufacturer? In answering, please fill in the grid below. The total e* the answer 
for each product should equal 100 percent. 


PRODUCTS 
Source Composite 
of Impression Filling Topical 
Supply Materials Materials Fluorides 
Dental Supply House ‘Te 
Mail Order House Te 


Manufacturers 


13. Do you practice in a metropolitan area? ( ) ES ( t Name of 
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duct Classes-Quantity and Value of Shipments by Ali Producers: 
1967 and 1963-Ccontinued 


includes Quantity anc valve of the precucts reported sot only ¢ solamorents Classified am this inte Stey, Out also Ov esta? efits classified in otter industnes, and shipping Diese procucts 
e y 
as * sex y* poral. See Appar, Explanation of Terms, * Value of Supments*) 


TT 
———_-- — 
fg interpiant 


Product 4 Unit of 
code Product peasuie 
3692- -- PRIMARY GATTERIES, DRY AND WET, TOTAL. ..6.-.seeeeee asece ° 


Dry celle (‘ieciarche ercept milite 


Ceneral puipose ( or equivalent) 1.5 woit 
36920 12 Single untt.....-.. e erenece 
36920 16 MUNG PLO WALK a < oc 0.00s 0501) iceedesee 
36929 21 D size (stendard ond industrial) flood 
~ ealy)... chaamaewne 
36920 82 Dry cell, c‘litary type, inciuding genersl pucpose 1.5 volts, 


etendard f hlaght, and portable radio typee 1,000 batteries 


Millions 
batteries 


36920 92 Wet cell prisary batteries 


36920 97 | Other batteries, including flashlight cell« other than "p™ sire, 
lentern batteries, radio A-# end C cells, end dry cells (except 


Leclanche type and military.’ ...cceece rere ccs eeeeeseewerunseerene eBOvccvcccecre 
36920 95 | Parts and supplies for primary batteries... cececeeeeceeserseecees Poreseereees 
36920 00 Primary datteries, n.8.k represents establishoents with 10 

exployees or more in 1967 See Note)... soe seerqasasesesnes Pedoessecesovere 
36970 02 Primary batteries, n.s.k represents esteblishrents with fewer 

than 10 er 


yees in 1967, See Note 


Unit of 


Meawie 


3693- -- X-RAY APPARATUS AND TUBFS, TOTAL..... eorcccccceve eeccccccecees ° 179.8 (x) 108.6 
% X-ray equipment, including X-ray tubes, and electrotherapeutic 
apparatus 
36830 00 As reported in che census of manufactureS...-sseeeeeeesseeeee ove | soeeces » 179.8 (x) 108.5 
As reported on Census annual Form MA-JON....+ ewe ence | ccvccscccooces 172.6 (x) 109.6 


Medical diagnostic and therapeutic electronic equipment, 
except X-ray 


36930 82 Diatherny eq 0.9 (x) 3.7 
36930 92 Electrocar 11,9 9.8 7.5 
36930 % Electroencepnhalographs 
: 26920 96 | Other (electronic) = (x) — 
X-ray equipment and accessories (excluding X-ray spectro- 
meter and diffraction eq ent 
36930 19 Medical and dental X-ray mma-ray equi 68.2 x) 42.5 
J 36930 a4 Industrial and scientific A-ray eauipment.. . . 24.8 x 12.0 
36930 71 X-ray equi C ACCESSOTIES ce cseccsscnesenseneee +e . eeees 13.3 (x) 6.8 
) 36930 49 X-ray tubes and valves, sold separately...s+-++ os 12.1 30.1 10.0 


Bee footnotes at end of table 
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INSTRUMENTS. SI 


TABLE 6A Products and Product Classes-Quantity and Value of Shipments by All Producers: 
1967 and 1963-continuea 


(Cees Qianioty and waive of he products 1+ 25100 not Oniy by estys SHPORTS C955 S.OF 1m Mos om seth, Dut BSD Dy OSt2t./FReRTS Classihed 10 otter woesNe. wd Widng Meese poacts 
BF MEVEH,* PIS Se AER Eee an itun of Tees, *valce cl Supments* 


A 


Toul siprents 


24419 12 | Surgical instrusents, inctuding suture needles, ond eve, ear, 
and throat instrusests 
38410 31 € imetrutents, euch as bone Ils, Sone plates, ete 
Sime eye, ert, nose, ond throat 
30419 $2 | Disqostic apparatus, inciuing suen 
Dlood pressure apparatus, oontnelnos 
eyetoscopes, ete 


Rypodersic syringes 
38410 62 Reusable... 


Disposable: 
28419 66 Uniquely designed for prefilling... 
#28419 68 Other... . 7 . . 


Rypodermic les: 
34419 73 usable.. 
30409 75 Disposable... 


36419 63 | Anesthesia apparatus and onveen tents.. ‘ 
DOHA GS | Other surgical ant ~edical instranents, including transfusion 
uipment, blood donor eits, veterinary trucents 
34410 $1 | Operating roos furniture, inciuaing tables, case cabinets, 
36110 83 | Patient rocm furniture, inci ears ¢ tabi 
desks, dressers, etc., uding Sets Sacre 
38410 96 | Other hospitel furniture, exziuiing orerat and patie 
furniture, deds and trurences st tne 
bassinets, charts acerese te 
38410 %) | Surgical and wedical instrume- R.s.€. ‘tepresentes 
@stadlishnente wich e>pl-y oT wre in 157. See Note 
30410 02 | Surgical and medical instru-ents, m.8.k. ‘recresents 
estedlishmence wich fever than 17 employees in iss?, 


3442. «- SURCICAL APPLIANCES AND SUPPLIES, TOTAL.. 
384271 --) Surgical, orth pedic, and prosthette eppliences and supp it 


38421 11 Orthopedic appliances ‘braces), ineluding partes 
38421 15 Steriliaers (hospital and surgical), excluding dental 
etertlizers.. ‘ eee 26s 


Surgice! dressines 
38421 22 Elastic bandages . . ee te eeeeece 
34421 23 Other bandages, including muslin, plaster of Paris, ete 
(excluding self adhering Seandeges 


38421 24 Adhesive plaster, medicated and nonnedicated including 
odhering bandages St ges eee 
3842) 26 Cour absorbent and packing . 
38421 27 Cotton, tneluding tom delle sterile and nenscerite 
38421 29 Other surgical dressings including sponges. compre 


Stectle surgical! sutures 
38471 33 
30423 34 


1%? 
aaa - SURCICAL AND MEDICAL INSTRUMENTS, TOTAL ° . sores oe . 


, 304271 35 Artificial lieds Tosthettic 
3e421 38 | ttle stockines 
36421 41 | laetie Draces, susrens ries, and other elastic 
36421 45 Arch eueports and other foot appliances 
3042) 71 Surgies! corsets . 
38421 6% Breathing devices excluding anesthetic soparatus be 
incubstors, resoirstors, resuscitotoes itSsiacors 
38421 6) Corw renewer pats. bunion pace, ete . . 
Other surgical and ortnopedic itene ‘wheel chates. eplints 
trusses, ete, ¢ . . 
Surgical, orthopedic, and prosthetic appliances and 
7 Becevecse . . . 


Personal industrial safety devices 


98473 11 Respiratory protection equtoment, 
me eaniater cases . batnwe eens . 
30423 3 Bye and face protection ‘ ne face shields. heads 
and welding helcets and F industrial gog 
and eye protectors oe 
32423 53 Protective clothirg, except shoes 


See footnotes et end of tadie. 


AND OPHTHA 


TABLE 64. Pro“icts and Product Classes-Quantity and Value of Shipments by Ail Producers: 
1967 and 1963-Con:nued 


(lactudes quantity and value of (he products reported sot ony by esti! Smenis cims se J Sereda ober waustnes, ad wh. gong Dese Boos 
Se we Aeros LG wr j 


SURGICAL APPLIANCES AND SUPPLIES--Con 
Personal industriel sefety devices--Contiqued 


Firet a4, on bite and burn kite. both household and indus- 
trial tvoes 

Other personal safety devic sates 

Persona! { strial ety devices, & 


Electronic heering e(ds, complete units 


Surgtes! appliances and suvolies, n.s.k. (Reoresents principally 
eetadlist-ente with 10 explovees or wore in 1467. See Note 
Surgical a>> 4 susplies, n.s.8 eoresents prince 
eetablishsents with fewer than 10 employees in 1967. See Sote 


OOKTAL EQUIPMENT AND SUPPLIES, TOTAL 


Dentsl wecels 
WORN ctaccoeretes epee P Thovsend Troy 
ox. 


Monprecious. 
Dental elloys for 


Teeth, excluding dentures 
Porcelain ° ° . soeee [Million reeth. 


Other, including resinous end plastic... -...ccrecceeeerecerecees | ee e8Oree 


Denture sitertals. erecccsovsees 
Dectal professional i + incladt hairs. rquipment 
waits, cabdiocts, 

laboratory ent, incluct rnaces, casting machines 


benches, . low pipes, presses, 


| 
| 
| 


forceos and pilers, broscnes, cutting 
ft, deed poine brasive points. wheels, gists, aod simi.at 
tools for u t 4 pieces 

Wanes, coven ‘ ‘ ertals 

consumable suppl 

Other dental orocw nek evi lize xciuding 
E-ray equiprent ° sina view ense 

Dentel instrument guipment. and supplies, n.s.k. ‘Represents 
prisctpally esc © With 10 expiovees or wore in 1967. 
See Note.) . e é 

Deatal instruments, equiroent. end suppiie Represents 
priecipelly -etablistments with fewer tran t ployees ta 1967 
Bee Note. j-.- 


3851- OPNTHALMIC GOODS, TOTAL. 
wesir Ophthalaic fronts and temples.... 


Frente, finished ‘with or without decoration), and temp! 

38511 Gold-filled fronts, full-riemed or sewirimmed.....cccscceeeees |MIMIMon unite. 
desir Alwinwe of other wetei fronts ° . seeeeee o«e «+40. 

3511 Plastic fronts. 

34511 Cumbinetion frente. 

ssi Temples all types), finished 


38511 GO | Ophthelatc fronts and temples, #.8.8.. 
3512 Ophthelnic focws Lenses, including contect lensea..... 


34512 Plastic lenses... ececcccesccccerserecceceere Mijlioe pair 
3a5i2 Contact lenses ° Ssedeahasa dam oosesenccoses | cechBese 
30512 Sincle vision tenses ground ang potished and molded blank «8 
Muitifocel Lenscs finished and seastinis 

38312 Sifocets.... 

wesi2 Other.. 


38912 Ophihelnic focus len 


See footnotes st end of tebdie. 
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TABLE 1. Dental Laboratories, by Regions, Divisions, and States: 1967 


Alb estadiisrments 


1m pay 


Region, division, and \ awe | Recergts Payrols. entue 
yew 


($1000) 


2 


wmerTeD STATES, TOTAL. 331 618 


arctoms: 
THe wOSTHCASTCOW STATES tie 
THC WORTHCONTAAR STATES es 313 
tHe Sout- o>) 
ec cst, 3 372 


26) 


OLOGEAP AIC OLVIS TOMS) 


Mroort ataaaric. . 
CAST ORTH CONT#AL, 
BEST moRte ComTeaL, 
SOU) ATLANTIC. 

Gast Soute Cinta, 
WEST Soute Comte, 
FOUNTAIN, Ce eee 
paciric . « eee 


Ow CNCLANO® 
ee 
aCe HAMPSHIRE 
wearowt . . 
ASSACHUSSETS 
MHOOL ISLAND, 
CowmecticuT « 


MIDOLE ATLANTICS 
mim YORK. . e 
mow sense, 
Pum sriw ° 


{AST NORTH CoWTman: 
OUIO, wo 
ImDIANA 4 6 
tL twors, . 


FACHICAN 
scomsin . 

BEST RORTH COmTMAL: 
Minmcsota 
fOma. . 
missouel. . 
HORT DAKOTA 
SouTH DAKOTA 
mcenasea, . 
RANSAS. 


ATLANTIC: 

Bee ceee 
MARYLAND, 6 5 we 
OMstRIcT OF COLUmeL 
WiRGIN tA . 
west vie . 
ORTH CA . 
Sout ca . 
GtoRGia 
FLORIDA 


Serenun™ 


AST SOUTH COmTmaL: 
RONTUCEY. 5 
TOWNESSEE . « 
aLaeama . 
mISSissiy 


1. 
BEST SouTH COmTMaL: 
ARLANSAS, 
tovist 
On ann, 
TEMAS . 


POunT A Ih 
PONTAMA 
Ward. 
wreeimed . « 
COLM#*00. . 
wOW MEKICO, 
aatzoma 
utan, 
mEvADA 


waciric: 
BASH INGTON, 
ORCcCOM, «. « 
Ca trommia, 


I hot spgt carte, 7 Lene ther 6.05 percent 


afte 2. Dental Laboratories, by Type of Personnel, in Selected Standard Metropolitan Statistical Areas: 1967 
a A ee aeemnennena amma 


It estat snments Estatin 3 ys 
- a SE ———— 


Estadirshments reporting type o 


Pad 
. employees Pad exployees tor week inciudhag 
Sy <a 1 tempol tan stad sical wee Payril tor week Moreh 12 
entire year inctuding Payroll 


Of wre: orpor ated 


March 12 Receipts mle yeu 


Techmcians 


(31,000) (number) (1,000) | (81,900) (eumben 


weiTcd States, TOTAL. « 6% 351 619 oe? 


ALOamy-ScMEN ECT AlT+TeDY. M.Y. 2> a6 166 
AMAMCIM-GANTA A8a~ GARDEN GROVE, 60 747 oo 
37 621 711 
Py) 365 42> 
26 174 @00 


153 M47 
3° eco 
312 292 
38 ois 
61 BB) 


x” ais 
33 $7h 
28 il 
” 00? 
7 365 


mm 


wrTTseceunm, 


POMTLAN 


gaceaves 
St. ours, 


Sae ‘ a ee 
IVCASTOL-ONTART 

AM cee eevee 

TRELAND, CALIF. « 


CE-MOL YORE, 
FLA. 


es Aornmaseves 2+ ote nee a eee Seer ee Se 


UNITED? STATES DISTRICT COURT 


SOUTHEKN DISTRI¢ OF NEW YORK 
eeceies wnee a es en ntD ert eee OCT NET x 
UNITED SVATES OF ‘ERICA, 
Plaintiff, 
-against- 70 Civ. 1312 
(I.B.W.) 
HEALTHCG, INC., 
AFFIDAVIT 
Deiendant. 
anew ee meee meee eK SS ee eee SS SS SSS See x 
I. ROMERT M. GREGORY, ai the Executive Director of 


the National Association of Dental Laboratories, 3801 Mount 
Vernon Avenue, Alexandria, Virginia 22305, and have been 
since October, 1967. I have personal knowledge of the follow- 
ing facts: 
1. Our association published the 1968 Operations 
alysis of the United States Laboratory Industry. 
[Plaintiff's Exhibit 55 for Identification. ] 
2. The data used in that publication was pre- 
pared by and under the direction of;Mr. William Cumming, 
who was at that time our Director of Business Management 
Services. 
3. Mr. Cumming is no longer with the NADL and I 
do not know where he is today. 
4. The work sheets and data underlying the publica- 
tion in question were destroyed in the normal course of 


business some time in 1971 to the best of my knowledge. 


-~f 
{ aly i « ‘ 3 see 
Dated: iS Ra ete, — {/ pe 


ROBERT M, GREGORY 


Subscribed and Sworn to Before 


me this Thea day of L CZs. . 1973. 


eunh bales ALLEL 
Notary Public / 


—3- Yy- 47“ 
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UNITED STATES DISTRICT COURT 
SOUTHERN DISTRICT OF NEW YORK 


UNITED STATES OF AMERICA, 
Plaintiff, 
-~against- 
HEALTHCO, INC., 


Defendant. 


I, JAMES N, AKE, am the statis 


Division of Dental Health, of the Depart 


Education, and Welfare at 7550 Wisconsin 


Maryland, I have knowledge of the foll 


70 Civ. 153 
(I.B.¥,) 
AFFIDAVI 


tician for the 
ment of Health, 
Avenuc, Bethes 


owing facts 


1. The Health Manpower Source Book [Plaintift’ 


Exhibit 53 for identification] is published by the 


Bureau of Health Professions Educat 


ion and Manpower 


Training, National Institute of Health, Public 


Health Service, Department of Healt 


Welfare, 


h Education and 


2. I prepared the count of active dentists 


published in the Health Manpower Source Book, 


P.H.S. Publication Number 263, § 20. 


3. In preparing that data, I 


used the metho- 


dology set out in the bracketed portion of the attached 


Exhibit A, which was applied to the American Dental 


Association Dental Directory for a 
dentists. 
4. The count of dentists excl 


class of 1968. 


total count of 


uded the graduating 


e ’ a yy} 
Dated: Re 7 17 75 ae) Prope )) / Tb y, 
Fi} )- i Seay | * (emma 


Subscribed and Sworn to Before 4 


me this day of tA ,1973. 


~ hotly beoliea 
otary Public 396 e 


re 


Tile = anil. 


Appendix A 


Virtually 211 dentists in the United Si have gr 
schools located this country. Since of 
uates through micration to foreign locaticns aren 
supply c esnonds to tne net balance betwe the 3 
American 1a0)s end the number lost throuch deaths 
The number of dentists dying in a year wes estimated 
for white males. Although death rates for jue m 
are about 2,999 women dentists and about 2 same 
Since death rates for women are lower than those o 
for blecks are higher than those ui white reons, t 


incurred is probably 


very small. 


The death rates for white males published by t i] Center for 
Health Statistics in their docume called "Vi* istics of 
United States, Life tables," were used to estir cas. in 

use these t. bles, it was necessary to assian 7 


class. 


09 were used for the projection c 
the years 1925 te 1935, table 1937-41 for the years | 
1949-51 for the years 1°45 to 1955, table 1959-61 fo 


1965 and ta 
The median aqe at 

the. period 1$50-£4 
Dental Association. 


Ratios were then created for 


active dentist ccunt 
1950 Census, 
These “parcentace: ¢ 
counts for every 
ing aae intervals 
were converted to 


tne las 


(the Median Aae) through the 
distribution at 
in data oublisned by the ADA for cracuates at different yeir 


express the pattern 
reflected 


at graduation. 


eran erm eens re 


Once eacr class is assian 
to use the life tables 


ed an averau 
to estimate 


number of d 
ericd 1999 to 


ble 1667 for the years 1965 to 1999, 


duation is now 26 years, taving cen 28 years ir 
and 25 years to World War I], source the Americar 


the convertina of total dentist counts 


$5 by comparing the total centist supply to the 
full count by occupation. 
ablished ty first convertine 
O ace-interv:1] counts parai - 
‘the Unit ad States Census. The dent ist cour* 
ace interval counts for each year of cracduat..7 
anplication of vercentaces derived to 


Ove and belcw tne averace ace as 


397 e 


The percentages are as follows: 
Years Younaer Average Ace Years Older 
1 1 2 3 4 
15% 10% 10% 10% 


The federal dentists (excluding VA) were tallied from the 1950 ADA 
tory, converted to age aroups and subtracted from the total denti 
supply. The percent of non-federal dentists were than comouted ¢ 


5-year ace interv21 as the percent of ail non-federal dentists 

in the census counts, for each 5-year ane interval. The resulti 
centage active" values were then plotted and a smooth curve cree 
approximate values were interpolated for each five-year interval 


The resulting "percentage active" figures were: 


ng 


Age Group Percent Active Age _G~oup Percent 


Under 44 100 70-74 


45-49 98 75-79 
50-54 9] 80-84 
55-59 83 85-89 
60-54 75 90 and over 
65-69 66 


57 
47 
35 
22 
10 


- 
oe & 


UNITED STATES DISTRICT COURT 
SOUTHERN DISTRICT OF NEW YORK 


UNITED STATES OF AMERICA, 
Plaintiff, 
-against- : 70 Civ. i312 


CZ. BW.) 
HEALTHCO, INC. 


AFFIDAVIT 
Defendant. 


I, THOMAS WM, BIANCHI, state that James N. Ake 
signed the attached Affidavit before me this 7th day of 


November, 1973. 


\ ae 
+ \ eR, a MAA « # a 


Thomas Wm. Bianchi 


